A  track  athlete  must  be  outstandingly  versatile  to  win  a  10-event  decathlon 
contest.  He’s  a  rare  man,  and  the  sports  world  is  quick  to  honor  him. 

A  press  must  be  outstandingly  versatile,  too,  to  handle  the  above  ten  jobs. 
The  New  Era  multi-process  press  has  this  versatility,  through  the  addition 
of  the  attachments  required  to  produce  each  product.  And  this  press  has 
the  rare  ability  to  deliver  top-quality  work  consistently. 

One  run  through  the  flat  bed,  roll  fed  New  Era  press  and  the  work  is 
delivered  rewound,  zig-zag  folded,  or  in  sheets.  For  perforating  .  .  . 
punching  . . .  slitting  . . .  die-cutting  . .  .  and  other  optional  operations, 
standardized  attachments  are  added. 

Gold  cups  and  medals?  They’re  not  given  out  for  superlative  press  per- 
k  kmm.  SMMwa  4,  Nrw  Stnti  formance.  But  credit  is .  just  ask  the  printer  who  uses  a  New  Era. 
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by  William  P.  Coleman 


Here  is  a  way  in  which  an  experienced  employee  can  support  the 
printing  salesman  and  direct  mail  literature  of  a  printer  by  solicit¬ 
ing  new  business,  and  keeping  old  business,  via  the  telephone. 


DO  YOU  try  to  sell  your  services 
over  the  telephone?  This  is  an 
inexpensive  and  often  highly  produc¬ 
tive  selling  medium,  particularly  as  an 
auxiliary  to  your  own  printed  pieces. 
It  can  help  maintain  production  in 
any  department  because  of  its  flexi¬ 
bility  and  prompt  results. 

of  course,  your  salesman  (if  you 
have  one)  is  supposed  to  canvass  pros¬ 
pects,  but  he  will  appreciate  support 
from  the  office.  If  your  telephone 
salesman  fails  to  sell  a  certain  pros¬ 
pect,  the  outside  man  can  follow  up 
within  a  few  days  and  undoubtedly 
would  find  the  prospect  more  recep¬ 
tive  because  of  the  prior  solicitation. 

There  are  many  jobs  that  can’t  be 
sold  over  the  telephone,  but  there  are 
occasions  when  the  call  can  swing  a 
pending  job  your  way.  This  is  particu¬ 


larly  true  when  the  prospect  owes  no 
loyalty  to  any  one  printer.  In  other 
instances  a  telephone  solicitation  can 
unearth  a  tip  on  a  proposed  mailing 
piece,  catalog  or  stationery  that  can 
be  referred  to  the  outside  salesman. 

An  employee  of  long  service  usually 
makes  a  good  telephone  salesman.  He 
is  more  likely  to  be  thoroughly 
familiar  with  services,  job  estimating 
and  the  plant  routine. 

Some  telephone  salesmen  try  to  per¬ 
suade  the  customer  or  prospect  to  mail 
or  bring  in  copy,  while  others  arrange 
for  a  pickup  the  same  day  by  the  out¬ 
side  salesman.  Pickups  are  passed  on 
to  the  salesman  when  he  telephones 
in  during  the  afternoon. 

Very  little  preparation  is  required 
for  a  telephone  sales  campaign.  A  sin¬ 
gle  name  file  of  both  customers  and 
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WHEREVER  you  use  rubber  products, 

you  can  choose  from  the  complete  line 
of  Goodyear  supplies  for  the  Graphic 
Axts  Industry  with  confidence.  For  they — 
like  all  Goodyear  products — are  built 
to  the  world’s  highest  standard  of  quality. 


For  complete  information,  see  your  nearest 
Distributor,  or  write  Goodyear,  Printers 
Supplies  Dept.,  Akron  16,  Ohio 


‘‘Engineered  Products" 

for  the  Graphic  Arts  Industry 


OFFSET  BLANKETS-redandblock 

ENGRAVERS'  6UMS-a/l  gauges, 
hardness  range  from  25  to  75 

UNVULCANIZED  BOX-DIE  GUM 

UNVUICANIZED  PRINTING  PLATE 
GUM— nafural  rubber  and 
synthetic 

UNVULCANIZED  STAMP  GUMS 
UNVULCANIZED  PLATE  BACKING 
STIFF  PLATE  MOUNTING  BOARD 


FRICTION-COATED  FABRICS 
ADHESIVE  FABRICS 


prospects  should  be  set  up,  on  three 
by  five  cards.  Each  card  should  bear 
the  full  name  of  the  man  who  buys 
printing  if  it  is  known. 

Suggestion  is  the  best  tool  of  the 
telephone  salesman.  He  uses  it  accord¬ 
ing  to  the  type  of  business,  such  as  a 
service  organization,  a  retailer,  whole¬ 
saler  or  manufacturer.  When  his  sug¬ 
gestion  turns  up  a  lead,  he  can  either 
ask  for  copy  or  offer  ,  to  send  the  out¬ 
side  salesman  to  assist  in  copy  or  lay¬ 
out  preparation. 

Let’s  say  your  telephone  salesman 
rings  the  John  Jones  Company,  and 
asks  for  Mr.  Olson,  the  sales  manager. 

“Mr.  Olson?”  he  asks  in  a  friendly 
voice.  ‘This  is  the  Happiday  Printing 
Company,  calling  to  ask  if  you  have 
something  you’d  like  to  have  printed 
this  week.” 

“Well,”  he  may  answer,  “I  hadn’t 
thought  of  it.  Have  you  a  special  this 
week  on  anything?” 

“No,  sir.  We  don’t  have  specials, 
but  we  do  offer  a  complete  printing 
service  you  will  like — skilled,  prompt 
and  economical.” 

He  then  gives  a  brief  sales  talk, 
stressing  fast  modern  presses,  machine 
composition,  wide  choice  of  type  faces 
and  skilled  craftsmen.  If  the  prospect 
has  questions,  he  will  answer  them.  In 
any  case  before  hanging  up,  he  will 
try  to  find  out  whether  the  prospect 
uses  various  types  of  printing,  and 
other  pertinent  information.  Unless 
the  telephone  campaign  is  to  be  a  one- 
shot  affair,  this  information  received 
should  be  recorded  for  future  fol¬ 
low-ups. 

Let’s  go  back  to  the  cards  again 
and  touch  on  the  advantages  of  com¬ 
bining  both  customers  and  prospects 
in  a  single  name  file.  Your  own  cus¬ 
tomers  are  your  best  prospects  for 
seasonal  services  such  as  holiday  greet¬ 
ings  to  their  customers  and  prospects; 
anniversary  cards,  booklets  or  pam¬ 


phlets;  special  sales  or  services;  an¬ 
nouncements  of  new  lines,  executives 
or  personnel,  and  so  on.  Ordinarily 
these  cards  are  by-passed  in  favor  of 
inactive  customers  and  prospects. 

You  can  distinguish  between  cus¬ 
tomers,  former  customers  and  pros¬ 
pects  in  the  card  ffle  by  using  colored 
signal  flags.  Use  a  green  tab  for  a  cur¬ 
rent  customer  card,  a  red  one  for  a 
lost  or  former  customer,  and  no  flags 
on  prospect  cards.  Thus,  the  telephone 
salesman  knows  at  a  glance  the  status 
of  the  firm  he  will  contact. 

It  is  a  good  idea  to  note  on  the 
former  customer  cards,  the  date  of  the 
firm’s  last  job,  nature  and  the  price. 
The  following  example  will  show  how 
this  information  can  be  used. 

Let’s  say  this  former  customer  was 
a  frequent  buyer  of  printing,  but  the 
account  has  been  inactive  for  four 
months.  You  don’t  know  why.  You 
may  not  even  have  known  it  was  in¬ 
active.  Perhaps  the  customer  was  dis¬ 
pleased  with  the  last  job,  or  you  de¬ 


livered  later  than  promised,  or  he  felt 
he  had  been  overcharged.  Whatever 
it  was,  the  telephone  salesman  can 
usually  get  to  the  bottom  of  it  and 
in  many  instances  also  regain  the  cus¬ 
tomer. 

“Mr.  McLeod?”  says  the  telephone 
salesman.  “This  is  the  Happiday  Print¬ 
ing  Company.  Do  you  realize  that  you 
haven’t  sent  us  a  job  since  May  15th? 
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Four  long  months  since  we  heard  from 
you.  Have  we  displeased  you  in  some 
manner?” 

“No,”  he  may  say,  “I  have  no  com¬ 
plaint.  It  is  just  that  we  can  get  the 
work  done  cheaper  elsewhere.” 

“Well,  Mr.  McLeod,  more  power  to 
you  if  you  have  found  a  way  to  buy 
more  for  your  money.  But,  may  I  ask 
— does  Competitor  Printing  Company 
give  you  greater  satisfaction?” 

“No,  I  wouldn’t  say  that.  In  fact, 
they  can’t  touch  you  for  good  printing, 
but  perhaps  we  can’t  expect  it  at  the 
price.” 

“Well,  you  know  the  old  saying 
about  getting  only  what  we  pay  for, 
whether  it’s  a  car,  a  hot  dog  or  print¬ 
ing.  But,  considering  our  good  name 
for  printing  and  dependable  service, 
not  to  mention  the  satisfaction  you 
had  from  your  printing — don’t  you 
feel  that  our  prices  are  reasonable?” 

“I  certainly  do,”  says  the  former 
customer,  “and  if  it  weren’t  for  the 
savings,  you  would  still  do  all  our 
work.” 

“Oh,  come  now,  Mr.  McLeod,  it’s 
hard  to  believe  that  the  chance  to 
save  a  few  dollars  would  sway  you. 
Are  you  sure  that  the  direct  mail 
cards  we  printed  on  May  ISth  were 
all  right,  that  we  didn’t  slip  you  a 
sloppy  job?  Just  tell  me,  and  we’ll 
adjust  it  to  your  satisfaction.” 

Only  a  printer  with  a  solid  founda¬ 
tion  for  his  business  pride  can  afford 
to  talk  like  this.  Yet,  thereby  the 
former  customer  is  neatly  placed  on 
the  defensive,  and  is  likely  to  go  to 
great  lengths  to  convince  the  sales¬ 
man  that  he  still  loves  your  firm. 


“Those  direct  mail  cards,”  he  may 
say,  “produced  away  beyond  our  ex¬ 
pectations.  You  did  a  perfect  job  and 
you  delivered  them  two  days  early, 
which  enabled  us  to  get  the  campaign 
off  to  a  good  start.  Our  only  regret  is 
that  you  didn’t  do  the  follow-up  cards. 

“We  decided  tKat  since  the  initial 
pieces  did  so  well,  a  cheaper  printer 
could  carry  the  ball.  The  first  cards 
produced  inquiries  at  a  cost  of  11 
cents,  a  very  low  figure.  Our  follow¬ 
ups  bring  inquiries  at  a  cost  of  27 
cents.  Maybe  it’s  just  conditions.” 

The  telephone  salesman  may  have 
decided  it  was  too  late  to  remedy  the 
matter,  but  he  asked  a  few  questions 
and  was  able  to  turn  the  situation 
advantageously.  The  former  customer 
had  three  more  sets  of  cards  to  mail 
to  a  list  of  approximately  5,000  pros¬ 
pects.  For  the  difference  in  inquiry 
costs,  which  of  course  represented  a 
considerable  variation  in  percentage 
of  returns,  he  suggested  an  in-between 
mailing  piece,  a  broadside. 

Being  in  the  position  of  the  drown¬ 
ing  man,  the  former  customer  eagerly 
clutched  at  the  straw  and  asked  that 
the  salesman  call  on  him  first  thing 
in  the  morning.  The  broadside  saved 
the  day  and  sent  the  results  from  the 
remaining  cards  spiraling  upwards, 
and  the  former  customer  returned. 

“Hang  it,”  said  one  printer’s  former 
customer  when  the  salesman  expressed 
willingness  to  make  an  adjustment, 
“I’ve  missed  your  good  cooperation 
and  the  outstanding  printing  you  gave 
us.  Have  your  salesman  ask  for  me 
next  time  he  calls.  We  can’t  afford  to 
pinch  printing  pennies.” 


We  have  excellent  tools  to  work  with — willing  little  leaden  soldiers,  always  ready 
to  be  regimented  to  the  best  advantage  by  the  skilled  typographer.  Consider  the  rest¬ 
fulness  of  Caslon;  the  precise  and  well-groomed  manner  of  the  Bodonis;  the  friendli¬ 
ness  of  Garamond;  the  resilient  and  passive  quality  of  the  san  serifs.  (Parenthetically, 
while  san  serif  is  considered  a  modern  face,  it  is  nothing  more  than  the  face  used  by 
the  lapidaries,  or  stone  engravers,  in  Italy  many  centuries  ago,  with  the  exception  of 
the  U’s — since  it  is  difficult  to  chisel  round  characters.  There’s  nothing  new  under 
the  sun,  or  so  it  seems. ^  — Paul  O.  Giesey. 
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guide  for  many  business -printing  jobs. 

The  “Hanunennill  Manual  of  Paper  In¬ 
formation”  will  save  your  time  by  helping 
you  order  sizes  that  cut  economically,  in 
quantities  that  handle  and  ship  con¬ 
veniently.  The  papers  it 

lists  will  run  smoothly  over  - - 

your  presses,  are  known  and  / 
wanted  by  your  customers.  I 
Just  mail  the  coupon  below.  / 

C..J . . 


Like  many  other  printers,  you  will  want  to 
keep  the  new  e<fition  of  the  “Hammermill 
Manual  of  Paper  Information”  handy  for 
ready  reference.  Up-to-date,  concise,  com¬ 
plete,  it  lists  the  papers  made  by  Hammer- 
mill  today.  Hundreds  of  different  items. 
Conveniently  indexed  for  quick  use. 

You  are  probably  familiar  with  Hammer- 
mill  Bond.  Now,  the  Manual  ^ves  you  the 
wide  range  of  grades,  weights,  sizes,  colors 
and  finishes  that  make  up  the  complete 
Hammermill  line.  You  will  find  it  a  useful 


HammenniU  Piper  Company 

1603  Sift  Lake  Road*  Brie  6,  Pennsylvania 

Pleaae  tend  me— PRBB— the  up*to-datc  edttkm  of  the 
HAMMBRMILL  MANUAL  OF  PAPER  INPORUATION. 


Were  you  there?  At  Booth  282 
at  the  National  Graphic  Arts 
Exposition  in  Chicago  last 
month?  Then  you  know  what  a 
big  hit  Linotype’s  showing 
made.  And  it’s  easy  to  see  why! 

“Take  the  Blue  Streak  Comet 
—the  new  dual-purpose  Lino¬ 
type.  Assembling,  casting,  dis¬ 
tributing-all  functions  of  the 
Comet  have  been  simplified. 
New,  easy-to-operate  controls 
cut  the  time  required  for  shift¬ 
ing  magazines,  making  vise  jaw 
adjustments  and  other  machine 


settings.  Other  revolutionary  features 
make  the  Comet  the  ‘machinists’  sweet¬ 
heart’  as  far  as  maintenance  is  con¬ 
cerned.  Aluminum  distributor  screws 
respond  quicker  to  interference— pro¬ 
tect  matrices.  Pot  heaters  are  cast  in 
aluminum  blocks  for  even  conduction 
of  heat  to  crucible,  throat  and  mouth¬ 
piece  and  for  easier  maintenance.  The 
standard  frame  motor  on  the  Comet  is 
easily  replaced  or  repaired  at  any  elec¬ 
trical  supply  store.  For  unmatched  ac¬ 
cessibility,  the  entire  front  of  the  Comet 
—  from  the  bottom  of  the  magazines  to 
the  keyboard— swings  out. 

“Whether  manually— or  Teletypeset¬ 
ter— operated,  the  two-magazine  Comet 
is  ideally  suited  for  hour-after-hour 
production  of  ‘run-of-the-hook’  compo¬ 
sition.  It  may  be  equipped  to  operate  at 
speeds  up  to  12  lines  per  minute. 


“Then  there  was  the  new  ML  Quad- 
der— for  practically  all  line-composing 
machines  now  in  use.  Simple,  compact 
and  reasonably  priced,  the  ML  Quad- 
der  with  its  sturdy  cast  aluminum  hous¬ 
ing  weighs  less  than  35  pounds. 

“When  installed,  the  quadder  is  posi¬ 
tioned  beyond  the  casting  area  of  the 
machine.  The  quadder  control  handle 
is  conveniently  located  between  the  gal¬ 
ley  and  keyboard.  A  flick  of  this  lever 
quads  lines  right,  left,  center  or  makes 
the  quadder  inoperative.  A  new  left- 
hand  vise  jaw  adjusting  mechanism  on 
the  right  side  of  the  vise  frame  quickly 
adjusts  the  jaw  for  casting  any  length 
line— in  ems  or  points! 

“All  basic  adjustments  on  the  ML 
Quadder  are  factory-set— no  need  for 
constant  checking.  Parts  are  engineered 
to  compensate  for  eventual  wear.  The 
quadder  may  be  cleaned  and  lubricated 
by  simply  removing  the  back  cover— 
without  opening  or  dropping  vise.  All 
parts  on  the  composing  machine  remain 
as  accessible  as  they  were  before  the 
installation  of  the  quadder. 

“Whether  you  saw  them  or  not,  you’ll 
surely  want  to  go  over  the  fine  details  of 
these  time-saving,  profit-building  devel¬ 
opments  with  your  Linotype  represen¬ 
tative.  Give  him  a  call  or  drop  him  a 
line  right  away.” 


Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn  5,  N.  Y, 


LEADERSHIP  THROUGH  RESEARCH 


Linotype  Times  Roman  and  Gothic  So,  19 


im  6ET  nUD  FOR  (MR  IUIRKIRG 

by  Richard  Silverman 

A  creative  printing  salesman  gives  some  good  reasons  as 
to  why  printing  salesmen  should  be  paid  for  their  ideas. 


little  happens  in  this 
V  world  of  ours  until  something 
is  printed”  (quote  Ed  Mayer). 

But  printed  material  itself  is  not 
generally  enough  to  keep  the  world 
rolling.  The  printed  matter  has  to  be 
written  clearly,  concisely,  objectively, 
and  with  a  stimulus  for  action. 

And  that’s  where  I  come  in! 

I  am  one  of  a  vast  membership  of 
men  who  call  themselves  creative 
printing  salesmen. 

My  job  is  two-fold. 

Basically,  it  is  to  sell  printing.  But 
in  addition,  1  am  an  advertising  and 
merchandising  man.  I  offer  my  cus¬ 
tomers  ideas  and  suggestions  from 
which  they  will  produce  effective  pro¬ 
motions,  thereby  increasing  their  prof¬ 
its  and  good-will. 

Most  printing  salesmen  are,  like 
myself,  either  experts  or  embryo  ex¬ 
perts  with  knowledge  and  experience 


in  the  mail  advertising  field.  And  our 
ideas  are  worth  vast  amounts  of 
money  to  our  clients. 

And  yet,  more  often  than  not,  un¬ 
fortunately,  we  literally  give  away 
our  ideas  instead  of  selling  them  at 
a  fair  price. 

The  people  who  should  pay  for  our 
ideas — and  who  pay  literally  millions 
of  dollars  annually  to  advertising 
agencies  for  the  same  type  of  think¬ 
ing — expect  us  to  give  away  the  bene¬ 
fit  of  our  merchandising  knowledge, 
merely  so  that  we  will  get  a  small 
printing  job  to  produce  in  our  plants. 

The  fault,  of  course,  lies  with  the 
printing  trade. 

I  am  comparatively  new  in  this 
field,  but  the  oldtimers  of  the  trade 
teU  me  that  we  can’t  include  a  copy 
and  layout  fee  in  our  bills,  because 
our  prije  would  be  too  high  for  the 
customer — too  high,  that  is,  because 
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Heavier,  Smarter,  Better 

NEVV — inker  with  adjustable  long  stroke  vibration. 

NEVV — heavier  frames,  cylinder  and  bed  and  even 
more  rigid  impression. 
new — smoother,  faster  operation. 

NEW — higher  production. 

new — conveniences  for  the  operator. 


miller  n  X  41  SY  SINGLE  COLOR 

standard  ~shut'off'*switch 

Mlic  oiling  complete  sets  roller 

ucliometer;  delivery  boards  with 

(one  *^,<;“®V'ofCrenches;  screw  driver 
rasters;  counter,  set  o  . ,  cneed  press  motor, 
S  Mn*  gas  burner;  variable  sj^eo  ^ 

WUER  CORES  ^  No.^^  C?ri3itL 
3  2}^ 


. . 

)irtributor  3  214 

Short) .  1  2H„ 

;Long)  .•••••:■  . .  1  2V4 

Fountain  Ductor .  ^ 

Total . 

SPECIFICATIONS:  .3254"  *^'54" 

BedsiK.  .  .  . . 28"  x41  , 

Maximum  sheet .  11x1'.. 

Minimum  sheet .  .  ■  •  •  •  ^  j  •  .  25"  x  41 

•Maximum  siie  form  on  tco  .  ^  33 

•Maximum  sire  form  m  chase . . .  3,20 

. 42W 

Ranoe  of  operating  si^ed  .  45" 

Maximum  feeder  slock  •  4-9^" 

•  •  •  vi" 

Height  to  top  of  ‘  ■  754 

How  tx)wer  required,  press -  ^ 

Horse  S^wer  required,  pump^-^-  27*4"  x 

•2754"  *.41"  chase  with  cylinder 

M^To^m  roller  lift^ 

sstrias’mo..,-  -  ■•■sfe 


MILLER  27  X  41  TY  “TWO-COLOR” 

STANDARD  EQUIPMENT— Includes  auto¬ 
matic  oiling  with  mercury  shut-off  switch- 
tachometer;  totalizer;  two  complete  sets  roller 
stocks  (one  set  cast);  two  delivery  boards  with 
casters;  counter;  set  of  wrenches;  screw  driver- 
oil  can;  gas  burner;  variable  speed  press  motor! 
constant  speed  pump  motor,  and  push-button 
control  ready  for  wiring;  two  reloading  feed 
boards. 


ROLLER  CORES 

Form . 

Distributor 

(Short) . 

(Long) . 

Fountain  Ductor .  . 
Total . . 


No.  Diam.  of 

Required  Composition 
6  2>4" 


SPECIFICATIONS: 

. 29  54"  X  4154" 

Maximum  sheet .  28"  x  41" 

Minimum  sheet . n"  x  17" 

Maximum  size  from  on  bed . 25"  x  41"  each 

Maximum  size  form  in  chase _ 25"  x  38"  each 

Stock  handled . 0025  to  .015 

_  ,  (Some  stocks  up  to  .026) 

Range  of  operating  speed .  2000  to  3750 

...  ,  ,  ,  (7500  imps.) 

Maximum  feeder  stock  capacity.  46" 

Height  to  top  of  feeder  pile .  S'  054" 

Max.  delivery  stock  capacity .  . .  42" 

Height  to  top  of  delivery  pile ....  3'  9" 

Horse  power  required,  press.  .. .  10 

Horse  power  required,  pump ....  2 

WEIGHTS:  (Approx.) 

Net  wght.,  including  motors  26,100  lbs. 

Shipping  wght. — Assembled  29,900  lbs. 

— Dismantled  32,000  lbs. 


MILLER  PRINTING  MACHINERY  CO. 

PITTSBURGH,  PA. 


competing  lettershops  or  printing 
plants  “sell”  this  same  service  for 
free.  So  we  add  a  few  dollars  to  our 
printing  hill  to  include  the  time  spent 
in  writing  copy  or  making  a  layout — 
as  though  creative  time  can  be  meas¬ 
ured  in  dollars  and  cents — and  let  it 
go  at  that. 

Personally,  I  can’t  see  it.  The  cus¬ 
tomer  should  be  charged  openly  for 
creative  work;  he  should  be  charged 
the  same  fee  that  an  advertising 
agency  would  charge  and  he  should 
know  for  what  and  why  he  is  paying 
that  fee. 

The  average  printing  executive  has 
as  much  knowledge  of  advertising  and 
sales  psychology  as  the  average 
agency  account  executive.  The  print¬ 
ing  executive  has  his  college  degree 
or  his  20  years  of  experience,  and  he 
has  his  practical  merchandising  back¬ 
ground.  Yet  he  usually  gives  away 
this  experience  and  knowledge  simply 
because  somebody,  once  upon  a  time, 
apparently  started  the  trend  of  giving 
away  what  an  advertising  agency  sells. 

Even  this  might  not  be  so  bad  if  he 
realized  what  he  is  doing.  But  when 
he  does,  he  rationalizes  his  way  out 
of  trying  to  sell  his  creative  ability. 


For  example,  at  a  recent  Mail  Ad¬ 
vertising  Service  Association  meeting 
in  New  York,  I  discussed  this  prob¬ 
lem  with  a  successful  printer,  who 
reasoned  this  way: 

“Suppose  you  go  to  a  doctor  with 
a  headache,”  he  said.  “The  doctor 
will  tell  you  to  take  an  aspirin,  and 
will  charge  you  $5  for  his  advice — 
which  you  will  gladly  pay.  But  if  you 
go  to  a  drugstore  pharmacist  with  the 
same  headache,  and  if  this  pharmacist 
tells  you  to  take  an  aspirin,  would 
you  pay  him  $5  for  his  advice?  Of 
1  course  you  wouldn’t. 

“And  we  in  the  printing  field  are 
>  in  the  same  boat.  We  can’t  charge  as 

i 


much  for  creative  services  as  an  ad¬ 
vertising  agency  will  charge.” 

I’m  sorry,  my  Philadelphia  friend, 
but  I  must  disagree  with  you.  Your 
analogy  is  a  poor  one,  because  we  are 
not  in  the  same  position  as  the  phar¬ 
macist  is  to  th9  doctor. 

A  doctor  has  gone  through  about 
eight  years  of  medical  school,  and  a 
couple  of  years  of  interning.  He  has 
knowledge  and  practical  experience 
that  a  pharmacist  does  not  generally 
have. 

But  in  the  direct  mail  field,  agency 
men  have  nothing  over  printing  sales¬ 
men. 

Not  only  do  we  have  the  same  col¬ 
lege  degrees  and  background,  but  we 
often  have  more  practical  experience 
in  our  own  specialized  field. 

The  printing  salesman,  too,  has  to 
know  all  about  his  clients,  their  busi¬ 
nesses,  and  their  problems — and  in 
addition,  he  has  to  know  about 
printing. 


Perhaps  because  of  my  short  time 
in  the  printing  field,  I  am  a  young, 
foolish  idealist,  seeking  to  raise  our 
profession  to  a  level  it  doesn’t  deserve. 

But  I  don’t  think  so.  I  think  we 
printing  salesmen  are  honor  bound 
to  say  to  a  customer,  when  he  seeks 
creative  advice,  “Look,  Mr.  Jones, 
we’ll  be  glad  to  write  an  advertising 
piece  for  you.  We’ll  write  it  from  a 
sound  merchandising  viewpoint,  tak¬ 
ing  into  consideration  your  business 
and  the  points  you  are  trying  to  put 
across.  The  charge  for  writing  this 

will  be  about  $ . . ,  and  it  will  do  a 

fine  job  and  bring  your  inquiries 

down  to  a  cost  of  only  about  <f . - 

each.” 

Something  similar  to  this  happened 
to  me  a  month  ago.  The  customer 
squawked  at  first,  about  paying  the 
price  of  the  piece.  But  I  told  him  the 
Continued  on  page  132 
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PRINTERS'  ROLLERS 
LITHO-OFESET  ROLLERS 


OVik*  ONE  HUNDRED  YEARS  OF  ROLLER  MAXIM 


of 

RUBBER  •  NON-MELTABLE  •  FABRIC  COVERED 
ROTOGRAVURE  •  OFFSET 

COMPOSITION  •  VARNISH-LACQUER  •  GRAINING 


SHIP  YOUR  OLD  ROLLERS  TO 

THE  FACTORY  MOST  CONVENIENT  TO  YOU 


16  Modern  Factories  Serving  Printers  in  31  States 


by  Orville  E.  Reed 


This  direct  mail  campaign  was  not  outstanding  with  regard  to  replies, 
but  it  was  an  excellent  job  and  it  did  bring  in  new  business. 


The  Drake  Press,  33  S.  Broad  St., 
Philadelphia,  has  used  (and  used 
successfully)  a  monthly  house  organ, 
known  as  “Drake  Impressions”  for 
several  years. 

To  cash  in  on  the  good-will  and  ac¬ 
ceptance  built  up  by  the  house  organ 
over  a  period  of  time,  Drake  recently 
mailed  a  concentrated  “reason  why” 
campaign,  designed  to  get  interviews 
for  salesmen  and  open  up  new  ac¬ 
counts. 

This  concentrated  campaign  consisted 
of  a  series  of  six  mailing  pieces — 
double  cards — one  card  carrying  the 
sales  message,  and  the  other  card  serv¬ 
ing  as  a  return  card  which  a  prospect 
could  check  and  mail. 

The  cards  were  very  attractively  laid 
out  and  printed;  the  copy  short  and 


interestingly  written,  making  use  of 
the  company’s  trademark — a  drake — 
animated,  as  an  interest-getter  on  the 
address  side  of  the  card.  The  six 
cards  contained  six  reasons  why  a 
printing  buyer  could  profit  by  using 
the  services  of  The  Drake  Press. 

The  first  card  showed  an  illustra¬ 
tion  of  the  drake  holding  a  card  with 
the  words  “Reason  No.  1”  in  reverse 
to  look  like  a  type  form.  This  card 
talked  about  “quality,”  and  a  part 
of  the  copy  read  as  follows:  “We  al¬ 
ways  try  to  remember  that  people 
judge  a  company  by  its  printing  just 
as  they  judge  a  person  by  his  appear¬ 
ance — so  we  do  our  part  to  see  that 
they  get  the  right  impression.” 

Reason  No.  2,  on  the  second  card 
mailed,  covered  the  matter  of  unusual 
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magic 

cavpet 


The  Monotype  Keyboard  and  Typecaster  are  sepa> 
rate  machines,  operating  independently.  Practical 
results  are  greater  concentration  in  transmitting 
copy  into  type,  better  typography,  fewer  errors  and 
increased  efficiency.  They  work  separately,  but  as  a 
team — joined  only  as  the  perforated  "magic  carpet" 
is  removed  from  one  and  delivered  to  the  other. 


...„rnonow« 

ONIT  ONI 

lonston  Monotype  Machine  Company,  Twenty-fourth  and  locust  Streets,  Philadelphia  3,  Pe. 

A  Word  About  The  Type  —  Display,  18  point  Stymie  Extrobold  No.  390.  Text,  8  point  Stymie  Medium 
No.  290J.  Signature,  8  point  20th  Century  Extrobold  Condensed  No.  607 


The  Monotypm  Controller  Pap>er  is  the  magic  carptet 
which  carries  all  the  typographic  ability,  judgment 
and  artistry  of  the  operator  to  the  typec2ister.  Perfo¬ 
rated  at  the  keyboard,  this  strip  of  paper  gives  exact 
orders  to  the  casting  machine.  It  selects  the  charac¬ 
ters  to  be  made,  determines  set-width  of  each  type 
and  fixes  spacing  between  words  to  justify  each  line. 
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service  and  “unexpected  little  extras.” 

No.  3  used  as  its  theme,  “layout 
help.” 

No.  4  let  a  prospect  know  that 
Drake  Press  always  pastes  up  proofs 
before  presenting. 

No.  5  dis<.a8sed  prices,  and  No.  6 
used  as  its  theme,  “Promises  you  can 
count  on.” 

These  cards  were  mailed  out  at  one 
week  intervals  to  a  mailing  list  of 
1500  concerns  located  in  metropolitan 
Philadelphia. 

Incidentally,  on  the  return  cards 
there  was  space  which  the  printing 
buyer  could  use  to  request  further 
information  about  Drake’s  service. 
Rather  than  answer  such  requests  in 
a  general  way,  Drake  got  up  what  is 
known  as  “The  Drake  Red  Book,” 
giving  a  trip,  photographically,  through 
the  company’s  plant.  When  inquiries 
were  received,  the  salesman  took  this 
portfolio  out  to  the  prospect,  sat  down 
with  him,  and  was  able  to  visualize 
for  the  prospect  just  what  makes  the 
Drake  Press  tick,  and  the  “reasons 
why”  the  printing  buyer  could  profit 
by  doing  business  with  Drake. 


Gives  Real  Service 

One  of  the  features  of  all  Drake 
Press  promotion  is  their  proof  service. 
As  they  say  in  the  Red  Book,  “We 
don’t  just  send  you  proofs,  we  show 
you  in  pasted-up  proof  form,  how  the 
finished  job  will  look,  even  tell  you 
how  you  can  avoid  ‘author’s’  altera¬ 
tions.”  They  also  offer  to  help  print¬ 
ing  buyers  with  layouts. 

This  is  what  Drake  practices  in  the 
way  of  “service”  and  what  many,  many 
printers  only  brag  about. 

It  is  these  little  extras  that  make 
the  difference  between  printers,  and 
Drake  has  been  smart  enough  to  real- 
r  ize  this  fact. 

Also,  in  the  back  pages  of  the  Red 
i  Book,  Drake  shows  a  list  of  its  cus¬ 


tomers,  with  dates,  showing  how  long 
this  film  has  been  serving  them.  The 
inference  here  is  that  Drake  holds  its 
customers  by  giving  them  good  serv¬ 
ice,  the  right  price,  and  those  “little 
extras,”  such  as  pasting  up  proofs, 
helping  with  layouts — things  which 
give  real  meaning  to  the  words  “Print¬ 
ing  Service.” 

When  we  asked  Robert  Bernstein  of 
The  Drake  Press  what  the  results 
were,  he  answered  as  follows:  “We 
did  not  get  an  enormous  number  of 
return  cards  back.  As  a  matter  of  fact 
out  of  the  9,000  cards  mailed  out,  I 
would  say  there  was  less  than  1%,  but 
we  got  any  number  of  favorable  verbal 
commendations,  and  we  acquired  two 
new  and  very  desirable  accounts  that 
can  definitely  be  attributed  to  this 
campaign.  These  were  both  manufac¬ 
turers  with  whom  we  not  only  had 
never  done  any  business,  but  who  had 
never  been  solicited  in  any  manner  by 
a  representative  of  our  company.  We 
felt  the  campaign  to  be  very  worth¬ 
while,  and  expect  to  continue  with 
more  of  the  same  thing  in  the  near 
future.” 

As  every  user  of  direct  mail  knows, 
percentages,  in  a  case  like  this,  are 
not  very  important.  By  opening  up 
two  new  accounts,  the  printer  must 
figure  the  potential  profit  from  those 
accounts  over  a  period  of  years.  A 
new  account  stays  with  the  printer  as 
long  as  he  is  well  treated  and  as  long 
as  everything  else  is  equal. 

So,  by  opening  up  two  new  accounts, 
even  though  the  percentage  figure  may 
seem  small,  the  user  of  this  cam¬ 
paign  feels  that  the  campaign  was  well 
worth-while. 

One  must  add  to  the  actual  re¬ 
sults,  the  unknown  results — impres¬ 
sions  made  on  companies  which  did 
not  go  to  the  trouble  to  return  the 
card. 
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loilA,  Gii'o  ‘* 


OurKoilm 
Are  Our  Best 
Salesmen/ 


ORDER  TODAY  FROM  ONE  OF  OUR  TWO  URGE  BRANCHES 


OHIO  ROLLER  COMPANY 


4408  DETROIT  AVENUE 
CLEVELAND  13,  OHIO 
woodbine  1-6742 


6333  E.  CANFIELD 
DETROIT  7,  MICHIGAN 
WAInul  3-8373 


Please  send  specimens  for  review  and  criticism  direct 
to  Orville  E.  Reed,  First  Nationai  Bank  Bldg.,  Howell, 
Michigan.  When  writing  printers  tor  specimens  re¬ 
viewed,  please  send  sufficient  postage. 


This  department  is  designed  to  be  helpful  to  printers.  One  way  we 
can  help  you  improve  your  product  is  to  suggest  that  you  write  to 
the  printers  whose  work  we  praise,  asking  for  samples. 

Now,  as  you  know,  this  places  somewhat  of  a  burden  on  those  printers 
whose  product  is  good  enough  to  be  reviewed  in  this  space.  And  when 
you  write  for  samples,  please  send  sufficient  postage  to  carry  them  back 
to  you. 

I  am  reminded  of  this  by  Floyd  Downs  of  Bebout  &  Downs,  Inc., 
1514  Prospect  Ave.,  Cleveland  15,  Ohio,  who  turns  out  that  swell  print¬ 
er’s  house  organ,  “Tales  From  a  Print  Shop.”  Mr.  Downs  receives  so 
many  requests  from  printers  for  samples  of  his  house  organ,  that  the 
postage  is  becoming  quite  an  expense.  So  I  use  this  important  space,  in 
this  issue,  to  warn  you  again  that  the  way  to  insure  getting  samples 
which  appeal  to  you,  is  to  send  sufficient  postage  to  cover. 


•STET  PRINTERS,  INCORPORATED, 
185  Carnegie  Way,  N.  W.,  Atlanta,  Ga., 
has  a  new  slant  on  how  to  distribute 
scratch  pads  to  customers  and  prospects. 
It  is  mailing  out  a  double  card,  on  the 
outside  of  which  is  the  caption,  “Do  you 
doodle?”  On  the  inside  is  the  copy 
which  starts  thus:  “We  have  a  supply 
of  pads  so  designed  that  there  is  plenty 
of  white  space  for  note  taking  as  well 
as  doodling.  Of  course,  there  is  a  little 
copy  attesting  to  our  superiority  as  print¬ 
ers,  but  it  is  unobtrusive."  The  copy  con¬ 


tinues  by  saying  that  this  firm  would 
like  to  send  pads  to  customers  or  pros¬ 
pects  if  they  can  use  them.  The  second 
portion  of  the  card  is  a  business  reply 
card  on  which  the  prospect  or  customer 
can  write  his  name  and  address  and  mail 
in  for  a  supply  of  pads.  This  double  card 
is  beautifully  printed.  The  typography  is 
excellent.  An  all  around  go^  job  and 
excellent  idea. 

•NUTIS  PRESS,  332  N.  Washington 
Ave.,  Columbus  3,  Ohio,  sends  out  a 
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You  Cun  Make 
EXTRA  PROFITS 
with  Goes  1950 
HOLIDAY  LINE 


h's  More  Salable 

Than  Ever  Before 


Free  Sample  Kits  containing  imprinted 
specimens,  blank  samples,  suggested  retail 
prices,  and  a  helpful  manual  of  sales  and  copy 
suggestions  are  ready  now.  Request  yours  today. 


GOES  LITHOGRAPHING  COMPANY 
01  W.  61st  Street.  Ckicage  21,  III. 

PWasg  rtservo  a  sample  KtF  of  Goes  I9S0  Holiday  Une  for  us. 


Address 
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very  colorful  blotter  each  month.  The 
printing  is  excellent,  the  layout  inter¬ 
esting,  the  typography  good. 

•MACKAY  PRINTING  SERVICE,  642 
Eddy  St.,  San  Francisco  9,  Cal.,  is  mail¬ 
ing  out  an  interesting  blotter  showing 
cartoon  illustrations  of  two  men  snooz¬ 
ing.  The  heading  on  the  blotter  b 
“Wake  up,"  and  the  copy  continues, 
“Inactive  accounts  with  expertly  de¬ 
signed  and  printed  advertising.”  Inter¬ 
esting.  Good  use  of  humor  in  adver¬ 
tising. 

•WALKER  B.  SHERIFF  COMPANY, 
180  W.  Washington  St.,  Chicago  2,  Ill., 
also  uses  humor  in  its  current  blotter. 
The  heading  on  this  blotter  reads, 
“How’s  your  blood  pressure?”  and 
shows  a  cartoon  of  a  fellow  with  com¬ 
pressed  air  shooting  from  his  ears  and 
blowing  a  whistle  at  the  top  of  his 
head.  The  copy  continues  to  develop 
the  idea  that  high  blood  pressure  results 


from  printers'  broken  promises,  etc.  He 
suggests  that  printing  buyers  call  on 
“Dr.  Sheriff”  as  his  “treatment  is  sim¬ 
ple,  his  cure  practically  never  fails.”  A 
good  job. 

•LINCOLN  PRINTING  CO.,  55  Corbin 
PI.,  New  Britain,  Conn.,  makes  very  ef¬ 
fective  use  of  two  shades  of  green  ink 
on  buff  blotter  stock.  The  telephone 
number  is  prominently  displayed.  The 
trademark  (a  picture  of  Lincoln)  b  neat 
and  attractive.  Good  layout  and  a  mini¬ 
mum  of  copy  make  this  blotter  highly 
effective. 

•GEO.  H.  NEWSTED  COMPANY,  2679 
E.  Grand  Blvd.,  Detroit  11,  Mich.,  is 
mailing  an  attention-getting  blotter  fea¬ 
turing  the  word  “Wanted”  in  red,  and 
under  it  this  copy,  “You,  my  neighbor, 
for  a  customer  in  1950.”  On  the  oppo¬ 
site  side  of  the  blotter  is  a  list  of  the 
printing  items  in  which  this  firm  spe¬ 
cializes.  There  is  a  rough  edged  tint 


WAKE  UP 


■'  IfiactiveAcc 

WW  Fj.pn11«  •a.i 

•  [s 

kiMU,  relNTlNG  Srota- 


.  O..U, 
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With  Cromwell  Special  Prepared 
Tympan,  your  make-ready  troubles 
are  over.  It’s  extra  hard.  Every  sheet 
is  uniform  throughout.  Cromwell 
Tympan  has  amazingly  high  tensile 
strength  and  absolute  resistance 
to  oil,  moisture  and  atmospheric 
changes.  With  Cromwell  you  get 
clean,  sharp  impressions  every  time. 
And  it’s  UNCONDITIONALLY 
'feuvifANTEED! 


Cremw»ll  Pop«r  Company 
^  4801  South  Whippio  Stroot 

#  Chicogo  33,  lltlnoU 

^  I'd  like  to  try  Cromwell  Tympan.  Please  send  r 
somple  sheet.  No  obligation,  of  course. 

^  Nome .  . 

®  Firm  Nome . 

*  Address . 

•  City . Zone ....  Stote . . . 

*  Press  Moke . Top  Sheet  Size . 

#  (check)^  Square  cut  □  Clipped,  scored  □ 


TryOomwoll 
Yourtelfl  Pill 
Out  This 
Coupon  For 
o  FREE  Work. 
Ing  Sompio— 


PAPER  COMPANY 

4S01-39  South  WhippI* 
Sirool,  Chicago  32, 
lllinoit 
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tionery,  forms,  and  promotional  litera¬ 
ture  now.  May  we  help  you  ‘hoist  your 
sales?’  ”  The  illustration  attracts  atten¬ 
tion,  and  the  copy  is  interesting,  though 
punny. 

We  again  doff  our  hat  to  SAUL  STIEG- 
LITZ  of  Andover ‘Press,  One  New  Cham¬ 
bers  St.,  New  York  7,  N.  Y.,  for  his  very 
friendly,  readable,  interesting  postal  card 
house  organ,  “Notes  From  a  Friendly 
Printer.”  It’s  a  swell  job. 


block  around  the  world  “Wanted”  made 
from  a  linoleum  block.  This  blotter 
shows  ingenuity  and  forces  itself  on  the 
attention  of  a  prospect. 


•LAS  ANIMAS  LEADER,  Las  Animas, 
Colo.,  is  getting  out  a  very  timely  blot¬ 
ter  showing  a  baseball  player  at  bat, 
hooked  up  with  the  heading  “Make 
every  strike  count.”  The  copy  continues, 
“Make  every  strike  in  your  business 
count  through  the  use  of  distinctive  and 
creative  printing.  .  .  .”  The  layout  is 
attractive.  The  printing  adequate.  And 
the  idea  timely  and  good. 


•THE  DON  HILL  PRESS,  1108  Madi¬ 
son  St.,  Maywood,  Ill.,  uses  these  words 
to  describe  its  operation:  “Fine  print¬ 
ing,”  and  the  business  cards  sent  this 
department  bear  out  that  claim.  Beauti¬ 
fully  done  in  gray  and  red  on  a  white 
card. 


•HARRY  S.  SCOTT,  INC.,  1  E.  Red¬ 
wood  St.,  Baltimore  2,  Md.,  has  issued 
a  very  interesting  blotter,  using  as  an 
illustration  what  looks  to  be  a  woodcut 
of  an  old  sailing  vessel.  The  copy  reads, 
“A  ship  becalmed  has  all  sails  set  in 
readiness  for  the  slightest  breeze.  Set 
your  sails  this  summer.  Get  ready  for 
the  fall  ‘trades’  by  ordering  your  sta¬ 


•OLD  NEWS  PRINTERY,  74  W.  Eighth 
St.,  Holland,  Mich.,  is  sending  out  a 
letter  and  enclosures  to  prospects  and 
customers.  The  letter  is  unique  in  that 
the  letterhead  has  listed  down  the  left 


— '^r  muTiWG-— 

LINCOLN  PRINTING  CO. 

W  Pk»c«  N«w  Bnwuj.  CofUi 
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Please  send  us  your  Bulletin  No.  579. 


EIECTRCMFG.CO 


SlOO  N.  Ravenswood  Ave.  *  Chicago  40,  rl 


blows  away  dust,  sandings,  chips, 
shavings  and  debris  with 
powerful  blast  of  air! 


Shoots  a  concentrated,  high  speed  blast  of 
clean  dry  air  that  quickly  and  safely  cleans 
all  Graphic  Arts  equipment  and  ma¬ 
chinery.  Reduces  breakdowns;  elim- 
inates  fire  and  health  hazards.  ^  hT' 
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jlOO  N.  Ravenswood  Ave.,  Chicago  40,  III. 


comes  through  with  another  excellent 
example.  Beautifully  done,  this  card  is 
headed,  “Invitation  to  reading,”  and  the 
copy  develops  this  theme — “When  your 
printed  message  appears  in  the  bulk  of 
the  daily  mail,  one  quick  glance  will 
determine  its  worth  or  importance.  .  . 
An  excellent  job  from  every  standpoint. 

•THE  BUCHANAN  PRESS,  61  Hillside 
Road,  Franklin,  Mass.,  uses  a  blotter  to 
thank  customers  for  business.  This  blot¬ 
ter,  printed  in  black  and  red,  raised 
printing,  says  simply,  “Thank  you  for 
your  order.”  It  contains  the  name  and 
address  of  the  company.  Neat.  Attractive. 

•THE  ARTCRAFT  PRESS,  108  S. 
Cavin  St.,  Ligonier,  Ind.,  is  using  a  pos¬ 
tal  card  to  keep  contact  with  customers 
and  prospects.  This  card  contains  a  short 
editorial  on  the  subject  of  “quality”  and 
I  think  deserves  repeating  here:  “There 
is  no  art  with  which  the  public  is  less 
familiar  than  the  art  of  printing.  It  can 
be  cheapened  in  a  thousand  ways  with- 


side  different  items  of  printing  used  in 
different  types  of  business.  For  instance, 
it  has  a  list  for  the  factory  and  store, 
another  for  the  garage,  and  still  another 
for  truckers,  for  the  church,  and  then 
at  the  bottom  a  list  of  “Miscellaneous 
items.”  Makes  an  excellent  check  list  for 
prospects. 

•HALUSKA  PRINTING  COMPANY, 
5A9  Sansome  St.,  San  Francisco,  Cal., 
sent  out  a  very  effective  mailing — a  re¬ 
production  of  a  photograph  entitled  “In 
the  bag”  showing  a  young  boy  probing 
the  interior  of  a  paper  bag.  He  has  a 
rapt  expression  on  his  face,  as  though 
his  hand  has  touched  something  to  de¬ 
light  a  two-year  old,  such  as  a  lollypop. 
The  reproduction  is  excellent.  Clipped 
on  is  a  short  description  of  the  photo¬ 
graph  and  a  few  words  about  Haluska 
Printing  Company’s  skill.  Effective. 

•HERBERT  W.  SIMPSON,  INC.,  109 
Sycamore  St.,  Evansville  8,  Ind.  A  mas¬ 
ter  of  typography  and  the  printing  arts 


The  Graphic  Arts  Monthly— Ocfo6er,  1950 


America  does  business  on 


MADE  IN 


AVAILABLE  IN  white  and 

eleven  attractive  colors.  Three 
finishes  and  four  weights.  Ask 
your  paper  merchant  for 
samples  I 


LOOKING  FOR  A  BETTER  BOND? 

JUST  SAY: 

APPER 

BIOS  ST" 

tlPES”! 

#  When  you  call  for  bond  paper,  ask 
for  the  paper  that  comes  in  the  yellow  wrapper  with  the 
blue  stripes.  Your  paper  merchant  will  know  you  mean 
NEKOOSA  BOND.  And  he*ll  know  that  you’re  getting  a 
faster-running,  smoother-printing  sheet  because  Nekoosa 
Bond  has  less  curl,  less  wrinkle.  Letterpress  or  offset,  it  runs 
through  in  a  hurry,  holds  press  stops  down  to  a  minimum. 
That  adds  up  to  more  profits,  more  satisfied  customers* 
Nekoosa-Edwards  Paper  Company,  Port  Edwards,  Wisconsin* 
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out  the  public  knowing  what  has  caused 
the  loss  of  quality.”  The  copy  goes  on, 
“Yet  they  may  be  acutely  conscious  of 
the  loss.  Our  goal  has  always  been  to 
print  each  job  so  that  its  quality  can  be 
recognized  by  everyone.”  The  layout  of 
this  card  is  good,  the  choice  of  type  a 
happy  one.  The  entire  effect  is  good. 

We  continue  to  receive  regular  monthly 
house  organs  from  printers  all  over  the 
country.  And  we  are  always  pleased  to 
receive  them.  They  are,  on  the  whole, 
well  done  and  we  think  deserve  frequent 
mention,  not  only  because  of  their  ex¬ 
cellence,  but  because  talking  about  them 
in  these  columns  might  encourage  other 
printers  to  use  regular  monthly  house 
organs  to  develop  good  will  and  accept¬ 
ance  for  their  products.  We  have  some 
suggestions  which  the  editors  of  these 
house  organs  may  or  may  not  want  to 
adopt,  but,  here  they  are. 

•“Reflections”  issued  by  the  E.  F. 
SCHMIDT  COMPANY,  3420  W.  Capi¬ 
tal  Dr.,  Milwaukee  16,  Wis.,  could  be 
improved,  we  feel,  and  made  more  read¬ 
able  if  more  illustrations  were  used  to 
break  up  the  text.  Why  not  illustrate 
each  article  with  one  of  those  inimitable 
cartoons  which  you  now  use  on  your 
first  and  last  pages. 

“Hull-O-Grams,”  the  splendid  house  or¬ 
gan  of  THE  HULL  PRINTING  COM¬ 
PANY,  INC.,  Meriden,  Conn.,  would, 
we  feel,  have  more  attention  value  when 
it  arrives  in  the  mail,  if  it  had  on  its 
front  cover  a  reduced  cut  of  one  of  the 
inside  illustrations  with  some  kind  of  a 
teaser  caption.  As  it  stands  now  the  dis¬ 
play  line,  “A  House  Organ  Devoted  to 
the  Interests  of  Better  Printing  and  Ad¬ 
vertising”  gives  the  impression  the  book¬ 
let  is  filled  with  technical  stuff  about 
printing,  which  doesn’t  encourage  read¬ 
ing  by  the  average  printing  buyer. 

“Tales  From  a  Print  Shop,”  the  BE- 
BOUT  &  DOWNS,  INC.,  1514  Prospect 


Ave.,  Cleveland  15,  Ohio,  business-getter 
features  a  specific  item  in  each  issue. 
One  month  it’s  business  cards,  the  next 
month  some  advertising  novelty,  etc. 
Wouldn’t  it  be  a  good  idea  to  enclose 
with  each  issue  a  return  card  which  a 
prospect  could  use  for  inquiring  about 
the  specific  itenf.’  Making  it  easy  for  a 
prospect  to  inquire  is  one  of  the  first 
principles  of  good  direct  mail  adver¬ 
tising. 

“Bits  O’  Philosophy,”  the  monthly  card 
house  organ  issued  by  LATMER  PRINT¬ 
ERS  AND  LITHOGRAPHERS,  5620-22 
Broad  St.,  Pittsburgh  6,  Pa.,  has,  buried 
on  the  address  side  of  the  card,  a  motto, 
such  as  “There’s  so  much  to  be  tlone 
that  no  one  can  afford  to  sit  around 
waiting  for  the  other  fellow  to  do  it.” 
It  seems  to  me  this  card  would  have 
greater  attention  value  in  the  mail  if  this 
motto  were  boxed  and  given  a  heading, 
such  as  “A  Thought  For  This  Month,” 
or  “Sayings  from  Latmer.” 

SHORT  NOTES.  To  ROYAL  PRINT¬ 
ING  COMPANY,  63  S.  Fourth  St.,  Min¬ 
neapolis  1,  Minn.:  “Your  fisherman  cal¬ 
endar  cutouts  are  dandy.”  ...  To 
•EARL  BEEMAN,  Printing,  1332  Mor¬ 
rell,  Dallas  16,  Tex.:  “You  might  add 
something  to  your  card  promoting  the 
sale  of  150  year  calendars  about  your 
printing  prowess.  Kill  two  birds  with 
one  stone.”  .  .  .  To  H.  L.  FORD,  2044 
Marlowe,  Lakewood  7,  Ohio:  “Sending 
a  proof  of  customers’  plates  which  you 
have  on  hand,  for  his  reference  when 
re-ordering  printing,  is  a  good  idea. 
How  is  it  working  out?”  ...  To  the 
KEELIN  PRESS,  72  Marietta  St.,  N.  W., 
Atlanta,  Ga.:  “The  card  you  sent  out 
offering  printing  from  the  “cradle  to 
the  grave”  is  a  new  slant.  I  wouldn’t 
worry  too  much  about  using  the  word 
“grave”  .  .  . 


•Indicates  that  the  sample  discussed  appears 
in  the  accompanying  illustrations. 
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Years  of  handling  and  constant  usage 
-'Rising  No.  I  Index  takes  them  in 
stride . . .  without  splitting  or  dog¬ 
earing.  Easy  to  handle,  taking  an 
excellent  impression,  and  your 
printer's  first  choice  for  records— 

Rising  No.  1  Index 


100%  rag 
5  weights 


WHEN  YOU  WANT  TO  KNOW ...  GO  TO  AN  EXPERT ! 

Rising  Papers 

ASK  YOUR  PRINTER  ...  HE  KNOWS  PAPER ! 


This 

advertisement 
appears  in  a 
long  list  of 
executive, 
advertising  and 
sales  promotion 
magazines. 


>\sk  your  printer. . .  he  KNOWS  paper! 


^  Hising  Papers 

PRIKTIIVG  AND  TECHNICAL 


SET  A  RECORD! 


Records  are  the  biography  of  business.  They  must 
be  kept,  protected— and  perpetuated.  Rising  No.  1 
Index  is  the  perfect  paper  for  long  life  and  hard, 
continual  usage. 

We  are  promoting  the  sale  and  use  of  Rising 
No.  1  Index  in  September  and  October  magazines. 
Steady  follow-ups  and  intensive  selling  effort  will 
increase  your  sales  of  this  superb  record-keeper. 
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£ND 


me/ope-sea/mg pfo6/ems 
with-  _ 


SEALS  INSTANTLY! 

SEALS  PERMANENTLY! 


•  Exclusive  Gilbert  development  in  paper-and-glue  affinity  assures  instant, 
unbreakable,  permanent  seal,  by  fastest  hand  or  machine  methods.  No  time 
lost  for  resealing.  No  loss  of  envelope  contents.  No  letter  snooping.  Special 
formulation  prevents  envelope  and  flap  warping.  Stacks  and  feeds  absolutely  flat. 

Lancaster  Envelope  Bond  is  highly  opaque.  Keeps  letters  and  documents  strialy 
private.  This  new  envelope  paper  matches  Gilbert  Lancaster  Bond  (world’s 
largest-selling  100%  new  cotton  fibre  letterhead  paper),  in  all  characteristics 
of  beauty,  brightness  and  strength.  Use  Lancaster  Envelope  Bond  envelopes 
to  assure  100%  attractiveness  and  safety  for  your  clients’  business  messages! 

All  these  features  at  no  extra  cost.  Available  through  leading  paper  merchants 
throughout  the  United  States,  or  write  us. 


FREE  SAMPLE  PORTFOLIO.  Write  on  your  business  leHerhead 
for  free  samples  of  Gilbert  Lancaster  Envelope  Bond  envel¬ 
opes,  for  testing  in  your  own  office.  Portfolio  also  contains 
representative  group  of  all  new-cotton-fibre  Gilbert  Quality 
Papers,  for  every  business  writing  and  record  purpose. 


GILBERT  PAPER  COMPANY  m.n.M. 

Established  1887  •  Menasha,  Wistonsin  these  types  of  pope 


KtU' 

lap: 


MONTANA 

BIlllnKs.  Carpenter  Paper  Co. 
Butte.  Carpenter  Paper  Co. 
Great  Falls.  Carpenter  Paper 
Company 

Missoula.  Carpenter  Paper  Co. 

NEBRASKA 

Lincoln,  Cari>enter  Paper  Co. 
Omaha.  Carpenter  Paper  Co. 

NIW  JERSEY 

Newark.  Lewmar  Paper  Co. 

NEW  MEXICO 
Albuquerque,  Carpenter  Paper 
Company 
NEW  YORK 

Albany.  W.  H.  Smith  Paper 
Corn. 

Brooklyn,  Trlankle  Card  St 
Paper  Company 
BufTalo,  Alllne  &  Cory  Co. 
BulTalo.  Franklin>Cowan  Paper 
Company 

Jamestown.  Mlllcraft  Paper 
Company 

New  York  City.  F.  W. 

Anderson  &  Company 
New  York  City,  Bishop  Paper 
Company 

New  York  City.  Green  &  Low 
Paper  Company 
New  York  City.  Hobson  Miller 
Paper  Company.  Inc. 


ALABAMA 

Blrmlnftham,  Sloan  Paper  Co. 
lloblle.  Partin  Paper  Co. 

ARIZONA 

Phoenix,  Carpenter  Paper  Co. 

ARKANSAS 

Fort  Smith,  Itoach  Paper  Co. 
Little  Rock.  Roach  Paper  Co. 
Texarkana.  Louisiana  Paper  Co. 

CALIFORNIA 

Los  Angeles.  Carpenter  Paper 

Co. 

Sacramento.  Carpenter  PaperCo. 
San  Francisco.  Carpenter 
Paper  Co. 

COLORADO 

Denver.  Carpenter  Paper  Co. 
Pueblo.  Caruenter  Paper  Co. 

CONNECTICUT 

Hartford.  Green  A  Low  Paper  Co. 

DELAWARE 

Wllinlntrton.  Whltlns^Patterson 
Company 

DISTRICT  OF  COLUMBIA 

Rasblnf^on.  Stanford  Paper  Co. 
Wsshimrtnn.  Virginia  Paper  cu. 

FLORIDA 

Jacksonville,  Jacksonville  Pa¬ 
per  Co. 

Miami.  Everirlades  Paper  ('o. 
Orlando.  Central  Paper  Co. 
Pensacola.  Pensacola  Paper 
Company 

St.  Petersburir,  Pinellas  Paper 

Company 

Tallahassee.  Capital  Paper  Co. 
Tampa.  Tampa  Paper  Co. 


LOUISIANA 

Alexandria.  Louisiana  Paper 
Company 

Baton  Rouge,  Louisiana  Paper 
Company 

Monroe.  Louisiana  Paper  Co. 
New  Orleans,  The  DAW 
Paper  Company 
Shreveport,  IjOuisianH  Paper  Co. 

MARYLAND 

Baltimore,  O.  F.  H.  Warner  & 
Company 

MASSACHUSETTS 

Boston.  Andrews  Paper  Co. 
Boston.  Carter.  Rice  &  Co. 

MICHIGAN 

Detroit,  The  Union  Paper  St 
Twine  Company 
Grand  Rapids,  Carpenter  Pa- 

rier  Company 
amazoo.  Bermlngham  St 
Prosser  Company 
MINNESOTA 

Duluth,  Duluth  Paper  St  Spec. 
Company 

Mtnne.ipolis.  General  Paper 
Corp. 

Minneapolis,  Inter-City  Paper 
Company 

Minneapolis.  The  Paper  Supply 
Company,  Inc. 

St.  Paul.  Inter-City  Paper 
Company 

MISSISSIPPI 

Jackson.  Townsend  Paper  Co. 

MISSOURI 

Kansas  City.  Bermlngham  & 
FTosser  <?o:npanv 
St.  Louis.  Beacon  Paper  Co. 


UALIT' 

CHANT 


GILBER 
PAPER  /I 


W.  Palm  Beach.  East  Coast 
Paper  Company 
GEORGIA 

Atlanta.  Sloan  Paper  Co. 
Macon,  Macon  Paper  Company 
Savannah.  Atlantic  Paper  Co. 

IDAHO 

Boise.  Carpenter  Paper  Co. 
Pocatello.  Carpenter  Paper  Co. 

ILLINOIS 

Chicago,  Berkshire  Papers. 
Inc. 

Chicago.  Bradner  Smith  St 
Company 

Chicago.  Dwight  Brothers 
Paper  Co. 

Chicago,  Moser  Paper  Co. 

INDIANA 

Evansville,  C.  P.  Lesh  Paper 
Company 

Fort  Wayne,  Mlllcraft  Paper 
Company 

Indianapolis,  C.  P.  Lesh  Paper 
Company 

IOWA 

Dts  Moines.  Carpenter  Paper 
Company 

Sioux  City,  Carpenter  Paper 
Company 

KENTUCKY 

Louisville.  Miller  Paper  Co. 


New  York  City,  John  F.  Sarle 
Company 

New  York  City,  Lathrop  Paper 
C'ompany 

New  York  City,  Saxon  Paper 
Products.  Inc. 

Rochester.  Fine  Papers.  Inc. 

NORTH  CAROLINA 

Charlotte.  Virginia  Paper  Co. 

NORTH  DAKOTA 
Fargo.  Dacotah  Paper  Co. 
OHIO 

Akron.  Ailing  St  Cory  Company 
Canton.  Herrington  Paper  Co. 
Cincinnati,  Standard  Paper  Co. 
Cleveland,  Ailing  &  Cory  Co. 
('olumbus.  The  Scioto  Paper  C'o. 
Dalton.  Cincinnati  Cordage  St 

Tole<lo,  Paper  Merchants  Inc. 

OKLAHOMA 

Oklahoma  City,  Carpenter 
Paper  Company 
Tulsa.  Tayloe  Paper  Co. 

OREGON 

Portland .  Carter .  Rice  St  Co .  of  Ore. 

PENNSYLVANIA 
Lancaster,  Garrett-Buchanan 
Company 

Phlla.,  Wnlting-Pattcrson  Co. 
Phlla.,  Quaker  City  Paper  Co. 
Pittsburgh.  The  ('hatlield  St 
Woods  Company 
York,  Yeagley  Paper  Division 
of  Qtiaker  City  Paper  Co. 

SOUTH  DAKOTA 

Sioux  Falls.  Sioux  Falls  Pa¬ 
per  Company 

TENNESSEE 

Chattanooga.  Bond-Sanders 
Paper  Company 


Memphis,  Tayloe  Paper  Co. 
Nashville.  Bond-Sanders  Paper 
Company 

TEXAS 

Amarillo.  Kerr  Paper  Co. 
Austin,  Carpenter  Paper  Co. 
Dallas.  Carpenter  Paper  Co. 
Kl  Paso.  Carpenter  Paper  Co. 
Fort  Worth,  Carpenter  Paper 
Company 

Harlingen.  Carpenter  Paper 
Company 

Houston.  Carpenter  Paper  Co. 
Houston,  E.  C.  Palmer  Co.. 
Ltd. 

Lubbock.  Carpenter  Paper  Co. 
San  Antonio.  Carpenter  Paper 
Company 

UTAH 

Salt  Lake  City.  ('ar|>enter 
Paper  Company 
Ogden,  Carpenter  Paper  Co. 

VIRGINIA 

Richmond.  Virginia  Paper  Co. 

WASHINGTON 

Seattle.  Carter.  Rice  St  Co.  of 
Wash. 

Spokane.  John  W.  Graham  Se  Co. 
Spokane.  Spokane  Paper  Jk 
Stationery  Co. 

WISCONSIN 

Milwaukee,  Oshkosh  Paper  Co. 
Milwaukee,  Sensenbrenner  Pa- 

f>er  Company 

waukee.  Wisconsin  Paper 
A  Products  Company 
Oshkosh,  Oshkosh  Paper  Co. 

CANADA 

Vancouver,  B.  C.,  Coast  Paper 
Ltd. 

MEXICO 

Monterrey,  Papelerla  del  Norte 
PHILIPPINE  ISLANDS 

Manila.  J.  P.  Heilbronn  Co. 


3ND  •  VEILUM  •  ONIONSKIN  •  LEDGER  •  INDEX  BRISTOL  •  MANUSCRIPT 
OVER  •  BLUEPRINT  •  DRAWING  •  TRACING  •  SAFETY  •  SECURITY  •  CURRENCY 
. .  .  50%  .  . .  75%  .  .  .  100%  New  Cotton  Fibre  ...  Air  Dried  ...  Tub  Sized 


mw%  by  Larston  D.  Farrar 


There  were  more  labor  politics,  more  particularly  Interiutional 
Typographical  Union  pressures,  connected  with  the  resignation  of 
Robert  N.  Denham,  general  counsel  of  the  National  Labor  Relations 
Board,  on  demand  of  President  Harry  Truman,  than  met  the  eye. 

Mr.  Denham  let  it  be  known  that  he  was  resigning  under  pressure, 
and,  in  his  letter  of  resignation,  he  also  made  public  his  view  that  board 
members  of  the  NLRB  seem  almost  always  to  have  a  “pro-labor  bias.” 

The  four-year  term  te  which  Mr.  Denham  had  been  appointed  to  office 
had  another  year  to  run  when  he  resigned.  There  had  been  talk  for 
some  time  that  the  President  would  force  Mr.  Denham  out  of  office,  due 


to  the  fact  that  many  labor  leaders, 
president  of  the  ITU,  felt  that  the 
minded.” 

It  is  doubtful  if  the  President  actually 
could  have  “fired”  Mr.  Denham  under 
the  law  as  it  stands  today,  unless  he  could 
bring  specific  charges  of  malfeasance  in 
office.  But  Mr.  Denham,  a  good  Demo¬ 
crat  and  Fair  Dealer  of  long  standing 
(although  some  reporters  mistakenly  have 
identified  him  as  a  Republican)  did  not 
want  to  create  any  more  difficulties  for 
his  boss,  Harry  Truman. 

Mr.  Truman’s  attempt  last  spring,  also 
in  response  to  pressure  from  labor  unions, 
to  abolish  the  office  of  chief  counsel  of 
the  NLRB,  through  Congressional  action, 
failed. 

There  was  no  hint  here  late  in  Septem¬ 
ber  as  to  the  identity  of  a  possible  suc¬ 
cessor  to  Mr.  Denham,  although  there 
was  speculation  that  it  might  be  Ivar 
Peterson,  secretary  to  Senator  Wayne  L. 
Morse  (R.-Orc.). 

[Editor’s  Note — As  GAM  goes  to  press, 
President  Truman  announces  his  ap¬ 
pointment  of  George  J.  Bott  to  succeed 
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particularly  Woodruff  Randolph, 
chief  attorney  was  too  “employer 

Robert  N.  Denham  as  general  counsel 
of  the  NLRB.  Mr.  Bott  has  been  asso¬ 
ciate  general  counsel  since  1948.1 

The  action  of  forcing  Mr.  Denbam’s 
resignation  was  the  first  of  several  that 
President  Truman  can  be  exptected  to  take 
to  focus  in  the  minds  of  all  labor  union 
members  that  he  is  their  ally.  'The  ITU 
members  in  particular  arc  politicking  hot 
and  heavy  this  fall  to  beat  virtually  all 
Republican  candidates  for  Congress. 

What  Congress  Did  af  End  of  Session 

CONGRESS,  now  vacated  from  Wash¬ 
ington  with  the  exception  of  several  mem¬ 
bers  on  special  investigating  committees, 
did  its  most  important — and  perhaps  ex¬ 
plosive — work  during  the  last  month  in 
which  it  was  in  session. 

The  second  session,  81st  Congress, 
levied  $5  billion  in  new  taxes,  appro¬ 
priated  at  least  $15  billion  more  than  it 
voted  to  raise  in  new  taxes,  passed  the 
Defense  Production  Act  of  1950,  provid- 
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...ivit/)  new  ideas  for  PROFITABLE  printmg 

Every  printer  and  electrotyper  who  attended  the  Graphic  Arts  Exposition 
couldn’t  help  but  leave  there  feeling  richer  in  knowledge  for  having  attended. 

He  found  ideas  to  help  him  sell,  to  help  him  improve  the  quality  of  his 

product,  to  cut  costs  and  speed  production.  Information  on  these  subjects  was 

eagerly  handed  out  by  every  exhibitor.  We  of  Cottrell  did  our  best  to  be 

of  service.  We  had  the  new  Cottrell  Two-Color  Rotary  Sheet-Fed  Press 

in  operation  throughout  the  show,  as  well  as  our  latest  plate-making 

equipment.  We  passed  out  thousands  of  factual  folders.  We 

wish  to  thank  the  many  who  visited  our  exhibit.  In  case 

you  didn’t  have  the  opportunity  to  visit  us,  please  write 

us  so  that  we  can  send  you  a  set  of  the  folders 

which  you  will  find  full  of  meaty  information.  #  I 

cottrWl 

C.  B.  COTTRELL  &  SONS  COMPANY  1 

Westerly,  Rhode  Island  I  m 

Claybourn  Division,  Milwaukee,  Wisconsin 
Sales  Offices:  New  York,  Chicago,  London 


ing  for  iron-clad  controls  when  and  if 
the  President  chooses  to  apply  such  con¬ 
trols  to  the  economy,  and  passed  record- 
breaking  domestic,  military  and  overseas 
expenditures.  It  also  voted  a  tremendous 
extension  of  Social  Security. 

Virtually  all  of  the  “big”  legislation  for 
which  this  Congress  will  be  remembered 
was  passed  in  its  last  30  days  in  session. 
A  full  compilation  would  show  that  the 
81st  Congress,  in  both  its  sessions,  passed 
literally  hundreds  of  bills  relating  to  every 
segment  of  the  economy.  It  will  be 
months  before  the  full  impact  of  all  the 
legislation  hits  the  economy,  for  it  will 
take  time  to  spend  the  money  or  for  the 
administrative  leaders  to  formulate  rul¬ 
ings  that  will  interpret  the  various  pieces 
of  legislation. 

Despite  all  the  talk,  obviously  no  money 
was  “saved”  through  “economy,”  as  will 
probably  be  the  case  for  years  to  come. 
Hence,  the  outlook  for  price  rises  become 
more  certain  every  time  the  effects  of  a 
new  bill  hit  the  economy. 

Manpower  DHHcultles 

MANPOWER  difficulties,  due  to  the 
draft  anti  the  lure  of  higher-paying  re¬ 
armament  industries,  won’t  be  felt  in 
most  printing  shops  for  some  time  to 
come,  but  that  they  will  be  present  after 
several  months  seems  to  be  a  foregone 
conclusion,  considering  the  huge  amounts 
allocated  to  be  spent  by  Congress. 

Both  federal  agencies  and  such  private 
companies  as  Metropolitan  Life  Insurance 
Company  already  are  warning  employers 
to  take  every  step  to  prepare  against  loss 
of  trained  personnel. 

“Civilian  Users  Force  Analysis  Sheet,” 
(SS  170)  a  new  federal  form  available  at 
your  local  Selective  Service  Board,  is  de¬ 
signed  to  help  you  determine  the  status 
of  your  entire  staff  by  charting  personnel 
according  to  age  groups  and  the  relafive 
importance  of  their  jobs. 

Meantime,  Draft  Director  Lewis  B. 
Hershey  has  warned  businessmen  here, 
in  a  little-noticed  speech,  to  “go  easy” 
on  complaints  of  manpower  losses,  unless 


they  want  to  face  a  mailed  fist  instead 
of  kid  gloves  from  Uncle  Sam. 

“You  businessmen  and  employers  will 
want  people  you  won’t  get,”  he  asserted. 
“You  can  accept  this  or  you  can  bellyache 
until  you  get  a  centralization  you  won’t 
like.  ^ 

“This  is  an  era  of  disillusionment.  We 
thought  the  first  World  War  would  end 
all  wars.  We  realized  that  the  second 
World  War  would  not  end  wars,  but  we 
thought  we  had  the  means  to  stop  them 
quickly.  .  .  .  We  can  settle  this  thing  in 
Korea,  but  we  can’t  drift  after  that.  There 
will  be  no  easy  rolling.  .  .” 

An  Important  Presidential  Order 

PRESIDENT  Harry  Truman  early  in 
September  issued  an  executive  order 
which  every  printing  shop  owner  or  op- 
eratrrr  should  read  carefully.  TTie  order, 
in  part,  reads  as  follows: 

“EVERY  PERSON  who  sold  or  deliv- 
eretl  goods  or  services,  or  offered  them  for 
sale  or  delivery,  in  the  course  of  trade  or 
business  during  the  period  from  May  24, 
1950  to  June  24,  1950,  inclusive,  SHALL 
PRESERVE  all  his  records  for  such  period 
relating  to; 

“(a)  The  prices  received  or  asked  for 
such  goods  or  services,  and 

“(b)  The  labor,  material,  acquisition, 
and  other  costs  incurred  in  connection 
with  such  goods  or  services.” 

The  Paper  Situation 

SCARE  buying  of  both  book  paper 
and  newsprint  (and  most  every  kind  of 
paper  imaginable)  continues  to  boost 
prices  and  there  seems  to  be  no  surcease 
for  the  future. 

Prices  have  climbed  to  new  highs  in 
newsprint  in  the  past  weeks,  with  the 
top  price  reaching  the  levels  which  pre¬ 
vailed  during  the  exceedingly  “tight” 
years  of  World  War  II  and  immediately 
thereafter. 

Actually,  there  seems  to  be  enough 
paper  being  produced  for  all  purposes  to 
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Pointing  To  profits 

loitk  SUNBEAM  and  UHcfTltt  coated 

ST.  RECJis  coated  papelA 


These  two  St.  Regis  machine-coated  papers  will  give 
a  brighter  sparkle  to  your  profits  as  well  as  to 
your  pressroom  work  for  they  combine  good 
performance  with  real  economy. 

Both  grades  have  a  smooth,  flat  surface  with 
remarkable  resilience  which  gives  them  outstanding 
printability.  Because  of  the  special  pulps  manufactured 
in  St.  Regis’  own  pulp  mills,  they  have  unusual 
bulk  and  opacity,  allowing  lighter  weight  paper  to 
be  used  with  resulting  economies  that  you  and 
your  customers  will  both  welcome. 

Sunbeam  Gloss  has  exceptional  brightness  for  the  grade 
and  is  suitable  for  gloss  ink  and  cover. 
Merritt  Coated  is  an  outstanding  value  and  at  a 
slight  increase  in  cost  is  available  in  folding  quality. 
Your  merchant  who  handles  St.  Regis  Printing  Papers 
will  gladly  supply  samples.  Or  write  direct  to 
one  of  the  St.  Regis  Sales  Offices. 


Priming,  Publita 


Soles  Subsidiary  of  St.  Regis  Poper  Company 

230  Pork  Avenue,  New  York  17.  N.  Y 
230  N.  Michigan  Avenue,  Chicogo  I,  111. 

218  Martin  Brown  Bldg.,  Louisville  2,  Ky. 


meet  all  conceivable  needs,  according  to 
federal  economists,  but  the  fear  of  what 
“can”  happen  has  done  more  to  drive 
prices  upwards  than  the  actual  facts  jus¬ 
tify. 

Talk  about  controlling  paper  and  news¬ 
print,  or  allocating  it  among  users,  by 
Uncle  Sam,  has  died  down  since  Repre¬ 
sentative  Emanuel  Celler  (D.-N.Y.)  ap¬ 
parently  decided  to  quit  talking  about  it. 
Production  continues  to  rise  to  meet  all 
immediate  demands,  but  the  price  seems 
to  rise  even  faster  than  production. 

Consumption  this  year  of  book  paper 
and  newsprint  is  much  higher  than  last 
year.  The  American  Newspaper  Publish¬ 
ers  Association  estimates  that  newsprint 
consumption  in  the  first  seven  months  of 
1950  was  at  least  six  per  cent  over  the 
same  1949  period. 

There  are  bound  to  be  spotty  shipments 
of  newsprint  and  paper  generally,  due  to 
such  factors  as  the  short  supply  of  box¬ 
cars  in  some  regions,  strikes  in  this  coun¬ 
try  or  in  Canada  (or  among  stevedores 
and  seamen).  So  while  the  production 
may  remain  high  and  go  higher,  it  may 
be  that  you  will  be  caught  in  a  paper 
squeeze  unless  you  make  careful  prepara¬ 
tions  always. 

But  officials  here  warn  against  “scare” 
buying,  since  a  willingness  on  the  part  of 
one  man  to  pay  a  premium  generates  a 
good  reason  for  others  to  pay  more,  thus 
forcing  higher  and  higher  prices. 

The  Department  of  Commerce  in  a  pre¬ 
pared  statement  here  said  that  manufac¬ 
turers  of  paper,  board  and  converted  or 
related  products  should  be  able  “readily” 
to  supply  both  federal  and  civilian  needs 
during  the  remainder  of  this  year,  provid¬ 
ing  no  curtailments  are  made  on  pulp, 
paper  or  chemical  supplies. 

Although  there  is  little  possibility  of 
increasing  newsprint  production.  Com¬ 
merce  said  that  idle  capacity  for  contain¬ 
ers  and  other  paper  supplies  exists  to 
take  care  of  new  needs  along  this  line, 
particularly  those  originating  with  the 
armed  services. 

Output  of  primary  paper  and  board  for 


1950  will  reach  23,000,000  tons.  Com¬ 
merce  estimates,  or  more  than  15  per  cent 
over  1949  production  and  more  than  five 
per  cent  over  the  previous  high  peak  of 
1948. 

Harmon  Discusses  Productivity 

THE  speech  of  Reuel  D.  Harmon,  pres¬ 
ident  of  the  Union  Employers  Section, 
Printing  Industry  of  America,  before  the 
92nd  convention  of  the  International 
Typographical  Union  here  in  late  August, 
won  a  favorable  general  response  from 
the  union  members  from  throughout  the 
nation. 

The  UES  president  was  gratified  to  re¬ 
ceive  assurances,  in  public,  from  Mr.  Ran¬ 
dolph,  ITU  president,  that  the  union 
stands  ready  to  serve  on  a  joint  technical 
committee  to  study  productivity  and  how 
to  increase  efficiency  in  every  respect  in 
printing  operations. 

Mr.  Harmon  pointed  out  to  the  ITU 
delegates  that  increased  productivity  must 
obtain  an  increasing  amount  of  attention 
because; 

1 —  ^The  cost  of  typesetting  has  increased 
sharply,  thereby  creating  a  market  for 
substitute  processes. 

2 —  Relatively  satisfactory  substitute  de¬ 
vices  are  in  actual  operation  and  others 
are  promised  soon. 

3 —  There  is  some  evidence  that  pro¬ 
ductivity,  quite  apart  from  cost,  which 
is  affected  by  other  factors,  seems  to  have 
declined  somewhat. 

He  believes  that  the  reasons  for  such  a 
decline  in  protluctivity  may  be  due  to 
weaknesses  of  technique  and  education, 
the  weakness  of  supervision,  and  the 
weakness  of  equipment. 

There  is  reduced  attention  to  sound 
production  practices  and  sound  training 
of  journeymen,  the  speaker  ftointed  out. 

“There  has  been  a  sharp  increase  in 
the  amount  of  proofreading  and  correc¬ 
tion  time  in  our  plants,”  he  asserted. 
“This  inevitably  has  clouded  the  entire 
productivity  picture  irrespective  of  the 
speed  with  which  copy  is  set.  Many  jour¬ 
neymen,  who  perhaps  have  learned  their 
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ITU  lessons  well,  are  not  applying  them. 

“Another  basis  for  the  falling  off  of 
productivity  has  been  the  growing  will¬ 
ingness  of  employers  to  accept  unclean 
copy.  This  has  resulted  in  a  general  re- 
duedon  of  efficiency  as  well  as  increased 
correction  and  proofreading  dme. 

“A  second  major  aspect  of  decreased 
productivity  has  been  the  weakening  of 
supervision.  .  .  .  Since  I  do  not  believe 
that  the  relaxation  of  shop  discipline  and 
supervision  was  ever  contemplated  by  the 
union,  I  am  forced  to  blame  management 
also  for  its  weakness  in  this  direction. 
We  all  know  that  the  best  plants,  from 
the  standpoint  of  the  union  and  from  the 
individual  employee,  are  those  with 
strong  management. 

“A  third  major  category  of  weakness 
might  be  called  weakness  of  equipment. 
The  weakness  of  equipment  is  of  course 
the  most  dramatic  weakness  and  has  at¬ 
tracted  the  attention  of  the  general  pub¬ 
lic  and  of  our  customers  to  the  greatest 
extent.  ...  If  we  were  strictly  a  handi¬ 
craft  and  not  an  industry,  and  if  no  other 
printing  methods  were  available  to  our 
customers,  this  might  not  be  so  serious. 
But  we  must  never  forget  that  the 
existence  of  this  situation  inevitably 
arouses  the  interest  of  those  with  indus¬ 
trial  imagination.  We  are  only  secure 
when  we  are  improving  our  methods.  .  .” 

Business  Briefs 

Steel  for  printing  machinery  and  other 
items  is  going  to  be  harder  to  come  by 
in  the  immediate  future.  If  you  can  get 
items  you  have  long  needed,  it  would  be 
best  to  buy  them  pronto.  .  .  .  Money 
supply  in  the  U.  S.  in  the  hands  of  indi¬ 
viduals  now  stands  at  better  than  $170 
billion — the  greatest  in  all  history.  .  .  . 
Production  for  war  and  peace  is  going 
great  guns,  which  likely  means  that  more 
printing  is  being  done  now  than  ever  be¬ 
fore,  since  printed  forms  arc  as  necessary 
as  any  other  item  in  production.  .  .  .  Gov¬ 
ernment  Printing  Office,  which  never  did 
feel  a  postwar  “reconversion,”  undoubt¬ 


edly  will  feel  an  increase  of  20  to  30 
per  cent  in  its  work  in  the  coming 
months,  and  probably  will  be  calling 
for  help  from  the  outside  pretty  soon, 
much  more  than  it  has  since  World 
War  II  ended.  .  .  .  War  bond  sales  have 
been  lagging  far  behind  what  the  Treas¬ 
ury  expected,  and  a  big  new  drive  will 
be  staged,  beginning  next  month,  to  help 
you  get  more  of  your  employees  to  use 
the  payroll  savings  plan  and  “buy  a  bond 
a  month.”  .  .  . 

The  Point  System 

From  the  time  Gutenberg  developed 
the  process  of  casting  metal  type  in 
molds,  there  was  little  uniformity  in  type 
size  because  every  man  was  doing  that 
which  was  right  in  his  own  eyes.  The 
problems  of  justification  in  those  days 
were  arduous. 

A  Frenchman,  Fournier,  in  1737  sug¬ 
gested  that  the  size  of  the  pica  type, 
which  was  then  common  in  Europe,  be 
adopted  as  a  standard.  He  did  just  this 
and  divided  the  pica  into  12  equal  parts, 
each  of  which  he  called  a  point.  The 
reason  for  dividing  the  pica  into  12  parts 
is  that  the  nonpareil  type  was  just  half 
the  size  of  the  pica  type.  Thus  the  other 
sizes  such  as  seven  point,  eight  point, 
nine  point,  ten  point,  and  eleven  point, 
could  be  readily  justified  on  the  basis  of 
this  point  system. 

Although  it  was  generally  agreed  that 
the  plan  developed  by  Fournier  was  most 
excellent,  it  took  a  major  catastrophe  to 
make  the  changeover.  The  plant  of  Mar- 
der,  Luse  &  Company  of  Chicago,  major 
suppliers  of  type  for  the  American  print¬ 
ing  industry,  was  destroyed  in  the  Chi¬ 
cago  fire  of  1871.  When  they  reor¬ 
ganized  operations  they  decided  to 
change  to  the  point  system.  Finally,  in 
1887  the  U  S  Typefounders’  Association 
adopted  the  point  system  and  it  is  now 
the  only  system  in  general  use  in  Amer¬ 
ica,  and  undoubtedly  in  the  world. 

— David  T.  Armstrong 
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ORDER  BY  MAIL! 


PER 

THOUSAND 


SHIPPED  PREPAID  ANYWHERE  IN  U.S 


DELIVERIES  ARE  AMAZINGLY  FASTI 


•  24  modern  and  classic  type  faces. 

•  fine  quality  white  thin-plate  stock. 

•  composition  up  to  7  lines,  10c  per  line  for  extra  lines. 

•  deluxe  thermograph  embossed  printing. 

•  packed  in  patent  coated  box. 

•  BLUE  OR  BLACK  INK  •  CUTS  50c  EXTRA 


Just  send  us  your  copy,  and  we'll  do  the  rest.  Accuracy 
is  guaranteed  providing  copy  is  typewritten  or  printed  legibly. 
SHIPPED  1  OR  2  DAYS  AFTER  RECEIPT  OF  ORDER 


SEND  ORDERS  OR  WRITE  FOR  SAMPLES  AND  CATALOG 

MAIN  LINE  EMBOSSING  CO 

1760  S.  LA  CIENEGA  BLVD.,  LOS  ANGELES  35,  CALIFORNIA 
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To  Find  Feint-line  Spacing 

In  spacing  out  forms  to  fit  a  pen- 
ruled  sheet  it  often  helps  to  know  how 
far  apart  the  feint  lines  are  ruled.  To 
6nd  this  quickly  lay  a  pica  rule  ver¬ 
tically  across  the  feint  lines  and  count 
down  12  spaces;  the  reading  on  the 
pjca  rule  at  the  12th  line  will  be  the 
number  of  points  the  feints  are  ruled 
on,  assuming  they  are  equally  spaced. 

Walter  J.  Kinsey 
P.O.  Box  207 
Englewood,  Ohio 

Licked  Work-up  Trouble 

We  run  a  publication  on  our  Little 
Giant,  two  pages  at  a  time.  Because 
of  the  size  of  the  pages  (49%x60 
picas)  it  is  necessary  to  lock  up  in 
the  gutter  between  pages. 

We  had  considerable  trouble  with 
work-ups,  particularly  of  the  quoins 
and  reglets  in  the  center  lockup;  and 
no  amount  of  sinkers  seemed  to  cure 
the  trouble. 

Finally  we  hit  upon  the  idea  of 


using  two  or  three  quarter-inch  column- 
width  sinkers  as  extra  justification  in 
the  type  columns  alongside  the  quoins. 
This  “nailed  down”  these  columns 
effectively  and  licked  our  work-up 
troubles. 

J.  M.  Doyle 
1710  Union  St. 

Alameda,  Calif. 

Thinner  Spaces  Help 

I  find  it  advantageous  to  use  6-pt. 
thin  spaces  in  all  magazines  on  my 
Linotype.  These  thin  spaces  are  a  few 
thousandths  thinner  than  the  space- 
bands;  by  taking  out  three  or  four 
bands  in  a  “tight”  line  and  inserting 
these  thin  spaces  it  is  often  possible 
to  squeeze  in  that  last  letter  on  words 
like  “through,”  “thought,”  “brought,” 
etc.,  without  damage  to  matrices  by 
oversetting.  This  also  eliminates  un¬ 
sightly  letterspacing  or  wide  spacing. 

If  the  thin  mats  are  inserted  after 
conunas,  next  to  capital  letters,  be¬ 
tween  words  where  the  last  and  first 


YOUR  BEST  BUY 

FOR  THE  PRICE  -it 

NEW  TROUGH-TYPE,  SMOOTH, 
PRECISION  PADDING  PRESSI 


All  Iron  and  stool.  Comoact  and  “E-Z" 
to  operate!  Quiek-Actlon  Press  Screw 
Pads  2500  to  4000  ShaeU  without  Filler 
Blocks. 


II 


KI^IA/  hundreds  of  colors 
IV  Vy  Vr  this  New^  Easy  magic  way 


Yes,  now  you  can  match  over  100  colors  this  new  easy  way  with  the  low-cost  IPI 
Match-Box.  A  proven  method  endorsed  by  commercial  shops  all  over  the  country, 
used  to  teach  color  matching  in  such  schools  as  Timken  Vocational  School  in 
Canton,  Ohio,  New  York  School  of  Printing,  Mergenthaler  Vocational  High 
School  in  Baltimore,  and  many  others.  No  special  skill  or  experience  needed. 

The  IPI  Match-Box  contains  8  tubes  ink, 
3  compounds,  16-page  Simplified  Color 
Matching  Chart,  patented  measuring  system 
and  slab,  extra  caps,  2  mixing  knives,  tube¬ 
rolling  keys,  in  sturdy  wooden  case — every¬ 
thing  you  need  for  color  matching  this  new 
easy  way.  You  can  match  over  100  colors  on 
chart  quickly,  easily,  for  proving  and  printing 
—in  large  or  small  shops— duplicate  them 
any  time.  Make  hundreds  of  other  colors  by 
simple  adjustments.  For  free  descriptive  fol¬ 
der  and  color  card  write  to  International 
Printing  Ink,  650  Eleventh  Avenue,  N.  Y,  19. 


USE  IPI  EVERYDAY  INKS 
WITH  THE  MAGIC  CHART 

The  Match-Box  is  also  for  use  with 
IPl  Everyday  packaged  inks.  All  6 
Match-Box  colors  (and  the  black  and 
white)  may  be  bought  separately  in 
tubes  or  cans.  There  are  25  Everyday 
colors  including  process  colors,  11 
blacks  (each  made  for  a  certain  pur¬ 
pose)  3  whites(opaque, 
transparent,  mixing)  6 
bond  and  cover  inks, 
4  poster  inks — plus 
needed  compounds. 

iPI,  Everyday  and  Match-Box 
are  trademarke  of  Intercham- 
ical  Corporation. 


The 


■pi 


Match-Box 


Build  Sales  with 

your  own 
house  organ 

Exclusively  yours  in  your  area. 
Letterpress  OR  Offset! 

First  Issue  January,  1951. 
Smart . . .  Inexpensive! 

/  A 

the  dvertise;^  IniMiac 
251  Post  Street,  San  Francisco  8,  California 

WRITE  NOW  FOR  SAMPLE  COPY 


MULTIPLE 

NEGATIVES 

cuvd 


if  you  ore  o  printer—' 
letterpress,  offset,  gro- 
or  screen — use 

this  way  to  more  soles 
and  more  profttobie  soles.  V  N  9  U  7*  1  V 
There  ore  big  profits 

lob«/s  Stomps 

Sticlrofs  Cmrtifitafs  Chock  Books 

Togs  Book  Sndpopors 

printed  from  Multiple  Negatives  and  Plotes. 

On  our  Multiple  Negatives  or  Plotes,  every 
image,  no  motter  how  often  it  is  repeated,  is 
in  perfect  register— 'guoronteed. 

You  will  lower  lockup,  registering,  make- 
reody  end  printing  time,  sove  paper,  reduce 
cutting  and  die-cutting  costs;  your  profits  go 
UP.  Savings  with  our  Multiple  Negotives  ond 
Plotes  range  os  high  os  50*/*! 


W.  R.  JOHNSTON  COMPANY 

77  N.  Third  St.,  Phito.  6.  Po.  LOcust  3.3S«6 


letters  are  ascenders  or  descenders 
(example:  pearl  good),  or  figures,  it  is 
almost  impossible  to  detect  the  change 
in  spacing.  This  trick  is  especially  good 
in  correcting  proofs  if  a  letter  is  left 
out  of  a  line  in  the  original  setting, 
and  if  the  insertion  of  this  letter  should 
result  in  a  tight  line.  This  oftentimes 
avoids  resetting  several  lines  or  a  para¬ 
graph.  The  font  distinguisher  groove 
can  be  widened  by  clamping  a  group 
of  6-pt.  mats  as  a  block  in  a  vise  and 
filing  out  sufiBcient  space  with  the  edge 
of  a  flat  file  so  they  will  run  with  all 
fonts.  I  keep  the  regular  thin  spaces 
handy  when  it  is  necessary  to  do  tabu¬ 
lar  work. 

Stanton  U.  Taylor,  printer 
Pomona  High  School 
650  E.  Holt  Ave. 

Pomona,  Calif. 

Press  Run:  One  Copy 

Sometimes  it’s  a  diploma  to  be  im¬ 
printed  with  a  name.  Sometimes  it’s  a 
word  or  two  to  be  struck  in  on  a 
single  copy  of  some  document,  or  on 
a  special  greeting  card.  Every  printer 
knows  the  worries  attached  to  the  job 
where  he  gets  one  piece  to  print. 

Very  often  the  Important  Person 
himself  brings  in  the  job,  carefully 
enclosed  in  multiple  wrappings.  He 
cautions  the  printer,  over  and  over  to 
be  very,  very  careful  .  .  .  “only  copy 
there  is,”  “quite  irreplaceable.  .  .  .” 

The  typesetting  is  easy.  The  big 
problem  comes  when  the  form  reaches 
the  press.  The  feed  guides  must  be 
set  so  that  the  printing  will  fall  in 
its  exact  place  on  the  precious  piece 
of  paper,  the  first  time,  without  fail. 

There  is  a  very  simple  and  positive 
way  to  do  this.  It  insures  that  the 
first  and  only  press  impression  will 
always  be  accurately  placed. 

The  pressman  starts  by  drawing  a 
piece  of  13-pound  manifold  or  similar 
stock  over  his  top  drawsheet  and  se¬ 
cures  it  under  the  bails.  This  sheet  of 
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NEW  low-cost  GBC  table  model  equipment* 
opens  the  profitable  plastic  binding  field  to 
every  printer  and  binder  .  .  .  professionally 
binds  up  to  250  books  per  hour.  Handles 
both  wide  and  narrow-back  bindings  ...  all 
diameters  . . .  any  length  in  all  cover 
styles.  Any  girl  in  your  shop  can  operate 
it.  First  few  jobs  return  your  investment. 

Special  free  trial  effer 

Try  this  highly  efficient  equipment  in 
your  own  shop.Tt  is  UNCONDITIONALLY 
GUARANTEED  to  be  satisfactory  in 
all  ways.  Send  coupon  below  for  full 
information. 


CO/NPlf  rf  EQUIPMENT  COSTS  LESS  THAN  A  TYPEWRITER 


More  and  more  buyers 

are  demanding  plastic  bindings 

on  booklets  ond  catalogs. 

Here  is  your  opportunity  to 
cosh  in  on  this  preference. 


PUNCHING  MACHINE  (left):  Fast . . .  easy  to  operate.  Simply 
insert  paper  and  press  down  handle.  BINDING  MACHINE  (right): 
Opens  plastic  rings  mechanically.  Place  sheets  on  open  rings. 
Close  and  remove  finished  book.  Both  1 2-  and  1 6-inch  table 


General  Binding 
Corporation 

World’s  largest  producers  of 
mechanical  bindings 

Chicago  14,  lilinois 


models ...  also  power  equipment. 


Moil  Coupon  for  SAMPLES  and  FREE  TRIAL  OFFER 


Generql  Binding  Corporation,  Dept.  GAM-10 
810  W.  Belmont  Ave.,  Chicago  14,  III. 

Please  send  me  Bulletin  1700  describing  your  new 
loW'COst  portable  GBC  plastic  binding  equipment... 
also  2  handy  memo  books  bound  this  modern  way. 
Tell  me  how  I  can  try  this  equipment  without  obligation. 


‘Pafffnts  Pending 


TRIPP  TAPE,  INC. 


30  LINCOLN  AVENUE 
ELGIN,  ILLINOIS 


PoinitEiiiig 

for  extra 

PUNCH  and  PROFITS 

Bantam  Raising  Machine  plus  2  half 
pounds  of  compound  .  .  .  $18.00 

Send  for  Raised  Printing  Guide 

FLEXO  MFG.  CO.,  INC. 

35  HOWARD  ST.,  N.  Y.  C.  13.  N.  Y. 


manifold  should  be  a  little  wider  than 
the  type  form. 

He  then  pulls  his  first  impression  on 
the  manifold  and  adjusts  the  impres¬ 
sion  to  get  a  clear  print.  Now  it  is 
an  easy  matter  to  slip  the  diploma 
or  document  ithder  the  manifold  and 
move  it  to  where  the  type  impression 
on  the  thin  sheet  appears  directly  over 
the  place  where  it  is  to  be  printed. 

Holding  the  diploma  in  place,  the 
pressman  marks  or  stabs  the  position 
of  the  guide  edges  on  the  drawsheet. 
Now  the  manifold  can  be  torn  off,  and 
the  gauge  pins  inserted  to  support  the 
diploma  accurately  in  the  marked  po¬ 
sition. 

If  the  stock  is  heavy,  it  may  be 
necessary  to  remove  a  sheet  or  so  from 
the  packing.  This  and  the  inking  can 
be  checked  by  pulling  a  trial  impres¬ 
sion  on  a  piece  of  similar  stock. 

Now  the  “first  and  only”  impression 
can  be  pulled  and  it  will  be  right  the 
first  time.  No  one  need  worry  about 
it. 

This  same  method  is  also  good  for 
registering  a  second  color  for  any 
platen  press  job.  With  the  print  on 
the  manifold  sheet  as  a  guide,  the  feed 
gauges  can  be  set  to  hairline  register 
instantly. 

Hartley  E.  Jackson 
San  Jose  State  College 
San  Jose,  Calif. 

Send  in  your  Trick  of  the  Trade. 

GAM  will  pay  $2.00  for  each  trick  used. 


FALL  AND  HOLIDAY 

Ideas.  Request  Cutolog  66  Newt 

STOCK  CUTS 

This  sixty-four  page  size  9x12  plas¬ 
tic  bound  Cutalog  contains  ideas  in 
art  (one-  and  two  colors)  that  will 
aid  you  to  get  your  share  of  the 
Fall  and  Holiday  business. 

Cutaloa  66  Is  free,  write  Todovl 

wBB  SHINN  721  Union  St.,  Indianapolis  25,  Ind. 
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WILD  &  STEVENS  ' 

tttW  Makeready  Paste 

Smooth  . . .  free  from  disagreeable 
odor  .  .  .  non  staining  with  the 
amazing  adhesive  ingredient  SAGO. 
Economical,  in  convenient  easy* 
to-handle  6  oz.  tubes  which 


prevent  waste. 


BRIGHTWOOD  4“ 

With  CoHapser  Infold  and  Outfold 

This  Machine  Rebuilt  by  Us 
Less  Than  One  Year  Ago. 
e  HAS  POSITIVE  AIR  SUCTION  FEED 
AND  AIR  CONTROLLED  DELIVERY. 

•  INDEPENDENT  OF  GLUE  CONSIST¬ 
ENCY  AT  FEED. 

•  NO  JAMS  AT  FEED  OR  DELIVERY 
e  ALTERNATING  CURRENT  VARIABLE 

SPEED  DRIVE. 

LOCATION 

C^ntrai  Michigan  and  can  ba  intpactad 
in  production 

PRICED  TO  SELL! 

will  ENTERTAIN  TRADE  OR  MIBHICS 
OR  THOMSONS 

J.  GUS  LIEBENOW 

30  Yaari  Developing  Die-Cut  Methods 
and  the  Machinery  to  Pace  Progress 

IS24  S.  CLIMTON  ST.,  CHICAGO  16,  ILL. 

HAVE  YOU  SEEN  ONE  OF  OUR 
CONVERTED  MIEHUS?  THERE 
IS  ONE  IN  YOUR  VICINITY 

.  .  .  YOU  CAN  SEE  IT 


GENERAL  PRINTING 

by  Cleefon  and  Pitkin 
AN  OUTSTANDING  TEXTBOOK 
ON  BASIC  PRINTING 

$3.00  pint  2Sc  for  portage  and  handling 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago  5,  III. 


Send  today  for  your  9 
free  copy  of  "10 
Waye  to  Avoid  Off¬ 
set."'  It's  filled  with 
helpful  hints  on  how 
to  whip  that  print¬ 
ing  bugaboo — offset. 


E.  J.  KELLY  COMPANY 
Division  Sun  Chemical  Corporation 
1B32  N.  Pitcher  St.,  Kalamoioo  13,  Mich. 


answered  by 
ROGER  C.  DICKEY 


Clay  Coated  Board 

lES  ff.  H.,  Sturgis,  Mich.,  writes: 

Vxe  “What  is  clay  coated  board  and 
when  is  it  used?” 

'■  A  Clay  coated  board  is  one  of  the 

/\m  finest  boards  used  in  carton  man- 
’’1^  ufacture.  It  affords  an  extra  fine  print¬ 
ing  surface.  In  manufacture,  a  coating 
ifjH  of  fine  white  clay  mixed  with  water, 

ERE  3  binder,  is  applied  to  tbe  sheet. 

TY  It  is  passed  through  a  long  heating 

lY  oven  until  dry.  The  board  is  then 

ironed  to  extreme  smoothness  by  pass- 
— ing  through  alternate  steel  and  cotton 
_  covered  rolls. 

5 

Brightwood  or  Beers? 

QB.  N.,  Fort  Worth,  writes:  “What 
a  is  the  difference  between  a  so- 
HLY  called  Brightwood  construction  and  a 

•  III-  Beers  construction  when  used  to  de- 

scribe  collapsible  folding  boxes?” 

kA  A  Brightwood  type  of  corner  is 
SO  constructed  that  the  panel 
having  the  diagonal  fold  also  has  the 
glueflap  attached.  When  made  up  into 
I  box  shape,  the  sidewalls  have  the  diag- 
onal  crease  and  the  glueflap  is  adhe- 
H  sively  secured  to  the  end  wall.  The 
w-  H  Brightwood  construction  is  so  called 
because  it  is  the  construction  cus- 
_  tomarily  required  for  fabrication  on 

Brightwood  machines. 

Beers  construction  is  just  the  re- 
on  verse.  Instead  of  having  the  glueflap 

Mich.  attached  to  the  sidewall,  in  which  the 
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CUT  COSTS  THREE  WAYS 


Forms  printers  find  three  important  savings 
when  they  buy  Frye  carbon  papers — 

1*  STOCK  ORDER  SAVINGS.  .  ,  Fast  deliver¬ 
ies  on  a  big  variety  of  patterns  and  finishes  at 
money-saving  prices. 

LESS  CUTTING  WASTE  . . .  Choose  from  six 
widths  and  lengths,  by  the  inch,  from  22  to  48,  to 
fit  each  job’s  dimensions. 

FASTER  HANDLING  .  . .  Slip-Easy  ”  finishes, 
with  cleaner  separation,  save  valuable  time  in  col¬ 
lating,  gathering  and  jogging. 


2. 


3. 


L 


SEND  TODAY  FOR  FRTE'S  FREE 
ONE-TIME  CARBON,  STOCK  ITEM 
DESION  MANUAL.  SHOWS  HOW  TO 
BUT  STRIFE-COATED  FLAT  SHEETS 
AT  LOWEST  COST. 


In-stock  for  immediate  delivery 

•  ONE-TIME  •  HECTOGRAPH 

•  PENCIL  (pigment  &  non-tack) 

•  CARBONIZED  PRINT  PAPER 
(news,  book  &  safety-check) 


MANUFAaURING  CO. 

DES  MOINES  4,  IOWA 
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diagonal  crease  is  incorporated,  it  is 
attached  to  the  end  wall  having  no 
diagonal  crease.  When  the  box  is 
made  up,  the  glueflap  backs  up  and 
supports  the  diagonal  crease.  The 
glueflap  can  be  die-cut  so  that  it  drags 
on  the  bottom  of  the  box,  providing 
a  convenient  stay -up  feature.  The  Beers 
style  construction  secures  its  name 
from  the  inventor,  Alexander  Beers. 

Both  constructions  can  be  made  on 
modern,  high  speed,  collapsible  box¬ 
making  machines. 

Gluing  Waxed  Surfaces 

QA,  M.,  Topeka,  Kan.,  writes:  “Is 
■  it  possible  to  glue  a  folding  box 
which  has  been  previously  waxed?” 

Alt  is  impossible  to  glue  a  high 
>  gloss  paraffined  surface  to  a 
similar  surface.  It  is  possible  to  glue 
a  saturated  paraffine  finish  to  a  simi¬ 
lar  surface.  However,  it  is  very  diffi¬ 
cult  at  best  and  the  finished  job  is 
quite  unsatisfactory.  Boxmakers  re¬ 
move  the  paraffine  from  the  area  to 
be  glued.  This  is  done  in  several  dif¬ 
ferent  ways: 

1.  In  the  machine  employed  to  ap¬ 
ply  the  paraffine.  Wax  removing  bands 
in  the  applying  machine  remove  the 
wax  from  the  surface  of  the  blank  in 
strip  areas  where  the  glue  is  applied. 

2.  In  the  folding  and  gluing  ma¬ 
chine.  This  is  accomplished  in  two 
different  ways: 

(a)  By  means  of  strip  electric  heat¬ 
ers  which  drive  the  paraffine  into  the 
board  and 

(b)  By  means  of  jets  of  superheated 
steam  which  softens  and  blows  off  the 
liquid  paraffine  from  the  strip  which 
is  to  be  adhesively  secured. 

In  gluing  paraffined  cartons  it  is  nec¬ 
essary  to  use  a  special  paraffine  glue. 
This  glue  is  very  slow  setting  and 
after  the  boxes  are  folded  and  glued 
they  should  be  tightly  packed  in  cor¬ 
rugated  shipping  cartons  so  that  the 
glue  setting  operation  can  continue. 


newt  1 

fOOT-OJ  ] 


Model  A 
only 

*175 


•  Here’s  foot  operation  at  a  price 
-where  most  bench  models  begin. 
18"x28"  table— drills  1"  of  stock. 
For  complete  details  write: 


LASSCO  PRODUCTS,  INC. 

485  Hague  St.  •  Rochester  6,  N.Y. 


THE  BIG  HIT  AT  THE 
CHICAGO  GRAPHIC  ARTS  EXPOSITION 


TALLY-TAB^ 

THE  MODERN  ACCURATE  WAT  TO  INSERT  A  TAB  INTO  THE 
DELIVERY  PILE  ON  TOUR  PRESS— ELIMINATING  HAND 
COUNTING  AND  INACCURATE  TABBING 

Just  the  thing  for  any  Print  Shop  or  Offset  Plant.  Counts  off  in 
SO's,  loo's  and  500's,  for  wrapping  and  packaging  of  letterheads, 
forms,  inserts,  brochures,  folders,  etc. 

Piles  accurately  counted  lifts  for  padding,  cutting,  folding  and  fur¬ 
ther  processing.  Indispen¬ 
sable  for  LABEL  PRINT¬ 
ING  at  the  delivery  end 
of  varnishing  machines. 
FOLDING  BOX  MAND- 
FACTPRERS  TOO,  find 
the  TALLY  TAB  invalu¬ 
able  in  eliminating  hand 
counting.  Can  also  be 
changed  over  to  count  any 
special  number  by  simply 
changing  timers. 


FAIRCHILD  ENGRAVING,  RUBBER 
AND  PLASTIC  PLATE  MOUNTING 
BASE 

This  solid  base  material  is  made  from 
non-waxping,  long  life  magnesium 
weighing  1/6  that  of  type  metal.  Pro¬ 
vides  an  excellent  means  for  mount¬ 
ing  plastic  plates  into  position  for 
mat  making  or  direct  printing  by  flat 
bed.  A  perfect  back-up  for  rubber 
plates.  Comes  in  any  size  up  to 

20  X  26. 


FOUNDRY  CHASES 

No  more  back-breaking  toil  -  ' 

handling  heavy  forms  for 

molding  or  proofing.  Chases 

are  one-fourth  the  weight 

of  steel,  possessing  high 

strength.  Tested  by  leading 

printers  and  various  re- 

search  groups. 

ENGRAVERS  TONGS 


The  delight  of  any  en¬ 
graver  for  lightness  and 
handiness.  Offer  excel¬ 
lent  gripping  surface 
with  “no-slip”  features. 
Stop  fatigue  I 


COMPOSING  ROOM  BLOCKS  AND 
FURNITURE 

Blocks  come  in  any  form  in  any  size 
desired  ...  for  11  point  electros, 
stereos,  Ludlow  sliurs.  16  ga,  half¬ 
tones  and  zincs.  Not  affected  hy  at¬ 
mospheric  conditions.  Remain  accu¬ 
rate  at  all  times. 


Literature 
describing 
these  products 
is  available. 
Write  for  it. 


PROOFING  BASE  MATERIAL 

Light  as  a  feather.  Comes  in  any 
size  up  to  20x26  and  in  thick¬ 
ness  to  suit  any  unmounted 
plates.  Recommended  by  lead¬ 
ing  proof  press  manufacturers. 


HILLS-McCANNA  COMPANY 

CNGINCCRS  ■  FOUNDERS  ■  MACHINISTS 

3023  N.  WESTERN  AVENUE  -  CHICAGO  18,  ILLINOIS 


OV////tit$i 


flsk  the 
lock-up 
man! 


BY  ALBERT  H.  HIGHTON 


E.  M.,  Aurora,  Ill.:  “Please  tell  me 
the  original  source  of:  ‘In  the  sweat 
of  thy  brow  shah  thou  eat  bread.’” 

The  quotation  appears  in  Genesis 
3:19.  The  original,  however,  has 
“face” :  not  “brow,”  as  commonly 
printed. 


T.  P.  C..  Kenosha,  Wis.:  “Is  the 
word  shamefaced  incorrect?  Should 
it  not  be  shamefast?” 

The  latter  is  the  original  form. 
Shamefaced  was  due  to  an  error,  and 
here  is  one  of  those  cases  where  long 
usage  has  established  that  spelling. 
Says  Fowler:  “Those  who  .  .  .  would 
revert  to  shamefast  in  ordinary  use  are 
rightly  rewarded  with  the  name  of 
pedants.” 


Lance’s  modern  Adjustable 
Safety  Chase  is  today  the 
world’s  fastest,  safest,  and 
most  economical  form  lock- 
up  principle.  In  addition  . . . 
It  eonslstently  produces 
i  better  printing  easier — 
eliminates  work>ups  and 
saves  unlimited  material 
and  time. 

Manufactured  for  every 
modern  Letter  Press,  Job 
Presses,  Miehle  Verticals, 
Horizontals  and  29’s,  No.  41 
and  46’s,  Miller  Simplex, 
Miller  Major  and  Two-Col-  : 
ors,  all  Kelly  Presses. 

Do  not  delay — write  for 
price  list  and  Illustrated 
folder — No  Obligation. 


L.  D.  E.,  Enid,  Okla.:  “What  is  the 
definition  of  ‘intelligencia’?” 

Webster  does  not  recognize  such 
spelling.  You  probably  mean  intelli¬ 
gentsia,  which  is  defined  as  an  intel¬ 
lectual  or  educated  class  of  people. 

F.  T.,  Erie,  Pa.:  “A  recently  ub- 
lished  book  consistently  repeats  the 

^  spelling  rhymster.  Should  it  not  be 
rhymester?” 

.  Preferably  so,  according  to  modem 
authorities.  Webster  gives  rhymester, 
also  rimester.  The  spelling  rhymster 
appeared  early  in  the  nineteenth  cen- 
tury  and  is  now  rare  indeed. 

G.  J.,  Hackensack,  N.  J.:  “What  are 
cH»«i  ihe  plurals  of  alga,  cinclis,  semen?” 
iRNin  Algae,  cinclides,  semina. 
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Itie  only  press  for  any  shop...t^ffGf  or  SMALL! 


MIEHLE  V-50  VERTICAL 


“Our  production  has  doubled  since  we  installed  the 
Miehle  V-50,”  writes  Samuele  Stebb,  Los  Angeles 
printer.  “Now  we  are  not  afraid  to  go  after  practi¬ 
cally  any  printing  job,  as  we  find  that  we  can  produce 
it  in  our  shop  with  speed  and  accuracy.” 


It's  profitable  .  .  .  and  easy  ...  to 
own  a  Miehle  V>50  Vertical!  Write 
and  find  out  how  easy  it  really  is! 


MIEHLE  PRINTING  PRESS  AND  MANUFACTURING  CO. 

World’s  Largest  Builder  of  Sheet  Fed  Presses 

_ CHICAGO  8,  ILLINOIS 


LINOTYPE  COMPANY 


tNCOffOIATfO 


0«c 
CHICAGO  • 


IF  THAT  OLD  ASSEMBLER 
IS  PLA6UIMG  YOU 


Try  this  Improvement: 


The  COOK  ASSEMBLER  UNIT 
is  an  almost  miraculous  cure  for 
jumping  matrices,  and  transposi¬ 
tions  •  Slip  it  on  the  back  of 
the  Assembler  Plate  in  place  of 
the  old  driving  gear  and  in  a 
very  few  minutes  it  will  have  you 
and  your  assembler  purring  to¬ 
gether  •  Needs  no  expert  to  in¬ 
stall  it  and — the  investment  is 
very  low. 


answered  by 
E.  B.  HARDING 
Soulh  Dakola  Slate  College 
Printing  laborataries 


Poor  Slug  Face 

QI  am  inclosing  a  proof  of  Lino- 
•  type  slug  face  36-point.  These 
are  new  mats  and  we  are  using  them 
on  a  Model  26  with  electric  pot.  The 
face  appears  to  be  cast  from  cold 
metal.  We  have  set  up  the  metal  tem¬ 
perature  and  get  the  same  thing.  Can 
you  tell  us  what  is  wrong  and  how 
we  may  get  a  clear  face?  Would  it 
help  if  we  transferred  it  to  a  gas  pot 
machine? 

R.  L.  Scott,  Topeka,  Kans. 
A  Scarcely  a  week  passes  that  does 
not  bring  a  letter  relative  to  poor 
slug  face,  so,  brother,  you  are  not  the 
only  one  in  trouble.  We  cannot  put 
our  finger  definitely  on  the  cause  of 
your  trouble,  but  we  can  mention  sev¬ 
eral  places  to  look.  Often  times  it  is 
found  that  a  combination  of  complica¬ 
tions  enter  the  picture. 

Perfect  Metal.  We  should  begin  by 
insisting  on  as  near  perfect  metal  as 
it  is  reasonably  possible  to  maintain. 
Send  to  your  smelter  ten  ounces  of 
trimmings  from  the  floor  for  analysis. 
Tell  him  the  approximate  amount  of 
metal  in  your  plant  and  he  will  make 
recommendations. 

Temperature.  Run  the  temperature 
up  to  550  degrees,  maximum.  Increase 
the  mouthpiece  temperature.  To  test, 
hold  the  smooth  side  of  a  thin  slug 
firmly  against  the  mouthpiece,  using  a 


ShoMring  how  CooA 
Unit  IS  attachod  to 
your  Assembfor 
plate 
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DO  THE  WORK  OF 


SLASH  YOUR  PRINTING 
COSTS  WITH  THE 


POWER  MITERER 

If  you  need  miters  in  either  small  or  large 
quantities,  no  other  machine  nor  method 
can  turn  out  anywhere  near  as  many  perfect 
joining  miters  so  quickly  from  strip  mate¬ 
rial.  That’s  how  the  Rouse  Power  Miterer 
can  slash  your  printing  costs  by  doing  work 
in  minutes  that  now  takes  you  hours. 

A  Rouse  Power  Miterer  won’t  cost  you 
one  cent!  Printers  the  world  over  say  that 
money  paid  for  a  Rouse  Power  Miterer 
quickly  comes  back  through  tremendous 
savings  in  expensive  time.  After  getting 
your  money  back,  you’ll  start  collecting 
daily  dividends  from  permanently  lower 
operating  costs. 

FROM  THE  SMALLEST  JOB  SHOP  UP  TO  THE  LARGEST 
PLAHT,  ONLY  ROUSE  MAKES  A  POWER  MITERER 
FOR  EVERY  TYPE  OF  USE. 

You  may  buy  any  Rouse  Power  Miterer  as  a 
bench  model  or  with  any  other  equipment  you 
wish. 

Virtually  every  printing  plant  in  the  world  uses 
one  or  more  Rouse  products. 

Call  your  dealer  today 
or  write  for  illustrated  folder. 


800  Miters  in  45  minutes 


H.  B.  ROUSE  &  COMPANY 

?2U  NO.  WAYNE  AVE.,  CHICAGO  14,  ILLINOIS 
ROUSE  PRODUCTS  -  THE  STANDARD  Of  THE  WORLD  FOR  50  YEARS 


MITtRINC  MACMINIS 
lEADaiieMU  CUnUt 
COMPOSING  STICKS 
TYPE  GAUGH 
SLUG  CUPPEIS 
•ANOtAm 


STREAMLINE 

Positive  Mechanical 

METAL  FEEDERS 


Eliminating  hollow  slugs,  pot  flooding 
and  running  dry.  Streamline  Metal 
Feeders  improve  the  operating  effl- 
ciency  of  your  Monotype,  Linotype, 
Ludlow,  Elrod  ond  Intertype  machines. 
Write  for  illustrated  folder. 

STREAMLINE 

METAL  FEEDER  CO. 

DIVISION  OF 

H.  Wibling  Tool  t  Hfg.  Co., 
Inc. 

MAIN  OFFICE 

fS  Taylor  St.,  Danbury,  Conn. 

DANBURY  8-3675 

Also:-10i  Walker  St.,  Mew  York,  N.  Y. 

CAnal  6-1709 


screwdriver.  The  slug  should  start  to 
melt  in  20  to  30  seconds.  Try  both 
ends  of  the  mouthpiece. 

See  that  the  asbestos  packing  has 
not  been  broken  away  from  the  mouth¬ 
piece.  Heating  elements  should  have 
close  contact  with  the  throat  and  they 
should  be  as  hlose  to  the  mouthpiece 
as  they  can  be  placed.  See  that  throat 
burner  tubes  stay  lighted.  It  may  be 
necessary  to  shorten  them  or  flatten 
their  ends.  If  they  rest  too  close  to  the 
crucible  throat  they  may  not  burn,  be¬ 
cause  they  will  not  get  enough  oxygen. 
If  the  right-hand  end  of  the  mouth¬ 
piece  is  cold,  drill  another  hole  in 
that  end  of  the  burner  tube.  Use  a 
No.  52  drill. 

There  is  a  sheet  iron  shield,  F-608, 
under  the  gas  pot  mouthpiece  to  shut 
off  the  draft  from  the  main  burner. 
Replace  the  shield  if  it  has  been  re¬ 
moved. 

The  mouthpiece  temperature  should 
be  increased  a  little  when  casting 
small  slugs.  This  detail  of  mouthpiece 
heat  adjustment  is  much  neglected  and 
often  is  the  source  of  trouble. 

Mouthpiece.  Drill  out  the  mouth¬ 
piece  holes  occasionally,  using  a  No. 
52  drill.  Remove  the  dummy  mold, 
push  the  disk  back  toward  the  mouth¬ 
piece  and  work  cautiously  through  the 
opening.  Put  grease  graphite  on  the 
drill.  Do  not  allow  the  drill  chuck  to 
hit  the  disk.  If  the  drill  binds,  back  it 
out  and  start  over.  If  a  drill  point  is 
broken  off,  you’ll  have  to  use  a  suit¬ 
able  punch  to  push  it  on  through. 

The  sprue  on  the  base  of  the  slug 
should  he  about  three-quarters  inch 
long  and  very  slender.  Scrape  out  the 
cross  vents  and,  if  necessary,  deepen 
them,  using  a  sharp,  circle-edge  chisel. 
Work  carefully.  Test  often  by  exam¬ 
ining  the  base  of  a  30-pica  slug  in  the 
mold,  before  it  is  trimmed.  Stone  the 
mouthpiece  after  venting  to  remove 
the  swollen  places  on  either  side  of 
the  vents. 

Adjust  the  pot  for  height  to  align 
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Two  New  Distributors 

FOR  ARTHUR  THOMPSON'S  FAST-SELLING 


1.  Serving  the  New  York  Metropolitan  Area 

(Excluding  Conn.) 

BUSINESS  SERVICE  BUREAU 

24-20  Jackson  Ave.,  Long  Island  City  1,  N.  Y. 


2.  Serving  the  Cleveland  Metropolitan  Area 

OHIO  LEGAL  BLANK  COMPANY 
1280  Ontario  Street,  Cleveland  13,  Ohio 


Printers  in  30  states  are  now  served  directly  by  six 
regional  distributors  in  nearby  cities.  These  distributors 
carry  full  stocks  of  all  items  in  our  Holiday  and  Everyday 
Stationery  Portfolios.  Your  order  is  filled  by  the  distribu¬ 
tor  closest  to  you,  thus — delivery  time  is  short — and  ex¬ 
pensive  long-distance  shipping  charges  are  at  a  minimum. 
Printers  in  the  states  listed  should  send  their  orders  di¬ 
rectly  to  the  distributor  serving  their  state.  All  other 
orders  will  be  handled  from  Baltimore  as  in  the  past. 


ACME  ADVERTISING  CO. 

1301  Dodge  Street,  Omaha  2,  Nebraska 
Serving  Celorade,  Nebroiko,  Iowa,  Minne- 
Mta,  North  and  South  Dakota. 


ARTHUR  THOMPSON  &  COMPANY 
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the  mouthpiece  holes  fully  along  the 
smooth  side  of  the  slug. 

If  an  end  mouthpiece  hole  is  half 
cut  off,  adjust  the  pot  for  height  to 
put  that  hole  fully  on  the  slug.  This 
is  one  of  the  most  common  causes  of 
chilled  characters  on  the  end  of  a 
slug. 

When  the  right-hand  end  of  the  slug 
is  cold  it  is  sometimes  effective  to  drill 
another  mouthpiece  hole.  No.  55  drill, 
between  the  first  two  holes. 

Extend  a  vent  downward  from  the 
right-hand  mouthpiece  hole. 

When  a  cold  face  develops  on  meas¬ 
ure  shorter  than  ten  picas  it  may  be 
because  a  proportionately  greater 
amount  of  air  must  be  expelled 
through  a  few  cross  vents.  Try  deep¬ 
ening  those  vents. 

Too  many  drill  points,  a  paper  clip 
or  a  hat  pin  is  sometimes  found  be¬ 
hind  the  mouthpiece. 

Compression.  A  perfect  lockup  is 
important.  Increase  the  stress  of  the 
pump  spring.  The  new  style  Linotype 
spring  is  stronger.  Put  it  on  the  next 
to  the  front  notch  on  the  pump  lever. 
The  diameter  of  the  spring  is  too  great 
for  the  front  notch. 

Be  sure  that  the  plunger  is  free  in 
the  well,  that  it  fits  the  well,  and  that 
there  is  not  a  dross  ring  in  the  well. 
If  metal  boils  up  around  the  plunger 
you  may  question  the  fit.  A  reaming 
job  may  be  in  order. 

If  there  is  a  disturbance  of  the 
metal  surface  other  than  around  the 
plunger,  look  for  a  cracked  crucible 
throat. 

The  plunger  should  not  go  way  to 
the  bottom  of  the  well,  but  almost. 
There  should  be  continual  pressure  of 
the  plunger  on  the  metal  in  the  well 
until  the  cam  raises  it. 

Miscellaneous.  Keep  the  metal  level 
as  high  as  it  can  be  run  without  get¬ 
ting  back  squirts.  This  displaces  more 
air  from  the  throat. 

Continued  on  page  132 
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FREE  IDEAS  FOR  SELLING 
CHRISTMAS  PRINTING 


Ready  now!  ...  a  brand  new 
Fox  River  portfolio  of  suggestions 
to  help  you  do  the  biggest  Christ¬ 
mas  business  in  your  history.  Ask 
your  Fox  River  merchant  for  one. 

FOX  RIVER  PAPER  CORP. 

5254  5.  AMLETON  ST.,  APPLETON,  WIS. 


SilI19lNj.FXB|R  BOND 
LEDOER*  ONION  SKIN 
WEDDING  BRISTOL 
WEDDING 


ADDRESS 


Here’s  why  one  of  the 
well-known  firms  in  the 
printing  industry  anchors 
presses,  folders,  cutters 
and  other  machinery  the 
modern  way  . . .  on  UNI- 
SORB! 


Miehle  No.  70  C  &  C  Press  mounted  on  UNISORB  . .  . 
without  bolls  or  lag  screws  ...  at  Marathon  Corporation, 
Menasha,  Wisconsin. 


TRANSMITTED  MACHINE  NOISE  and 
VIBRATION  REDUCED  60</r  TO  85 
Lowers  machine  and  building 
maintenance  costs 
Higher  speed  machine  operation 
often  possible 


LOOK  FOR  THE  RED  CENTER 


AND  UNISORB  ( 
yBRAND  MARK 


NOISE  and  UNISORB  ANCHORING  REQUIRES 
</r  TO  BS^h  NO  BOLTS,  NO  LAG  SCREWS 

building  Old-fashioned,  destructive  floor 
drilling  eliminated 

operation  Saves  installation  time  as  much  as 
80%  —  labor  costs  reduced 
Maintenance  on  machine  mounting 
practically  eliminated 

coupon, or  The  FELTERS  Company 

u  rite  us  211 1  SOUTH  STREET.  BOSTON  11  MHSSHCHUSmS 

nit  vnttr  Offices:  New  York,  Philadelphia,  Chicago, 
,  ,  Detroit,  Cleveland,  St.  Louis.  Reprfif«/d- 

letterheita  tive:  San  Francisco.  Mills:  Johnson  City,  New 
today,,  York;  Millbury,  Mass.;  Jackson,  Michigan, 
New  York  City 


Gentlemen;  Please  send  my 
free  copy  of  "Why  It  Pays  to 
Anchor  Your  Printing  Ma¬ 
chinery  with  UNISORB,”  Q 


COMPANY  NAME. 


OFFSET 


SECT 


0  N 


This  section  (pages  65  to  %)  is  printed  by  the  offset  process 


Keep  Your  Plates 


IN  the  past,  high  relative  humidity  of  the  fringe  around  halftone  dots  has 
has  been  considered  the  platemak-  been  developed, 
er’s  biggest  summertime  bugaboo.  It  in  a  final  series  of  tests,  LTF  studied 
not  only  made  him  uncomfortable,  but  the  effect  of  temperature.  Strangely 

i[  also  raised  havoc  with  platemaking.  enough,  temperature,  which  has  so 

Now,  LTF  has  uncovered  some  new  often  been  ignored,  was  found  to  be 

information  which  shows  that  high  just  about  as  important  a  variable  as 

temperatures  can  provide  headaches  relative  humidity  itself, 

that  are  just  as  bdd  as  high  relative  To  determine  the  effects  of  tempera- 
humidity.  That  high  temperature  adds  ture  on  plate  coatings,  a  great  many 

to  the  platemaker’s  discomfort  is  not  albumin  and  deep-etch  test  plates 

new,  but  the  fact  that  it  makes  big  were  made  on  both  zinc  and  alumi- 

trouble  with  plates  is.  In  fact,  this  num.  These  plates  were  prepared  and 

new  information  may  help  clear  up  exposed  under  a  variety  of  conditions, 

troubles  that  previously  have  been  un-  The  net  result  of  the  work  was  to 

explainable.  establish  two  important  facts  regard- 

LTF  has  just  concluded  a  three-  ing  dark  reaction : 

year  study  of  things  that  affect  the  i.  High  temperature  speeds  it  up. 

sensitiviy  of  plate  coatmgs.  During  2.  Refrigeration  practically  stops  it. 

this  study,  more  than  25(X)  test  plates 
were  made  and  analyzed  and  consid-  « 

erable  new  information  about  dark  eoctlon 

reaction,  continuing  reaction,  relative  Dark  reaction,  you  will  recall,  is  a 
humidity,  coating  pH,  and  the  effect  tanning  or  hardening  of  the  coating 
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Old  Tavern 

A  new  line  of  sufyertor  metallics 
add  rich  splendor  to  printing  effects 


For  unexcelled  label  uotI(  on  many 
dij^cult  surfaces 


COMPANY 

•  Chicago  •  Los  Angeles 


by  McLaunn 
Jones,  unfolds  a  bright,  new  era 
in  printing  achievement.  The  non- 
porous  surface,  and  the  gleaming- 
white  base  of  this  superior  coated 
paper  give  distinguished  results  of 
surpassing  beauty  by  either  let¬ 
terpress  or  offset.  WARETONE 
offers  unrivaled  performance  in 
the  permanence  of  its  sparkling 
gloss  “  in  Its  ability  to  hold  inks 
up  on  the  surface,  for  sharper, 
more  enduring  brilliance  in  the 
trueness  of  its  color  reproduction 
—  in  its  resistance  to  scuffing  and 
rubbing.  To  fully  appreciate  how 
you  can  enhance  your  printing 
effects  with  WARETONE,  let  us 
send  you  convincing  specimens. 
Why  not  wnte  us  today? 


Other  McLaurin  -Jones 
Products  Famous  for 
Fine  Quality 


(lUAKAmB 

FLAT  GUMMED  PAPERS 

All  colors  --  all  finishes 
for  ei'cry  printing  purpose 


that  starts  as  soon  as  the  plate  is 
coated  and  proceeds  until  the  plate  is 
developed.  It  takes  place  even  if  the 
plate  is  kept  in  the  dark  and  never 
exposed.  LTF  has  found  that  if  a  plate 
is  coated  and  stored  at  any  working 
room  temperature  and  relative  humid¬ 
ity,  dark  reaction  will  eventually 
harden  its  coating  completely. 

Dark  reaction  has  the  effect  of  pre¬ 
exposing  or  “super-sensitizing”  the 
coating.  Its  practical  effect  is  that  the 
longer  the  plate  stands,  the  less  ex¬ 
posure  it  needs  to  produce  the  re¬ 
quired  amount  of  hardening  or  half¬ 
tone  dots  of  the  desired  size.  The 
speed  with  which  dark  reaction  is 
taking  place  also  determines  how  long 
a  coated  plate  can  be  allowed  to  stand 
before  it  is  exposed  and  still  be  satis¬ 
factory  as  far  as  its  development  and 
performance  on  the  press  are  con¬ 
cerned. 

Relative  humidity  and  time  have 
always  been  considered  the  most  im¬ 
portant  factors  affecting  the  amount 
of  dark  reaction  that  would  take  place. 
It  was  thus  very  surprising  to  learn 
that  temperature  affects  dark  reaction 
just  about  as  much  as  relative  humid¬ 
ity.  Many  platemaking  systems  have 
lieen  based  on  variations  of  relative 
humidity  alone.  In  view  of  LTF’s  re¬ 
cent  findings,  such  systems,  of  course, 
are  inadequate  for  full  control  of 
platemaking  and  the  tone  values  that 
the  plate  will  print.  According  to  LTF 
any  system  that  does  not  consider 
changes  in  temperatures  and  all  the 
other  variable  factors  in  platemaking 
is  bound  to  show  inconsistent  results. 

Effect  of  High  Temperature 

In  the  temperature  range  from  78° 
to  108°  F.  ( 108°  F.  corresponds  closely 
to  the  usual  temperature  in  a  heated 
whirler),  LTF  found  that  each  rise  of 
10°  F.  increases  the  dark  reaction 
rate  2.3  times.  This  increase  is  in 
addition  to  any  increase  caused  by 


high  relative  humidity.  In  other  words, 
at  the  same  relative  humidity  a  plate 
exposed  to  a  high  temperature  will 
“stale”  faster  than  another  plate  ex¬ 
posed  to  a  lower  temperature. 

This  fact  indicates  that  you  must 
be  careful  in  using  heat  in  the  whirler 
when  the  humidity  is  high.  L'se  heat 
during  the  initial  stages  of  drying, 
but  turn  it  off  as  soon  as  the  plate  is 
dry.  A  combination  of  high  humidity 
and  high  temperature  will  greatly  re¬ 
duce  the  time  that  can  be  permitted 
to  elapse  between  coating  and  devel¬ 
opment.  Such  conditions  occur  in  a 
closed  whirler  that  is  not  ventilated. 
The  air  inside  the  whirler  becomes 
more  moisture-laden  as  well  as  hot. 

The  effect  of  heat  is  usually  not  too 
important  if  the  whirler  is  ventilated, 
while  the  heat  speeds  up  the  dark 
reaction,  it  also  lowers  the  relative 
humidity  inside  the  whirler  which  has 
the  opposite  effect.  The  two  effects 
thus  tend  to  cancel  each  other.  Any¬ 
thing  that  can  be  done  to  increase 
ventilation  in  the  whirler  will  speed 
up  drying  and  reduce  the  bad  effects 
of  heat. 

Heat  and  humidity  have  little  effect 
while  the  coating  is  still  wet  but  once 
it  has  dried,  the  plate  should  not  be 
permitted  to  remain  in  the  whirler 
with  the  heat  still  on.  Neither  should 
plates  that  have  been  coated  during 
a  period  of  high  relative  humidity  be 
heated  afterwards  in  an  attempt  to 
lower  the  moisture  content  of  the  coat¬ 
ing.  The  higher  temperature  affects 
the  plate  just  the  same  as  the  higher 
humidity  would  have.  In  an  emer¬ 
gency,  a  little  heat  drying  after  ex¬ 
posure  may  prevent  stickiness  or  pene¬ 
tration  of  the  deep-etch  stencil,  but 
this  is  accomplished  only  at  consid¬ 
erable  risk  of  overbardening  the  sten¬ 
cil  and  making  the  image  more  diffi¬ 
cult  to  develop  out. 

The  problem  is  to  know  at  what 
point  the  beneficial  effects  of  heat  in 
<Irying  the  coating  are  cancelled  by  its 
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il  lakes  and  makes  a  better  impression 

INTERNATIONAL 


TICONDEROGA 


OFFSET 


•  Booklets,  progrotns,  folders,  reports  become  outstonding  examples  of  your 
skill  when  you  use  Ticonderoga  Offset.  You'll  like  its  press 
performance,  its  clean,  sharp  reproduction,  its  respect  for  color.  And  when  economy  is 
important,  remember . . .  offset  or  sheet-fed  gravure,  you  get  a  real  run 
for  your  money  with  Ticonderoga  Offset. 
International  Paper  Company,  220  East  42nd  Street,  New  York  17,  N.  Y. 


INTERNATIONAL  PAPERS 

for  printing  and  converting 


bad  effect  in  shortening  the  life  of 
the  coating.  Unfortunately,  platemak¬ 
ing  procedures  vary  so  much  from 
plant  to  plant  that  it  is  not  possible 
to  state  a  maximum  safe  temperature 
that  will  fit  all  conditions.  LTF  be¬ 
lieves  that  the  safest  rule  is  not  to 
heat  the  plate  any  more  than  is  abso¬ 
lutely  necessary. 

Effect  of  Low  Temperature 

Tbe  second  important  fact  devel¬ 
oped  in  LTF’s  research  was  that  re¬ 
frigeration  stops  dark  reaction  for  all 
practical  purposes.  It  was  found  that 
plates  kept  at  temperatures  between 
40°  and  50°  F.  can  be  stored  safely 
for  several  weeks  even  at  rather  high 
relative  humidities. 

This,  of  course,  immediately  sug¬ 
gests  that  plates  can  be  pre-coated 
several  weeks  before  they  are  exposed 
if  there  is  a  suitable  refrigerator  in 
which  to  store  them.  At  the  LTF  lab¬ 
oratory,  satisfactory  plates,  both  deep- 
etch  and  albumin,  have  been  made 
from  plates  coated  eight  weeks  before 
exposure. 

LTF  also  found  that  cold  plate 
coating  has  very  low  sensitivity  to 
light.  Thus,  there  is  an  important  re¬ 
quirement  when  working  with  a  re- 
'rigerated  plate:  the  plate  must  be 
allowed  to  warm  up  to  the  plateroom 
temperature  before  it  is  exposed.  It 
should  therefore  be  removed  from  the 
refrigerator  and  allowed  to  stand  in 
the  plateroom  for  about  an  hour  be¬ 
fore  proceeding  with  the  exposure. 

Summary 

In  LTF’s  study  of  things  that  affect 
the  sensitivity  of  plate  coatings,  it  was 
found  that  temperature  has  a  decided 
effect  on  the  rate  at  which  dark  reac¬ 
tion  proceeds.  This  affects  the  sensi¬ 
tivity  of  the  coating  and,  along  with 
the  relative  humidity,  determines  how 
long  a  plate  can  stand  between  coat¬ 
ing  and  development. 


As  a  general  rule,  avoid  high  tem¬ 
peratures  especially  when  the  relative 
humidity  is  also  high.  The  higher  the 
humidity  the  less  the  heat  that  can  be 
safely  used.  If  it  is  desired  to  pre¬ 
coat  plates  and  keep  them  for  any 
length  of  timf,  store  them  in  a  refrig¬ 
erator  at  a  temperature  between  40° 
and  50°  F. 

Such  plates  can  be  kept  for  several 
weeks  before  exposure  and  still  be 
satisfactory  for  use. 

Printing  on  Metal 

The  printing  and  decorating  on  tin  in 
one  or  more  colors  which  is  extensively 
used  for  signs,  containers,  etc.,  is  done 
by  tbe  offset  process.  In  fact,  tin  had 
been  printed  by  this  process  long  before 
it  was  discovered  that  it  could  be  ap¬ 
plied  to  paper.  The  sheets  of  thin  rolled 
steel  on  which  a  layer  of  molten  tin  has 
been  deposited  by  dipping  are  made  in 
standard  sizes  which  may  be  cut  and 
printed  in  sizes  as  required.  Sketches  of 
subjects  that  are  to  be  reproduced  on  tin, 
especially  those  that  are  to  be  printed  in 
several  colors,  should  be  prepared  by 
one  who  is  familiar  with  the  methods 
used  in  printing  tin,  since  there  are  tech¬ 
nical  points  to  consider,  especially  in 
the  white  and  gold  or  lacquer  printing, 
and  when  these  colors  are  used  not  only 
as  the  base  but  in  effecting  some  of  the 
color  combinations.  The  printing  is  done 
on  special  presses  of  either  the  flat-bed 
or  rotary  type  and  the  sheets  after  print¬ 
ing  are  stoved  or  baked,  to  give  the 
colors  permanency.  This  is  a  special 
branch  of  lithography  in  which  only  a 
limited  number  of  concerns  are  engaged. 

As  but  one  color  is  printed  at  a  time, 
the  sheet  of  metal  must,  of  course,  be 
run  through  the  press  for  each  of  the 
colors  to  be  printed,  when  printing  color 
work.  The  methods  of  making  the  plates 
or  stones  for  metal  printing  are  the  same 
as  for  making  them  for  printing  on  paper. 

A.  Fred  Bowden 

The  New  Vorh,  School  of  Printing 
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PREFERABLY,  a  cover  of  BUCKEYE  or  BECKETT— 
the  good-looking,  long-wearing  cover  stocks  which  have 
long  been  the  first  choice  of  admen  and  printers 
everywhere.  14  colors,  9  finishes,  to  choose  from  in  the 
BUCKEYE  line;  10  colors,  9  finishes,  in  the  lower-priced  but  very 
attractive  BECKETT  line.  New  sample  books  on  request. 


Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 


A  New  Etch 


for  Aluminum 


A  FACT  that  has  been  highlighted 
by  the  Lithographic  Technical 
Foundation’s  continuing  research  on 
metals  and  desensitization  is  the  great 
difference  between  zinc  and  alumi¬ 
num.  The  two  metals  grain  differently 
and  LTF  has  found  that  best  results 
are  obtained  when  abrasives  and  mar¬ 
bles  are  chosen  specifically  for  one  or 
the  other.  The  two  metals  are  also 
«iuite  different  as  far  as  their  wetta¬ 
bility  by  water  is  concerned.  Alumi¬ 
num  wets  very  easily  with  water;  zinc 
does  not. 

Another  basic  difference  between 
zinc  and  aluminum  lies  in  their  “chem¬ 
ical  activity.”  Zinc  is  a  very  active 
metal  which  means  that  it  reacts 
easily  with  many  other  chemicals.  It 
corrodes  or  oxidizes  very  easily  and. 
like  iron,  the  oxidation  continues  until 
there  is  nothing  left  of  the  metal. 
Pure  aluminum  is  also  very  active  and 
oxidizes  even  more  rapidly  than  zinc, 
hut  the  aluminum  oxide  that  forms 
on  the  surface  is  hard  and  inert  and 
seals  the  surface  so  that  further  oxida¬ 
tion  is  prevented.  Thus,  a  platemaker 
never  really  works  on  aluminum  hut 
on  aluminum  oxide  which  is  chem¬ 
ically  “inactive.”  The  net  result  is 
that  many  counter-etches,  etches,  and 
fountain  solutions  that  work  on  a  zinc 
plate  may  not  work  as  well  or  at  all 
on  an  aluminum  plate. 

This  is  the  reason  that  LTF  devel¬ 
oped  different  formulas  for  surface 


treatments  (Cronak  for  zinc  and 
Brunak  for  aluminum),  and  why  the 
need  for  and  results  with  the  two  sur¬ 
face  treatments  are  different.  It  is 
also  the  reason  that  a  formula  or  proc¬ 
ess  designed  specifically  for  aluminum 
has  a  good  chance  of  working  well  on 
zinc  but  not  necessarily  vice  versa. 


In  LTF’s  initial  research  work  on 
cellulose  gum  several  years  ago,  the 
difference  between  zinc  and  aluminum 
was  again  shown.  The  superiority  of 
cellulose  gum  over  gum  arabic  was 
first  demonstrated  on  zinc  plates  but 
when  the  same  etches  were  tried  on 
aluminum,  an  ink  dot  “pepper”  type 
of  scum  sometimes  appeared  if  the 
plates  had  not  been  surface  treated 
with  Brunak.  (See  LTF  Bulletin  802. 
Plate  Surface  Treatments.)  LTF 
finally  traced  ink-dot  scum  to  the  salt 
that  was  in  the  early  cellulose  gums. 
The  eventual  manufacture  of  cellulose 
gum  with  less  than  0.1%  of  salt 
avoided  this  problem. 

The  LTF’s  continuous  work  on 
etches  to  find  a  better  one  for  alu¬ 
minum  recently  produced  a  new  for¬ 
mula  that  has  considerable  merit. 
Press  tests  have  shown  that  the  new 
etch  desensitizes  albumin  or  deep-etch 
aluminum  plates  much  better  than  any 
previous  etch.  Preliminary  tests  show 
that  it  also  works  well  on  zinc. 

This  etch  is  like  most  others  in  that 
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Nothing 


for  the  printer  converter 


KLINGROSE 


HD  Two-Color  Heavy  Duty  Rotogravure  Press 

These  exceptionally  fast  and  versatile  presses  have 
been  designed  and  built  especially  for  the  printer 
converter.  They  are  capable  of  large  volume  produc¬ 
tion,  at  speeds  up  to  1000  feet  per  minute,  on  hosiery 
tissues,  decorative  papers,  bag  stocks,  cover  papers, 
soap  wraps  and  other  specialties.  Available  in  stand¬ 
ard  web  widths.  Complete  specifications  furnished 
by  request  on  your  letterhead,  without  obligation. 

American  Type  Founders 

Klingrose  Gravure  Division  150  twentieth  street 

BROOKLYN.  NEW'  YORK 


Two  handy  guides 
for  the  asking 

ATF  Cylinder  Calculator 
shows  diameter  of  cylinder 
circumferences  from  1"  to 
60",  in  steps  of  V»",  calcu¬ 
lated  to  third  decimal. 

ATF  Hourly  Production 
Tables  are  for  cylinders  from 
12"  to  48"  in  circumference, 
running  from  100  to  850  feet 
a  minute. 


best  results  are  obtained  if  it  is 
rubbed  down,  dried,  and  not  washed 
off  the  plate  before  gumming. 


EJr  n  j 

More  than  700 
pieces  of  stock 
offset  art  in  .  .  . 

KThe  Clip  Book 

I  of  0  I 


^  Never  before  such  a  compila-  • 
^  tion  of  sharp  line  drawings  in 
the  Christmas  motif.  Hundreds 
K  of  illustrations,  Santos,  cherubs, 

SA  shoppers,  trees,  holly,  wreaths, 
candles,  borders,  snowflakes, 

1^  poinsettias,  typography  and 
1^  hand  lettering.  Many  spot  draw- 
^  ings  in  2  and  3  convenient  sizes 
K  for  direct  offset  paste-up  —  or 
1^  quick  conversion  to  line  en-  ^ 
^  gravings.  No  additional  repro-  >9^ 
^  duction  fees. Takes  only  seconds 
^  to  use— just  clip  and  paste.  48 
^  bound  pages  (S'/]  X  1 1)  printed 
l\  one  side,  black  ink  on  white 
stock.  Order  yours  today. 


a  vu.uu  r»mHtani»  with  order 

^  THE  GRAPHIC  ARTS  MONTHLY 

>  608  S.  Dearborn  St.,  Chicago  5 


LTF  Aluminum  Etch  Formula 

Water  (tap)  3  quarts 

Phosphoric 

Acid  85%  Mi  fluid  oz. 

Ammonium 

Bifluoride 

(NH^HFs)  %  avoid,  oz. 

Cellulose 

Gum  7 Mi  avoid,  oz. 

Water  to 

make  1  gallon 

Mix  the  chemicals  in  the  order 
listed.  Be  sure  the  ammonium  bi¬ 
fluoride  crystals  are  dissolved  before 
adding  the  gum.  Add  gum  slowly  with 
continuous  stirring  to  prevent  lump¬ 
ing.  Stir  occasionally  for  about  two 
hours  until  gum  is  completely  dis¬ 
solved  and  then  add  enough  water  to 
make  a  total  volume  of  one  gallon. 
Mix  well  and  etch  is  ready  for  imme¬ 
diate  use. 


The  ammonium  bifluoride  in  this 
etch  forms  hydrofluoric  acid  which 
attacks  glass.  Since  the  glass  used  for 
the  electrode  of  a  glass  electrode  pH 
meter  is  very  soft  and  easily  attacked 
by  hydrofluoric  acid,  do  not  attempt 
to  measure  the  pH  of  the  etch  with 
such  a  meter;  use  a  colorimetric  de¬ 
vice  instead.  The  pH  should  be  about 
3.5.  Also,  wash  your  hands  thoroughly 
if  you  get  any  of  the  bifluoride  on 
them. 

The  etch  can  be  kept  for  a  day  or 
two  in  a  glass  bottle  but  the  hydro¬ 
fluoric  acid  will  slowly  etch  the  bot¬ 
tle  and  cause  the  pH  to  go  up.  If  the 
etch  is  to  be  kept  for  any  length  of 
time,  coat  the  inside  of  the  bottle  with 
paraffin,  pitch  or  special  paint  that 
will  withstand  dilute  hydrofluoric  acid. 
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CONVERSION 

of  your  present 
press  equipment 


EXCLUSIVE 
.  .  .  hot  spot 
carbonizing 


HOT  SPOT  CARBONIZING 


Apply  wax  base  coating  to 
printed  sheets  in  your  own  plant. 
Save  time  and  money!  Your  cus¬ 
tomers  will  be  completely  satis¬ 
fied  with  the  finished  job  .  .  . 
sheets  do  not  smudge  easily— 
no  offsetting  even  on  full  piles. 
Take  your  choice  of 
two  methods— 

1.  Convert  your  existing 


equipment  for  either  carbonizing 
or  regular  printing. 

2.  Buy  the  completely  new 
exclusive  carbonizer. 

For  conversion  estimate,  write 
giving  make,  model  and  serial 
number  of  press. 

For  complete  information  on  the 
new  carbonizing  machine,  re¬ 
quest  Bulletin  HSC. 


distributed  exclusively  by  manufactured  by 

J.  CURRY  MENDES  CORP.  •  CENTER  TOOL  &  MFC.  CO. 

104  Brooklim  Ava.  Boston  IS,  Mon.  2704  W.  Von  Boron  Sl.,  Chicago  12,  III. 


See 

Halftone  Dot  Fringe 


There  are  five  main  factors  that 
affect  coating  sensitivity.  As  dis¬ 
cussed  in  Research  Progress  No.  7,  a 
publication  of  the  Lithographic  Tech¬ 
nical  Foundation,  these  are:  relative 
humidity;,  coating  pH;  coating  and 
thickness;  dark  reaction;  and  con¬ 
tinuing  reaction. 

A  sixth  factor  determines  the  ex¬ 
tent  to  which  these  five  affect  the  size 
of  the  halftone  dots  produced  on  the 
plate.  This  is  the  amount  of  fringe 
around  the  dots  in  the  negative  or 
positive. 

If  the  fringe  is  wide,  the  platemaker 
has  practically  no  exposure  latitude 
and  the  give  factors  will  change  dot 
size  considerably.  Exposures  with  such 
halftones  must  be  precise  if  the  tone 
reproduction  of  the  plate  is  to  be  as  it 
should.  On  the  other  hand,  a  narrow 
dot  fringe  permits  an  exposure  lati¬ 
tude  of  as  much  as  100%  with  little 
effect  on  dot  size. 


All  halftone  dots  are  surrounded  by 
fringe  and  tbe  width  of  it  varies  ac¬ 
cording  to  how  the  negatives  or  posi¬ 
tives  were  made.  Direct  camera  half¬ 
tones  usually  have  the  most.  Dot 
etched  halftones  may  have  either  more 
I  or  less  than  a  camera  halftone.  Half- 

'  tones  made  hy  contact  have  the  least. 

Sometimes  it  is  difficult  to  see  this 

i 


fringe  with  ordinary  illumination  even 
with  a  microscope.  But  if  the  illumina¬ 
tion  angle  is  changed  the  fringe  can 
frequently  be  seen  with  a  10  or  15 
power  magnifier. 

“Briaht-field  illumination”  is  the 
ordinary  lighting  for  viewing  magnifi¬ 
cations.  In  this  type  of  lighting,  the 
light  is  below  the  sample  and  in  line 
with  it  and  the  lower  lens  of  the 
microscope. 


Sometimes,  with  bright  field  illumi¬ 
nation  a  high  contrast  negative  devel¬ 
oped  in  high  contrast  developer  looks 
like  it  has  no  fringe  at  all.  But  when 
the  same  sample  is  viewed  with  dark 
field  illumination,  the  dot  fringe  imme¬ 
diately  shows  up  as  halos  of  light 
around  the  dots.  A  negative  or  posi¬ 
tive  is  viewed  with  dark  field  illumi¬ 
nation  when  the  illuminating  light 
comes  from  one  side  of  the  sample  at 
an  oblique  angle  and  the  background 
area  is  dark. 

This  check  for  the  amount  of  fringe 
in  halftones  is  quite  simple  and  is  the 
first  step  in  any  attempt  to  control 
lone  reproduction.  Detailed  informa¬ 
tion  for  lithographers  who  want  to  im¬ 
prove  and  standardize  the  quality  of 
their  plates  is  available  in  LTF’s  Re¬ 
search  Bulletin  No.  15  “The  Sensi¬ 
tivity  Guide.” 
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Our  [Javidsoni^ 

produces  90%  of 


our  job  printing” 


And  why  not? 

•  This  one  press  does  both  offset  and  letter- 
press  . . .  prints  from  paper  or  metal  offset 
plates,  electros,  type.  Linotype,  and  rubber 
plates. 

•  Handles  any  stock  from  light  manifold 
to  cardboard  and  envelopes. 

•  Prints  sheet  sizes  from  3"  x  5"  to  10" 
X  14". 

•  Standard  speed,  5000  sheets  per  hour. 

•  Has  automatic  suction  pile  feeder  with 
double  sheet  eliminator. 

•  Continuous  chain  grippers  control  sheet 
during  its  entire  travel. 

•  Extremely  accurate  all-steel  feed  roll 
mechanism. 

•  Accurate  register . . .  positive  stripping. 

•  Ruggedly  built ...  weight  726  lbs. 

Here’s  a  combination  of  advantages 
available  in  no  other  single  press  made . . . 
advantages  that  add  up  to  extra  profits  for 
you.  Write  today  for  details  or  see  your 
nearest  Davidson  Sales  and  Service  Agency. 

DAVIDSON  CORPORATION 

A  SUBSIDIARy  OF  MFRGENTHALBR  LINOTYPE  CO. 
1032-50  Weit  Adams  Street,  Chicago  7,  III. 


Tliat’s  the  statement  oi 
the  manager  of  a  larg< 
W  job  printing  departmen; 
(name  on  re(jiiest).  Yei 
...  he  is  doing  90%  of  his  jol 
printing  on  equipment  costinj 
$2100.00  and  10%  on  othe 
presses  costing  many  times  a 
much.  No  wonder  he  consider 
the  Davidson  Dual  his  mos 
profitable  piece  of  cijuipmenj 

The  Davidson  Dual  and  David 
son  Folding  Machines  are  soU 
installed  and  serviced  hy  Davie 
son  Sales  and  Service  AgencH 
located  in  principal  cities.  j 


THE  COLLOID 
LITHOPLATE 

MILESTONE  IN  LITHOGRAPHIC  PROGRESS 


INITIAL  COST 

CHEMICALS 

LABOR 


•  Will  Not  Oxidize 

•  Gumming  Not  Required 

•  No  Whirling  Required 

e  May  Be  Stored  Indefinitely 

Write  For  Prices  Artel 
Complete  Information 


distributed  by 

E.  G.  RYAN  &  COMPANY 

727  S.  Dearborn  St.,  Chicago  S,  III. 


Multiple  Negatives 
and  Positives  for 

PRINTERS  &  LITHOGRAPHERS 

We  moke  tri-metol  plates 

36  yrs,  of  off  tot  plate 
making  A  graining 

CHICAGO  LITHO  PUTE  GRAINING  CO. 

214-21C  H.  CHnton  St.,  Chicago  6,  III. 


I  HAVING  TROUBLE O  li 
I  WITH  DEEP  ETCH  e  || 

P  &  J  Deep  Etch  Chemicals 
work  anywhere  under  all 
weather  conditions. 

Special  Price  on  trial  quantity. 

I  PHILLIPS  &  JACOBS  | 

618-622  Roce  St.,  Philadelphia  6,  Pa. 

428  Blvd.  of  Allies,  Pittsburgh  19,  Pa. 

::  119  E.  York  Street,  Baltimore  30.  Md. 


Offset 
Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

A  Wash-out  Solution 

QCan  you  give  me  the  composition 
m  of  a  wash-out  solution?  I  assume 
that  all  of  the  proprietary  products 
are  secret  and  it  would  be  difficult  to 
obtain  their  formula.  In  general,  how¬ 
ever,  what  do  the  wash-out  solutions 
consist  of? 

D.  T.,  Milwaukee,  Wis. 
A  There  are  many  different  for- 
fsm  mulae  containing  many  different 
ingredients  which  are  used  for  making 
wash-out  solutions.  Here  is  a  formula 
which  will  give  you  an  idea  from 
which  you  may  be  able  to  start  your 
research  in  developing  a  wash-out 
solution. 

Asphalt  powder  . 1  pound 

Beeswax  . %  pound 

Tallow  . %  pound 

Benzol  . 1  pint 

Turpentine  .  . 5  pints 

Oil  of  tar  ..  . %  pint 

Lavender  oil  1  ounce 


Ink  Reception 

QWe  have  noticed  that  there  is  a 
m  difference  in  the  ink  reception 
between  different  lots  of  plates.  For 
example,  one  entire  lot  of  plates  which 
we  had  recently  was  rather  poor  in 
ink  reception.  We  have  decided  that 
this  may  be  due  to  a  peculiarity  in 
the  grain  of  the  plates.  No  matter  how 
heavy  the  developing  ink  was  applied 
on  this  particular  lot  of  plates,  or  how 
carefully  it  was  rubbed  down,  the 
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HfiHftlS  t 


WORK  HORSES  of  the  Lithographic  Industry 


Breadwinner  in 


Take  a  look  at  the  third  in  a  world* 
famous  line  of  small  offset  presses. 
Your  money’s  safe  on  this  favorite. 

Its  granddaddy,  the  Harris  LSB*  was 
earning  big  money  for  its  owners 
even  in  the  tough  competition  of 
depression  days. 

Its  father  too,  the  Harris  LTG, 
has  been  the  foundation  for  many 
a  business.  The  military  model  also 
did  duty  for  the  armed  services  on 
every  continent. 


Now  comes  a  press  that  will  out* 
perform  them  both  in  quality  of 
print  .  .  .  saleable  sheets  per  day  .  .  . 
operating  convenience.  Particularly, 
it  has  the  features  which  press  owners 
and  operators  have  asked  for  in  a 
small  offset  press. 

Today’s  race  is  too  rugged  for  any 
but  the  top  performers.  That’s  why  it 
takes  a  new  Harris  to  stay  out  in  front. 

Ask  us  to  prove  how  this  17  x  22 
can  increase  your  production. 


MAkkIS-StYDOLD 


GENERAL  OFFICES,  DEPT.  C,  CLEVELAND  5,  OHIO 


•  Available  on  the  Remington 
Electri-conomy  .  .  .  and  the 
Super-riter.  Execufype  is  ideal 
for  executive  correspondence 
and  reports. 

Give  your  letters  the  impor¬ 
tance  they  deserve  with  legibil¬ 
ity  and  distinctiveness. 

Phone  your  Remington  Rand 
representative . .  .or  use  coupon. 


Business  Machines  t  Supiiiies  Dhrisien 
Roem  3491A,  315  Fnurth  Ave.,  New  York  10 


□  Tell  me  more  about  Executype. 


Name 


Address 


-Zone — State- 


image  remained  light.  Can  you  tell  us 
if  the  grain  of  the  plate  has  to  do 
with  this  peculiarity? 

S.  M.  R.,  New  York,  N.  Y. 

A  The  amount  of  developing  ink 
#!■  that  the  image  will  take  depends 
to  a  large  exterrt  on  how  thoroughly 
the  plate  has  been  grained.  Ink  will 
adhere  only  if  the  plate  has  recep¬ 
tacles  such  as  would  be  found  in  a 
well-grained  plate.  A  well-grained 
plate  contains  on  its  surface  tiny  cavi¬ 
ties  or  receptacles.  These  receptacles 
will  receive  and  hold  ink.  The  dark¬ 
ness  of  the  image  depends  to  a  large 
extent  on  the  amount  of  ink  that  the 
receptacles  of  the  grain  will  hold.  The 
depth  of  these  receptacles  determines 
this.  If  the  grain  is  defective  and  the 
receptacles  are  shallow  or  are  un¬ 
evenly  distributed,  the  image  will  be 
light  because  insufficient  developing 
ink  bas  been  taken  up  by  the  grain. 

This  phenomena  is  evident,  and  can 
be  easily  seen,  when  the  grain  of  the 
plate  has  been  polished  off.  It  will  be 
noticed  that  the  polished  portion  of 
the  plate  will  take  ink  with  great  diffi¬ 
culty  or  not  at  all,  and  the  image  in 
such  instances  is  barely  noticeable. 

There  are  still  other  causes  for  de¬ 
veloping  ink  failing  to  produce  a  dark 
image.  Some  of  these  may  be  that  the 
ink  was  too  dilute,  or  it  was  insuffi¬ 
ciently  tacky,  or  too  little  pigment  was 
present  in  the  ink. 


Using  a  Pre-etch 

QWhat  do  you  think  about  the 
•  advisability  of  using  a  pre-etch 
on  zinc  plates  after  the  plates  have 
been  cleaned  with  a  counter-etch,  and 
before  the  coating  is  applied?  ff' e 
have  discussed  this  matter  with  others 
who  are  sold  on  the  idea  of  using  a 
pre-etch.  They  claim  that  when  plates 
are  pre-etched  before  coating  there  is 
a  much-  smaller  liability  of  scumming 
on  the  press.  It  does  not  appear  logi- 
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cal  to  treat  the  plate  with  a  sensitiz¬ 
ing  etch,  and  then  follow  that  opera¬ 
tion  with  a  desensitizing  etch.  What 
is  the  point  of  using  a  sensitizing  etch 
in  the  first  place?  Can  you  throw 
some  light  on  this  subfect? 

A.  F.  R.,  Louisville,  Ky. 

A  In  the  past  it  had  been  the  prac- 
/i.  tice  to  clean  the  plate  with  a 
sensitizing  etch,  and  then  apply  the 
coating  as  soon  afterward  as  possible. 
.More  and  more  platemakers  are  now 
practicing  the  procedure  of  first  treat¬ 
ing  the  plate  with  a  sensitizing  etch, 
then  applying  a  pre-etch,  and  then 
coating  the  plate.  Better  results  are 
obtained. 

When  a  plate  is  counter-etched,  the 
acids  generally  used  for  this  purpose 
tend  to  remove  the  surface  layer  of 
oxides  and  leave  the  surface  of  the 
metal  clean  and  sensitive  to  fatty  sub¬ 
stances.  If  any  fatty  substances  are 
present  on  the  plate  before  counter¬ 
etching,  the  etch  tends  to  remove 
these.  It  is  quite  necessary  to  remove 
the  layer  of  oxides  from  the  plate  be¬ 
cause  such  a  film  of  oxides  would  not 
serve  well  as  a  foundation  for  the 
image.  After  the  plate  has  been  coun¬ 
ter-etched,  it  is  very  receptive  to 
greasy  substances.  For  instance,  the 
grease  from  the  worker’s  hands  may 
leave  an  imprint  that  will  later  cause 
scumming  on  the  press. 

.Although  it  is  necessary  to  remove 
the  layer  of  oxides  from  the  plate,  we 
are  not  satisfied  that  the  plate  is  left 
extremely  sensitive  to  foreign  sub¬ 
stances  such  as  fatty  acids.  To  correct 
this,  the  plate  may  be  pre-etched  with 
a  good  desensitizing  etch. 

For  the  above  reasons,  platemakers 
have  found  that  if  the  plate  is  first 
counter-etched,  and  then  treated  with 
a  desensitizing  etch,  and  then  the  coat¬ 
ing  is  applied,  a  much  better  plate  is 
produced.  The  plate  appears  to  be  less 
liable  to  pick  up  greasy  substances 
and  there  is  much  less  liability  of 
scumming  on  the  press. 


PLASTI  PLATES . . .  for  longer  Offset 
runs  and  greater  uniformity! 
Convince  yourself  of  Plasti- 
plates’  superior  reproduction 
qualities.  Both  direct  image  and 
photographic  plates  give  you 
copies  that  sparkle  with  bril¬ 
liance  and  life. 


Send  for  3  free  PLASTI- 
PLATES  and  compare  results. 


BiisImss  Machints  anil  Suppllas  Division 
Room  3S9U,  315  Fourth  Avo.,  Now  York  10 

My  duplicator  is  a 
Model  No _ 


Send  me  FREE  Plastiplates  D  Photographic 

□  Direct  Image.  I  use  a _ — - - 

typewriter  with  a  □  Fabric  □  Carbon  Paper 
ribbon. 


Name — 

Firm - 

Address. 
City _ 


-Zone. 


-Stata- 
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NEWS 


For  additional  news 


Review  of  LNA  Convention 

The  first  of  a  long  list  of  graphic 
arts  conventions  held  in  Chicago  due 
to  the  Graphic  Arts  Exposition  being 
held  there  was  the  45th  Annual  Conven¬ 
tion  of  the  Lithographers  National  Asso¬ 
ciation  at  the  Edgewater  Beach  Hotel, 
September  7-8-9.  Over  200  lithographers 
from  all  parts  of  the  country  attended. 

Of  particular  current  interest  was  the 
address  of  Harrison  Wood,  radio  com¬ 
mentator,  war  correspondent  and  lec¬ 
turer,  whose  address  “After  Korea — 
What?”  revealed  the  background  of  the 
present  war  in  Korea  and  what  to  ex¬ 
pect  in  the  future  war  situation.  Mr. 
Wood  stated,  that  in  his  belief,  Korea 
was  but  the  first  of  several  such  in¬ 
stances,  but  that  if  we  built  strong  pro¬ 
duction  potentials  a  third  world  war 
could  be  prevented. 

Matthew  H.  O’Brien,  LNA  general 
counsel,  outlined  the  effects  on  the 
lithographic  industry  of  partial  mobiliza¬ 
tion  with  the  resultant  controls,  which 
are  apt  to  lead  to  complete  controls  un¬ 
less  the  war  situation  changes  radically 
for  the  better.  Regardless  of  govern¬ 
ment  attitude  on  wage  increases  before 
possible  wage  controls,  he  felt  that  com¬ 
petition  for  skilled  labor  would  raise 
wage  rates.  Future  emergencies  may 
cause  a  war  labor  board  to  take  action 
which  might  enforce  or  might  nullify  the 
principles  of  the  Labor-Management  Re¬ 
lations  Act.  1947.  The  increase  in  tax 
rates  on  corporations  to  42%  for  1950 
and  45%  thereafter  will  be,  in  Mr. 
O’Brien’s  opinion,  only  the  first  of  a 
succession  of  tax  increases.  As  proposed 
by  the  administration,  the  speaker  stated, 
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There's  just  on*  right  quality  of  paper 
or  card  for  each  type  of  account  or  record. 
Be  sure  you're  making  the  right  selections 
by  sending  for  Parsons'  fr**  booklet.  It 
includes  a  table  telling  how  much  wear 
and  how  many  years'  service  you  can  ex¬ 
pect  of  various  grades  of  ledger  papers 
and  index  cards. 

Parsons  makes  seven  types  of  ledger  and 
three  of  index-card  stock  in  a  variety  of 
weights  and  colors,  all  made  with  new 
cotton  fibers.  All  take  clean,  sharp  entries 
with  no  smudging,  and  will  stand  rigid  in 
files.  They  are  engineered  to  the  specifica¬ 
tions  of  America’s  leading  manufacturers 
of  bookkeeping  equipment.  Each  sheet  is 
solid  —  not  pasted  —  so  it  cannot  split. 
Ink  will  not  run  on  the  fibers.  Erasure 
with  chemicals,  rubber  or  scratcher,  leaves 
a  smooch  surface  the  same  color. 

King  Cotton,  Parsons'  symbol  of  quality  in 
.  paper,  suggests;  “Send  the 

V  .L'  coupon  today  for  your  free 

\  »  booklet.  It  will  help  you 

*  -  select  the  right  paper  for 

^  various  applications,  and 

^  give  valuable  hints  on  sav. 

ing  time,  effort  and  paper.” 

©  PPC,  1950 


Parsons  Paper  Company 
Department  ION 
Holyoke,  Massachusetts 

Please  send  me.  without  cost  or  obligation, 
your  booklet,  “How  to  Make  Your  Rec¬ 
ords  Legible  and  Lasting." 

Name . 

(  PLEASE  PRINT) 

Organization 

or  Company  . 


City  or  Town. 


-Hammer 

KOLOROID,, 

COLOR  PROOFING 
PROCESS 

as  introduced  at  the  Sixth  Educational 
Graphic  Arts  Exposition 


oONt 

koloroid  print  ptipcro  art* 
impregiialt'd  with  thr  actual  ink  colors 
and  made  photo  sensitive.  A  Koloroid  print  paper  for  each 
color  is  contact  printed  from  the  separation  ne|tative.  The 
rurt  shade  or  lone  of  the  ink  color  is  controlled  photo- 
iraphirally  by  means  of  exposure  time  when  niakinft  the 
conlacl  print.  These  color  prints  are  then  placed  one  at  a 
time  on  the  Koloroid  Base  Sheet  and  tieveloped.  This 
developing  step  deposits  the  colors  one  at  a  time  on  the 
koloroid  Base  Sheet,  to  prorluce  the  color  proof.  Exact 
reiister  is  easily  maintained.  ^  rile  for  technical  bulletin 
for  complete,  illustrated  description. 


INK  color  proofs 

*  BY  A  NEW  PHOTOGRAPHIC  METHOD... 
*AT  LOW  COST... 

Color  proofs  in  ink  colors  con  now  b«  mode  diroct  from 
color  separation  negatives.  This  totally  new  proofing 
method  makes  possible  better  color  work  than  ever  before. 
The  advantages  of  the  Koloroid  Color  Proofing  Process  ore 
many.  The  cameraman  can  see  exactly  how  his  separation 
negatives  will  blend  to  duplicate  the  color  artwork  in 
printing.  The  color  retoucher  and  platemaker  will  hove  a 
proof  as  an  exact  guide  for  their  own  work.  Customers 
who  demand  extreme  fidelity  in  the  reproduction  of  color 
tones  can  be  shown  a  color  proof  long  before  costly 
plates  are  made. 

The  Koloroid  Color  Proofing  Process  is  the  only  process  of 
its  kind  that  gives  you  color  proofs  mode  by  the  octual 
printing  ink  colors.  Proofs  con  be  made  easily  in  accurote 
register,  for  either  four  color  process,  duotones,  or  flat  color 
work  .  .  .  from  either  screen  or  continuous  tone  negotives. 
The  Koloroid  Color  Proofing  Process,  as  introduced  today, 
represents  over  twenty  years  of  development  work  .  .  .  and 
has  been  production  tested  during  the  last  two  years,  on 
every  type  of  color  lob. 

Be  among  the  first  to  use  this  truly  greot  development  for 
better  color  platemaking  and  printing.  Write  for  complete 
informotion  ...  the  cost  is  surprisingly  low. 


(OISOUPATID-HAMMII 


CONSOLIDATED-HAMMER  DRY  PLATE  &  FILM  CO.,  INC. 


(OflSOUDAnD  AFflUATC  OHIO  AVENUE  AND  MIAMI  STREET 


Your  Own  House  Organ 

New  sales  aid  for  lithographers; 
ADVERTISER'S  ALMANAC-“An  Idea  A 
Day"  for  your  prospects.  We  print  for  you 
OR  furnish  repro  proofs.  We  write  your  ads 
if  you  wish.  Write  now,  and  reserve  your 
area. 

HORIZON  HOUSE,  251  POST  STREET 
SAN  FRANCISCO  8,  CALIFORNIA 


FRIESE 

Litho  plate  and  graining  service 

LINE  AND  HALFTONE  NEGATIVES 
Albumin  A  De«p  Etch  Flatus  In  All  Sins 
Craftsmanship 
High  Quality  Atatarlal 
Personollsucl  Sarvlc* 
Speud  and  Price 

120  W.  Polk  Streot,  Chicago  5.  III. 
NArrison  7-2813  WALTER  E.  FRIESE 


THE  LITHOGRAPHERS 
MANUAL 

by  W alter  E.  Soderstrom 

contains  a  wealth  of  informa¬ 
tion  for  the  craftsman,  appren¬ 
tice,  student,  executive  and 
salesman. 

Devoted  largely  to  production 
and  technical  details  from  copy 
to  finished  joh.  This  book  is 
well  illustrated  and  practically 
an  encyclopedia  of  lithography. 

$5,00  plug  2Se  for  handling 
Please  send  remittance  with  orders 
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the  emergency  controls  would  be  exer. 
cised  by  various  permanent  departments 
of  our  national  government,  and  being 
functions  of  such  departments,  such  con¬ 
trols  will  be  that  much  harder  to  get 
rid  of  when  the  emergency  ends. 

A  tribute  to  Maurice  Saunders  in  rec¬ 
ognition  of  his  long  and  distinguished 
service  to  the  Association  and  his  many 
contributions  to  this  industry  was  pre¬ 
sented  to  Mr.  Saunders  on  behalf  of  the 
board  of  directors  by  George  E.  Loder, 
ex-president  and  honorary  director.  The 
tribute  was  in  the  form  of  an  engrossed 
resolution  of  the  board  of  directors,  beau¬ 
tifully  illuminated  and  bound  in  an 
appropriate  leather  cover,  in  which  was 
recorded  the  board’s  resolution  electing 
Mr.  Saunders,  for  life,  to  the  newly  cre¬ 
ated  office  of  Honorary  Chairman  of  the 
Board. 


At  the  Association’s  business  meetings, 
Randolph  T.  Ode  (The  Providence  Litho¬ 
graph  Co.)  and  E.  W.  Jackson  (The 
Steck  Company,  Austin,  Texas)  were  re¬ 
elected  president  and  vice-president  re¬ 
spectively.  Paul  R.  Miller  (the  Ameri¬ 
can  Colortype  Co.,  Clifton,  N.  J.)  was 
elected  treasurer  of  LNA.  The  following 
were  elected  directors  for  a  five-year  pe¬ 
riod:  William  F.  Gildea,  Jr.  (The  Fal¬ 
coner  Company,  Baltimore,  Md.);  J. 
Louis  Landenberger  (Ketterlinus  Litho¬ 
graphic  Mfg.  Co.,  Philadelphia,  Pa.); 
James  L.  Murphy  (Consolidated  Litho¬ 
graphing  Corp.,  Brooklyn,  N.  Y.);  Carl 
R.  Schmidt  (Schmidt  Lithograph  Com¬ 
pany,  San  Francisco,  Calif.);  Harold  D. 
Spencer  (Western  Printing  &  Lithograph¬ 
ing  Co.,  Poughkeepsie,  N.  Y.).  A.  Rich¬ 
ard  Ttnld  CThe  Todd  Company  Inc., 
Rochester,  N.  Y.)  was  elected  a  director 
to  complete  the  unexpired  term  of  the 
late  Karl  Price. 

In  the  Thursilay  afternoon  session, 
Stephen  F.  Dunn,  labor  relations  ad¬ 
viser,  spoke  on  Management’s  Rights, 
Duties  and  Responsibilities  in  Labor  Re¬ 
lations.  Mr.  Dunn  emphasized  that  it  is 
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W  The  CAINE - 

SQUARING  SAW 

Trims  and  squares  engravings  at  the 
same  time.  Increases  output,  cuts  costs. 
Sturdily  built  with  precision  bearings 
and  dynamically  balanced 
wheels. 


You  can  get  cemalete 
information  on  these 
machines  by  writing  to 


MANUAL  MODEL 

Has  a  platen  size  of  12"  x 
15"  and  requires  only  20" 
X  22"  floor  space.  Larger 
plates  can  be  mounted  by 
repeating  the  operation 
_  end-to-end. 


3  MACHINES  FOR  FASTER 
BETTER  CUT  BLOCKING 


The  Caine  Process  for  adhesive  flush  mounting. 
Engravers  report  more  production  at  lower  costs! 


BRIDGEPORT  ENGRAVERS  SUPPLY  CO. 

BRIDGEPORT  2,  CONNECTICUT 

NEW  YORK:  525  W.  33  Street  •  CHICAGO:  900  N.  Franklin  Street 
BOSTON:  453  Atlantic  Avenue  •  CLEVELAND:  1051  Power  Avenue 
LOS  ANGELES:  330  Winston  St.  •  SAN  FRANCISCO:  164  14th  Street 
_ JACKSONVILLE  BEACH:  1 1  1  2nd  Ave.  N. _ 


<^AUTOMATIC  MODEL 

has  built-in  air  compressor.  Takes  only 
30"  X  30"  of  floor  space.  Platen  size 
16"  X  20".  Will  mount  any  plate  up  to 
20"  wide. 


incumbent  on  management  to  consider 
labor  relations  as  one  of  the  most  im¬ 
portant  phases  of  doing  business.  He 
further  emphasized  that  knowledge  and 
the  optimum  use  of  the  techniques  of 
collective  bargaining  come  high  on  the 
agenda.  Mr.  Dunn  stressed  the  impor¬ 
tance  of  employers  knowing  their  legal 
rights  in  labor  relations  and  that  those 
rights  should  be  wisely  exercised  because 
such  rights  when  not  exercised  are  lost. 
Of  the  several  rights  Mr.  Dunn  dis¬ 
cussed,  he  pointed  up  sharply  the  need 
for  exercising  the  right  of  free  speech. 
In  doing  so,  he  stressed  the  importance 
of  using  the  “positive  approach”  as 
against  the  “negative  approach,”  thus 
affording  the  opportunity  to  point  up 
what  management  is  for,  rather  than 
what  it  is  against.  He  also  stressed  the 
need  for  exercising  the  right  of  free 
speech  as  a  means  of  creating  a  better 
understanding  of  management  problems 
and  to  further  the  betterment  of  employ¬ 
er-employee  relations  and,  as  such,  can 
be  a  means  of  bringing  employees  and 
employers  much  closer  together. 

Regarding  management's  duties  and  re¬ 
sponsibilities,  Mr.  Dunn  made  the  point 
that  management  must  serve  the  bal¬ 
anced  best  interests  of  customers,  in¬ 
vestors  and  labor,  and  to  adequately 
meet  these  res{x>nsibilities  management 
must  at  all  times  retain  its  functional 
right  to  manage.  In  another  vein,  Mr. 
Dunn  reminded  his  audience  that  if  pri¬ 
vate  enterprise  is  to  survive,  it  must  be 
realized  that,  in  a  democracy,  its  bene¬ 
fits  cannot  be  confined  to  a  few  people 
and  that  farsighted  management  today 
is  considering  all  kinds  of  programs  to 
bring  the  spirit  of  free  enterprise  down 
to  the  plant  level.  In  summarization, 
Mr.  Dunn  said  that  if  employers  will 
face  today's  labor  relations  problems 
squarely,  analyze  them  carefully,  know 
their  rights  and  exercise  them  wisely, 
generate  more  confidence  in  the  ranks 
of  management  and,  above  all,  develop 


and  plan  an  adequate  labor  relations 
program,  it  is  not  unreasonable  to  as¬ 
sume  that  these  problems  will  not  loom 
so  large.  In  this  connection,  his  ad¬ 
vice  was  “be  fair,  but  be  firm.” 

In  the  same  Session,  George  A.  Matt¬ 
son,  LNA’s  director  of  labor  relations, 
gave  a  review  find  appraisal  of  labor 
relations  in  the  lithographic  industry  dur¬ 
ing  the  past  year,  and  made  the  follow¬ 
ing  suggestions  and  recommendations  as 
a  means  to  a  piossible  solution  of  some 
of  the  lithographers'  labor  relations  prob¬ 
lems: 

( 1 )  That  management  should  consider 
labor  relations  from  a  functional  point 
of  view  equal  in  importance  to  other 
functional  responsibilities,  such  as  sales 
and  accounting. 

(2)  That  ways  and  means  be  found 
not  only  to  develop,  promote  and  main¬ 
tain  employer-employee  relations,  but 
also  to  develop  ways  and  means  to  pro¬ 
mote  better  understanding  in  employer- 
union  relations,  particularly  with  respect 
to  recognized  common  problems. 

(3)  That,  as  to  employer-employee  and 
employer-union  relations,  there  is  a  need 
for  an  educational  program  (particularly 
at  the  plant  level)  to  provide  all  those 
concerned  with  economic  facts  of  busi¬ 
ness  and  to  show  that  employees’  se¬ 
curity  is  dependent  upon  the  security  of 
the  company  for  whom  they  work  and 
that  any  increased  cost  as  a  result  of  col¬ 
lective  bargaining  or  otherwise  can  come 
only  from  increased  productivity  on  the 
one  hand  and  the  reduction  of  operating 
cost  on  the  other. 

(4)  That  employer  representatives  re¬ 
sponsible  for  collective  bargaining  should 
know,  understand  and  exercise  their 
rights  and  insist  upon  the  exclusion  from 
or  elimination  of  unsound,  detrimental 
contract  provisions. 

(5)  That  employer -employee  relations 
as  well  as  employer-union  relations 
should  be  based  upon  the  application  of 
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Sell  your  clients  point  of  sale 
insurance !  Recommend  SAM 
metal  strip  finishing  of  posters, 
paper  signs,  etc.!  SAM  finished 
material  hangs  straight  from  a 
single,  center  suspension  point — 
simple  to  use,  so  neat,  so  inex¬ 
pensive;  yet  a  profitable  opera¬ 
tion  for  you! 


What  chances  he  takes  to  put 
those  advertisements  up  on  his 
wall!  But  his  well-meaning  efforts 
usually  end  up  in  crooked,  mangled 
displays — not  to  mention  smashed 
fingers  or  worse,  and  a  lot  of  ill  will! 

FOR  PAPER  AND  LIGHT  BOARD 
DISPLAYS  UP  TO  36  INCHES  WIDE 


W/re  or  phone  .  . 

or  write  for  details! 

Mulberry  2672 
Cincinnati,  Ohio 


The  Stuebing 

Automatic  Machine  Co. 

METAL  EDGING  AND  EDGING  MACHINERY  FOR  THE  PRINTING  TRADE 


3424  BEEKMAN  STREET 


CINCINNATI  23,  OHIO 


sound  human  relation  practices,  particu¬ 
larly  on  a  day-to-day  basis. 

(6)  That  management  in  the  litho¬ 
graphic  industry  in  achieving  these  de¬ 
sired  objectives  have  two  very  important 
advantages;  one,  for  the  most  part 
lithographic  plants  arc  small  and  thus 
afford  an  opportunity  for  direct  and 
intimate  contact  and  communication  be¬ 
tween  management  and  personnel  and, 
two,  conditions  of  employment  in  the 
lithographic  industry  for  the  most  part 
have  reached  a  high  level  of  excellence, 
a  fact  which  should  be  given  the  pub¬ 
licity  it  deserves. 

On  Friday  morniiy;  after  the  business 
meeting  of  the  Association,  John  M. 
Wolff,  Jr.,  chairman  of  the  LNA  Promo¬ 
tion  Committee,  reported  on  the  progress 
of  the  LNA  program  with  the  planners 
and  buyers  of  printing  to  promote  the 
use  of  the  lithographic  process  through 
a  scries  of  “advantage"  mailing  pieces, 
and  by  an  annual  awards  competition 
and  exhibition  to  spot-light  the  quality 
of  lithographic  production  in  the  various 
classifications  of  printed  products.  Mr. 
Wolff’s  report  was  enthusiastically  re¬ 
ceived.  Russell  L.  Herrell,  assistant  to 
the  president  of  the  National  Graphic 
Arts  Exposition  outlined  the  scope  and 
opportunity  in  the  displays  of  new  equip¬ 
ment  and  processes  at  the  6th  Educa¬ 
tional  Graphic  Arts  Exposition  which 
opened  on  the  following  Monday. 

The  afternoon  session  was  devoted  en¬ 
tirely  to  a  panel  discussion  of  the  im¬ 
portance  of  cost  reduction  and  how  it 
can  be  achieved  in  the  lithographic  in¬ 
dustry.  Under  the  chairmanship  of  Leon¬ 
ard  H.  Knopf  (The  Meyercord  Co.),  with 
Fred  L.  Heath  (president  of  the  Fred  L. 
Heath  Co.,  industrial  engineers  of  Chi¬ 
cago)  acting  as  panel  auditor,  the  follow¬ 
ing  fields  of  cost  reduction  were  covered 
in  detail:  Financial  Aspects  of  Cost  Re¬ 
duction — Harold  E.  Rowles  (treasurer  of 
Stecher-Traung  Lithograph  Corp.);  Fac¬ 
tory  and  Prcxluction  ^sts — John  D.  Ris- 


tine  (manager  of  the  Offset  Dept.,  R.  R. 
Donnelley  &  Sons  Co.);  Research  and 
Engineering — Frank  A.  Myers  (chair¬ 
man.  LTF  Research  Committee  and 
treasurer  of  Copifyer  Lithograph  Corp.); 
Personnel  and  Labor  Relations — Charles 
A.  Conrard  (personnel  director  of  West¬ 
ern  Printing  &  Lithographing  Co.). 

At  the  Saturday  morning  meeting  of 
the  Manufacturing  Bank  Stationers  Sec¬ 
tion  of  LNA,  John  N.  Garver  (president 
of  the  Financial  Public  Relations  Asso¬ 
ciation)  spoke  on  “Better  Public  Rela¬ 
tions  Means  Increased  Sales  for  Banks 
and  Lithographers.”  The  formal  or¬ 
ganization  of  this  section  of  LNA  was 
completed  and  by-laws  were  adopted  by 
this  Section.  The  following  officers  were 
elected  for  the  next  year:  chairman — 
John  H.  Harland  (the  John  H.  Harland 
O).,  Atlanta,  Ga.);  vice-chairman — Van 
Brunt  Seaman  (the  J.  C.  Hall  Co.,  Paw¬ 
tucket,  R.  L);  secretary — A.  C.  Urffer 
(of  the  LNA  Staff);  executive  committee: 
J.  H.  Riggs  (Young  &  Sheldon  Co.,  New¬ 
ark,  N.  J.);  L.  B.  Case  (Geo.  D.  Barnard 
Co.,  St.  Louis,  Mo.);  G.  W.  MeSweeney 
(DeLuxe  Check  Printers,  Inc.,  Chicago, 
III.);  T.  Q.  Buerck  (Commercial  Litho¬ 
graph  Co.,  Louisville,  Ky.). 

Through  the  courtesy  of  The  Suppliers 
Social  Activities  Committee,  a  cocktail 
party  was  given  at  the  president’s  recep¬ 
tion  just  before  the  annual  LNA  dinner 
on  Thursday  evening,  and  the  same  com¬ 
mittee  of  suppliers  entertained  the  entire 
convention  at  a  buffet  supper  on  Friday 
evening. 

Photo-Lithographers  to  Meet 

The  18th  annual  convention  of  the 
National  Association  of  Photo-Lithogra¬ 
phers  will  be  held  at  the  Shoreham, 
Wash.,  D.  C.,  October  25  to  28. 

Speakers  and  their  subjects  will  be 
Charles  E.  Mallet  (president  of  the  As¬ 
sociation),  “Planning  for  the  Days 
Ahead”;  Frank  A.  Myers  (treasurer, 
of  the  Copifyer  Lithograph  Corporation), 
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“Work  Simplification  in  a  Lithographic 
Plant”;  D.  O.  Johnson  (Eastman  Kodak 
Company),  “Making  Improved  Half¬ 
tones  with  Contact  Screens”;  E.  Ames 
Hilperts  (C.P.A.),  “Setting  up  Hourly 
Costs  and  Production  Standards  for  your 
Plant”;  J.  Tom  Morgan,  Jr.  (president. 
Commercial  Printers,  Inc.,  and  Litho- 
Krome  Company),  “Quality  in  the  Litho¬ 
graphic  Industry”;  Wallace  G.  Strathern, 
(director  of  training.  Eastern  Gas  and 
Fuel  Associates),  “Human  Relations”; 
Hon.  John  J.  Deviny  (The  Public 
Printer),  “The  Public  Printer  and  the 
Lithographic  Industry”;  L.  M.  Cathels, 
Jr.  (assistant  secretary.  Group  Division, 
Aetna  Life  Insurance  Company), 
“Lithographers  Health,  Welfare  and  Pen¬ 
sion  Programs”;  Walter  E.  Soderstrom 
(executive  vice-president.  National  As¬ 
sociation  of  Photo-Lithographers),  “Lith¬ 
ographic  Labor  Relations”;  David  Safran 
(The  Safran  Printing  Company),  “Lith¬ 
ographic  Growing  Pains”;  A.  S.  Ghert- 
ner  (president,  Cullom  &  Ghertner  Com¬ 


pany),  “Solving  Problems  Which  Arise 
Everyday  in  a  Medium  Size  Lithogra¬ 
phic  Plant”;  Harry  Brinkman(  president. 
Lithographic  Technical  Foundation), 
“The  Work  of  the  Lithographic  Tech¬ 
nical  Foundation”;  John  A.  Bresnahan 
(attorney-at-law),  “Recent  Trade  Cus¬ 
toms  Decisions.’! 

There  will  be  the  annual  meeting  of 
the  Research  Committee  of  the  Litho¬ 
graphic  Technical  Foundation  on  Octo¬ 
ber  26;  a  forum  on  the  outlook  on 
equipment,  supplies  and  materials  on 
October  27;  a  lithographic  technical 
forum,  sponsored  by  the  Washington 
Litho  Club,  on  October  28;  and  the  an¬ 
nual  dinner-dance  on  October  28. 

A  number  of  manufacturers  and  deal¬ 
ers  in  lithographic  equipment  will  ex¬ 
hibit  their  products. 

Ums  Direct  Mall  to 
Enter  Offset  Field 

“Fifty-three  years  of  printing  leader¬ 
ship  in  the  Northwest”  is  the  theme  of 


BRONZTONE  PROCESSED  ALBUMIN  ZINC  OFFSET 
PLATES  DEVELOP  PERFECTLY  IN  ALL  WEATHER  ! ! 


HUMIDITY 

92%! 


TEMPERATURE 

85®! 


THE  MOST  SIGNIFICANT 
ALBUMIN-ZINC  ADVANCE 
IN  2S  YEARS.  BRONZ 
TONE  REDUCES  ALBUMIN 
PLATE  PRODUCTION  TO 
ITS  BASIC  ESSENTIALS 
IN  A  STANDARD,  ALL 
SEASON  TECHNIC. 


•  PREVENTS  OXIDATION. 

•  PERMITS  USE  Of  VERY 
THIN,  HARD  ALBUMIN 
IMAGE  TOR  LONG  PRESS 
LIFE. 

•  EXPOSURE  ■  HUMIDITY 
PROBLEMS  COMPLETELY 
ELIMINAnD. 

•  NO  DEVELOPING  AIDS. 

•  FASTER  PRODUCTION. 

•  ALL-SEASON  STANDARD 
PROCEDURE. 

•  IMPROVES  IMAGE  QUAL¬ 
ITY. 


SEND  FOR  BROCHURE  AND  TECHNICAL  DATA  DESCRIBING 

OFFSET  CHEMICAL  PRODUCTS  CO. 


734  N  JACKSON  ST 


MILWAUKEE  2,  WIS 


90 


The  Graphic  Arts  Monthly — October,  1950 


OFFSET  LITHOGRAPHERS  TO  THE  TRADE  EXCLUSIVELY 


^  ^  U99  Owr  Plant  As  Your  Own  .  .  .  frodAHMs* 
count  Allow*  Sub**nntial  Mark-Up  and  Cloan 
^  Profit  .  .  .  Trado  Work  txclusivoly  ...  No 
jlK^^Dirocf  Conoumor  Sofos  Forco 


Eliminate  (hop  production  worry  and 
expense.  Concentrate  on  sales.  Many 
jobs  produced  in  your  shop  can 
be  done  better,  faster,  and  at  LESS 
EXPENSE  by  our  planograph-ofFset 
method.  Any  piece— 100  to  1,000,000— 
one  color  letterhead  to  multi-colored 
catalogs  is  daily  routine  in  our  TRADE 
PLANT. 


scale  from  which  to  quote  on  com¬ 
bination  form  planograph  runs;  we 
make  special  quotations  on  compli¬ 
cated  jobs  from  your  specifications. 

The  Greenlee  Company  is  proud  of  its 
reputation  for  quality  work  and  honest 
dealing  with  the  printing  trade.  You 
are  invited  to  submit  specifications  for 
estimates  on  offset  and  planograph 
We  do  offset  and  planograph  printing  work  and  can  be  assured  the  transac- 
ONLY  .  .  .  We  do  NO  letterpress  work.  tion  will  be  confidential. 

Our  modern  equipment  insures  quality 
work;  Typesetting,  art,  cameras,  plate 
making,  one  and  two  color  presses 
in  sizes  to  36  x  48,  and  complete 
bindery  facilities. 

We  handle  complete  from  art  work, 
typesetting,  etc,  to  bindery—  or  cam¬ 
era,  plate,  and  presswork  only.  We 
protect  your  accounts— Every  printer  on 
our  books  will  testify  to  the  fair  treat¬ 
ment  we  extend  them.  We  furnish  flat 


Printers'  Confidential  price  list 
and  literature  on  how  YOU  can 
meet  offset  competition  will  be 
sent,  without  obligation,  if  re¬ 
quested  on  your  business  sta¬ 
tionery. 


THE  GREENLEE  COMPANY,  inc 


2225  NORTH  LAKEWOOD  AVE. 


EAstgate  7-9400  CHICAGO  14,  ILL. 


r 

t 
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Metropolitan  Press,  Seattle,  Wash.,  new 
series  of  direct  mail.  The  first  is  a 
brochure  and  informs  its  clients  and 
friends  of  its  new  lithographic  depart¬ 
ment. 

Metropolitan  Press  entered  the  litho¬ 
graphic  field  a  little  over  a  year  ago  and 
now  has  three  units  in  operation  plus 
complete  camera  and  platemaking  equip¬ 


ment.  Much  thought  and  planning  ac¬ 
companied  the  installation  of  the  new 
equipment.  Originally  the  shop  was  laid 
out  so  the  work  traveled  clockwise  in  a 
circle  on  one  floor.  When  the  offset  de¬ 
partment  was  installed,  the  pattern  was 
changed  and,  using  the  composing  room 
as  the  starting  point,  the  lithographic 
work  travels  counter  clockwise.  The  pro¬ 
duction  pattern  now  resembles  a  figure 
eight. 

Many  discussions  and  meetings  were 
held  as  to  the  proper  publicity  accom¬ 
panying  the  installation  and  the  entering 
of  a  new  field  of  printing.  Open  house, 
elaborate  announcements,  dinners  for  the 
trade  were  thought  of.  In  conclusion  it 
was  decided  to  forego  any  formal  pub¬ 
licity  and  concentrate  on  turning  out 
good  lithography  and  individually  intro¬ 
ducing  the  old  customers  to  the  new 
process.  The  department’s  growth  was 
rapid  for,  at  the  end  of  one  year,  it  was 
installing  its  third  offset  unit.  Samples 
were  collected  for  a  year  and  then  pro¬ 
duction  was  started  on  the  first  folder. 

The  first  page  is  a  letter  telling,  its 


customers  of  its  installation  of  a  third  off¬ 
set  press.  The  center  spread  is  a  com¬ 
posite  of  several  nice  samples  of  varied 
types  of  lithographic  work  produced  in 
its  plant.  The  third  page  is  a  statement 
on  its  policy  of  approaching  every  job 
of  printing  fropi  a  practical  viewpoint 
and  placing  the  job  in  the  department 
where  it  can  best  be  produced. 

I'hc  back  page  is  institutional  in  na¬ 
ture  and  shows  a  picture  of  Seattle  when 
Metropolitan  Press  was  founded  and  also 
shows  its  modern  building  which  houses 
one  of  the  newest  and  most  modern 
plants  in  the  Pacific  Northwest. 

Metropolitan  Press  has  consistently  used 
direct  mail  and  firmly  believes  it  is  one 
sure  way  of  keeping  its  name  before  the 
buying  public. 


RIT  Adds  Web  Offset  Press 

Another  phase  of  graphic  arts  research 
got  underway  recently  when  Rochester 
Institute  of  Technology’s  new  four-color 
web  offset  press  was  put  through  its 
first  test  run.  Construction  of  the  ‘12-ton 
press  was  completed  in  eight  weeks,  four 
ahead  of  scheiiulc  by  a  five-man  crew 
working  through  the  .summer  under  the 
direction  of  Louis  Del  Vecchio,  repre¬ 
sentative  from  the  American  Type  Found¬ 
ers,  Inc. 

The  new  press  can  deliver  a  complete 
16-page  full-size  newspaper,  printing 
both  sides  simultaneously,  at  the  rate  of 
from  12.000  to  15,000  copies  an  hour. 
The  RIT  student  newspaper,  “Sprit," 
will  be  used  for  the  test  running  of  the 
press  using  color  and  black-and-white  on 
newsprint. 

Can  a  daily  newspaper  of  less  than 
50.000  circulation  be  prmluced  satisfac¬ 
torily  by  offset,  with  photo  composition? 
How  much  will  it  co.st  to  set  up  a  plant? 
How  much  will  it  cost  to  operate?  Re¬ 
search  will  be  done  on  all  of  these  prob¬ 
lems,  and  Dr.  Mark  Ellingson,  president 
<if  the  Institute  promises  the  answers 
within  two  years’  time. 

In  addition  to  the  press  the  Institute’s 
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CHOICE  IN 
LITHO  PLATE 
EQUIPMENT 

It’s  BrownJt’s  Best 

Eighteen  years  of  manufac¬ 
turing  lithographic  plate 
making  equipment  has  resulted 
in  the  development  of  the  finest 
line  of  efficient,  dependable 
sinks,  whirlers,  printing  frames, 
layout  tables  and  practically 
every  other  major  item  of  equip¬ 
ment  used  in  your  plate  room. 
From  the  temperature  controlled 
sink  which  holds  developing 
baths  to  the  desired  tempera¬ 
ture  on  through  to  the  artist's 
retouch  table  which  steps  up 
the  efficiency  of  your  color  sep¬ 
aration  work  through  its  excel¬ 
lent  design,  you  will  find  that 
every  machine  in  the  entire  line 
will  give  you  years  of  depend¬ 
able  service  with  little  or  no 
maintenance  cost. 

Write  today  for  complete  catalog 

NAPL  VISITORS  SEE  BOOTH  52 

W.A.BROWN  MFG.CO. 

2035  Charleston  Street 
Chicago  (47)  Illinois 


new  laboratory  includes  complete  plate¬ 
making  facilities,  camera  room,  rolled 
paper  storage  area,  plate  graining  area, 
and  shipping  and  sample  room. 

Set  in  a  specially  constructed  30-inch 
pit  in  the  basement  floor  of  the  Clark 
Building,  the  web  offset  press  is  nearly 
52  feet  long,  12  feet  wide  and  10  feet 
high.  It  uses  a  30-horsepower  motor. 
The  laboratory,  in  full  operation  will 
utilize  approximately  one-third  the  power 
which  now  operates  the  entire  institute. 

The  entire  laboratory  of  which  the 
web  offset  press  is  only  part,  was  provided 
in  collaboration  with  the  American  Type 
Founders  and  more  than  20  printing  and 
supply  industries. 

Sam  L.  Leach, commercial  artist-partner 
in  Sawyer  and  Leach  Advertising  agency, 
and  inventor-president  of  Sales  &  Re¬ 
search,  Inc.,  has  been  named  general  sales 
manager  of  the  Couricr-Iournal  Litho¬ 


graphing  Co.,  Louisville,  Ky.,  including 
sales  offices  in  New  York,  Atlanta,  Birm¬ 
ingham,  Knoxville  and  Dallas. 

Robert  W.  Thomas  has  been  elected 
president  of  U.  S.  Lithographic  Co.,  Chi¬ 
cago,  succeeding  W.  W.  Stehle,  who  be¬ 
comes  chairman  of  the  board. 


Early  Type  Faces 

HF.  early  printers  used  the  letters  of 
the  master  scribes  who  specialized  in 
hook,  hand  work  as  the  models  upon 
which  to  base  their  type  faces.  So  close 
is  the  resemblance  between  some  of  the 
early  tyf>e  face  letters  and  the  book  hand 
of  the  manuscripts  that  a  careful  exami¬ 
nation  is  necessary  to  distinguish  which 
is  the  manuscript  and  which  is  the  type 
face  impression. 

— David  T.  Armstrong 
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Screen  Process  Staites  Its  Case 
to  the  Printing  Industry 

by  John  Key 


At  the  recent  national  convention 
u  of  the  Printing  Industry  of  Amer¬ 
ica,  an  invitation  was  extended  to  the 
screen  process  operators  to  participate. 
The  industry  responded  by  placing  on 
exhibition  a  very  fine,  comprehensive 
showing  of  its  products  as  contained 
in  the  Screen  Process  Printing  Asso¬ 
ciation,  International’s  traveling  ex¬ 
hibit  and  also  by  participating  in  sev¬ 
eral  of  the  PIA’s  functions,  notably. 
Research  Council  attended  by  Victor 
Strauss  of  New  York  City,  and  the 
Technical  Clinic  attended  by  John 
Key,  SPPA  president.  In  his  message 
to  the  assembly,  Mr.  Key  gave  the 
following  address: 


Mr.  Chairman  and  members  of  the 
Printing  Industry  of  America — the 
fact  that  silk-screen  process  printing 
is  present  and  is  a  part  of  this  activity 
marks  a  definite  milestone  in  the 
progress  of  our  particular  phase  of 
the  graphic  arts  industry.  Our  pres¬ 
ence  is  somewhat  to  be  compared  to 
the  poor  relation  who  was  bom  and 
raised  on  the  other  side  of  the  tracks, 
and  having  gone  out  into  the  world 
and  made  good  on  his  own,  is  now 
invited  to  society’s  swellest  function. 

The  concept  of  printing  by  screen 
process  was  motivated  by  sheer  neces¬ 
sity.  Perhaps  a  brief  history  of  the 
method  will  best  illuminate  this. 


.\s  you  know  silk-screen  is  basically 
a  stencil  method  of  printing,  and  the 
stencil  method  is  the  oldest  known 
form  of  reproduction — evidences  of 
this  application  going  back  as  far  as 
records  of  man  and  his  gear.  This 
stencil  method  was  refined  and 
brought  into  use  commercially  back 
in  1906  to  print  felt  pennants.  The 
sign  painter  was  the  next  to  adopt  the 
method  to  reproduce  multiple  orders 
and  signs.  From  there  it  went  to  the 
poster  studio  and  it  was  not  long  be¬ 
fore  the  versatility  of  the  method  be¬ 
came  evident  and  a  great  many  vari¬ 
ous  applications  were  developed.  The 
last  war  brought  forth  still  more  needs 
calling  on  screen  process  for  solution, 
and,  during  the  past  five  years,  the 
method  has  mushroomed  into  a  junior 
major  industry  through  technical,  so¬ 
cial  and  economic  developments.  To¬ 
day,  hardly  any  general  category  of 
manufacturing  exists  which  does  not 
employ  silk-screen  printing  in  some 
form  or  other,  and  its  products  are  to 
be  seen  on  every  hand.  The  signs  you 
read,  advertisements  you  see,  pack¬ 
ages  from  which  you  take  your  food 
and  drink,  clothing  and  jewelry  you 
wear,  many  conveniences  you  use,  and 
even  the  furnishings  of  your  home 
contain  some  component  part  that  was 
printed  by  silk-screen. 

So  much  for  the  aptitude  of  the 
method.  What  we  are  concerned  with 
here  is  how  does  screen  process  fit 
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into  your  picture  and  how  can  it  be 
of  help  in  your  operation. 

Fundamentally,  there  is  only  one 
main  basic  difference  between  silk- 
screen  process  printing  and  all  the 
other  methods,  and  that  is,  that  with 
screen  process  we  print  through  the 
plate  and  all  the  other  methods  print 
from  the  plate.  Until  just  recently 
printers  and  lithographers  have  only 
met  screen  process  on  the  narrow  over¬ 
lapping  field  of  competition — admit¬ 
tedly  an  uncongenial  place  to  meet. 
In  the  past  screen  process  was  looked 
down  upon  by  the  other  printing 
craftsmen  as  a  cheap  and  highly  in¬ 
ferior  competitive  method.  This  is  no 
longer  the  case.  Screen  process  today 
is  turning  out  several'  hundred  million 
ilollars  worth  of  essential  goods,  and 
we  dare  say  that  95%  of  these  goods 
are  so  turned  out  because  it  is  the 
only  method  by  which  they  can  be 
handled. 


When  we  make  the  statement  that 
by  screen  process  we  can  print  any¬ 
thing,  we  do  not  imply  that  every¬ 
thing  should  be  so  printed.  As  a 
matter  of  fact,  screen  process  today 
stands  as  a  specialized  form  of  print¬ 
ing  ready  to  do  any  and  all  jobs  which 
do  not  fit  into  the  conventional  print¬ 
ing  picture,  such  as  the  printing  of 
rigid  materids,  glass,  metal,  plastics, 
wood,  cardboards;  the  printing  of  un¬ 
usual  inks;  the  printing  on  unusual 
textures  and  the  printing  of  outsize 
and  three-dimensional  pieces.  Alert 
printing  craftsmen  were  quick  to  rec¬ 
ognize  this.  Many  of  them  have  estab¬ 
lished  screen  process  departments  as 
component  parts  of  their  operation — 
others  have  worked  out  reciprocal  ar¬ 
rangements  with  reliable  screen  proc¬ 
ess  houses  in  order  to  enlarge  their 
market  by  being  able  to  offer  a  wider 
range  of  products.  In  many  cases 
screen  process,  lithography,  letter- 
press,  rotogravure,  photogelatin  are 


combined  as  in  the  case  of  the  re¬ 
cently  developed,  sensational,  brilliant 
“Day-Glo”  colors,  flocking,  metallic 
inks,  beading,  and  similar  treatments. 

The  thing  to  bear  in  mind  is  that 
screen  process  means  to  be  helpful  by 
enlarging  your  field.  It  is  significant 
that  today  everything  from  match 
books  to  24-sheet  posters  can  be  pro¬ 
duced  effectively  by  this  method.  Nor 
is  the  method  necessarily  confined  to 
short  runs  as  is  the  popular  impres¬ 
sion.  On  specialized  items  mechaniza¬ 
tion  is  enabling  screen  process  to  eco- 
p.omically  produce  runs  going  into  the 
millions,  while  on  the  other  hand  it  is 
possible  to  sometimes  produce  a  sin¬ 
gle  unit  by  screen  process  as  against 
hand  lettering  a  piece. 


We  invite  your  questions  and  hope 
that  we  will  be  able  to  throw  further 
light  on  the  subject.  We  also  invite 
you  to  contact  the  Screen  *  Process 
Printing  Association,  International  for 
any  questions  on  any  pertinent  matter 
that  may  occur  to  you  in  the  future. 

In  conclusion,  we  are  very  happy 
and  mighty  proud  to  at  least  be  rec¬ 
ognized  as  a  component  part  of  the 
huge  graphic  arts  industry,  and  in 
turn  can  promise  a  contribution  of 
good  craftsmanship  and  sound  busi¬ 
ness  conduct  and  ethics  to  justify  such 
recognition.  Above  all,  we  want  to 
leave  you  with  this  all-important  im¬ 
pression — when  the  unusual  or  spe¬ 
cialized  printing  problem  presents  it¬ 
self,  you  will  find  us  ready,  willing 
and  able  to  cope  with  it.  Gentlemen, 
thank  you  very  much  indeed. 


THE  SILK  SCREEN 
PRINTING  PROCESS 

by  and  Busnnbark 

225  pages,  6x9,  90  ill.,  $4.00 
Please  add  25c  for  handling 
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^  'Clecitpunatie 

UNIVERSAL  SAW 


More  capacity  than  separate  units,  yet  costs 
less.  More  precision— More  profits 

Complete  Composing  Room  and  Plate 
Precisioning  Machine 

•  Table  size  27x36“ 

•  Jig  throat  capacity  24“ 

•  Precision  Router-Planer  unit 

•  Three  motors,  no  belts  to  change. 
Simply  flip  a  switch  to  go  from  one 
operation  to  another.  No  mechani¬ 
cal  changes. 

•  Less  floor  area  than  separate  units 

•  Designed  By  Printers  for  Printers 

•  Exclusive  Patented  Features 


AAortisingl  Roulingl  Planingl  Saw-Trimmingl 
Miteringl  Slug  Cuttingl  You  can  do  them  all  on 
your  Electromatic  Saw. 


Juit  o  few  of  the  users — U.  S.  Government,  W.  F. 
Hall,  Evereody  Label,  Merck  and  Company,  Western 
Tablet  &  Stationery,  Government  of  Pakistan,  General  Printing  Corporation,  Princeton 
Pubiishing  Company,  large  or  smoii  around  the  globe  it  cuts  costs  for  all. 


J.  A.  RICHARDS  CO.  KALAMAZOO  60F,  MICH. 

DEALERS  IN  ALL  PRINCIPAL  CITIES 
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Screen  Process  Printing  Ass’n 
Convention  Program 

Sunday/  October  22, 1950 

12  noon  to  6  p.m. — Registration. 

2  p.m.  to  6  p.m. — Exhibits  open. 

Monday,  October  23,  1950 

9  a.m.  to  9  p.m. — Registration. 

10  a.m.  to  12  noon;  4  p.m.  to  9  p.m. — 
Exhibits  open. 

12:30  p.m.  to  4  p.m. — Luncheon  meet¬ 
ing.  Chairman,  Wilbur  South  (pres¬ 
ident,  Ohio  Vdley  SPPA).  Subject 
— Screen  Process  Selling.  Speakers 
— John  W.  Key  (president,  SPPA) ; 
E.  J.  Gallmeyer  (Ad-Ver-Tis-Er, 
Inc.,  Ft.  Wayne,  Ind.) ;  Milton 
Grant  (Silk  Screen  Process  Com¬ 
pany,  Cleveland) ;  Stanley  R.  Sni¬ 
der  (Sniders’  Poster  Process  Com¬ 
pany,  New  Orleans). 

Tuesday,  October  24, 1950 

9  ajn.  to  6  p.m. — Registration. 

10  a.m.  to  6  p.m. — Exhibits  open. 

9:30  a.m.  to  10:30  a.m. — Qinic.  “Man¬ 
agement  and  Employee  Relations.” 
Chairman,  Milton  (,rant.  Speaker, 
George  Piccoli  (labor  relations 
counsel,  Cleveland). 

11  a.m.  to  12  noon — Clinic.  “Re¬ 
search.”  Chairman,  Victor  Strauss 
(Pied  Piper  Press,  N.Y.C.).  Speak¬ 
er,  Homer  Winkler  (Graphic  Arts 
Research  Council,  Washington, 
D.  C.). 

2  p.m.  to  4  p.m. — Qinic.  “Cost  Find¬ 
ing.”  Chairman,  Jack  Simmons 
(Chromart  Co.,  Philadelphia). 
Speaker,  David  Robbins  (CPA, 
Chicago  &  Los  Angeles). 

4  p.m.  to  5  p.m. — Qinic.  “Fluorescent 
Colors  as  Related  to  Silk  Screen 
Printing.”  Chairman,  Warren  Bur¬ 
dick  (Warren  Burdick  Co.,  Wichita, 
Kan.).  Speaker,  H.  D.  Ferguson 
(Lawter  Chemical  Co.,  Chicago). 


7:30  p.m.  to  1  a.m. — Banquet,  flour 
show  and  dancing. 

Wednesday,  October  25,  1950 

9  a.m.  to  7  p.m. — Registration. 

9  a.m. — Breakfast  (SPPA  members). 

10  ajn.  to  12  boon — SPPA  business 
meeting. 

12:30  pjn. — Luncheon  meeting.  Chair¬ 
man,  Bert  Zahn  (Glidden  Co.,  Qeve- 
land).  Speaker,  Fred  B.  Nicholson 
(Kubin-Nicholson  Corp.,  Milwau¬ 
kee). 

2  p.m.  to  3  p.m. — Clinic.  “Screen 
Paints  and  Inks.”  Chairman,  Luke 
Weiman  (Kalasigns  of  America, 
Kalamazoo,  Mich.).  Panel  of  screen 
process  paint  manufacturers. 

3  p.m.  to  4  p.m. — Clinic.  “Photo¬ 
graphic  Screens.”  Chairman,  George 
Reinke  (Roto  Screen  Co.,  Chicago). 
Panel  of  exhibitors  who  manufac¬ 
ture  photographic  equipment  and 
render  photographic  services. 

Ladies  Program 

Monday,  October  23,  1950 

2  p.m.  to  4  p.m. — Sightseeing  tour. 

Tuesday,  October  24,  1950 

12:30  p.m. — Luncheon  and  fashion 
show. 

7:30  p.m. — Banquet. 

SPPA  Elects  Officers 

Herbert  O.  Sperry  (president  of  Color 
Process  Co.,  Inc.,  Philadelphia)  was 
elected  president  of  the  Screen  Process 
Printing  Association,  International,  at  the 
annual  meeting  of  the  board  of  directors 
on  September  16  in  Chicago. 

“Mr.  Sperry  has  long  been  recognized 
as  a  leader  in  screen  process  printing 
production  methods  and  techniques  as 
well  as  for  his  efforts  in  getting  our 
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lANAGEMENT'BONJD 

*4  M  «Kt  •  M  I  Ll  r  •  oXu.d 


You  want  it  quick -just  say  when! 


Fast  work  boys,  well  call  again  I 


For  low-cost  jobs  that  win  reorders,  run  on 

MANAGEMENT  BOND 


On  Management  Bond  you  can  deliver 
good  woi^,  fast  and  at  low  cost.  This 
watermarked  Hammermill  paper  is 
made  to  feed  smoothly  and  avoid  costly 
pressroom  delays.  And  because  you  can 
deliver  right  on  time,  you  win  good-will 


that  often  leads  to  a  reorder  and  a  sec¬ 
ond  profit  for  you ! 

You  can  offer  Management  Bond  in 
white  and  six  pleasing  colors  in  stand¬ 
ard  weights  and  sizes,  through  your 
Hammermill  Agent. 


I  Band  this  coupon  to  your  Hammermill  Agent  ^ 

I  or  mail  it  to  Hammermill  Paper  Company.  I 
I  1603  East  Lake  Road,  Erie  6.  Pennsylranuu  I  i 
I  Please  send  me — FREE — a  sample  book  of  '! 
I  MA.VAGEMENT  BOND.  j  ’ 

I  Name . .  I  i 

I  Position . ; . .  I 

I  1*  attach  to,  or  write  on.  ydii  builnMi  |  , 
letterhead)  OAU-OOT  J 'j 


1 


organization  started.  He  is  eminently 
fitted  to  guide  and  lead  us  in  what 
promises  to  be  a  banner  year  for  our 
organization,”  stated  John  Key,  president 
of  the  Association  for  the  past  two  years 
and  president  of  Admiral  Screenprint  Co., 
Chicago.  Mr.  Key  was  elected  vice-presi¬ 
dent  of  S.P.P.A. 

Elected  as  treasurer  was  John  Simmons, 
Philadelphia.  Mr.  Simmons  is  a  pioneer 
in  the  screen  printing  industry  and  is 
head  of  the  Chromart  Company. 

Other  officers  elected  at  the  meeting 
were:  Joseph  Podgor  (J.  E.  Podgor  Co., 
Inc.,  Philadelphia,  Pa.);  Joseph  Ulano 
(Ulano  Products  Co.,  New  York) ;  David 
Swormstedt  (Signs  of  the  Times,  Cin¬ 
cinnati);  Milton  Grant  (Screen  Process 
Printing  Co.,  Cleveland). 

The  Screen  Process  Printing  Associa¬ 
tion,  International,  was  organized  in 
1948  and  is  one  of  the  most  recently 
formed  trade  associations  in  the  graphic 
arts  industry. 

The  Association  held  its  first  annual 
convention  last  year  in  Cleveland.  This 
year,  from  October  22  to  25  the  conven¬ 
tion  will  be  held  in  Cincinnati  and  all 
convention  show  space  has  already  been 
sold  to  exhibitors.  Attendance  at  this 
convention  is  expeaed  to  exceed  3000 
people. 

A  feature  of  all  conventions  of  the 
S.P.P.A.  will  be  the  world-wide  traveling 
exhibit  of  works  printed  by  members  of 
the  Association. 

In  accepting  leadership  of  the  S.P.P.A. 
for  the  coming  year,  Mr.  Spierry  stated, 
“As  a  result  of  the  efforts  of  our  organiza¬ 
tion,  the  graphic  arts  industry  has  given 
full  recognition  to  the  screen  process 
printer.  But  we  still  have  a  tremendous 
amount  of  work  to  do  in  the  fields  of 
education,  research,  management  im¬ 
provement  and  mechanization  for  our 
industry.  I  plan  to  initiate  programs  in 
all  these  fields  and  to  make  substantial 
progress  in  the  coming  year.” 

Effective  November  1,  the  headquarters 
office  of  the  Association  will  be  moved  to 
220  So.  40th  St.,  Philadelphia  4,  Pa. 


New  Water-Adhering  Silk-screen 
Stencil  Film 

A  new  “On  with  water — Off  with 
water”  stencil  film  for  silk-screen  use  is 
being  announced  by  The  Craftint  Manu¬ 
facturing  Company,  1615  Collamer  Ave., 
Cleveland.  Perfected  after  many  months 
in  the  experimental  laboratory,  Craftint’s 
new  cut  film  requires  no  inflammable 
adhering  solvent. 

The  film  itself  is  a  light  blue-green. 
It  is  mounted  on  an  entirely  transparent 
plastic  backing  sheet  which  removes 
easily.  It  possesses  a  fibrous  reinforcing 
inner  layer  for  extreme  durability  and 
longer  runs.  After  cutting,  it  adheres 
quickly  to  the  screen  simply  by  moisten¬ 
ing  with  water. 

It  is  the  first  cut  film  designed  for 
use  with  lacquers.  It  will  also  accom¬ 
modate  any  kind  of  oil  paint  or  enamel 
used  for  printing.  After  printing,  the 
stencil  is  easily  removed  with  a  water 
wash. 

.Another  Important  feature  of  Craftint’s 
new  cut  film  is  its  ability  to  accurately 
print  knife-sharp  lines,  also  intricate  de¬ 
tails,  without  any  trace  of  “saw-tooth.” 
Water-replacing  strong  and  inflammable 
solvents  does  not  break  down  the  print¬ 
ing  edges. 

The  new  Craftint  cut  film  is  being 
marketed  in  sheets  and  rolls.  It  can  be 
purchased  through  regular  Craftint  Art 
Supply  Dealers  or  direct. 

New  Decal  Lacquers 

H.  W  Parmele,  president,  Naz  -  Dar 
Company,  announces  introduction  of  its 
new  "4800”  Line  decal  lacquers.  This 
completes  three  years  of  development  in 
its  laboratories,  and  II  months  field  test¬ 
ing.  Tests  are  reported  to  show  decided 
advantages  in  brilliance  of  color  and  re¬ 
sistance  to  fading.  They  are  also  reported 
to  work  faster  and  overprint  perfectly. 
The  toughness  and  flexibility  are  said  to 
be  improved. 

A  color  card  and  additional  informa¬ 
tion  may  be  had  by  writing  to  this  firm 
in  care  of  GAM. 
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Cla^p  CHfieUfMi 

When  you  want  extra  safety  and  additional  protection  for  your 
large  or  bulky  materials  to  be  mailed,  then  you  should  use  a 
Clasp  Envelope.  These  envelopes  are  built  of  rugged,  heavy 
stock,  equipped  with  a  burrless  metal  clasp,  and  come  in  a  wide 
variety  of  sizes.  They  are  used  in  many  cases  to  carry  heavy 
magazines,  machine  parts,  steel  wool,  shavings,  instruction 
manuals,  photographs,  cloth  or  fabric  samples,  and  similar  large 
items  that  require  complete  protection  but  do  not  call  for  the 
expense  of  a  box  container.  The  clasp  feature  permits  you  to 
insert  and  extract  the  contents  several  times.  The  clasp  also 
allows  you  to  send  material  through  the  mail  at  third  class  rates 
yet  guarantees  you  of  a  protective  seal. 

Western  stocks  22  sizes  ranging  from  2V^"x4^"  to  12"xl5V^" 
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SilkScreen 

Questions 


The  fwtuie 

SCREEN  PROCESS  PRINTING  PRESS 


answered  by 
J.  I.  BIEGELEISEN 


Suppliers  of  Film  Stencils 

Q/ust  recently  I  decided  that  1 
•  would  like  to  venture  into  the 
silk-screen  printing  process.  The  idea 
came  to  me  over  two  months  ago  when 
I  was  shown  a  finished  multicolor  silk- 
screen  job.  It  was  truly  wonderful  and 
after  seeing  some  of  the  work.  I'm  sur 
prised  that  the  process  could  be  so 
unknown  to  the  majority  of  the  art 
supply  houses  here  in  St.  Louis.  Since 
I  first  became  interested,  I  read  your 
textbooks  and  in  addition  I  got  all 
your  articles  in  GAM  back  issues  for 
a  year.  Now  what  I  want  to  know  is 
this.  There  are  over  20  art  supply 
stores  and  half  as  many  handicraft 
supply  houses  here  in  St.  Louis  and 
out  of  all  these  places  only  one  has 
as  much  as  a  few  items  in  the  silk- 
screen  line.  And  this  particular  sup¬ 
plier  is  unfamiliar  with  the  film  sten¬ 
cils.  Would  you  please  inform  me  as 
to  a  dealer  who  can  supply  me  with 
film  and  other  silk-screen  material  I 
will  need.  Thank  you. 

A.  P.  Co.,  St.  Louis,  Mo. 

Alt’s  gratifying  to  me  to  receive 
•  correspondence  from  such  an 
avid  reader  of  my  books  and  silk 
screen  column  in  GAM.  However,  1 
am  sorry  that  I  cannot  list  particular 
dealers’  names  and  addresses  here.  As 
you  can  understand,  it  would  be  im¬ 
practical  to  list  them  all  (indeed  I  do 
I  not  have  such  a  complete  list)  and  1 
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Silk>terMii  printing's  most  versatiie  print¬ 
ing  press  .  .  .  Vacuum  bed  .  .  .  Prints  any 
rigid  or  semi-rigid  materiai  up  to  V^" 
thick  including  sheet  metal,  glass,  etc. 
Write  for  complete  information  Today. 
manufattured  by 

ROTO  SCREEN  COMPANY 

910  W.  Lake  Street  •  Chicago  7,  Illinois 


KORN'S 

H^IQUID  TUSCHEi 
and 

No.  1,  52  and  3  ^ 
^I^YONS  PENCIIA® 


Wm.KORN,lnc 

260  WEST ST.» DEPT  G  •N.Y.IS.N.Y. 
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THE  PERFECT 

COPYING  PROCESS 


Everything  Your  Customers  Want! 


T  5  I  want  to 
.  Eliminate 
One  Time  Carbon 

Ev«r  stop  fo  Think  how  much  Time 
it  wasTed  inserting  and  removing 
carbons  all  day  long?  SwiTch  To 
TranskriT  .  .  .  iT  speeds  up  work 
in  offices,  shipping  rooms,  fac- 
Tories,  eTc. 


I  want 

Non-Smearing 
No  Smudging 

BoThered  by  smudging  and  smear¬ 
ing  of  carbons?  Then  TranskriT 
Is  for  you.  IT's  applied  only  in 
The  area  you  designaTe  .  .  .  can'T 
smear  and  smudge. 


Plus  many  oThor  fea- 
Tures  your  cusTomers 
will  like.  TranskriT 
ippliers  to  The 


I  want 

<4^  r  17  Clear  Cut 
0/  Copies 

Yes  .  .  ,  you  can  have  up  To  17 
clear  cuT  copies  by  The  use  of 
TranskriT.  WhaT  a  time  and 
money-saver! 


— -A  are  su| 

Trade  only.  Find  out 
how  you  can  make  more  money 
with  TranskriT. 

M^rite  for  Samples  and  Infermafion 


633  S.  Plymouth  Ct. 
Chiccige  5,  III. 
HArrIson  7-0247 


704  •roadway 
New  Yorh  3.  N.  Y. 
ORamercy  7-6700 


TRANSKRIT  CORP 


do  not  want  to  publicly  endorse  only 
some  of  them.  But  I  will  not  leave  you 
stranded.  I  have  already  forwarded  a 
copy  of  your  letter  to  The  Screen 
Process  Association,  International,  627 
W.  Lake  St.,  Chicago  6,  an  associa¬ 
tion  recently#  organized  to  help  people 
like  yourself  with  information  as  to 
dealers,  markets  and  other  aids.  I  am 
sure  that  they  will  he  able  to  give  you 
recommended  dealers  in  your  localit)’. 
That’s  the  best  source  for  information 
of  that  kind.  You  should  hear  from 
them  soon.  In  the  meantime,  and  at 
any  time,  please  do  not  hesitate  to 
write  to  me  on  any  problem  that  has 
you  stumped,  or  any  discovery  that 
you  make  yourself  in  your  experiments 
which  may  he  helpful  to  other  begin¬ 
ners  and  old-timers  like  myself. 


SCREEN  PROCESS  PRINTING 
IS  GOING  MECHANIZED! 

WITH  THE 

McCORMICK  AUTOMATIC 
SILK  SCREEN  PRINTER 

She  5'x4'x3’8"  high 


See  It  Demonstrated 

S.P.P.A.  CONVENTION 
HOTEL  GIBSON,  CINCINNATI,  OHIO 
OCTOBER  22  TO  25 
Write  for  additional  Information 
SCOTT  1  CO.,  INC.,  1C  Narl  St.,  Ntw  Tork  4 


Serigraphy 

Qffow  does  serigraphy  differ  from 
.  silk-screen? 

L.  A.  M.,  PhUadelphia,  Pa. 

A  Serigraphy  and  silk-screen  are 
one  and  the  same  process.  The 
difference  lies  not  in  the  process  itself 
hut  in  the  use  made  of  the  process. 
Specifically,  artists  who  employ  silk- 
screen  for  the  creation  of  fine  art 
prints  refer  to  the  process  as  serig- 
raphy  while  commercial  printers  who 
reproduce  posters,  signs,  textiles  and 
the  like,  refer  to  their  method  as  the 
silk-screen  process.  In  serigraphy 
work  the  artist  does  his  own  printing, 
working  from  a  rough  sketch  and  not 
from  a  finished  piece  of  art  work.  He 
uses  the  stencil  process  as  a  device 
for  creating  his  art  work,  as  another 
tool  similar  to  brush,  crayon,  etc.  The 
end  product  is  a  “multiple  original” 
or  “serigraph.”  Commercial  printers, 
on  the  other  hand,  work  from  finished 
sketches  and  are  interested  in  fac¬ 
simile  reproductions  in  a  limited  num- 
her  of  colors.  Their  end  products  are 
silk-screen  reproductions. 
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FREE  to  you  ^ 

Handy,  flic  size  Selling  Guide 
— Sample  Book  of  Mid-States 
Really  Fhl  Gummed  Papers. 
Wnfe  on  your  letterhead. 

MID-STATES 

.  Gutnmgd  Papgr  . 
Company  A 
251S  S.  DamendlR 

||SSH|^Chicaga  • 


PROCESS  ^ 
PRINTING  f 

ULANO  PRODUCTS  CO. 

plNMr,  Mta  the  tlasdard  af  gaality. 
KNIFE  CUT  FILM,  FAINTS,  INKS,  VIHTL 
UCQUERS,  NEINKE  FRINTINQ  MACHINE, 
UUNO  SWIVEL,  ETC.  ara  TOF 

QUALITY! 

InlHof  letterhead  for  literature 

J.  ULANO  PRODUCTS  CO. 

610  Doan  St.,  Brooklyn  17,  N.  Y. 
_ Cable  addrees.  ULANOFILM. 


SILK  SCREEN 
PROCESS 
COLORS 


THE  NAZ-DAR  COMPANY 

461  MILWAUKEE  AVENUE,  CHICAGO  10,  ILL. 


INCREASED  PRODUCTION  and  HIGH  QUALITY 
NOW  possible  in  Siik-Screen  printing! 

up  to  1 800  impressions  per  hour 


machine 


demonstrated 


SPPA  Convention 
H  HOTEL  GIBSON 
CINCINNATI,  OHIO 
October  22  to  25 

,  572  S.  DIVISION  AVE. 
>•  GRAND  RAPIDS  3,  MICH. 


Write  for 

Complete  Information 


General  Research  &  Supply  Co. 


WHERE  ELSE  CAN  YOU  FIND 

EVERYTHING  you  need  for  screen  process  printing? 


Naz-Dar  manufactures  a  complete  line 
of  silk  screen  inks,  lacquers,  squeegees, 
cutting  tools,  silk.  For  your  economy, 
Naz-Dar  offers  colors  that  cover  more 
area,  speed  production  of  perfect  work. 
For  your  protection,  all  Naz-Dar  prod¬ 
ucts  are  laboratory  and  field  tested, 
and  rigidly  controlled  in  manufacture. 


Our  dealers  across  the  United  States  and  in  Foreign 
Countries  Offer  You  Everything  You  Need  for  Fine 
Silk  Screen  Printing,  PLUS  Expert  Technical  Advice, 

For  28  Years 

Your  Guarantee  of  Quality 


ATTENTION  POSTER  PRINTERS 

For  NEW  IMPACT  on  car  card  and  billboard 
displays  use  Switzer  Brothers  Day-Glo  Fluo¬ 
rescent  Colors,  nationally  distributed  through 
our  deolers.  For  the  name  of  a  nearby  silk 
screen  plant  that  will  cooperate  with  you, 
imprinting  the  brilliont  DAY-GLO  portions 
of  your  displays  call,  write  or  wire  today. 
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You  can’t  get! 
something 
for  nothing- 

•  .  .  but  we  can  come  near  it,  con¬ 
sistent  with  quolity  workmanship  and 
service. 

As  pioneers  and  leaders  in  the  field,  catering  j 
exclusively  to  the  Graphic  Arts  industry,  our 
quarter  century  of  **Knovr  How**  qualifies  us  as 
experts  in  our  line.  .  •  . 

Your  saws  will  be  polished,  swaged,  sharpened, 
inspected  under  magnification  and  returned  the 
same  day  (postage  prepaid)^  unconditionally 
guaranteed,  for  75c  per  saw. 

Gin  you  afford  to  pass  this  up?  ?  ? 

GET  A  ‘‘FREE”  SAW  by  using  our 
coupon  system.  Write  for  detoi/s. 

• 

LET’S  GET  ACQUAINTED 
through  our  sow  trimmer 
knife  special  for  September 
and  October  only. 

Trimmer  kniv.t  for  th.  following  sow  ma¬ 
chines  of  3SV^%  off  lift  price.  Miller,  Cost 
Cutler,  Nolan,  ATF,  BB&S,  Turner,  C&G  Morri¬ 
son,  Pioneer-Toledo,  laCled.  and  many  others. 
You  can  afford  to  stock  this  item. 

Above  mokes  (3),  $1.80 — now  $1.20 
Hammond  Glider  (3),  $4.20 — now  $2.80 
Hammond  Ben  Franklin,  $2.50 — now  $1.67 
Oversize  brass  worm  for  Miller  pica 

gauge,  was  $2.50 — now  $2.00 

NEW  SAW  BLADES  for  any  make  machine. 
Write  for  details  of  our  trade-in  plan  and 
save. 

NATIONAL  SAW  SHARPENING  CO. 

3U  E.  OhU  Street  liidlaHpells  4,  lid. 


answered  by 
WILLIAM  E.  BECK 

Matching  Type  and  Design 
for  all  Pieces 

Qtr c  print  for  a  lot  of  small  busi 
•  ness  houses,  and  recently  another 
printer  came  in  and  started  to  print 
for  some  of  these  customers.  We  have 
been  coasting  along  for  years  and  now 
/  realize  we  have  come  to  the  bottom 
of  the  slope.  1  must  either  get  new 
faces  or  do  better  work  with  what 
I  have.  J.  C.  E.,  Philadelphia,  Pa. 

A  We  quite  frequently  get  into  a 
.  rut  either  in  the  use  of  type  or 
in  other  ways.  Because  business  goes 
along,  we  remain  content  with  our 
ways.  Then  a  new  printer  moves  in 
with  fresh  ideas  and  some  new  type 
and  does  a  bang-up  job. 

One  thing  I  suggest  is  to  aim  at  a 
higher  standard  of  work.  Another  is 
to  make  the  designs  and  use  of  type 
carry  through  for  all  the  printing  of 
one  company.  Make  their  envelopes, 
invoices,  statements,  letterheads,  etc., 
carry  through  in  color  and  design. 

Type  Sheets  for  Dummies 

The  office  specimen  book  is  always 
valuable  in  determining  the  attract¬ 
ing  value  and  quantity  of  type  on  hand; 
but,  because  they  cannot  be  cut  up,  such 
books  are  of  doubtful  aid  so  far  as  make¬ 
up  of  dummies  are  concerned.  The  mere 
specifications  on  the  dummy  of  types  to 
be  used  can  therefore  be  of  little  effect 


10« 
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OF  VALUE 


★ 

Look  To 

TOMORROW 

-As  Well  As  Today 

What's  a  good  buy  in  printing  equipment 
—TODAY? 

Pioneer  believes  that  o  good  buy  means 
two  things.  First,  it  means  printing  equip¬ 
ment  that  is  an  outstanding  value  on 
today's  market.  Second,  it  means  equip¬ 
ment  that  is  an  outstanding  value  in  terms 
of  tomorrow's  needs  .  .  .  tomorrow's  serv¬ 
ices  .  .  .  tomorrow's  conditions. 

Pioneer  meets  these  two  requirements — 
precisely.  Printers  who  saw  these  products 
ot  the  Graphic  Arts  Exposition  felt  that  way. 
As  o  result,  they  bought  Pioneer  with 
tomorrow's  needs  in  mind  as  well  as 
today's. 

We  suggest  that  you  compare  Pioneer  point 
by  point  and  dollar  for  dollar,  with  any 
other  comparable  equipment  on  the  mar¬ 
ket.  We  suggest  that  you  tear  out  this  page 
for  future  reference — ^that  you  write  us  for 
further  details. 

You  can't  service  tomorrow's  customers  with 
hindsight.  It's  easy  to  be  safe,  with  fore¬ 
sight. 

PIONEER 

PIONEER-TOLEDO  CORP. 

1212  Jackson  Sf.  Toledo,  Ohio 


BENCH  PAPER  DRILLERS 

Improved  models  that  are  the 
standard  of  the  industry.  Pedestal 
and  cornering  ottochment  ovoil* 

. $162.80 


FOOT  POWER  PAPER  DRILL¬ 
ERS.  High  production  at  low  cost. 
Quick  to  set  up  .  .  .  Easy  to  op¬ 
erate ...  easy  to  nn 

buy.  Complete 


PRODUCTION  ROUTER  AND 
PLANER.  Patented  “simplicity" 
design.  Fast,  flexible,  fool-proof. 
With  workholder  and  three  cut- 

S; . $64.35 

CONVENIENCE  ROUTER  AND 
PLANER.  The  most  popular  stereo 
router  In  the  small  dtA  O  4  E 

paper  field  . . 

SAW  TRIMMER.  New  model 
coming — another  amazing  value. 
Write  for  advance  information. 


TIGHT  FITTING! 

Each  rule,  lead,  slue  fits  tieht  because  it’s 
made  rieht.  Good  metal  to  start  vith;  a 
smooth  lace  to  end  with.  Accurate.  Uni¬ 
form.  All  faces  in  stock.  100  lbs.  minimum 
(may  include  assortment) . 

All  rules,  lb. . . —  aSOC 

All  spacing  materials  from  2  pt.  leads 
through  36  pt.  furniture,  in- 

eluding  .853  and  .875,  lb. .  aOC 

Prices  subfect  to  change. 

Check  with  order. 

Send  for  hanger  wall  chart,  fRCtI 

COMPO  RULE  CO. 

6151  S.  Rhodes  Ave.,  Chicago  37,  III. 


GRINDERS 

Save  money  .  .  .  grind  your 
cutting  knives  in  your  own 
shop!  Write  for  information. 


ROGERS  &  CO. 


233  DUTTON  AVK..  BUFFALO  II.  N.  V. 


An  advertising  manager  raised  the 
question  some  time  ago:  “Why  should 
not  type  founders,  typesetting  firms,  or 
printers  supply  us  with  a  good  stock  of 
specimen  sheets  for  use  in  the  prepara¬ 
tion  of  dummies?”  He  wanted  sheets 
with  type  in  sufficient  quantity  to  show 
the  effect  of  an  ordinary  booklet  or  cata¬ 
log  page,  and  with  display  lines  of  suffi¬ 
cient  length  to  designate  the  number  ol 
letters  which  will  come  within  a  given 
space.  This,  of  course,  would  mean 
sheets  printed  one  side  only,  showing  a 
full  series  and  sufficient  amounts  to  cover 
the  ordinary  requirements  in  dummy 
building.  At  times,  resources  in  this  di¬ 
rection  are  somewhat  limited — and  the 
advertising  man  is  not  always  fully 
aware  of  that;  for  when  the  client  has 
carefully  cut  up  one  retained  specimen, 
that  is  about  as  far  as  he  is  able  to  go. 

Some  of  the  best  appearing  and  most 
practical  dummies  have  been  made  up 
from  purely  fictitious  material,  instead 
of  being  elaborately  produced.  Then  why 
not  fall  in  with  the  less  expensive  and 
far  more  workable  material  in  type 
sheets? 

Supplementary  to  these  sheets  should 
be  proof-sheets  of  initials  and  borders 
as  well  as  other  stock-engraved  designs, 
all  of  which  can  be  readily  used  in 
'  pasted-up  material.  — John  /.  Fisher 


If  you  have  a  composing  question  or 
problem,  send  it  in  to  GAM  for  odv/ct 
and  information. 


yat  SfttdcU  /w 

L  W.  Fettrson  &  Sons  Stool  Rnlo  Die  Co.,  Inc 

131  PRINCE  STREET  •  NEW  YORK  12,  N.Y. 

F  Ao€tfi  dtnoicc 

A.  W.  P«lerson  hos  been  known  for  Good  does  for  over  25  yeors 


no 
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a  new  type  face  designed  to  set 
the  pace  for  your  finest  compositions. 


For  our  nowost  speeimon  booklets, 

contact  your  nearest  supplier  or 

BAUER  ALPHABETS,  INCORPORATED 

235*247  east  45th  street,  new  york  17,  n.  y.  vn  6-1263 


CeHtufU 


r>e^  I  COLD  TOP 
ISL  I  ENAMEL 

^HF  I  COLD  TOP 
Mr  I  DEVELOPER 

SCHERER'S 
IBI  f^OLUPINK 

i-  (ltEC.U^  PAT.  OFFICe) 

YOU  ARE  NOW  ASSURED  OF  QUKK 
RROMPr  DELIVERIES  OF  GENUINE 
SCHERER'S  COLD  TOP  ENAMEL 
AND  DEVELOPER.  BEING  MANU¬ 
FACTURED  IN  OUR  NEW  MODERN 
SCIENTIFIC  UBORATORY. 

H  OBTAINABLE  FROM 
YOUR  LOCAL  SUPPlY 
HOUSE  OR  ORDER 
DIRECT  FROM  ••••  I 


photo 

mechanical 

questions 


■  u  answered  by 

L  *  J.  S.  MERTLE,  F.R.P.S.,  F.P.S.A. 

The  following  is  from  the  book  “Mod- 
era  Photoengraving”  and  is  reprinted 
with  permission  of  the  authors,  Louis 
Flader  and  ].  S.  Mertle,  who  also  hold 
the  copyright  on  the  book. 

Collodion  Emulsion 

fcontinued  from  September,  1950) 

^  The  preparation  of  collodion  emul¬ 

sion  is  not  a  task  for  the  average 
photographer,  neither  is  the  coni- 
>  pounding  of  the  required  sensitizing 

*  dyes.  Emulsion  and  sensitizers  of  good 

,  quality  are  on  the  American  market 

(Lochman.  Teaneck),  and  there  is 
__  little  need  to  dwell  on  the  exact  chem- 
ical  nature  of  collodio-bromid  emul- 
sion.  The  subject  is  extensively  dealt 
INE  with  in  the  previously  mentioned  Mer- 
tie  treatise  (Part  V,  pp.  211-264),  to 
which  the  reader  is  referred  for  his- 
torical  and  technical  details  on  the 
ERN  ma  erial. 

Mention  should  nevertheless  be 
__  made  of  the  new  type  of  collodion 

emulsion  introduced  some  years  ago 
POLV  photomechanical  purposes.  It  is 

known  as  the  dry  or  precoating  type 
**•  I  because  the  color  sensitizers  are 

’•••  1  flowed  over  the  emulsion-coated  plate 

instead  of  being  incorporated  in  the 
4  ;  emulsion  itself. 

jBy  The  older  type  of  emulsion  had  to 
M-' '  be  cooled  to  50  degrees  F.  before  use. 

W  and  addition  of  sensitizing  dyes  to  the 

48/’,  .  emulsion  proper  lowered  the  keeping 

SiA.I  quality  of  the  treated  product.  The 
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There  is  a  Kodak  Packaged  Chemical 


for  every  darkroom  need 


a  fact  that  permits 


improved  quality  and  standardization 


of  your  processing  operations 


Kodak 


Static  troubles  due  to  dry  air 
COMPLETELY  ELIMINATED! 


Dry  air  causes  curled  stocks,  poor  reg¬ 
ister  and  troublesome  static.  Correct 
this  costly  condition,  economically,  by 
humidifying  with  WALTON.  These 
efficient,  simple  units  require  no  floor 
space,  compressors,  drains  or  ducts  — 
need  only  simple  water  and  electrical 
connections,  l^sy  to  install,  use  a 
minimum  of  power.  For  complete  pro¬ 
tection  at  low  cost,  install  WALTON 
in  your  plant,  now! 


NEW  BOOKLET 


"Humidification 
for  the  Graphic 
Arts  and  Paper 
Craftsmen" 
available  to  you 
by  writing 
Dept.  GR- 10-50 


chemical  difference  between  the  two 
types  of  emulsion  is  that  the  old 
style  material  has  an  excess  of  alcohol 
(to  prevent  rapid  drying),  whereas 
modern  “dry”  emulsions  have  an  ex¬ 
cess  of  ether  to  hasten  drying.  The 
dye  coatings  (called  “farbgiisse”  in 
1904  by  Eugene  Albert)  sometimes 
contain  glycerin  or  other  hygroscopic 
substances  to  render  the  sensitizers 
more  adaptable  to  climatic  conditions, 
and  to  prevent  the  color  sensitized 
emulsion  surface  from  drying  out  in 
hot  weather  and  during  lengthy  cam¬ 
era  exposures. 

The  exact  nature  or  identity  of  the 
dyes  used  for  sensitizing  commercial 
emulsions  is  a  trade  secret.  Eosin  (an 
orthochromatic  sensitizer)  was  the 
first  dye  used  by  Albert,  and  ethyl 
violet  was  the  first  successful  red  sen¬ 
sitizer  for  collodion  emulsion.  Both 
were  later  displaced  by  isocyanin  and 
kindred  dyes  (pinachrom,  pinaverdol, 
pinacyanol),  and  even  these  may  now 
have  been  supplanted  by  the  new  se¬ 
ries  of  sensitizers  appearing  during 
recent  years. 

Since  manufacturers  of  collodion 
emulsion  provide  full  instructions  for 
the  use  of  their  products,  it  is  need¬ 
less  to  outline  the  employment  of  the 
material  for  process  photography.  To 
allay  misconception,  it  is  well  to  point 
out  that  modem  dry  emulsions  are  not 
exposed  with  the  surface  actually  dry; 
moreover,  the  color  sensitizers  flowed 
over  the  emulsion-coated  plate  tend 
to  keep  the  surface  from  drying.  Theo 
term  “dry”  is  partially  derived  from 
the  fact  that  the  plates  can  be  pre¬ 
pared  a  day  in  advance,  which  is 
hardly  practical  with  the  old  style  of 
color  sensitized  emulsion. 

G>nceming  line  and  halftone  ex¬ 
posures  with  plain  emulsion,  these 
can  be  calculated  on  the  basis  of  wet- 
plate  sensitivity.  The  situation  obvi- 
I  ously  changes  when  the  emulsion  b 
I  color  sensitized,  the  increased  sensi- 


The  Graphic  Arts  Monthly — October,  1950 


114 


THE  STRONG  ElEGTRIC  CORPORATION 

7  City  ^ark  Avwhm  Toledo  2.  Okio 

O  I  *0  tok*  edvontog*  of  yowr  Fttf  Irral  off*r  on  Creforc 
Lonigi  wifhowt  obligalion  to  pwrdios*. 

Q  PtooM  »«nd  fro*  littratwr*  end  prkot  on  Greferc  loMpt. 


IN  YOUR  PLATE  MAKING  DEPARTMENT 

Cut  exposure  time  in  haif.  Assure  sharper 
prints.  Freedom  from  dot  undercutting  is 
made  possible  by  the  single  arc  combined 
with  the  cross-over  of  the  reflected  light 
rays.  Models  for  vertical  and  horizontal 
printing  freimes. 

IN  YOUR  CAMERA  GALLERY 

Provide  uniform  illumination  on  work  of 
any  size.  Extreme  steadiness  of  light  vol¬ 
ume — constant  color  temperatures.  Ellml' 
nate  the  illumination  variable  In  the  ac¬ 
curate  control  of  densities.  Have  the  power 
to  punch  through  dense  Kodachromes. 

ON  STEP  AND  REPEAT  MACHINES 

With  precise  control  of  intensity,  accurate 
repeats  become  routine. 

★  ★  ★ 

Models  for  all  photo-mechanical  reproduc¬ 
tion  processes.  Adapters  to  fit  most  cam¬ 
eras  and  photo-composing  machines. 

Because  of  the  low  current  requirement, 
the  present  line  supply  wiring  to  your 
equipment  is  usually  adequate. 

FREE  TRIAL  OFFER 


NO  ARC  LAMPS  HAVE  EVER 
WON  SUCH  WIDE  ACCEPTANCE 


9  out  of  10  motor-driven  arc 
lamps  used  by  the  industry  are 


STRONG  GRAFARC 

FULLY  AUTOMATIC,  HIGH  INTENSITY 

ARC  LAMPS 


STREET. 

CITY.. 


.STATE. 


tivity  so  imparted  materially  reducing 
the  time  of  exposure. 

In  halftone  photography  with  col¬ 
lodion  emulsion  many  photographers 
prefer  to  use  slightly  less  screen  dis¬ 
tance  than  that  in  vogue  for  wetplates. 
It  has  been  piDposed  to  use  the  F/32 
line  screen  distance  as  given  on  the 
camera  charts  of  the  Douthitt  dia¬ 
phragm  control  as  a  basis  for  work 
with  emulsion. 

Because  of  the  better  gradation  of 
collodion  emulsion  in  comparison  to 
the  wetplate,  it  is  quite  possible  to 
make  suitable  halftone  negatives  with 
1-stop  exposures.  The  size  of  the  stop 
can  be  between  l/50th  and  l/64th  of 
the  camera  extension.  With  the  men¬ 
tioned  diaphragm  control,  the  lens 
aperture  for  a  1-stop  exposure  should 
be  slightly  smaller  than  that  for  the 
same  exposure  on  wetplates:  using 
the  camera  chart  referred  to  (F/32 
line)  and  noting  the  stop  on  this 
chart,  use  of  the  corresponding  stop 
on  the  F/39  line  will  be  about  correct 
for  1-stop  halftone  exposures  on  col¬ 
lodion  emulsion.  The  flash  stop  in 
halftone  photography  with  emulsion 
generally  is  larger  than  the  one  em¬ 
ployed  for  wetplates — it  can  even  be 
half  the  diameter  of  the  main  stop. 
In  colorwork,  the  duration  of  the  flash 
exposure  is  influenced  by  the  color 
sensitivity  of  the  particular  plate  or 
surface,  and  it  will  be  found  that  the 
“black”  separation  negative  requires 
less  flash  than  do  the  other  images  of 
the  color  set  because  of  the  greater 
sensitivity  of  the  panchromatized 
emulsion  employed  for  the  black 
plate. 

The  reader  is  referred  to  the  litera¬ 
ture  of  the  manufacturers  for  form¬ 
ulae  and  manipulatory  instructions  on 
collodion  emulsion.  The  exact  proce¬ 
dure  varies  slightly  with  the  different 
products,  and  a  different  developer 
is  used  from  that  employed  for  wet 
Continued  on  page  132 
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CELLULOSE  ACETATE 

ALL  THICKNESSES 
.001”  TO  .250” 

CLEAR  TRANSPARENT — OPAQUE 
TRANSLUCENT — MATTE — COLORS 

SHEETS  20”  X  50”,  25"  x  40”, 
40"  X  50”  or  Cut  to  Any  Size 
or  Shape  Needed. 

ROLLS  20”  -  40”  by  Any  Length. 

MATTE  or  Frosted  Finish  Acetate 
Is  Highly  Suitable  for  Trac¬ 
ings,  Color  Separations,  Back¬ 
grounds,  Etc. 

VINYLITE 

In  Thicknesses  .010”  to  .080” 
Clear  and  Colors 

Because  of  its  superb  Dimensional 
Stability  Vinylite  is  Recommended 
for  Transfers,  Stripping,  Etc. 

TBANSnWBAP  CO. 

2814-18  Fullerton  Ave.  Zone  47 

Chitogo,  III.— Dickens  2-2616 


Sensational  liquid 
plastic  flexible  glue! 

PAM  -  X  is  designed  especially  for 
padding  and  general  bookbinding. 

DRIES  IN  15  MINUTES 

Tough  pliable  PAM-X  bends  but  will 
not  crack,  or  release  its  grip  in  all 
weathers.  Never  spoils  or  sours.  Non- 
inflammable.  Eliminates  crash  fabric. 
Highly  concentrated  PAM-X  may  be 
used  as  is,  or  thinned  with  cold  water. 
Available  in  red  or  white. 

Quart  $2  Gallon  $6 

SPECIAL  INTRODUCTORY  OFFER 

»  Send  this  ad  with  check  for  trial 

iirder.  We  will  ship  postpaid  any¬ 
where  in  U.  S.  A.  Money  back 
guarantee. 

Dealers'  inquiries  invited 
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S'.IE"  ADDRESSING? 

The  problem  of  addressing  your  direct  mail  piece 
to  the  graphic  arts,  whether  envelopes,  circulars  or 
post-cards,  NEED  BE  A  PROBLEM  NO  LONGER. 

Our  Addressograph  Department  has  been  en¬ 
larged  and  can  give  immediate  attention  to  your 
addressing  needs. 

For  those  who  wish  to  contact  the  entire  field, 
our  PLANT  mailing  list  is  the  ONLY  accurate,  up- 
to-the-minute  list  available  and  provides  100% 
COVERAGE. 


You  may  select 
any  state, 
combination  of 
states,  or  the 
entire  country. 

For  prices,  or  a 
break-down  count 
by  states,  write  to 

GRAPHIC  ARTS  MONTHLY 

608  S.  DEARBORN  STREET  •  CHICAGO  5.  ILLINOIS 


Those  manufacturers  and  deeders  of 
graphic  arts  eqviipment  and  sup¬ 
plies  who  wish  SELECTIVE  AD¬ 
DRESSING  may  have  selective  ad¬ 
dressing  to  plants  of  the  following 
types: 

. .  .Plants  with  Platen  presses 
. . .  Plants  with  Cylinder  presses 
. .  .Plants  with  two  or  more 
Cylinder  presses 
. .  .Plants  with  Web  presses 
. .  .Offset  Lithographing  Plants 
. .  .Binderies,  including  plants  with 
bindery  departments 
. . .  Plants  with  Linecasting  machines 
. . .  Paper  Box  making  plants 
. . .  Other  classifications  on  request 


The  Graphic  Arts  Montht.v  Orioher.  IQ.ifl 


Metal  Temperature  Loss 
From  Metal  Pot  to  Box 

QA  reader  of  GAM  wants  infer- 
m  motion  in  regard  to  the  losses  of 
metal  traveling  from  the  metal  pot  to 
the  casting  box,  using  a  Duplex  metal 
pump.  Also,  if  heating  the  throat  and 
spout  is  recommended  and  what  pro¬ 
vision  should  be  made  for  heating  with 
values  against  temperature  loss. 

— W.  B.,  Freeport,  III. 
A  Usually  the  pump  throat  and 
#»•  spout  with  Duplex  equipment  is 
about  30  inches  long  through  a  2" 
pipe  with  a  travel  time  of  six  seconds. 
The  estimated  temperature  loss  of  the 
metal  traveling  through  the  throat  and 
spout  at  room  temperature  is  believed 
to  be  approximately  110°  to  120°  F. 
which  is  gradually  reduced  as  the 
pipe  becomes  heated  from  continued 
pourings,  assuming  that  no  other 
means  of  heat  is  provided.  Due  to  the 
time  interval  between  tubular  cast¬ 
ings,  the  temperature  loss  of  metal 
traveling  through  from  the  pot  to  the 
box  of  the  unheated  pipe  is  not  less 
than  75°  F.  Thus,  average  temperature 
losses  may  be  considered  to  be  about 
85°  to  90°  F,,  imposing  the  heating 
and  maintaining  of  the  alloy  tempera¬ 
ture  at  a  high  level  which  increases 
cost  of  fuel  and  metal. 

Gas  heating  of  the  Duplex  pump 
throat  frequently  produces  a  rough 
deposit  inside  of  the  pipe  creating  a 
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BEHER  PERFORAftANCE  helps  both  the 
printer  —  and  the  builder  of  printing 
equipment.  And  because  of  certain  in¬ 
herent  advantages,  CAST  Air  Pumps 
deliver  outstanding  performance  on  au¬ 
tomatic  paper-feeding  applications. 

TAKE  THIS  DUAL-CHAMBER  Model 
10X1040,  for  example,  like  all  CAST 
Pumps,  it's  built  on  vone-type  rotary 
design.  Vanes  take  up  their  own  wear 
automatically,  insuring  full-capacity  op¬ 
eration  for  years. 

ONE  CHAAABER  SUPPLIES  “blow"  for 
separating  paper;  the  other  provides  a 
poiseless  vacuum  for  suction  fingers. 
THERE  ARE  LARGER  CAST  models,  and 
smaller  single-chamber  pumps  with 
unique  advantages.  Look  for  them  on 
more  and  more  graphic  arts  equipment. 

Original  Equipment  Manufacturers  for 
Over  25  Years 


Craftsman  now  offers  greater 
choice  than  ever  before  in  lay¬ 
out  tables  with  the  addition  of 
the  new  Utility  Table. 

This  new  Utility  Table,  with 
patented  new  style  compression 
straightedge,  is  an  excellent 
table  for  all  around  use  ...  at 
a  low  price  that  brings  it  within 
the  range  of  every  printing 
plant.  Even  where  a  Craftsman 
Photo-Lith  Table  is  now  in  use, 
the  compact  size  of  the  Utility 


Table  .  .  .  22i4"x2854"  .  .  . 
combined  with  low  price  makes 
it  desirable  as  an  extra  table 
where  the  volume  of  work  in¬ 
dicates. 

Of  course,  the  Craftsman 
Photo-Lith  Table  has  been  a 
standard  for  accuracy  in  print¬ 
ing  plants  for  many  years.  Five 
sizes  with  working  surface  28" 
x39"  to  62"x84".  Write  today 
for  free  catalog. 


CRAFTSMAN  LINE-UP  TABLE  CORP.,  WALTHAM,  MASS. 

GEORGE  H.  CHARNOCK,  JR.,  V.P. 

PHILADELPHIA:  Thema.  R.  Gallo  CHICAGO:  Paul  M.  Nahment 

1311  Widener  Bldg.  719  S.  Dearborn  St. 


I  Craftsman  Line-up  Table  Corp, 

>51  River  Street,  Waltham  54,  Ma». 

Without  obligation,  please  send  me: 
n  Folder  on  new  Utility  Table 
□  Complete  Craftsman  Catalog 

Name  _ 

Company- . . . . 

I  Address  _  _ 
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Static  causes  a  waste  of  material, 
impairs  quality  of  work.  The  Simco 
“MIDGET"  eliminates  it . .  .  safely  and 
inexpensively.  Send  for  folder  "G  1”. 


Ilit‘  SlIVtrn  nimpiiiii 

9IH  Master  St.,  I'hila.  22,  Pa. 


Rotary  Round  Holo  and  Slot  Hole 
Perioiotors,  Gromg  Stitchers  and 
Vertical  Perforators  and  Punching 
Machines. 

F.  P.  Rosback  Company 

Benton  Harbor,  Michigan 
Largett  Perforator  Factory  In  the  World 


Have  You  Seen  the  Rosback 
"Twenty-Two"? 

Costs  less  to  use  than  a  iootpower 
peiiorator;  you  get  better  work  at 
even  less  cost  than  with  perforating 
rule. 


Takes  a  22"  sheet. 
Does  regular  slot 
perforating 
A  strike 
work; 
also  use¬ 
ful  for  slitting, 
scoring,  creasing, 
snap-out.  Ask  foi 
details  A  price 


high  percentage  of  metal  turbulence 
in  casting.  This  condition  is  aggra 
vated  through  high  gas  flame  in  spotty 
areas  of  the  pipe.  The  elevation  of  the 
throat  with  Duplex  equipment  is 
rarely  over  five  or  six  inches  along  the 
30  or  more  inches  of  pipe  which  does 
not  allow  for  fexcess  alloy  to  return 
back  into  the  metal  chamber  rapidly 
enough  to  escape  burning  up  the  thin 
film  of  metal,  leaving  a  hard  irregular 
crust  deposit.  In  time,  the  accumula¬ 
tion  of  this  rough  deposit  partially 
closes  the  opening  inside  the  throat, 
reducing  alloy  volume,  with  excessive 
turbulence  resulting  in  porous  castings. 

Gas  heating  of  the  metal  pump 
throat  and  spout  is  of  course  a  means 
for  lowering  the  temperature  losses  of 
metal  traveling  from  the  pot  to  the 
box.  However,  since  gas  heat  is  con¬ 
centrated  at  the  bottom  of  the  pipe 
where  the  thin  film  of  alloy  passes 
back  into  the  pot,  this  form  of  heating 
is  not  recommended  due  to  hazard  for 
burning  the  metal  and  the  accumula¬ 
tion  of  the  hard  rough  deposit,  in 
addition,  gas  heating  is  believed  to 
be  only  55  to  60%  efiBcient  for  pro¬ 
tection  against  metal  temperature 
losses. 

The  proper  insulation  of  the  throat 
to  avoid  temperature  loss  of  metal  is 
recommended,  since  it  is  75  to  80% 
efficient  protection  against  loss,  with¬ 
out  any  provision  for  heating  other 
than  molten  alloy  passing  through  the 
pipe. 

Magnesia  85%  with  15%  asbestos 
fibre  covering  of  the  throat  is  the  best 
form  of  insulation  known.  This  mate¬ 
rial  is  obtainable  at  most  plumbing 
contractor  sources.  Magnesia  insula¬ 
tion  covering  is  fragile  and  it  is 
advisable  that  it  be  applied  by  experi¬ 
enced  tradesmen  to  insure  full  protec¬ 
tion.  The  magnesia  covering  should 
be  protected  against  damage  with 
cloth  covering  and  finishing  cement, 
and  further  secured  with  strap  mate 
Continued  on  page  134 
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3 -IN  - 1  COMBINATION 
FEEOER  -  PERFORATOR  -  lOGGER 


N-D  HAS  A  PERFORATOR 
TO  SUIT  YOUR  SHOP 


There’s  an  incomparable  N-D  PER¬ 
FORATOR  to  suit  every  purse. 
Whether  your  plant  is  large  or  small, 
you  can  depend  on  an  N-D  PERFO¬ 
RATOR  for  the  most  profitable  and 
best  in  all-around  speed,  accuracy  and 
consistent  performance.  For  example: 
a  Chicago  plant  using  the  N-D  3-in-l 
COMBINATION  FEEDER-PERFO 
RATOR-JOGGER,  “is  producing  7,S00 
sheets  17x22  per  hour  and  saving  n  in 
operating  time.”  And  other 
sizes  can  be  handled  at  pro¬ 
portionate  speeds  depending 
on  length  of  sheet. 

And  remember :  these  are 
more  than  merely  perforators. 
They  Crimp;  they  Slot;  they 
Score;  they  do  Snap-out  and 
Cut-out  _  Slot  Hole  work.  They 
are  positive  on  strike-in  work. 
Their  speed  depends  only  upon  the 
length  of  sheet  and  skill  of  op¬ 
erator.  They  iron  out  burr  so 
perforating  can  be  done  before 
printing.  So  .  .  .  from  tbe  large 
3-in-l  COMBINATION  clear 
down  to  the  famous  little  N-D 
BENCH  MODEL,  you  can  con¬ 
fidently  count  on  N-D  PERFO¬ 
RATORS  to  give  you  the  fullest 
possible  measure  of  profitable  per¬ 
formance  day  in  and  day  out. 
Write  for  details. 


Entirely  New! 

PREFERRED  BANDLESS 


PERFORATOR  and  Job  Cylindors 

PERFORATES  •  SLITS  •  SCORES 

Installed  in  2  Minutes 


MODEL  V.1  FOR  AU  MIEHLE  VERTICALS 


MOOa  C.2  FOR  AU  MAKES  OF  CYLINDER 
AND  JOB  CYLINDER  PRESSES 
(patent  applied  for) 

Tho  amazing  ''Preferred"  attachment  was 
invented  by  a  pressman  for  the  pressman.  No 
steel  bonds  of  ony  kind  are  used  around  the 
cylinder.  It  perforotes,  slits  or  scores  directly 
on  the  packing ...  from  onion  skin  to  lightweight 
cord.  Special  blodes  available  to  meet  other 
requirements.  Does  not  harm  makeready  or 
press  packing.  Yet,  It  will  perforate,  tilt  or 
score  close  to  or  even  through  printed  areos. 

II  DAY  FREE  TRIAL  OFFER 

You  don't  hove  to  take  anyone's  word  for  H. 
See  the  "Preferred"  • . .  test  it . . .  try  it  in  your 
own  plant  •  •  •  on  your  own  presses  and  under 
your  own  woiidng  conditions. 

NO  OBLIGATION.  SKisiactioR  GHarMtMd. 

ACT  NOW  for  further  eye>opening,  convincing 
proof  on  how  yev  can  save  hundreds  of  dollars 
and  increose  production  up  to  500%.  Drop  a 
postal  right  new  for  free  descriptive  literature 
and  more  about  the  10  day  free  trial  offer. 
Mfd.  and  sold  exclusively  by 

PREFERRED  PRESSROOM  PRODUCTS  CO. 

BOX  944  LYNN,  MASS. 


I 


answered  by 
O.  VERLAY 


Get  More  Chases 

Ql  am  a  stone-man  in  a  shop  with 
m  two  presses.  The  pressman  always 
insists  that  all  forms  be  exactly  8^, 
IIV2,  14\fi  picas  from  edge  of  sheet 
to  outside  bevel  of  his  chase  as  his 
figures  will  ordy  work  to  these  meas¬ 
urements,  and  cannot  be  adjusted.  He 
will  lift  a  form  out  of  press  or  will  not 
put  it  on,  and  insists  that  I  break  up 
solid  furniture  at  the  guide  edge  to 
lift  forms  1  or  2  leads. 

I  claim  he  can  adjust  the  figures 
this  small  amount,  but  is  too  lazy  to 
move  his  quad  guides  as  he  always 
wants  to  follow  up  jobs  all  about  the 
one  size  to  avoid  moving  any  guides. 
This  is  a  hardship  on  the  stone-man 
,  and  lost  production  as  you  cannot  keep 
I  forms  locked  ahead;  and  he  rests  on 
j  his  elbows  while  waiting  for  a  form. 

\  .4s  the  manager  of  the  shop  is  not 

j  a  practical  printer,  /  told  him  the 
pressman  is  putting  over  some  fast 
stuff,  and  told  him  to  buy  a  guide  bar 
that  can  be  shifted  this  small  amount. 

C.  F.  T.,  Pittsburgh,  Pa. 

A  I  am  inclined  to  observe  that 
you  and  your  pressman  friend 
(?)  are  not  giving  your  boss  the  best 
of  the  deal. 

You  certainly  must  have  more  than 
one  chase  for  the  presses  and  can  lock 
up  in  advance.  Now  if  you  follow  the 
pressman’s  desires  as  to  spacing  guide 
and  side  guide  edge,  you  shouldn’t 
have  any  trouble.  Why  not  have  him 
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IDS  Units  are  manufactured  undar 
U.  1.  Pat.  Nos.  2,4M,I94  and  2.339.899. 


IDS 


THE  OFFSET  SPRAY 

WITH  THE 

LIFETIME  GUARANTEE 

matter  what  you  print: 
nvr  vrr^Ei  multi-color,  solids,  process, 
gloss,  varnish;  on  hoxhoard,  Kromekote,  foil,  acetate, 
metallics,  specialties;  litho  or  letterpress.  I  D  S  de¬ 
livers  perfect  printed  sheets — clean,  dry,  offset-free 
and  pile-high.  Developed  by  dry  spray  specialists; 
experts  who  have  spent  years  of  research  and  experi¬ 
mentation  in  solving  offset  problems  tmd  perfecting 
the  IDS  Dry  Spray. 

I  D  S  is  in  use  all  over  the  world — on  every  type 
of  press  and  delivery — both  litho  and  letterpress — 
successfully  eliminating  offset  from  every  kind  of 
printing. 

No  more  waste  due  to  offset — I  D  S  Units  let  your 
presses  roll  without  stoppage  or  spoilage  —  while 
profits  roll  in! 

These  are  not  idle  boasts — they  are  facts,  backed 
up  by  actual  performance  and  testimonials  from  a 
host  of  enthusiastic  users  of  I  D  S. 


Exclusive  I  D  S  Advantages 

IMITATED  BUT  NEVER  EQUALLED 

if  NO  FOQ  OR  MIST.  I  D  S  asRUt*  try  p»wi»T  aadar  law  arts- 
Sara  on  Iha  shoot  only — not  on  tbo  arass  ar  lha  alaat. 

if  ENQINEEREO  lor  ovory  lyya  at  dalivary.  lastallad  RETWEEH 
CHAINS  an  chain  lyao  Salivary. 

if  SPECIAL  OESION  S-|ot  law  arastara  non-ola(  naxzlas. 
if  VISIBLE  POWDER  SUPPLY  TANKS. 

if  WON'T  CHANGE  COLOR  ar  Instar  af  lnk|  ar  aflaot  lha  llalsh 
af  tha  arintad  inh. 

if  USES  NO  FLOOR  SPACE.  Oaa  valva  eantral.  Tha  aaaiaaot 
I  0  S  anit  is  aiaantad  diraotly  an  tha  arass. 

if  INSTALLED  WITH  OR  WITHOUT  aatsida  cnniarassar. 

if  NO  MAINTENANCE.  Ovar  tha  yaars,  al  tha  thaaunds  at  I  0  S 
anits  In  asa,  lass  than  2%  hava  raanirad  aialntananoa. 

if  EXPENSE-FREE  OPERATION— Uasoaditloaally  (aaraataad. 


WRITE  OR  WIRE  TODAY- 

INTERNATIONAL  DRY  SPRAY  CORP. 

13  E.  19th  St.,  New  York  3,  N.  Y. 

^PHIC  SPECIALTY  COMPANY 
WWast  Superior  St.,  Chicago  10,  III. 

OUFT  PRINT  SPECIALTIES 

Em.  1311  Widener  Bldg.,  Phila.  7.  Pa. 


■AUTHORIZED  DISTRIBUTORS; 

NEW  ENGLAND  "IDS"  DISTRIBUTORS 
61  Allyn  St.,  Hartford,  Conn. 

GEORGE  R.  KELLER,  INC.  , 

210  G  Street  N.W.,  Wash.,  D.C 
STONE  PRINTING  EQUIPMENT  LTD. 

66  Fraser  Ave.,  Toronto  1,  Canada 


KEEP  AN 


of  Temperature  and 
Relative  Humidity! 

The  Bendix-Friez 
Model  160  Port¬ 
able  Humidity  and 
Temperature  Re¬ 
corder  is  ideal  for 
checking  heating 
and  air  condition¬ 
ing  installations, 
producing  accur¬ 
ate  10  or  30  hour 
records  on  3”'  x  5' 
charts.  Its  compact  design  makes  it 
handy  for  small  space  and  difficult 
locations.  Write  for  details. 


BENDIX-FRIEZ 

HYGRODIAL 

Precision  Humidity 
and  Tomporotura 
liidicotor,  only  4* 
high,  SH*  wide, 
1 doop— dosk  or 
woll  mounting. 


FRIEZ  INSTRUMENT  DIVISION  of 
13SS  Taylor  Ava. 

BaHimor*  4,  Md. 


Expert  Sales:  Bendix  Inlernalienal  Division, 
72  Fifth  Avenue,  New  York  11,  N.  Y. 


arrive  at  a  measure  of  spacing  by 
picas  and  then  you  cooperate  in  fol¬ 
lowing  out  his  desires.  On  Verticals, 
Kellys  and  similar  presses,  chases 
carry  marks  on  side  walls  to  eliminate 
excess  guide  shifting  and  lock-up  men 
don’t  seem  to  find  it  a  hardship  to 
conform. 

Please  remember  that  while  you  and 
your  pressman  friend  (?)  get  about 
the  same  payroll  rate,  you  are  work¬ 
ing  on  an  imposing  surface  that  costs 
a  few  hundred  dollars  and  the  press¬ 
man  works  on  a  press  that  costs  sev¬ 
eral  thousand  dollars.  Any  extra  work 
that  takes  up  more  man-time  certainly 
costs  your  boss  more  money  on  the 
more  expensive  unit — the  Kluge  Press. 

Reason  this  out  and  I  suggest  that 
you  and  the  pressman  meet  at  the 
Coke  bar  and  iron  it  out.  The  boss 
will  benefit  and  love  both  of  you. 


1  for  Column  Rules 

iTing  During  the  last  few  months  we 

tion-  \jlm  have  been  having  trouble  with 
ions,  the  column  rules  on  our  newspaper 
ccur-  forms  while  the  cylinder  press  is  in 
hour  operation.  They  work  up  in  the  forms 
^  from  the  vibration  of  the  press,  and 
.  this  continues  persistently  despite 
I  every  effort  of  which  we  could  con- 
ceive  to  stop  it.  The  result,  of  course, 
is  that  we  have  far  too  much  impres¬ 
sion  on  those  rules.  The  rules  are  not 
at  fault,  we  have  decided,  but  the 
thing  that  we  have  not  decided  is 
what  is  wrong.  IF  ill  you  please  tell  us? 

B.  C.,  Ashland,  Ky. 

A  This  is  due  to  several  causes  and 
#!•  the  chief  reason  can  be  that  you 
are  undoubtedly  overpacking  your 
cylinder.  It  is  quite  possible  that  your 
cylinder  bed  bearers  have  become 
worn  allowing  the  packing  material 
on  the  cylinder  to  be  quite  a  drag  on 
the  form  which  will  attempt  to  work 
ition,  up  the  slugs  which  are  easily  pushed 
down  on  the  next  impression,  but  the 
rules  not  having  a  broad  enough  face 
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SULLIVAN 

D  RY-S  PR  AY 


AT  T  A  9T 

AUTOMATIC 

CONTROL  and  UNIFORMITY 

of  SPRAY 

Oil  Every  Printed  Sheet 

EXCLUSIVE 

WITH-SULLIVAN 

44  Branches  to  serve 


SULLIVAN 

253  WKST  15TH  STREET 


BOX  31 
X.Y.  ll.N.  Y 


PMC  STERLIN6 
TOGGLE  HOOK 
AND  BASE  SYSTEM 

Rising  production  costs 
demand  greater  efficiency 
today  than  ever  before.  Let 
the  Sterling  Toggle  System 
increase  your  plant’s  effi¬ 
ciency  through  reduced 
makeready  and  registering 


are  pushed  into  the  packing.  To  check, 
pack  your  cylinder  to  .003  beyond 
your  bearers.  Then,  determine  whether 
or  not  the  cylinder  bearers  are  in 
contact  with  the  bearers,  if  not,  your 
bed  bearers  should  be  smoothed  off 
and  packed  underneath  to  bring  them 
up  to  contaat.  You  could  divide  this 
by  pulling  your  cylinder  down  as  well. 
It  is  recommended,  however,  if  pos¬ 
sible,  to  call  in  a  printing  machinist 
to  do  this.  Another  cause  is  an  im¬ 
proper  lock-up  due  to  bowed  chases, 
slugs  improperly  shaved  or  faulty  ad- 
I  justing  in  the  type  matter. 


ime.  Write  for  literature. 


CftST  2«tli  STRCET 


Save  On  Maintenonce  Expense 

See  how  quickly  ACE  Portable  Electric 
Blower  cleans  linotypes,  folders,  presses, 
motors.  Vacuums  and  sprays  too!  Write 
tcxW  for  additional  information. 

The  ACE  Co.,  Ocala  2,  Florida 


From  the  Editor 

The  editor  of  this  department  has 
found  this  work  quite  gratifying  and 
there  have  been  concrete  evidences 
that  this  department  has  been  of  as¬ 
sistance  to  many  youngsters  and  quite 
a  few  oldsters  in  the  trying  press  de¬ 
partment. 

Many  more  problems  are  presenting 
themselves  and  your  editor  is  just  as 
anxious  to  be  of  the  same  assistance 
to  you  but  does  request  a  little  coop¬ 
eration  in  the  method  by  which  you 
make  your  inquiry.  Please  write  on 
but  one  side  of  your  letter  sheet,  men¬ 
tion  the  name,  size,  style  and,  if  pos¬ 
sible,  serial  number  of  the  particular 
press  or  machine,  and  mark  gripper 
and  guide  edges.  When  your  problems 
are  with  reference  to  ink,  specify  the 
name  of  the  ink  and  its  number  if  it 
is  so  labeled.  It  will  also  help  a  bit  if 
you  identify  paper  by  its  name. 

All  responses  have  always  been  held 
confidential  and  in  the  publication  of 
problems  for  the  benefit  of  others,  the 
identity  is  kept  semi-anonymous. 

As  in  the  past,  your  editor  is  cheer¬ 
fully  always  at  your  service  but  those 
of  you  who  have  problems  to  be  ana¬ 
lyzed  can  permit  the  editor  to  handle 
more  problems  by  observing  the  above 
request. 
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Heidelberg 


^le^e's  the  Most  Wanted  Press  in  the  World 


Here's  the  most  wented  press  in  the  world  . . .  It's 
the  world's  Ustest  outomotir  platen,  with  the  high¬ 
est  predurtlon  per  hour,  and  the  fastest  running 
speed  of  any  automatic  platen,  anywhere. 


Printers  the  world  over  are  clamoring  lor  this  press, 
and  no  wonder  It  Is  the  fastest  selling  aulomatic 
printing  press,  bar  none  ...  it  Is  the  press  to  boost 
the  printer's  profits. 


leidelberg  fills  the  printer's  bill  and  his  bltl- 
. .  It  Is  the  all  purpese  automatic  platen  . . . 
let  the  single  purpose  of  earning  more  money 
hr  the  printer  ...  38,000  so  fart 


surat  sKta  piinTiiN  mss  co..  me 
(tttntoton  •!  HcMdbcrs  AatwMtk 

htntlft)  Prtttei 
1t1  VARKK  STim 
MCW  TOM  13.  MW  TOM 

PtiMTnM  MACHiMRT  SaVKC  <0. 
Oittribatocs  •(  HcMtIbcfS  AatMMtk 
frintlnf  Prtsies 
111  UST  TWUFTM  STtOT 
LOS  AHCCICS  15.  (AllFOMIA 

HElOamO  SOUTHEM,  m. 

Ito  NMIH  SAMfSOM  STIOT 
HOUSTON  3.  TEXAS 

MAHIK  EQUIPMENT  UMtni 
HcMelber)  llvbiM 

too  KITOII  lOAl 
roiONTO.  (ANAIA 

Coast  to-Coast  Service 


tie  Worlds  Fastest  Automatic  Platen 


WHAT  WELL-KNOWN 
PRESSES  ^  / 


( 


KlUGE* 

MILLER  •  KEUY  • 

BANTHIN  • 

MIEHLE  • 

CHANDLER 
A  PRICE  • 

All  these 
and  many 
other  lead* 
ing  print* 
ing  presses 
make  RED* 

I  N  G  T  O  N 
Counters  stand* 
ard  enuipment . . 

They  know  they’ll 
get  100  %  accuracy 
. .  and  that  REDINGTON  Coun* 
ters  last  for  years.  Model  DR,  for 
Chandler  &  Price  and  Kluge 
presses,  has  Knob  Reset,  sets  back 
to  zero  in  a  jiffy.  Other  models 
available  for  presses,  folding  ma* 
chines,  shears,  sheeting  ma* 
chines,  proof  presses  and  other 
equipment  of  all  types. 


Model 

DR 


EB 


irSmnd  for  llluttratmd 
Catalog  GA 


LREDINGTON 

CO.  -~y(U>tce  /a97  *- 

itO  So.  Sangamon  St.,  Chicago  7,  III. 
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answered  by 

WILLIAM  HERMAN  LIGHTER 

Disassembly  and  Assembly 

Qir e  are  looking  for  informu- 
m  lion  regarding  disassembling 
of  numbering  machines  and  correct 
procedure  in  putting  the  machine  to¬ 
gether  again.  Can  you  write  up  this 
information  in  your  column?  /  am 
sure  that  others,  as  inexperienced  as 
I  am,  would  greatly  appreciate  some 
knowledge  regarding  this  phase  of  the 
numbering  machines. 

H.  C.  R.,  Cleveland,  Ohio 

A  Of  the  various  models  of  typo- 
graphic  numbering  machines, 
the  same  method  of  disassembling  and 
assembling  is  used  in  tearing  a  ma¬ 
chine  down  in  its  entirety  and  putting 
it  together  again.  Since  those  who 
have  followed  these  articles  over  the 
past  few  years  are  now  familiar  with 
the  technical  names  of  the  parts  that 
make  up  the  numbering  machine,  it 
should  be  an  easy  matter  for  them  to 
follow  the  following  steps: 

(1)  Remove  plunger  (No.),  plung¬ 
er  spring  and  box  either  by  depres¬ 
sion  or  by  removing  screw  located  at 
the  plunger  side  of  machine,  depend¬ 
ing  on  the  numbering  machine  on 
which  you  are  working. 

(2)  Remove  operating  lever  which 
sits  on  the  shaft  or  is  attached  to  a 
pin  in  the  frame  of  the  machine.  This 
pin  can  be  removed  by  tapping  on 
outside  of  machine. 

(3)  Remove  screws  holding  comb 
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souTHwwrit 


SOUTHWORTH 


Filling  g  long-lgll  need,  ihi,  new  SoulFworth  Powei  Corner 
CoHer  hos  been  enlKusioslicolly  received  by  (he  Grophic  Arts. 
Precision  built  for  occuTOcy,  dependobility  and  wide  range  of 
performonce.  Cult  lifts  op  lo  inches,  wilh  surplus  power. 
For  occoslonol  cornerrculling  requirements,  invesligole  ibe 
Southworth  Hood  or  Foot  Corner  Cutters.  Built  to  the  some 
high  standards!  Literoture  ond  prices  on  request. 


ORAPMIC  arts' 
OJV(S>ON 


SOUTHWORTH 


MACHINE  COMPANY 


30  WARREN  AVENUE  PORTLAND,  MA'NE 
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spring  and  push  back  retaining  pawls 
away  from  the  wheels. 

(4)  Unscrew  shaft  screw  in  order 
to  tap  out  the  shaft  or  to  unscrew  the 
shaft  which  may  be  screwed  into  the 
frame. 

(5)  Remove  shaft  from  the  plunger 
side,  outwarti  toward  the  unit  wheel. 
If  the  shaft  is  stuck,  rotate  wheels  so 
that  cipher  tails  do  not  catch  on  shaft 
slot. 

(6)  When  shaft  is  removed,  the 
wheels  will  drop  into  the  actuating 
pawl  swing  assembly.  Remove  these 
wheels  and  the  swing. 

It  is  important  at  this  point  to  men¬ 
tion  the  correct  position  of  the  wheels. 
Note  which  wheels  have  deep  slots 
and  those  which  have  not,  when  re¬ 
moving  these  wheels  from  the  ma¬ 
chine.  If  by  chance  these  wheels  are 
not  put  back  in  the  proper  sequence, 
the  wheels  will  not  turn  correctly  on 
the  hundreds  and  thousands. 


Assembly 

(1)  Place  frame  on  table  with  the 
retaining  pawls  on  bottom.  Adjust 
unit  pawl  spring  onto  the  unit  pawl 
ready  for  insertion  of  actuating  pawl 
swing  assembly. 

(2)  Pick  up  wheels  in  their  correct 
position  and  place  them  into  the  ac¬ 
tuating  swing  with  the  actuating  pawl 
bent  back  so  that  wheels  fit  into  place 
and  are  not  forced  into  the  swing  and 
against  the  pawl. 

(3)  Insert  centering  shaft  to  hold 
wheels  in  position  for  line-up  and 
gradually  remove  and  replace  with 
the  regular  shaft. 

(4)  Turn  shaft  so  that  opening  is 
visible  for  shaft  screw.  Screw  in  shaft 
screw. 

(5)  Adjust  retaining  pawls  in  posi¬ 
tion  on  ratchets  of  wheels,  and  screw 
on  comb  spring. 

(6)  Replace  lever,  plunger  spring 
and  receptacle  back  into  machine. 
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QUALITY  AT  A 
FAIR  PRICE 

2—  B  Cleveland  Automatic  Folders  — 
A.C.  60  Cycle 

Rosback  Pony  Gang  Stitcher 
Seybold  Cutters  40—56" 

3- Mlehle  Verticals  V45,  V50 

2— LSK  Hants  2  Color  Offset  Presses 
42x58" 

2— LS6  Harris  2  Color  Offset  Presses 
50x68" 

TYPE  &  PRESS 
OF  ILLINOIS,  INC. 

NEW  AND  PRECISION  REBUILT 
PRINTING  MACHINERY 
3312  N.  RAVENS  WOOD  A  VE. 
CHICAGO  13,  lUINOIS 


1.30 


Saw  Trimmer  Benefits 
at  a  NEW  LOW  COST. . . 


I  The  new  “45  Special"  now 

brings  Morrison  Saw  Trimmer  pro¬ 
duction  savings  within  the  reach  of  every 
composing  room.  Designed  for  the  smaller 
plant  or  for  auxiliary  use  in  larger 
composing  rooms,  the  “45  Special”  offers 
most  of  the  famous  Morrison  features  and 
advantages  proven  so  valuable  in  larger 
models.  The  “Behind  the  Gauge”  work 
clamp  is  standard  on  both  the  bench  and 
cabinet  model,  although  the  conventional 
clamping  is  available  optionally  if  desired. 

Standard  Equipment  Includes: 

*  75  Pica  Gauge  and  workholder 
*  Standard  6"  saw  blade  assembly 
with  head  and  trimmers 
•  Extra  standard  saw  blade  with 
64  swaged  teeth. 

•  Clear  Plastic  Saw  Guard 
•  Necessary  Tools 

*  Motor  with  pulley;  1  /3  h.p.;  for  1 10  or 
220  volts  A.C. 

•  Mitering  Equipment  available  os 
extra  equipment 

Find  out  today  how  the  “tfS  Special”  Saw  Trimmer 
will  save  time  and  money  for  you!  Write  for  com-, 
pletc  details.  We’ll  be  ylad  to  tell  you  where  you 
may  see  one  in  operation. 


125  W.  MEIVINA  STREET  •  MIIWAUKEE  12,  WIS. 
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Photomechanical  Questions 

Continutd  from  page  116 

collodion  plates.  Hydrochinon  is  the 
preferred  developing  agent  for  line 
and  halftone  negatives  on  collodion 
emulsion,  and  metol-hydrochinon  and 
glycin  solutions  are  used  for  develop¬ 
ing  continuous  tone  images  on  the 
material.  Fixation  is  performed  in 
plain  hypo  haths  (20%),  and  after- 
treatment  of  collodion  emulsion 
images  (intensification  and  reduction) 
can  he  done  with  the  formulas  used 
for  the  same  purpose  on  wet  collodion 
plates. 


Let’sGetPaid  for  Our  Thinking 

Continued  from  page  20 

reasoning  behind  the  cost,  and  then 
added,  “If  you  feel  that  the  piece  isn’t 
worth  the  price,  then  you  are  under 
no  obligation  to  use  it.” 

My  client  thought  the  matter  over 
for  a  while,  and  finally  decided  to  go 
ahead  and  accept  it.  It  would  have 
been  possible,  of  course,  that  he 
would  not  have  accepted  it.  Maybe 
he  could  have  had  as  good  or  better 
a  piece  written  by  one  of  our  com¬ 
petitors  for  free — I  don’t  know. 

I  do  know  that  whether  he  accepted 
it  or  not,  I  kept  my  self-respect. 

But  even  this  is  not  what  I  am 
arguing  for.  I  want  to  see  plants 
working  on  a  retainer  basis — “we  will 

charge  $ - for  setting  our  creative 

machinery  into  motion,  whether  you 
use  our  finished  work  or  not.  If  you 
accept  the  final  creation,  then  our 
price  will  be  thus  and  so.” 

That’s  the  basis  I  would  like  to  see 
printing  plants  and  creative  letter- 
shops  work  on.  We  spend  time,  effort, 
and  money — and  we  put  highly  paid 
intelligent  men  to  work  producing 
creative  jobs  for  clients.  We  should 
get  paid  for  our  ideas — not  only  for 


the  time  involved.  There  is  no  need 
for  speculation. 

When  this  day  comes,  and  I  hope  1 
shall  be  around  to  see  it,  then  per¬ 
haps  the  printing  salesman  will  not 
feel  like  a  frustrated  advertising  man 
who  didn’t  quite  make  the  grade.  In¬ 
stead,  he  will, feel  like  the  respected, 
creative  merchandising  man  that  he 
really  is. 


Linecasting  Questions 

Continued  from  page  64 

Try  casting  with  the  quick  drop. 
If  that  produces  a  better  face  it  may 
indicate,  on  old  machines,  that  the 
pump  cam  can  be  modified  to  give  a 
more  abrupt  stroke. 

The  pump  lever  shaft  may  be  run¬ 
ning  dry  and  binding. 

The  crucible  throat  may  be  filling 
with  hardening  antimony  as  a  result 
of  unbalanced  metal  and  running  too 
much  without  sufficient  metal  in  the 
pot. 

If  the  ends  of  a  30-pica  slug  show 
a  poor  face,  it  may  indicate  that  the 
sides  of  the  crucible  throat  are  filling 
with  antimony,  the  end  mouthpiece 
holes  are  not  fully  on  the  slug,  or  the 
mouthpiece  is  not  properly  heated  at 
the  ends. 

When  the  throat  starts  to  fill  with 
antimony,  the  accumulation  starts  at 
the  sides  of  the  throat.  This  cause; 
the  metal  shot  to  come  up  through 
the  center  opening,  and  allows  it  to 
spread  to  the  sides,  splashing  the 
dross,  if  any,  to  the  sides.  The  dross 
interferes  with  the  metal  passing 
through  the  end  mouthpiece  holes  and 
even  sticks  on  the  back  of  the  mouth¬ 
piece. 

It  is  claimed  by  some  machinists 
that  a  worn  drive  pinion  will  cause 
enough  back-lash  to  affect  the  stroke 
of  the  pump. 

Loose  electrical  connections  some- 
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Discover  how  wonderfully 
small  trifling  expenses 
mount  up  to  large  sums.” 

Franktin*t  Atmanae,  17S7 

A  single  per  cent  saved  here  and  another  per 
cent  saved  there  strengthens  thy  working 
capital  for  the  coming  year. 

— Acm0  Sfal's  Notebook,  1950 


Look,  Mr.  Printer  or  Bookbinder,  how  long  has  it  been  since 
you  walked  through  your  plant,  and  sharpened  your  eye  and 
your  pencil  on  ways  to  save  money? 

Helping  you  save  money  —  as  well  as  time,  materials  and 
labor — is  where  Acme  Steel  comes  in.  Acme  has  the  know-how 
(from  working  with  more  then  50,(X)0  customers)  and  the 
products  (Flat  steel  strapping,  stitching  machines  and  wire,  and 
special  products)  to  save  money  for  9  out  10  companies. 

Acme-Morrison  Book  Stitchers  will 
help  you  get  maximum  output  in 
your  bookbinding  operation,  with  a 
minimum  of  costly  “down  time.” 

Acme  methods  and  products  for 
packaging  and  materials  handling 
will  help  you  plug  profit  leaks  beyond 
the  production  line. 

For  full  details,  call  the  Acme  serv¬ 
ice  office  nearest  you  (there  are  46 
of  these  offices  in  principal  cities  of 
the  U.  S.  and  Canada).  Or  write 
about  your  special  problem  to 


Acme  Steel  Company  has  enjoyed  sound,  steady 
growth  under  the  American  business  system  of 
open  competition.  Sincel901  we  have  made  285  con¬ 
secutive  dividend  payments  to  our  stockholders. 


ACME  STEEL  COMPANY 

2824  Archer  Avenue,  Chicago  8,  III. 

unisifua 
CHICADD 
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times  result  in  erratic  heating  of  the 
metal. 

It  may  sound  ridiculous,  but  it  is 
claimed  by  some  that  the  air  will  be 
displaced  more  efiBciently  and  the 
likelihood  of  cold  face  and  sinks  will 
be  reduced,  if  the  metal  pot  is  lowered 
until  the  mouthpiece  holes  are  one- 
quarter  or  even  one-third  shut  off. 

Feed  the  pot  with  only  one  pig  of 
metal  at  a  time. 

Adjust  the  nuts  on  the  rear  end  of 
the  Linotype  pot  lever  eyebolt  to  allow 
one-sixteenth  to  one-eighth  inch  space 
between  the  nut  and  lever  when  the 
pot'  is  locked  up  for  the  cast.  The 
space  between  the  Intertype  pot  lever 
and  the  nut  is  eleven  sixty-fourths 
inch.  Adjust  by  the  spacing  washers 
ahead  of  the  spring. 

Oil  in  the  metal,  an  over-oiled  mold 
disk  stud,  oil  on  the  back  mold  wiper, 
and  oil  that  may  be  left  in  the  mouth¬ 
piece  and  mold  after  cleaning  will 
create  a  gas  or  fog  that  will  prevent 
the  metal  from  entering  all  of  the 
crevices  of  the  matrix  characters.  An 
over-oiled  mold  disk  slide  will  transfer 
oil  to  the  ejector  blades  and  from  the 
blades  to  the  mold  cell. 


Stereotyping  Questions 

Continued  from  page  120 
rials.  Magnesia  is  a  mineral  with 
water  locked  into  its  fibres  which  is 
released  at  temperatures  of  750®  to 
850°  F.  disintegrating  the  insulating 
material.  Asbestos  pipe  insulation  cov¬ 
ering  is  more  expensive  and  less  effi¬ 
cient  than  magnesia.  If  asbestos  in¬ 
sulation  is  used,  avoid  the  air-cell  type 
of  asbestos  used  for  water  pipes.  Spe¬ 
cify  asbestos  sponge  felt  for  insulating 
the  throat  of  the  metal  pump  which 
will  withstand  the  high  temperatures 
of  molten  metals. 

In  most  cases,  a  good  insulation  of 
the  metal  pump  throat  is  adequate 
protection  against  metal  temperature 


loss,  without  either  gas  or  electric 
heating  of  the  pipe,  since  the  temper¬ 
ature  of  the  alloy  is  usually  carried 
in  ranges  around  25°  to  30°  F.  higher 
in  the  pot  than  is  needed  in  the  cast¬ 
ing  box.  This  tolerance  is  required 
to  compensate  for  variations  of  pour¬ 
ing  time,  castiig  equipment  tempera¬ 
ture  variation  and  variables  of  mold 
density. 

Higher  efficiency  against  metal  tem¬ 
perature  losses  than  is  provided  with 
good  pipe  insulation  can  be  expected 
to  serve  only  in  such  instances  where 
casting  controls  do  not  impose  toler¬ 
ances  for  pot  metal  temperatures.  In 
this  event,  the  electric  heaters  are  lo¬ 
cated  at  the  top  of  the  pipe,  or  at 
least  wound  around  the  throat  for 
uniform  heating,  and  insulated  with 
magnesia  or  asbestos  covering.  Pro¬ 
visions  which  furnish  90%  to  95%  ef¬ 
ficiency  against  metal  temperature 
losses  traveling  from  the  pot  to  the 
casting  box. 

Papyrus 

APYRUS  was  made  from  a  reed  which 
grew  in  profusion  along  the  banks  of 
the  Nile  River.  Narrow  strips  were  glued 
together  to  form  sheets  and  because  of 
the  natural  tendency  of  the  reed  to  curl 
these  sheets  formed  rolls  which  were  20 
to  30  feet  long. 

For  about  4000  years  papyrus  was  the 
most  common  writing  material  in  use  for 
all  the  great  works  of  literature  in  the 
F.gyptian,  Greek,  and  Roman  worlds.  It 
was  not  completely  displaced  until  well 
into  the  Middle  Ages  when  parchment 
and  paper  came  into  common  use.  Papy¬ 
rus  was  used  during  the  11th  century 
for  certain  papal  bulls. 

Papyrus  is  one  of  the  poorest  materials 
for  permanency.  It  became  fragile  and 
brittle  and  fell  apart  everywhere  in  the 
ancient  world  except  in  Egypt  where  the 
dry  climate  preserved  to  us  the  few  papy¬ 
rus  records  we  have. 

— David  T.  Armstrong 
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•  Get  this  big  illustrated 
catalog  of  calendar  pad  I 
electrotypes  .  .  .  over  318 
designs  and  styles  to  meet 
every  purpose  .  .  .  3-12-18 
months  at  a  glance  for 
memo  books,  calling  cards 
or  club  rosters  .  .  .  single 
months  for  blotters  and  re¬ 
minder  advertising  . . .  Easy 
to  read  Almanac  plates 
include  weather  forecasts 
and  moon  phases  .  .  .  send 
25  cents  for  catalog...will  be 
credited  to  your  first  order. 

TSe  FRANKLIN  CO. 

822  W.  VAN  BUREN  ST.,  CHICAGO  7,  ILL. 

HAymarket  1-1000 


(Communications 


Don’t  Women  Rote? 

GAM  gives  an  annual  award,  the 
A.  F.  Lewis  Memorial  Award,  to  the 
"Man  of  the  Year”  as  a  recognition  of 
the  merit  of  some  worthy  individual  who 
has  contributed  exceptionally  to  the  de¬ 
velopment  of  the  graphic  arts  industry. 
This  is  fine!  Merit  should  be  recognized 
and  appropriately  rewarded.  That’s  a 
fundamental  principle  of  the  free  enter¬ 
prise  system  in  our  country.  I  have  no 
argument  on  this  score. 

I’m  writing  this  letter  to  the  editor 
solely  in  defense  of  the  position  of  the 
women  in  the  graphic  arts  field.  Since 
the  men  of  the  industry  are  the  ones 
to  whom  GAM  turns  for  the  selection 
of  the  jury  to  decide  who  shall  be  given 
the  award,  naturally  a  mere  woman, 
however  able,  would  stand  a  slim  chance 
of  being  chosen  as  an  outstanding  con¬ 
tributor. 

However,  I  am  sure  that  some  of  the 
more  learned  male  members  of  the 
graphic  arts  industry  will  agree,  even 
if  it  hurts  their  male  ego,  that  there 
must  be  some  women  who  rank  very  high 
and  hold  their  own  alongside  of  the 
men  who  are  being  considered  for  this 
particular  award. 

Eva  Lucas 
Chicago,  III. 

Marvels  at  GAM 

I  have  been  a  newspaper  and  magazine 
manager  all  my  life,  but  I  marvel,  from 
month  to  month,  on  how  you  are  able  to 
assemble  so  much  valuable  material  for 
each  issue. 

James  Hopley 

234  South  Sandusky  Ave. 

Bucyrus,  Ohio 


Of  Inestimable  Value 

After  receiving  The  Graphic  Arts  Month¬ 
ly  for  a  little  over  a  year,  I  can  only  say 
that  it  has  proved  to  be  of  inestimable 
value  in  the  production  of  our  little  maga¬ 
zine,  both  in  its  editorial  matter  and  in 
advertising.  We  started  from  scratch  in 
respect  to  printing  experience,  but  now 
consider  ourselves  capable  of  getting  the 
best  out  of  our  equipment. 

Manly  Banister 
The  Nekromantikon 
1 905  Spruce  Ave. 
Kansas  City  1 ,  Mo. 


Answers  Needs 

We  duly  appreciate  your  great  little 
magazine,  though  we  apparently  do  not 
make  much  of  a  sputter  about  it.  Fully 
answering  our  requirements  for  all  trade 
contacts,  we  save  them  all,  and  want  you 
to  know  you  are  doing  a  great,  neighbor¬ 
ly  business  service. 

John  W.  McKinley 

Kiowa  Co. 

Mullinville,  Kans. 


Helpful  and  Informative 

I  have  read  The  Graphic  Arts  Monthly 

for  years  and  have  always  found  your  ar¬ 
ticles  to  be  very  helpful  and  your  adver¬ 
tising  to  be  a  source  of  valuable  informa¬ 
tion. 

Leslie  M.  Wright 
Wright  and  Gold 
2452-J  Tusitala  St. 
Honolulu,  T.  H. 


Pleasure  and  Profit 

I  follow  your  magazine  most  eagerly 
each  month,  and  have  not  only  derived 
pleasure  from  it,  but  some  very  practical 
advice,  which  has  proved  most  valuable 
to  me. 

Mrs.  L.  H.  Steinberg 

Quality  Envelope  Co. 

203  Essex  St. 

Boston,  Mass. 
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hardened  steel 
quick  changeover 
cylinder  fitting  accuracy 
uniformity 

dependable  physical  quality 
no  drilling,  clips  or  screws 
goes  on  like  a  top  sheet 
made  for  all  type  presses! 

IF  YOU  CAN  PRINT  YOU  CAN  DIECUT-SCORE- 
CREASE-PERFORATE  WITH  THE  SAME  PRESS 

Increosed  Production  .  .  Lower  Overhead  ! ! 

The  BAR-PLATE  Steel  Diecuttinq  Jackets  eliminate  the  necessity  for  converting 
your  cylinder  or  platen  presses  and  permits  printing  and  diecutting  on  the  same  press. 

BAR-PLATE  Jacket  requires  only  a  few  minutes  to  install  or  remove.  Precision 
flde  to  fit  the  cylinder  or  platen  and  gives  long  service.  The  BAR-PLATE  Jacket 
ivei  you  increased  production  and  flexibility  of  your  presses,  resulting  In  lower 
verhead  .  .  .  greater  proftts.  DON’T  LET  YOUR  PRESS  STAND  IDLE!!  Print  and 
diecut  on  the  same  press . .  .  Pays  for  itself !  I 

A  Aliist  For  Tiro  Color  Presses  If  You  Want 
The  Most  Lise  Out  Of  Your  Presses! 

PRINT  ON  FIRST  CYLINDER  —  DIECUT  ON  SKOND  CYLINDER 


/tl/INt/FACrUKm  CO. 

2  EAST  PEARL  STREET,  NEW  HAVEN  13,  CONNECTICUT 


New  Graphic  Arts  Books 


Book  on  Best  Advertising 

Volume  2  of  Best  National  Advertising 
of  The  Year  for  1949-1950  is  now  avail¬ 
able,  it  is  announced  by  Burton  Browne, 
president  of  Milline  Publishing  Co.,  who 
issued  the  book.  Mr.  Browne,  retired  ad¬ 
vertising  agency  head,  issued  the  first  of 
the  “Best  Advertising”  books  last  year 
and  the  response,  both  from  the  adver¬ 
tising  profession  and  students  of  adver¬ 
tising,  was  so  great  that  he  has  made  it 
an  annual  publication. 

The  new  volume — covering  advertise¬ 
ments  published  in  1949 — contains  153 
ads  judged  by  a  panel  of  experts.  Nine 
authorities  in  merchandising,  layout,  art 
direction,  design,  copy,  illustration,  pub¬ 
lic  relations  and  typography  comprised 
the  panel  which  selected  this  year’s  “best” 
from  among  the  hundreds  of  advertise¬ 
ments  studied  through  consumer  reader- 
ship  surveys. 

The  board  of  judges  this  year  con¬ 
sisted  of:  Lawrence  Sizer  (vice-president 
in  charge  of  advertising  and  sales  pro¬ 
motion  for  Marshall  Field  &  Co.);  John 
Rawlings  (eminent  photographer  and 
president  of  the  Society  of  Photographic 
Illustrators);  Lester  Rondell  (eminent 
New  York  art  director);  Douglas  M. 
Smith  (president  of  the  Chicago  Art  Di¬ 
rectors  Club) ;  Norman  Bel  Gcddes  (dean 
of  industrial  designers);  Robert  May 
(copy  chief  of  Montgomery  Ward  &  Co.); 
Ben  Stahl  (famous  illustrator);  Steve 
Hannagan  (publicist  extraordinary);  and 
Professor  Charles  Kinison  (head  of  the 
School  of  Printing,  Ohio  University,  and 
authority  in  typography).  Roy  E.  Larsen 
(president  of  Time,  Inc.)  has  written  the 
foreword  for  the  1949-1950  volume. 

In  this  year’s  “Best  Advertising”  selec¬ 
tions,  an  expressed  preference  by  adver¬ 
tising  men  has  resulted  in  the  inclusion 
in  the  new  volume  of  a  greater  number 
of  industrial  ads  than  appeared  last  year. 
Another  variation  in  the  new  volume 


will  be  explanatory  comments  by  the 
ludges  on  each  of  the  ads  selected  as 
“best.” 

As  in  th^  first  volume,  advertisemcius 
selected  by  both  the  consumer  readership 
group  and  the  judges  also  were  checked 
with  the  sales  managers  of  the  companies 
whose  products  or  services  were  being  ad¬ 
vertised,  to  appraise  results  and  deter¬ 
mine  if  they  warranted  the  expenditure 
for  the  advertising  in  question. 

Mr.  Browne,  who  conceived  the  idtj 
of  selecting  the  best  ads  and  received 
wide  acclaim  in  the  profession  for  the 
project,  reported  that  this  year’s  distribu¬ 
tion  will  be  greater  to  public  schools, 
company  libraries,  printing  establishments 
and  art  studios  because  the  book  is  con¬ 
sidered  a  textbook  for  the  advertising 
and  allied  professions,  and  because  it  is 
inspirational  for  students  of  advertising. 
Many  such  organizations,  aware  that  the 
edition  is  limited  in  number,  already  have 
ordered  copies  to  insure  one  for  reference 
and  study. 

It  is  a  handsome  case-bound  book  con¬ 
taining  164  pages  approximately  11  Vi  x 
14  Vi  inches.  It  sells  for  $15.00  plus  25c 
for  postage  and  handling  and  can  be  ob¬ 
tained  from  GAM. 

Book  on  Steel  Engraving 

With  the  many,  many  types  of  repro¬ 
ducing  the  written  word,  or  message, 
one  of  the  oldest,  perhaps,  is  that  of 
steel  engraving.  In  spite  of  this  fact,  the 
art  of  steel  engraving,  or  information 
about  it  is  at  a  bitter  minimum.  With 
new  methods,  mechanized,  and  elec¬ 
tronic,  there  arose  a  crying  need  for  in¬ 
formation  on  the  entire  subject.  The 
development  of  steel  engraving  into  its 
modern  present  day  form,  its  voluminous 
use  in  the  stationery  field  today,  and  it' 
increasing  use  in  other  portions  of  the 
graphic  arts  world,  provided  a  founda- 
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BRACKETT  STRIPPING  MACHINE  COMPANY  •  TOPEKA,  KANSAS 


UNITS  AT  THE  SHOW? 


^vieitU 
‘POWW-UfT' 

JOGGER  If  you  weren’t  at  the  Graphic  Arts  Exposition  In 

I  Chicago  you  passed  up  a  great  Show.  Crowds 

daily  thronged  our  Booth  (shown  below).  They 
saw  the  fast,  rugged,  highly  efficient  BRACKETT 
JOGGERS  in  action.  They  saw  the  swift,  sleek 
BRACKETT  “Utility”  Stripper  at  work;  saw  ex¬ 
amples  of  amazing  cost  reduction;  of  greater  vol¬ 
ume  per  hour;  of  more  profit  per  day.  And  they 
bought  every  machine  in  our  Booth  and  booked 
orders  for  many  more!  Yes  ...  it  was  a  tre¬ 
mendous  Show.  You  missed  a  lot  if  you  weren’t 
'  there.  But  why  go  on  missing  the  profit-potentials 

,  of  BRACKETT  Equipment.  Get  a  BRACKETT 

\  JOGGER  (sizes  15x15;  20x20;  30x30  ;  38x38  and 

48x48  with  Power  Lift).  Or,  streamline  your  strip- 
ping  with  a  “UTILITY”  Stripper  and  cash  in! 
infiGlR  Write  us. 


The  Graphic  Arts  Monthly — October,  1950 


139 


1 


THOMSON  ELECTRIC  DIE  HEATER 

•  For  HOT  EMBOSSING  and 
EXTRA  PROFITS  on  all  iixe 
THOMSON,  CHANDLER  &  PRICE 
and  KLUGE  PLATEN  PRESSES. 

Sand  for  illuttratod  foldar. 
THOMSON  -  NATIONAL  PRESS  CO. 
PRANKLIN,  MASS. 

New  York  Office:  23  Eact  26tli  St. 
Chicene  Office:  816  W.  Arthingten  St. 


Buckie's 

Comfort 

Black  Ink 


PINE  FOR  PROOFING 

There’s  much  comfort  In  using 
Buckle’s  COMFORT  Black  Ink.  It 
works  on  most  papers — won’t  dry 
on  press  (saving  wash-up!)  and 
womt  skin  in  the  can. 

’’COMFORT”  penetrates  quickly 
and  sets  fast.  Comfort,  too.  when 
using  sulphite  bond,  eggshell  and 
other  soft  finished  stock! 

Free  Sample! 

Send  name  on  company  lelterheod. 


INKS 


ROLLERS 


BUCKIE  Printers'  Ink  Co. 

238  E.Sth.St.  PjuI  708  S.  Clerk,  Chicago 


tion  for  Robert  N.  Steffens  to  write  and 
compile  the  information  appearing  in  his 
Engraved  Stationery  Handbook. 

Here  is  virtually  the  only  compre¬ 
hensive  book  available  on  this  subject. 
Besides  being  extremely  well  written, 
the  information  contained  in  its  430 
pages  leaves  little  to  the  imagination  of 
the  reader.  As  the  author  states,  it  is  a 
book  written  for  the  layman,  the  begin¬ 
ner,  and  the  skilled  craftsman.  Each 
subject  discussed  is  presented  in  under¬ 
standable  language. 

The  book  covers  the  history,  the  tools, 
the  presses,  the  methods,  the  acids,  the 
treatments,  and  practically  every  other 
phase  of  this  field.  To  supplement  the 
text  matter,  Mr.  Steffens  goes  so  far  as 
to  list  by  number  and  name,  the  parts 
for  modern  die  stamping  presses. 

Well  illustrated,  and  including  14  en¬ 
graved  plates,  this  book  is  truly  the 
handbook  of  the  engraved  stationery 
field. 

It  is  published  by  The  Cronite  Co., 
Inc.,  and  can  be  obtained  from  GAM 
for  $10.00  plus  25c  for  postage  and  han¬ 
dling. 


Course  for  Student  Printers 

Here  is  a  practical  student  printer’s 
course  published  by  the  Chas.  A.  Bennett 
Co.  and  written  and  arranged  by  Merle 
A.  Clark,  a  former  instructor  of  print¬ 
ing.  As  the  author  states,  these  lessons 
and  work  problems  were  tested  and  re¬ 
tested  on  his  students  over  a  period  of 
15  years. 

It  is  obvious  that  a  course  of  this  kind 
must  be  used  where  facilities  are  avail¬ 
able  for  actual  use,  and  would  therefore 
lend  itself  admirably  to  the  student  print¬ 
ers  as  well  as  the  apprentice.  Each  lesson 
is  complete  with  work  sheets  and  is  de¬ 
signed  to  teach  a  student  the  funda¬ 
mentals  in  a  workman-like  manner. 

This  student  course  is  punched  for 
loose-leaf  binding,  and  will  fit  a  stand¬ 
ard  note  book.  It  can  be  obtained  from 
GAM  for  $2.40  plus  25c  for  postage  .ind 
handling. 
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THE  NEW  FULLY  AUTOMATIC  POLY  "50" 

As  Shown  at  the  National  Graphic  Arts  Exposition 

Made  by  M  ♦  A  ♦  N 

Maschinenfabrik  Augsburg  Nuernberg  A.  G. 

FEATURING 


•  CHAIN  DELIVERY 

•  FOUR  TRACE  RED 

e  SHEET  SLOWDOWNS 

•  AUTOMATIC  OILING 

•  SINGLE  SHIFT  LEVER 

•  PUSH  BUTTON  CONTROL 

•  IMPRESSION  CONTROL 

•  SUCTION  PILE  FEEDER 

•  DOUBLE  ACTION  PYRAMID  INK  SYSTEM 

•  SELF  LOCKING  CHASES 

•  ROLLER  BEARINGS 

•  TWO  REVOLUTION  SYSTEM 


SPECIFICATIONS 

•  Maximum  iheet  site  U'A  x  20'/>" 

•  Maximum  form  on  bed  13  x  20 V2" 

•  Maximum  form  In  self  locking  chase  13  xis" 

•  Power  required  3  HP 

Physical  Dimensions: 

I  Length  7'6" — Width  4' 
Height  without  soray  gun  4' 
Height  with  chain  delivery 
<  opened  6' 

Floor  Space: 

{wSlfht 

.  .  /Infinitely  variable  between 

Speed:  tuoo  •  sooo  i.  p.  h. 

Fountain  Specifications: 

1  2  form  rollers 

Interchangeable  {  2  distributor  rollers 
f  I  doctor  roller 

3  vibrotors— 3  removable  vibrators 


HANDLES  4V'2  POUND  MANIFOLD  TO  28  PT.  BOARD 

For  full  Information,  write  to 

PARSONS  &  WHITTEMORE,  INC. 

10  EAST  40th  STREET  •  NEW  YORK  16,  NEW  YORK 


I¥e  ws 
Notes 

for  additional  news  see  page  82 

AIGA  Forms  1951  Committee 

The  formation  of  a  Committee  for  the 
1951  Printing  for  Commerce  Exhibition, 
annual  commercial  printing  show  of  the 
American  Institute  of  Graphic  Arts,  has 
been  announced.  Under  the  chairman¬ 
ship  of  William  H.  Walling,  chairman  of 
the  board  of  Rogers-Kellogg-Stillson,  Inc., 
the  Committee  will  select  a  jury  of  dis¬ 
tinguished  designers,  typographers,  print¬ 
ers  and  users-of-printing  to  judge  the  en¬ 
tries.  The  exhibition  is  scheduled  to  open 
in  New  York  on  January  29,  1951,  and 
the  call  for  entries  will  go  out  early 
in  September. 

The  1950  exhibition,  covering  com¬ 
mercial  printing  produced  in  1949  was 
exhibited  at  the  Architectural  League  in 
New  York,  at  the  Library  of  Congress 
in  Washington  and  will  be  shown  for 
the  remainder  of  the  year  at  the  major 
printing  centers.  The  271  pieces  selected 
are  now  available  in  a  permanent  collec¬ 
tion  for  use  by  schools  and  colleges  to 
further  the  interest  in  and  general  level 
of  good  printing. 

In  addition  to  Mr.  Walling  the  Com¬ 
mittee  is  composed  of  the  following: 
Lester  Beall  (designer);  Albert  H.  Clay- 
burgh  (vice-president  of  Albert  D.  Smith 
&  Co.);  Freeman  Craw  (art  director  of 
The  Tri-Arts  Press);  Harold  M.  Davis 
(president  of  Davis,  Delaney,  Inc.);  Stu¬ 
art  Dickinson  (printing  executive  with 
Guide-Kalkhoff-Burr,  Inc.);  Allen  F. 
Hurlburt  (art  director  of  the  National 
Broadcasting  Company);  Abbott  Kimball 
(president  of  Abbott  Kimball  Co.,  Inc.); 
Philip  Klein  (Linographer);  Hortense 
Mendel  (promotion  director  of  The  Com¬ 


posing  Room,  Inc.);  Robert  Pliskin  (art 
director  of  Anderson,  Davis  &  Platte, 
Inc.);  and  Ferdy  Tagle  (principal  of 
The  New  York  School  of  Printing). 

New  Linotype  School  In  Chicago 

A  course  in  Linotype  operation  is  now 
available  in  {he  Chicago  area  for  the  first 
time  since  before  the  war,  at  the  newly 
launched  Chicago  Linotype  School,  637 
S.  Dearborn  St.,  Chicago  5. 

Designed  to  accommodate  full-time  or 
part-time  students,  CLS  offers  flexible 
schedules  which  can  be  met  with  as 
little  as  two  hours  attendance  per  day. 
Individual  instruction  allows  each  stu¬ 
dent  to  advance  strictly  according  to  his 
own  aptitude  and  the  amount  of  time 
he  is  able  to  devote  each  week  to  the 
training.  One  hundred  hours  are  re¬ 
quired  to  complete  the  course. 

After  a  brief  introductory  phase,  stu¬ 
dents  are  given  practical  assignments  in 
varied  types  of  composition.  The  in¬ 
structors,  who  are  themselves  veteran 
practical  men,  guide  the  students  through 
to  a  solution  of  these  problems.  Funda¬ 
mentals  are  thoroughly  covered  in  the 
course  and  graduates  are  considered  to 
be  fully  prepared  to  take  their  places  in 
any  machine  composing  room. 

1951  Printing  Week 
Stamp  Contest 

The  winner  of  the  1951  Printing  Week 
Stamp  Contest  sponsored  by  the  Interna¬ 
tional  Association  of  Printing  House 
Craftsmen,  Inc.,  is  Kenneth  S.  Clodfelter 
of  Baltimore,  Md.  His  design  was  se¬ 
lected  from  a  total  of  58  entries  that 
came  from  various  parts  of  the  United 
States,  Canada  and  Honolulu,  Hawaii. 
He  will  receive  the  first  prize  award  of 
a  cup,  suitably  inscribed. 

The  following  contestants  have  quali¬ 
fied  for  honorable  mention  certificates: 
Emil  Georg  Sahlin,  Buffalo,  N.  Y.  (2nd 
place) ;  Glenn  M.  Pagett,  Indianapolis, 
Ind.  (3rd  place);  Kenneth  S.  Clodfelter, 
Baltimore,  Md.  (4th  place  in  addition  to 
1st);  Gene  Rice,  Chicago,  Ill.  (5th  and 
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VIRKOTYPE  Model  H,  Hand  Proceji  Unit 


COMPOUNDS  AND  NIKS 

VIRKOTYPE  Compounds  and  Inks 
are  chemically  engineered  to  do 
"stand-out’!  work’  for  you.  TeU_  us 
about  your  present  raised  printing 
equipment  and  ask  for  free  test  sam¬ 
ples  today. 

'Exclusive  trademark  registered 
U.  8.  Patent  Office. 


_  S  t  V  _ 

'Z’-'jy' . 

VIRKOTYPE  CORPORATION 

Main  Office  and  Plant: 

1 1 1  Rock  Ave.,  Plainfield,  N.  J. 
Midwest  Sales  and  Service: 

1637  Goold  Sf.,  Racine,  Wis. 
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You  can  easily  turn  out  distinctive 
printing  that  sparkles  and  sells  .  .  . 
VIRKOTYPED  business  and  social 
stationery,  booklets,  menus,  labels, 
advertising  specialties.  Improve  your 
printing  .  .  .  put  your  shop  out  in 
front.  VIRKOTYPE  is  the  new  way 
to  reach  for  new  customers,  for  new 
jobs  from  old  customers.  Attach 
VIRKOTYPE  to  your  high  speed 
press  and  get  set  for  volume  business. 

Terms  are  available 

CLIP  AND  MAIL  THIS  COUPON  TODAY! 

VIrkotype  Oorp.,  Ill  Rook  Ave.,  Plainfleld,  N.J. 

JK-2  Send  information  and  nrices: 

□  Model  H.  Hand  Proceea  Unit  □  PuUy  au¬ 
tomatic  models  □  Send  free  samples  of 
VIRKOTYPE  Compounds.  Details  about  our 

{iresent  equipment  are  given  on  the  attached 
etterbead. 

Firm  Name . . 

Address . 

City.  State . 

Signature . 


VIRKOTYPE  Model  A,  Fully  Automatic 


8th  place);  Edward  Ahrciib,  BuAalu, 
N.  Y.  (6th  place);  Robert  Azzaro,  Balti¬ 
more,  Md.  (7th  place);  Byron  Smith, 
Baltimore,  Md.  (9th  place) ;  and  Ted 
Suchrxlolski,  BufFalo,  N.  Y.  (10th  place). 

The  contest  was  judged  on  June  7 
by  a  panel  of  three  judges:  Ernest  F. 


Winning  potter  ttamp  design 


Trotter,  editor  of  Printing  Magazine; 
Philip  R.  Bookbinder,  of  King  Typo¬ 
graphic  Service  Corp.,  New  York;  and 
.\lex  G.  Highton,  noted  Newark  typog¬ 
rapher. 

All  awards  were  presented  at  the  an¬ 
nual  convention  of  the  International  As¬ 
sociation  of  Printing  House  Craftsmen. 
Inc.  Each  design  entered  in  the  contest 
was  on  display  at  the  convention. 

Milwaukee  Journal  Book  on  ROP 
Newspaper  Color  Reproduction 

A  190-page  book  that  should  be  of 
considerable  interest  to  engravers  and 


printers  everywhere  has  just  been  pub¬ 
lished  by  The  Milwaukee  Journal,  333 
W.  State  St.,  Milwaukee,  Wise.  It  deals 
comprehensively  for  the  first  time  with 
run  of  newspaper  color  reproduction  and 
includes  more  than  50  full-color  exam¬ 
ples,  as  well  as  two  supplements  run  on 
newsprint.  , 

Packeil  into  the  book  are  the  thousands 
of  hours  of  practical  experience  in  han¬ 
dling  run  of  paper  color  at  The  Milwau¬ 
kee  Journal.  The  book  should  materially 
shorten  the  trial-and-error  period  for  any 
newspaper  inaugurating  or  enlarging  its 
facilities  for  color  printing.  New  tech¬ 
niques  are  thoroughly  discussed,  as  well 
as  the  engraving  and  photographic  prob¬ 
lems  that  arise  with  changing  methods. 

The  purpose  of  the  book  is  to  assist 
other  newspapers,  advertisers,  agencies, 
graphic  art  suppliers  and  equipment 
manufacturers  in  finding  a  practical  ap¬ 
proach  to  the  use  of  this  rapidly  grow¬ 
ing  medium. 

Illustrations  are  varied,  ranging  from 
fashion  to  foods.  Of  especial  interest  are 
chapters  on  what  color  is  and  its  use. 
Numerous  examples  show  the  increase 
of  sales  of  products  influenced  by  the 
use  of  color,  and  there  is  a  discussion  of 
the  pulling  power  of  color  over  black 
and  white. 

Precise  definitions  of  terms  are  given 
in  the  book  to  promote  a  better  under¬ 
standing  with  artists,  engravers  and 
others  familiar  with  color.  Also,  there  is 
an  intelligible  discussion  of  how  color 
IS  really  radiant  energy.  In  other  words, 
color  is  light.  The  radiant  energy  of  the 
sun  is  white  light  containing  all  the  col¬ 
ors  of  all  wave  lengths.  When  these 
various  wave  lengths  are  separated,  the 
individual  colors  become  apparent.  Na- 
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THERE’S  MORE  THAN  MEETS  THE  EYE 
IN  THIS  Mm¥W 


DESIGN  .  .  .  Streamlined  —  extended 
table  area  —  built-in  fluorescent  table 
light  and  tape  magnifler.  Non-repeat 
and  two-hand  safety  devices  are  stand¬ 
ard  equipment.  Table  in  front 

of  knife,  38"  in  bock. 

CONSTRUCTION  .  .  .  “One-Shot" 
Automatic  Metered  Lubrication.  Worm 
and  worm  wheel  completely  enclosed 
and  lubricated  in  sealed  oil  bath. 


AUTOMATIC  CUTTER 

Style  370  Hydraulic  Clamp 


Like  hundreds  who  already  have  seen 
this  cotter  —  you  too  will  say,  "That's  for 
me!"  At  first  sight  you  can  tell  it’s  smartly 
designed,  conveniently  arranged,  and  j 
solidly  built.  Then  look  into  it  further  — 
find  out  about  its  features  —  its  ease  of 
operation  ...  its  many  engineering  re¬ 
finements.  Then  look  up  your  dealer 
and  place  your  order!  Look  to  the  future 
with  Challenge  —  put  your  cutting  on 
*he  table  of  the  new  370  Automatic 
Cutter  .  .  .  now. 

THE  CHALLENGE  MACHINERY  COMPANY 

Office,  Factories  and  Show  Room: 
grand  haven,  MICHIGAN 
Over  50  Yean  la  Service  of  the  Graphic  Arts 
DEALERS  IN  All  PRINCIPAL  CITIES  662 


HYDRAULIC  CLAMP  .  .  .  rises  5" 
above  table.  May  be  moved  independ¬ 
ently  of  knife.  Clamp  always  parallel; 
pressure  and  timing  adiustable. 
BACK-GAGE  .  .  .  Operated  by  large 
hand  wheel  —  complete  travel  in  S'A 
revolutions.  Back-gage  is  “Easily- 
Squared",  locks  directly  on  table;  split 
in  three  sections. 

KNIFE  BAR  and  KNIFE  .  .  .  Guarded 
both  ends.  Knife  cuts  with  double 
shearing  motion.  Knife  bar  supports 
have  3’/*"  bearing. 

OPERATION  .  .  .  Push  button  switches 
and  pilot  lights.  Clamp  operated  by 
foot  treadle.  “Tip-toe”  control  brings 
clamp  down.  Operator  con  hold  clamp 
at  ony  position.  Both  hands  are  free 
to  handle  stock,  back-gage  wheel  or 
starting  levers. 


IT’S  EASIEST  WITH 


Quickest,  neatest  and  most  accurate  way  to  show 
margins  on  proofs.  Half  pica  scales  along  edges 
for  accuracy.  Made  of  .030  pressboord  in  sizes: 

7'/4x10</s;  814x514;  for  No.  10,  No.  6V4 
and  exec,  envelopes;  gov't  postal;  business  cord; 
and  miniature  letterhead  for  thumb^rails. 

Complete  set  of  9,  $3.75,  postpaid. 


REYNOLDS  COMPANY 

130  E.  SPRING  ST.  COLUMBUS  15.  OHIO 


turc  does  this  in  the  miracle  of  the 
rainbow.  Science  imitates  it  in  the  glass 
prism  which  creates  a  color  spectrum. 

Advertisers  are  given  eight  reasons  for 
using  color:  1.  To  gain  impact;  2.  to 
gain  product  identification;  3.  to  drama¬ 
tize  a  copy  appeal  or  product  name;  4.  to 
illustrate  a  seasonal  appeal;  5.  to  stimu¬ 
late  a  sales  staff  or  dealer  organization; 
6.  to  show  the  product  with  realism;  7. 
to  surround  the  product  with  beauty  and 
prestige  and  8.  to  give  it  appetite  appeal. 

Some  techniques  utilized  by  The  Mil¬ 
waukee  Journal  are  explained.  These 
include  the  printing  of  “full  color”  from 
only  three  plates  with  no  black,  and 
adaptation  of  magazine  plates  for  news¬ 
paper  reproduction.  One  of  the  newer 
developments  is  the  Bourges  Colortune 
process. 

The  book  cautions  that,  “A  color  ad 
is  not  a  black  and  white  ad  to  which 
color  has  been  added.”  It  should  have 
one  focal  point  and  the  impact  of  color 
should  be  centered  at  this  point  or  lead 
into  it.  And  the  layout  need  not  spread 
to  every  margin  of  the  page.  For  all 
emphasis  b  no  emphasb  at  all. 

The  glossary  of  the  book  covers  such 
widely  used  and  frequently  misunder¬ 
stood  terms  as  dye  prints,  image  reverser, 
process  color,  stripping,  transparency,  etc. 
A  description,  complete  with  illustration, 
is  given  of  the  ingenious  one-shot  color 
camera  and  stroboscopic  light  units. 

The  purpose  of  the  book  is  to  aid  other 
newspapers,  advertisers  and  agencies, 
manufacturers  and  suppliers  in  the  most 
effective  use  of  ROP  color.  For  that  pur¬ 
pose,  2000  free  copies  have  already  been 
dbtributed.  However,  because  of  heavy 
demand,  a  free  distribution  can  no  longer 
be  maintained  and  copies  of  “Production 
of  ROP  Color  at  The  Milwaukee  Journal” 
will  sell  at  $2.50  each. 

IVhen  answering  the  advertisements  or 
sending  inquiries  to  firms  mentioned  in 
the  editorial  columns,  say  you  saw  it  in 
The  Graphic  Arts  Monthly. 
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KMOU)  tHE  ME*}  you  CAU.  OM ! 


^  The  full  names  of  the 
men  you  call  on  are 
contained  in  the 
pages  of  the  PRINT¬ 
ING  TRADES  BLUE 
BOOKS. 


V' 


WL 


The  PRINTING  TRADES  BLUE  BOOKS 

are  the  only  books  listing  complete  information  on  private  and 
commercial  firms  actively  engaged  in  the  Graphic  Arts,  and  in¬ 
clude:  printers,  lithographers,  silk-screen  process  printers,  binders, 
engravers,  paper  box  makers,  typographers,  etc.,  as  well  as  mis¬ 
cellaneous  service  plants  and  dealers  in  equipment  and  supplies. 

CURRENT  BLUE  BOOKS  are  available  for  the  following  States: 


‘Indiana  ‘Minnesota 


*N«rtk  new  YORK  EDITION 

Michigan  North  Dakota  includes  New  York  City  and  State  of 

"  ‘Minnesota  ‘Ohio  EaS^W^EDITION 

‘Missouri  ‘South  Dakota  Includes  Connecticut,  Delaware,  Dist. 

of  Col.,  Florida,  Georgia,  Maine,  Mary- 
1  ‘Nebraska  ‘Wisconsin  I?"**.  Mass.,  N.  Hampshire,  R.  I.,  S. 

Carolina,  Vermont,  Virginia,  W. 
Virginia. 

'Indicates  books  punched  for  loose  leaf,  others  are  library  bound. 


‘South  Dakota 


‘Kansas  ‘Nebraska  ‘Wisconsin 


Write  today  for  complete  information  and  prices 
BLUE  BOOK,  DEPT.  A,  GRAPHIC  ARTS  PUBLISHING  CO. 
608  S.  DEARBORN  ST.,  CHICAGO  5,  ILL. 


New  Idea  to  Stimulate  Sales 
ef  Letterheads  and  Stationery 

A  new  idea  for  helping  printers  and 
lithographers  to  stimulate  the  market 
for  letterheads  and  other  business  station¬ 
ery  has  been  announced  by  the  Neenah 
Paper  Company,  Neenah,  Wis.  Partici¬ 
pating  printers  are  equipped  with  a 
portfolio,  The  Psychology  of  Business  Im¬ 
pression,  which  contains  a  Letterhead  Test 
Kit  of  24  basic  letterhead  treatments,  and 
Opinion  Cards  for  registering  letterhead 
preferences  in  a  nation-wide  survey.  All 
participants  in  the  survey,  both  printers 
and  their  customers,  will  receive  bulletins 
which  report  actual  letterhead  preferences 
in  different  lines  of  business  throughout 
America.  With  the  help  of  these  data, 
printers  can  recommend  specific  letter¬ 
head  treatments  based  on  a  bona  fide 
survey. 

The  Neenah  plan  is  designed  to  have 
both  a  direct  and  an  indirect  effect  on 
sales  of  letterheads  and  associated  busi¬ 
ness  stationery.  According  to  Dan  Hardt, 
sales  manager  of  the  Neenah  Paper  Com¬ 
pany,  “A  vast  amount  of  letterhead  busi¬ 
ness  waits  to  be  developed  by  intelligent 
selling.  Companies  which  change  their 
advertising  campaigns  once  a  year  to  fit 
changing  conditions,  feel  that  they  must 
hold  fast  to  the  same  letterhead  style  for 
decades.  In  fact,  the  letterhead  is  a 
powerful  selling  instrument  which  de¬ 
serves  more  executive  consideration  than 
it  has  received.  One  purpose  of  our  pro¬ 
gram  is  to  stimulate  executives  to  think 
seriously  and  intelligently  about  their 
letterhead  needs.  By  inducing  them  to 
review  their  preferences  and  prejudices 
and  record  them  in  a  national  survey,  we 
will  also  make  them  think  about  their 
own  letterhead  problems.  We  also  hope 


to  simplify  the  printers’  selling  problem 
by  clarifying  his  customers’  letterhead 
ideas.” 

Printers  and  printers’  salesmen  who 
wish  to  participate  in  this  Neenah  pro¬ 
gram  must  agree  to  make  the  letterhead 
test.  This  is  ^one  by  signing  a  Courtesy 
Card  available  through  local  paper  mer¬ 
chants  handling  Neenah  papers.  The 
same  principle  of  control  by  Courtesy 
Card  is  applied  to  stationery  buyers  who 
must  also  agree  to  make  the  letterhead 
test-  Reports  of  the  results  of  the  Neenah 
survey  will  be  released  for  publication  in 
the  graphic  arts  press  and  special  bulletins 
will  be  sent  to  each  participant. 

A  New  House  Organ 

Advance  copies  of  a  new  house  organ 
for  printers,  “Press  Proofs,”  have  come 
to  GAM.  This  new  eight-page  publica¬ 
tion  is  very  attractively  printed  in  two 
colors;  and  editorially  appears  to  be  ex¬ 
cellently  prepared. 

Some  of  the  unusual,  yet  timely,  fea¬ 
tures  are  the  personalized  article  “From 
the  Editor’s  Desk,”  which  is  signed  by 
the  individual  printer  using  the  publica¬ 
tion;  the  use  of  decorative  Ben  Day  tint 
backgrounds;  the  original  cartoons  by 
the  well-known  cartoonist  Bill  O’Malley; 
and  the  extremely  attractive  cover  with 
the  very  pertinent  quotation. 

The  house  organ  is  so  prepared  that 
a  printer  using  it  may  have  his  name, 
address  and  telephone  number,  as  well 
as  his  specialty  carefully  set  in  modern 
type  faces  on  the  front  cover.  The  edi¬ 
tors  of  the  publication  claim  that  it  is 
“A  monthly  message  on  timely  topics 
and  good  printing.” 

The  advertising  has  been  well  han- 
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NONE  OF  THESE  TROUBLES 


.  ,  .  SullJ.r, 

^UVlCttCtf 

Currency  Gift  or  money  holder 
envelopes  are  beautifully  en¬ 
graved  for  bank  use  at  the  Holi¬ 
day  Season  &  for  Everyday  use. 
Available  in  ten  outstanding  de¬ 
signs —  with  outside  envelope 
for  protection. 

Write  today  for  samples  and 
complete  pricing  information. 

©I^TMEl^Nl  ^miES 

n  Q.l  ope  ^ompantj 

CMI<ACtO  _ PAUi 


ART  and  TECHNIQUE  of 

PHOTOENGRAVING 

tr  JUUEN  I.  SOTJBIRAN 

•  Newly  lerised,  this  book  explohu 
the  basic  steps  of  photoengroring. 

e  90  clear  illustrations  with 
full  explanatory  text. 

•  CoTers  completely  half¬ 
tone  and  line  etchings. 

e  Endorsed  by  many  photoengrorers. 

Send  check  for  St  JO 
plus  25c  for  postage  and  handling 

The  Graphic  Arts  Monthly 

eos  S.  DEABBOBN  ST..  CmCAGO  5 


died  and  held  in  moderation.  GAM  is 
complimented  by  the  use  of  “Graphic 
Arts  Oddities”  for  we  are  sure  that  print¬ 
ers’  customers  will  be  just  as  interested 
in  these  interesting  facts  as  printers 
themselves  are. 

All  in  all  “Press  Proofs”  appears  to  be 
a  well  prepared  monthly  publication.  It 
should  do  a  bang-up  job  in  building 
good-will  and  customer  relationships  for 
those  printers  who  use  it.  We  understand 
that  only  one  printer  in  a  commuuits' 
may  have  the  publication. 

Additional  information  may  be  ob¬ 
tained  by  writing  to  GAM. 


ATF  Uses  Household  Article 
for  Good  Employee  Relations 

ATF  Incorporated,  which  has  used 
phonograph  records  and  jigsaw  cut-outs 
to  demonstrate  the  economics  of  busi¬ 
ness  to  its  employees,  has  come  up  with 
still  another  device  to  show  how  its  in¬ 
come  dollar  is  divided. 

In  a  24-page,  cartoon  style  annual  re¬ 
port  to  employees  designed  to  give  an 
account  of  operations  and  earnings  dur¬ 
ing  the  Rscal  year  ended  March  31, 
1950,  the  company  enclosed  a  set  of 
eight  iced  beverage  coasters  imprinted  in 
two  colors  with  a  pie-chart  breakdown 
of  the  company’s  income  dollar. 

The  reverse  side  of  the  coasters  is  im¬ 
printed  with  a  list  of  ATF’s  five  subsidi¬ 
aries  in  the  printing,  furniture,  elec¬ 
tronics  and  plywood  businesses. 

“Putting  the  economic  story  of  busi¬ 
ness  on  a  useful  household  article  serves 
two  purposes,”  Thomas  Roy  Jones,  ATF 
Incorporated’s  president,  said.  “First, 
the  pie-chart  breakdown  of  the  com¬ 
pany’s  income  dollar  impresses  upon  the 
employee  the  fact  that  he  receives  a  fair 
share  of  the  income  dollar.  Next,  it  is 
designed  to  stimulate  discussion  of  the 
economics  of  business  as  a  conversational 
topic  in  the  employee’s  home.  For  in¬ 
stance,  in  order  to  answer  questions 
stimulated  by  appearance  of  the  coasters. 


l.SO 
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America's 

LEADING 

Independent 

WASTE  PAPER 
PACKERS 

Operating  in 

CHICAGO  •  NEW  YORK 
PHILADELPHIA  *  WASHINGTON,  D.C. 
KALAMAZOO,  MICH. 

Consult  us  on  carload  or  truckload  shipments 

MOh  awk  4-5700 
THOMAS 

Paper  Stock  Company 

1500  N.  Hooker  Street 

CHICAGO  22,  ILLINOIS 
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Our  Battery  of 
AUTOMATIC 

STRINGING  MACHINES 

Is  at  Your  Service 

Send  Us  YOUR  SAMPLES  OR 
SPECIFICATIONS  FOR  QUOTATION 
Your  Inquiry  Will  0*t  an  Early  Reply 


WILDER  INDEX  COMPANY 


AMERICAN 

ROLLERS 


BETTER  MADE  for 
BETTER  PRESSWORK 


AMERICAN  ROLLER  COMPANY 

1342  N.  HALSTED  ST..  CHICAGO  22,  III. 
225  N.  New  Jersey.  Indianapolis  4,  Ind. 


the  employee  must  be  familiar  with  the 
facts  and  figures  about  his  companji 
contained  in  the  special  report  we  pre¬ 
pare  for  him. 

“American  industry  can  be  proud  of 
the  story  of  fairness  and  progress  it  has 
to  tell,  but  it  can't  be  told  in  the  lan¬ 
guage  of  professional  accountants  and 
financiers.  It  has  to  be  dramatized  and 
presented  in  a  manner  which  everyone 
can  understand.  That’s  what  we  are  at¬ 
tempting  to  do  with  our  cartoon  style 
reports  to  employees  and  such  devices  as 
iced  beverage  coasters  and  jigsaw  cut¬ 
outs.” 

ATF  Incorporated  is  the  parent  com¬ 
pany  of  American  Type  Founders,  Inc.. 
Elizabeth,  N.  J.,  and  Brooklyn  and 
Mount  Vernon,  N.  Y.,  printing  equip¬ 
ment  manufacturer;  Daystrom  Corpora 
tion.  Clean  and  Friendship,  N.  Y.,  and 
Balboa  Pacific  Corporation,  Fullerton. 
Calif.,  both  manufacturers  of  tubular 
steel  household  furniture;  Daystrom  La¬ 
minates,  Inc.,  Daystrom,  N.  C.,  hard  ply 
wood  and  lumber  producer;  and,  Fred 
erick  Hart  &  Co.,  Inc.,  Poughkeepsie. 
N.  Y.,  electronics  equipment  manufac 
turer. 

The  ATF  story  for  the  past  year  is 
told  in  a  series  of  cartoons  and  photo¬ 
graphs  simulating  a  theater-setting  with 
the  ATF  family  in  attendance.  The  story 
is  narrated  by  Mr.  ATF  Dollar,  a  cartoon 
figure  who  has  appeared  in  previous 
ATF  employee  reports.  A  villain  named 
Wastie,  a  cartoon  character  who  has  ap- 


"€6teeck  ’Dliin  Pc 

REDUCE 


apers 


TYPING,  MAILING  and  FILING  EXPENSES 

Recommended  for  Thin  Letterheads,  Copies,  Records,  Advertising. 

PLEASE  WRITE  FOR  SAMPLES 

Esieeck  Manufacturing  Co.,  Turners  Falls,  Mass. 
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(^UoM  *  SELL  AS  A  UNIT 


CAUCNIDNDPtK 
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CASION  UTILITY  BOX 


SELL  AS  A  LIMIT 


is  standard  equipment  in  many  composing  rooms 

Combining  quality  with  speed 

^QQCyQEEyQBEQB^^  and  ease  of  production 


Make-up,  lock-up,  makeready, 
greatly  reduced,  press  work  and 
gathering  cut  in  half  or  less  by 
setting  in  multiples. 


PRINTERS  SAY: 

"We  saved  2%  hours  composition  time  on  our  llrst  Job." 

"We  saved  20,000  press  Impressions  on  our  first  job.” 

“We  are  setting  many  of  our  forms  two-up,  cutting  our  impressions  in 
half.” 

"We  saved  three-fourths  of  our  gathering  by  setting  four-up.” 

"Our  forms  look  better,  cost  less.” 

HONIG  RULE  CUHER 

Capacity  100  picas  by 
nonpareils  and  points 


World’s  sole  manufasturer  of 

BROACHING  MACHINES 

AND 

VERTICAL  RULE 
SUPPLIES 

ASK  THE  PRINTER  UNIVERSAL  MONO  -  TABUUR  CORP. 

'^WrZ%Jrl^r»€u!'arT‘  706  OLIVE  STREET,  DALLAS  1,  TEXAS 
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»AftTS  4  SUMlliS 

THE  BEST  FOR  LESS  IN 
COMPOSING  ROOM  PARTS 

Compare  these  prices 
We  back  the  quality  1 00  % 

FIRST  ELEVATOR  PARTS 

E1SS2  nntEler.  lack  Jaw . {11.50 

E120I  First  Eler.  Jaw  adj.  lar .  3.70 

E121U  First  Elev.  Daplei  tail .  8.00 

E3liF1ntElev.Sef.klKk .  4.30 

E374  Fint  Elev.  Dap.  Rail  Cap .  l.iO 

El 547  Fint  Elev.  Dap.  Rail  Lever  ...  2.20 

MONTGOMERY  COMPANY,  INC. 

TOWANDA,  PA. 


TANG® 


ASTENEIl$ 
on  your  next  LOOSE  LEAF  job 


This  popular  loose  leaf  cover  with 
built-in  double  prong  fasteners  and 
reinforced  metal  binding  holes  can 
be  furnished  complete  or  converted 
from  your  printed  stock.  4  grades  of 
material,  wide  color  range.  For  Cata¬ 
logs,  Reports,  Surveys,  Price  Lists, 
Presentations,  Manuals,  etc. 

Writs  for  tomplet  and  pricoi 


pcarcd  in  company  incentive  poster:,,  has 
a  principal  part. 

Printed  on  ATF  offset  presses  and 
utilizing  American  Type  Founders’  type 
faces,  the  booklet  starts  off  by  reminding 
I  the  employees  of  the  keen  competition 

experienced  as  wartime  pent-up  demand 
I J  for  products  was  satisfied.  It  then  shows 
the  measures  the  company  took  to  meet 
competition. 

^  After  demonstrating  in  a  series  of  sim¬ 

plified  charts  how  the  income  was  dis- 
S  tributed,  the  booklet  compliments  em- 

I  50  ployees  for  their  cooperation  in  cutting 
costs.  It  ends  with  a  simulated  acrobatic 
finale  demonstrating  that  by  lowering 
1.00  factory  costs,  scrap  and  service  problems, 
1.30  the  ATF  salesman  is  put  in  position  to 

I  reach  the  customer  and  get  his  order. 

2.20 

1950  “Best  of  Industry” 

Direct  Mail  Contest  Awards 

The  “Best  of  All  Industry”  Grand 
Award  was  won  by  Abbott  Laboratories. 
North  Chicago,  Ill.,  in  the  annual  com¬ 
petition,  now  in  its  22nd  year,  sponsored 
by  the  Direct  Mail  Advertising  Associa- 
__  tion,  at  its  33rd  annual  conference  at 
the  Roosevelt  Hotel  in  New  York.  Pre- 
▼  sentation  of  awards  to  48  winners  in 
1/  various  classifications,  together  with 

I  awards  for  seven  “Limited  Budget  Cam- 

mm  '  paigns”  was  made  at  the  opening  break- 
fast  session  by  Dr.  Robert  A.  Love,  di¬ 
rector,  Evening  and  Extension  Division, 
,  .  •  City  College  of  New  York,  who  served 
l__  as  chairman  of  contest  judges. 

HllS  The  number  of  entries  this  year  was 

with  greater  than  ever  before  in  the  historj 

I  and  of  the  international  competition.  Dr. 

i  can  Love  pointed  out,  making  the  work  of 
erted  the  judges  extremely  difficult,  due  to  the 
Im  of  high  quality  and  exceptional  features  of 
the  campaigns  submitted. 

^  Innovations  in  this  year’s  competition 
were  the  selection  of  a  Grand  Award,  as 
well  as  the  selection  of  “Limited  Budget 
Campaigns”  on  the  basis  of  low-cost, 
small-scale  direct  mail  operations  pointed 
toward  a  single  sales  or  promotion  objec¬ 
tive.  Serving  as  judges  with  Dr.  Love 
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For  Davidion,  Multilith 
and  Kluge 


MISSOURI-CENTRAL 
TYPE  FOUNDRY 
Wiehit*  I.  K«nt«s 
DIXIE  TYPE  It  SUPPLY  CO 
1712  Wtrrier  Road 
Birmingham.  Alabama 
ATILBAR  MFC.  CO..  ln«. 
Chaaltrton.  Ind. 


Model  W  for  Powder  and  Water  or 
Liquid  Solutions 


Est.  1865 


All  Kinds  of  Rollers  for 

PRINTING  and  LITHOGRAPHY 

Distributors  of  Moreiond  Corp.  Rubber  Roiiers 

ALL  GOOD -ALL  TRUE 


GODFREY  ROLLER  COMPANY 

WILLIAM  P.  SQUIBB,  President 
211-21  N.  Camac  Street,  Philadelphia 


(flQUflT€X)\DflTnPflBflSO 


Seamless  Tubings  for  Offset  Dampening  Rollers 
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A  little  fellow  who  does 
a  big  job 


SLITTER  and 
REWINDER 

•  IT'S  FASTER  . .  . 

New  Patented  Frictions 

•  IT'S  LIGHTER  ... 

Less  expensive  installation 

•  IT'S  VERSATILE  . . . 

Up  to  45"  width  and  40"  rolls 

Making  little  rolls  out  of  big  ones 
con  be  profitable  production  for 
you  on  the  Jacques  Slitter  and 
Rewinder.  It's  precision  built  with 
new,  improved  features  to  handle 
a  variety  of  materials  faster  ot 
least  cost.  Easy  to  operate.  Rolls 
quickly  changed.  Write  today  for 
Slitter  and  Re  winder  Folder. 

D  HOBBS 

MANUFACTURING  CO. 

1^'  20  Salisbury  St.,  Worcester,  Mass. 


MORE  PROFITS 

because  you  Save  Time, 
Stock,  Errors 

HowToCut  Guide 

Shows  which  way  to  cut  stock  for  frac¬ 
tional  sized  pieces  to  secure  the  greatest 
number.  Shows  extra  pieces  that  can  be 
cut  from  the  trim. 

Size  8^x12  or  8^x14  with  space  for 
imprinting. 

Only  $2,00  for  thU  valumblo  thmrt. 
Plomto  odd  2Se  for  kmodUng  mod 
$ond  remittance  trilh  ardor. 

The  Graphic  Arts  Monthly 

608  S.  Dearborn  Chicago  5,  HI- 


were:  Charles  McDonough  (pubhcit) 
manager,  Combustion  Engineering-Super¬ 
heater,  Inc.,  New  York);  William  A. 
Scherman  (ass’t  circulation  manager, 
Time,  Inc.,  New  York);  Herman  Thoe- 
nebe  (John  Falkner  Arndt  Co.,  Inc.. 
Philadelphia) ;  and  Richard  Messner  (vice- 
president,  E.  E.  Brogle  &  Co.,  Inc.,  New 
York). 

Award-winning  campaigru  are  on  dis 
play  at  the  Conference,  attended  b\ 
1,500  men  and  women  from  the  United 
States  and  Canada,  and  will  be  on  exhibi¬ 
tion  in  many  cities  in  both  countries 
during  the  coming  year  by  special  ar¬ 
rangement  with  advertising  clubs,  mer¬ 
chandising  clinics,  business  organizations, 
and  educational  institutions. 


Printing  Institute  Acquires 
New  Building 

A  new  building  has  been  acquired  by 
Printing  Institute,  Philadelphia  school  for 
the  graphic  arts  industry.  The  building, 
located  at  the  southeast  corner  of  Broad 
and  Master  Sts.,  contains  approximately 
9000  square  feet  of  space  and  will  allow 
for  an  efficient  layout  of  the  school’s 
equipment  and  other  facilities.  In  addi¬ 
tion  to  the  library,  there  will  be  a  small 
auditorium  for  the  use  of  the  students 
and  other  various  graphic  arts  groups. 

Training  is  conducted  in  hand  com¬ 
position,  offset  press  operation,  offset 
camera  and  platemaking  and  silk-screen 
printing. 

In  addition  to  training  men  for  the 
graphic  arts  industry,  the  school  conduct 
many  activities  solely  in  the  interest  o( 
serving  the  industry.  During  the  past 
year  the  school  sponsored  demonstrations 
of  Electronography  by  the  inventor,  Wil¬ 
liam  Huebner,  Xerography  by  C.  D. 
Oughton,  a  new  silk-screen  printing  press 
by  its  British  inventor,  William  S.  Mc¬ 
Cormick,  and  the  Aller  Bi-Metallic  Offset 
Plate  by  Ray  Miller  of  the  Frederick  H 
Levey  Co.  Also  conducted  at  the  school 
were  several  forums  on  new  developments 
in  offset  and  silk-screen  printing. 

Founder,  sole-owner  and  director  of 
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For  Better 
Paper 
Cuffing 
Better  Buy 


KNIVES 


DETROIT  CUTTING  KNIVES 

Made  of  special  analysis  steel — heat  treated  to  produce  uniform 
temper  and  precision  ground  by  expert  operators,  DETROIT  KNIVES 
cut  better,  hold  edges  longer  between  sharpening  and  increase  pro¬ 
duction.  Ask  your  jobber  or  write  us.  Supplier:  write  for  list  of  popular 
sizes  in  FACTORY  STOCK  for  IMMEDIATE  DELIVERY, 


DETROIT  EDGE  TOOL  COMPANY 


3425  Wight  St. 


Detroit  7,  Mich. 


I 


When  you  prescribe  this 
superior  plate  for  your 
gravure  work,  you  are 
prescribing  the  finest... 

Fine-grained  ortho 
emulsion,  increased 
speed,  wide  latitude  and 
excellent  keeping  quali¬ 
ties.  Ideally  suited  for 
gravure  screen  plates 
and  line  work. 


or  of 

m 


HOW  TO  BE 

BELT  HAPPY 

WITH  YOUR  Ml EHLE  VERTICAL 

USE  BEAin  PINK  "10-W"  BELTS 

They’re  Pre-Sfretcbed 

Beall's  Belts  are  better  built— of  a  secret 
PINK  composition  (no  rubber)  strengthenec 
by  Sea  Island  Cotton  and  rayon. 

OIL  WON'T  AFFECT  THESE  BELTS! 
Guaranteed  not  to  stretch  more  than  1" 
— or  to  break  (Six  months  service  Guar¬ 
anteed  or  money  back). 

$10.40  POSTPAID 

NOT  AVAILABLE  FOR  LATE  MODEL  V-50 
Order  today  and  be  belt  happy  tomorrow. 

JACK  BEALL  VERTICAL  SERVICE 

641  S.  Dearborn  Street 
WE  9-7407  Chicago  5,  III. 


the  school  is  Samuel  M.  Burt  whose 
background  includes  experience  in  educa¬ 
tion  and  management  consulting  work. 
A  native  Philadelphian,  he  holds  a  Bache¬ 
lor’s  degree  in  education  from  Temple 
University  and  a  Master’s  degree  in  busi¬ 
ness  administration  from  the  University 
of  Pennsylvania.  From  1944  to  1946,  he 
was  with  fhe  Executive  Office  of  the 
President  in  Washington,  D.  C.,  as  a 
consultant  to  Federal  government  print¬ 
ing  and  reproduction  plants.  Mr.  Burt 
has  authored  several  articles  on  printing 
plant  management  and  addressed  print¬ 
ing  teachers  at  last  year’s  convention  of 
the  American  Vocational  Association  on 
the  topic,  “Equipment  for  Graphic  .\rts 
Education  Today.’’ 

Wins  Letterhead  Contest 

Top  honors  for  producing  the  finest 
engraved  letterhead  of  the  year  have 
been  awarded  to  the  Fine  Arts  Engraving 
Company  of  Chicago. 

The  competition,  sponsored  by  the 


THE  J.  E.  DOYLE  COMPANY 

1120  WftT  *«K  LTeifT  ClfVIlANO  13  OHIO 


Engraved  Stationery  Manufacturers  Asso¬ 
ciation,  was  conducted  in  a  novel  man¬ 
ner.  First  all  members  were  asked  to 
submit  the  finest  examples  of  their  work. 
Next  the  entries  were  screened  by  D.  B. 
Eisenberg,  editor.  Graphic  Arts  Monthly, 
and  Harry  Owens,  advertising  manager, 
R.  R.  Donnelly  &  Sons.  Then  the  out¬ 
standing  entries  were  displayed  at  the 
Detroit  convention  of  the  association,  and 
convention  visitors  asked  to  determine 
the  winner  by  popular  vote. 

The  winning  letterhead,  produced  for 


TIME  to  ORDER 
WINTER 

ROLLERS 

PRINTERS  &  LITHOGRAPHERS  ROLLERS 
NATIONAL  ROLLER  COMPANY 

307  PEARL  ST.,  NEW  YORK  7,  N.  Y.  TEL.  BEEKMAN  3-3353 
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BAND!  B0ZS8 

cure  nationally  famous  for  their  con¬ 
venient  and  economical  method  of  pack¬ 
aging  decorative  and  spacing  material. 

Our  competitors  think  so  too!  The  Handy 
Box  idea  originated  by  us — is  now  being 
imitated  under  a  variety  of  names. 

Oui  years  of  experience  have  shown  us  the  correct  assortment  of  oui 
items  that  are  most  helpful  to  the  trade.  We  are  constantly  designing 
new  items  and  improving  on  present  packaging  to  meet  the  require¬ 
ments  of  the  industry.  If  your  dealer  can't  furnish  you  with  a  Handy 
Box  Catalog,  write  direct  to: 


B&LTOTYFE 


Baltimore  2,  Md.  •  Chicago  S.  MIL 


The  “EYES”  have  it... with  Hyre  Lighting! 

Believe  it  or  nf)t,  there’s  nothing 
more  valuable  in composinji  room  I 
or  pressroom  than  the  eyes  of  I 
your  men!  Tired  eyes  lead  to 
errors,  and  errors  are  costly.  \\  hv 
not  have  a  Hyre  lif^htinf^  eiifii- 
neer  plan  scientific  illumination 
for  your  plant,  to  smooth  out 
production  and  increase  profits':' 

If  your  composinfi  room  isn’t 
as  well  lighted  as  the  one  shown 
here,  better  call  us  right  awav. 

fXClUSIVE  OISUIBUTOK 

</vy  KLliClKlC  CO.  of  reeves  drives 

- - 

W.  Ogden  Blvd.,  Chicago  8,  III.  •  CHesapeake  3-6100 
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WRITE 

YOUR  OWN  TICKET... 

FOR  A  DIME! 

We’re  good,  but  don’t  take  our  word 
for  it.  We  want  you  to  find  out  for 
yourself  that  we  do  the  best  job  of 
sharpening  saws,  knives,  cutters  for 
Composing  Rooms,  Stereo  Depart¬ 
ments,  Engravers  and  Electrotypers. 
Uniform  sharpening  in  swage,  shape 
and  height  gives  longer  life,  better 
service,  saves  money.  We  want  you 
to  test  the  truth  of  our  claim  in  your 
own  shop,  under  your  own  working 
conditions : 

CLIP  THIS  AD  TO  ONE  OF 
YOUR  SAWS  AND  WE’LL 
SHARPEN  IT  FREE— GIVE  YOU 
THE  USUAL  24-HOUR  SERVICE 
AND  RETURN  IT  POST  PAID. 

What  can  be  fairer  than  that?  Our 
25  years  of  experience,  our  thousands 
of  satisfied  customers,  our  uncondi¬ 
tional  guarantee  of  workmanship  and 
materials  makes  this  a  safe  proposi¬ 
tion  :  we  know  you'll  like  our  work. 

Remember:  You’re  under  no  obliga¬ 
tion  when  you  give  this  offer  a  trial; 
clip  this  ad  to  a  saw,  mail  it  to  us 
(it’ll  cost  you  a  dime  or  so  for  post¬ 
age,  we  pay  the  postage  back)  and 
you  can  be  the  judge. 

AUTOMATIC 
SAW  SHARPENING 

CO.,  INC. 

735  E.  OHIO  ST. 
INDIANAPOLIS  2,  IND. 


Jordan-Sicbcr  and  Associates,  Chicago  ad- 
vertising  firm,  was  steel-engraved  on 
100%  rag  content  stock.  Its  appeal  lies 
in  the  simple  beauty  of  the  lettering,  the 
effective  placement  of  the  elements  that 
make  up  the  design,  the  choice  of  a  cool, 
dignified  blue-gray  color,  and  the  blank- 
embossed  .line  that  separates  the  firm 
name  from  the  address — all  resulting  in 
a  happy  combination  of  simplicity,  dis¬ 
tinction  and  good  taste.  The  Jordan-Sieber 
Company  uses  engraved  envelopes  of 
matching  design  in  its  correspondence. 

In  recognition  of  the  honor  conferred 
upon  his  company  by  fellow  engravers, 
William  A.  O’Brien,  head  of  the  Fine 
Arts  Engraving  Company,  was  presented 
with  a  handsomely  engrossed  framed  cer¬ 
tificate  by  the  association. 


Delbridge  Social  Security  and 
Withholding  Tax  Chart 

Delbridge  Calculating  Svstems,  2510 
Sutton  Ave.,  St.  Louis  17,  Mo.,  an¬ 
nounces  publication  of  a  new  revised 
edition  of  the  Delbridge  Social  Security 
and  Withholding  Tax  Chart.  The  chart 
is  a  hinged-card,  visible-index  system. 
It  shows  the  new  withholding  deduc¬ 
tions  effective  October  1,  1950  and  also 
shows  the  1  'A  %  social  security  deduc¬ 
tions. 

An  exclusive  feature — three  line  group¬ 
ing  of  answers — eliminates  reading  across 
columns.  The  operator  spots  the  top-line, 
center-line,  or  bottom-line  answer  in  the 
reference  group. 

The  Delbridge  Social  Security  and 
Withholding  Tax  Chart  is  published  in 
four  editions  for  weekly,  biweekly,  semi¬ 
monthly  or  monthly  payroll  periods.  All 
editions  include  a  set  of  tables  treating 
daily  and  miscellaneous  period  deductions. 

A  special  edition  will  also  be  available 
for  miscellaneous  payroll  period  deduc¬ 
tions  covering  1  day  to  31  days  by  steps 
of  one  day. 

The  Delbridge  Chart  is  distinguished 
with  a  warranty  of  accuracy  by  Lloyd’s 
of  London. 
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New  Eqaipment 
and  Supplies 

New  Plasticizers  Replace  Glycerine 
in  Envelope  Seal  Gums 

Great  improvement  in  sealing  quality, 
non-blocking  characteristics,  lay-flat  fea¬ 
tures  and  appearance  of  envelope  seal 
gum  flaps  through  use  of  several  new 
plasticizing  agents  is  claimed  by  Paisley 
Products,  Inc.  The  company  has  been 
conducting  a  continuous  research  program 
on  ways  to  improve  the  machining  quali¬ 
ties  of  its  tapioca  based  seal  gums.  It  has 
found  that  the  hygroscopic  forms  of  plas¬ 
ticizers  formerly  used  in  dextrine  cook- 
ups  have  the  unfortunate  tendency  to  at¬ 
tract  excessive  moisture  from  the  air, 
causing  stored  envelopes  to  stick  or  block 
together  at  the  seal  flaps  in  many  locali¬ 
ties  where  humidity  is  high. 

The  new  plasticizers  do  not  absorb  any 
more  moisture  than  the  envelope  dex- 
trines  themselves,  claims  the  manufac¬ 
turer.  This  has  permitted  their  use  on 
envelopes  destined  for  coastal  areas  and 
tropical  climates,  wherever  it  is  feasible  to 
use  plain  dextrine  gums.  Field  tests  have 
been  extremely  satisfactory,  it  is  stated, 
and  full  production  of  the  plasticizing 
agents  has  begun  for  the  firm’s  prepared 
envelope  gums  and  for  the  use  of  enve¬ 
lope  manufacturers  who  prepare  their 
own  gums  from  dextrines  produced  by 
the  parent  company,  Morningstar,  Nicol, 
Inc. 

The  manufacturer  states  that  each  en¬ 
velope  plant’s  requirements  are  studied  by 
the  laboratory  and  the  proper  plasticiz¬ 
ing  formula  adjusted  to  suit  the  equip¬ 
ment  and  weather  conditions  of  the  op¬ 


erating  plant.  The  amount  of  plasticizer 
required  is  approximately  the  same  as 
formulas  based  on  glycerine  plasticizers, 
with  the  added  advantage  of  economy  due 
to  a  lower  initial  cost.  The  maker  claims 
economies  up  to  150%  over  other  plasti¬ 
cizing  agents.  Further  information  can  be 
obtained  from  Paisley  Products,  Inc.,  1770 
Canalport  Ave..  Chicago  16,  and  630  W. 
51st  St.,  New  York  19,  N.  Y. 

New  Envelope  Bond  Paper 

Announcement  of  a  revolutionary 
100®4  new  cotton-fibre  envelope  bond 
paper,  with  exceptionally  fast  and  per¬ 
manent  sealing  advantages,  is  made  by 
the  Gilbert  Paper  Company,  Menasha, 
Wis. 

To  be  known  as  Lancaster  Envelope 
Bond,  this  instant-sealing  sheet,  accord¬ 
ing  to  the  announcement,  at  last  over¬ 
comes  the  difficulty  of  securing  a  quick, 
safe  seal  with  envelopes  in  the  100% 
new  cotton-fibre  (or  rag)  class.  This 
achievement  is  an  exclusive  Gilbert  de¬ 
velopment,  resulting  from  many  years  of 
extierimentation. 

Special  formulation  of  the  Lancaster 
Envelope  paper  prevents  the  envelope 
and  flap  from  warping  and  curling.  The 
envelopes  stack  and  feed  absolutely  flat. 
Other  advantages  claimed  for  Gilbert 
Lancaster  Envelope  Bond  are:  no  time 
lost  for  rechecking  or  resealing;  no  loss 
of  envelope  contents;  no  letter  snooping 
or  unauthorized  reading  of  contents; 
high  opacity;  and  exact  matching  in 
beauty  and  strength  with  letterheads  in 
the  100%  new  cotton-fibre  class. 

Free  samples  of  new  Lancaster  En¬ 
velope  Bond  envelopes  for  testing  can  be 
secured  from  the  Gilbert  Paper  Com¬ 
pany,  Menasha,  Wis. 


KLUGE  METAL  SUCTION  TIPS 


METAL  TIP 
Qets  Into  imallor 
margin  SI. 25  MCh. 
Um  on  food  or  delivery 


RUBBER  DISC 
Slips  on  metal  tip 
for  card  board 
$1.00  per  doz. 


rtfiorr  EVER-READY  SAND  DISCS 
fK.  No  Smudge.  No  Smear.  Juit 
peel  off  back  and  itick  on. 
$1.00  per  doz. 


:  PRESS  FILTER  CO..  916  N.  ALFRED  ST.,  LOS  ANGELES  33,  CALIFORNIA 

Manufacturers  of  Kluge  A  Vertical  Air  filters 
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^S>etween  1526  and  1600 
there  were  printed  326  edi¬ 
tions  of  the  Bible,  or  parts  of 
the  Bible,  in  English,  alone! 


THE  COST  OF  PAPER  in  Italy  in  13 
was  one-sixth  that  of  parchment. 


Graphic  Arts  Oddities 


*)h  tAe  UeC  cCx^, 

it  took  the  aveirage  punch 
cutter  about  a  twelve-month 
to  cut  a  single  font  of  type! 


1^0  make  his  five  small  printing  < 
«  presses,  Melchior,  printer  of  Augs-  f 
burg,  Germany,  in  the  1470's  had  to  buy  } 
five  old  large  Arine  presses  and  rebuild  | 


Order  Now  FROM  THE  NATION'S  SUPPLY  HOUSE 


COMPOSING  EQUIPMENT 
Imposing  Tables — Type  &  Cut  Cabinets 
Chase  Racks — Mono— Lino— Cabinets 
Furniture — Reglets — Cutting  Sticks 
Matrix  Sorts  Cab.,  8  dr.  71/2x1014 
Galley  Cabinets,  Galleys _ 

NEW  ELECTRIC  WELDED  STEEL  CHASES 
8x12  C&P....$I3.20  I4>/2X22  CAP.  $15.95 

10x15  CAP  A  K luce  $13.75  12x18  CAP  14.85 

MIehle  Ve.tical  $18.15  Horizonul....  27.50 
Kelly  No.  I  $18.15  Little  Giant....  13.20 

ENGRAVING  TOOLS 


Bausch  &  Lomb  Screen  Determiner 

Lin.  Tester  5x  $10  $1.50 

Lin'lm.-rubber-wood-plastic  set  6  $  5.50 
Depthometer  ga.,  meas.  deep  etch 
plates  .0005"  grad;  .050"  range  28.25 
Lufkin  Micrometer  Paper  gauge  .  14.75 
Trimmers  .75  Roulettes  ....  3.00 

Cross  Liners  4.00;Eliptical  Tools  1.25 
Angle  Tint  To:ls  1.25;  Flat-Round  .75 
Static  Master  Dusting  Brush  1 3.50 

Type  HighGauges,  Pocket  3.00,  Reg.  2.25 
Magnetic  Plate  Mounter  1.90 

Plate  Lifter  $1.00  Nail  pliers  2.25 
Seerite  L.T.  1x1  $5.00  Tripods  1.50 

Pencil  type  Microscope  25XPower  3.50 
Vise  Grip  Dot  Raiser  1.50 

Vise  Grip  Draw  Tool  $2.50;ex.  blade  .60 
Minden  Paper  Thickness  Gauge, 

w.  case  19.00 

MASTER  PAPER  PUNCH  $10^0 
WITH  3.  R.  H.  PUNCHES  I 
Punches  up  to  Full  3/16"  Thickness 
1/4 ",  11/32",  13/32"  R.H.  Heads.  Takes 
Up  to  6  Heads,  Max.  Spacing,  9" 
Climax  Power  Paper  Drills,  $175-$275 
Lassco  Desk  Round  Corner  Cutters,  $20.00 
Wood  Type — Foundry  Type 
Bauer  imported  type  now  in  stock 


Sterling  Adjustable  Regis- 
^  Nuts,  used  as  narrow 

margin  quoins,  registers 
I  wood-mounted  plates 

I  '-d  18  Pt4.  closed  30  pts.  open 

I  27  pts.  closed  41  pts.  open 

*  ..jiflB  36  pts.  closed  60  pts.  open 
43  pts.  closed  72  pts.  open 
Per  doz.  per  size  $3.60 — wrench  $  .60 

Static  Tinsel  Wire  Cent.  12  Yds  $2.00 
Lufkin  6,  12  pt.  &  ag.  line  12"  ga.  2.50 
Lufkin  24"  Newspaper  Line  Gauge  5.70 
Mezurall  72"  Tape  Rule  pts.  in.  ag.  3.00 
Stainless  Steel  6-12  pt.  Oag.in.  12"  1.00 
Brass  Line  Gauge— 6-12  pt.,  in.,  ag.  1.00 
Stainless  Steel  6-8-10-12  pt.,  12  in.  2.00 

12"  Copyfitting  Slide  Rule  .  2.00 

Megill  Spring  Tongue  Gauge  Pins  ..  1.80 
Megill  Perfect  Register  Gauges,  Set  2.00 

Tweezers  75e  with  Bodkin  .  1.25 

Gilette  or  Exacto  Make-R.  Knives  ...  1.00 

Rouse  Tympan  Stabbers  _  1.20 

Ink  Knives  6"  $1.75;  8"  $2.40;  10"  3.20 

Plate  Brush  $1.25;  Type  Brush _  1.00 

Slug  High  Sinkers,  box  _  4.55 

MilTer  Tail  Slur  Steel  points  _  3.00 

Printers  Blue  Denim  Aprons _  1.40 

Universal  Gripper  Fingers,  set  of  12  2.50 
Wamock  lock  bronze  quoins  6.00 

Hemple  quoins  3.25;  Midget  quoins  2.00 
Adjustable  Pad  Counter  2.00 

Quick  as  a  Wink  Divider  5  eq.  parts  1.00 
Ivory  Bone  Folders,  7",  8"  each  .75 
Kelly  Curve  Planers  $1.85;  Midget  .55 
Cyl.  Planers  $1.70;  Proof  Planers  .  1.95 
Ordinary  Planers  6x3%  $1.25;  8"  1.55 

Adjustable  quad  guides  set  of  3  3.00 

Plunger  Benzine  Can,  qt.  $4;  1/2  gal.  5.90 
Nozzle  Benzine,  pt.  $2.25;  qt .  2.50 


DRYING  RACK 
16  Tray  13V2x20  $60 
10  Tray  13V2x20  45 

16  Tray  17x22 _ 68 

10  Tray  17x22 _ 54 

Upright  Bindery  trucks 
2  tray— 19x25  $45.00 
4  tray— 19x25  54.00 
2  tray— 25x38  64.00 
4  tray— 25x38  80.00 


EASY  FLO  DRY  SPRAY  UNITS 
Vertical,  Multilith,  Davidson  ...  $63.50 

Kluge,  $59.50;  7  day  trial,  powder  .45  lb. 
Prices  on  request  for  automatic,  cylinder 
and  offset  presses. 


WE  BUT— SELL— LIQUIDATE— COMPLETE  PRINTINO  PLANTS  OR  SURPLUS  EQUIPMENT 


GRAPHIC  ARTS  EQUIPMENT  CO. 

127  W.  Harrison  •  HArrison  7-0085  •  Chicago  5,  111. 


Poly  Automatic  Press 

Parsons  &  Whittemore,  lilc.,  exclusive 
agents  for  the  Poly  Automatic  Press,  an¬ 
nounces  that  this  German  made  press  is 
again  available  with  several  postwar  im¬ 
provements. 

The  Poly  is  a  highspeed  automatic  press 
of  great  versatility.  The  two-revolution 


system  adapted  to  this  press  offers  the 
advantage  of  using  the  return  stroke  of 
the  bed  motion  for  sheet  delivery. 

The  base  is  a  solid,  one-piece  unit  of 
great  strength,  with  additional  support 
below  the  impression  line.  Packing  and 
makcready  can  be  completed  in  a  mini¬ 
mum  of  time,  and  the  cylinder  is  fully 
accessible.  The  delivery  is  of  the  swing- 
back  type,  which  allows  easy  insertions 
and  corrections. 

Ink  coverage  is  full,  through  the  use 
of  two  form  rollers,  and  extra  vibrating 
and  distributing  rollers.  A  full  form  of 
solids  and  halftones  may  be  printed  with¬ 
out  double-rolling. 

The  announcement  further  states  that 
register  is  perfect;  push  guides  are  used 
for  ordinary  type  of  stocks.  For  manifolds 
and  soft  papers,  pull  guides  can  be  at¬ 
tached  as  extra  equipment.  The  feed  is 
of  the  suction  pile  type,  which  is  equipped 


with  a  device  which  permits  the  grippers 
to  take  the  sheet  at  the  exact  moment  it 
is  in  register.  The  sheet  at  this  point  is 
actually  in  motion.  Finished  sheets  are 
delivered  “printed  side  up”  on  a  jogger 
table. 

Further  extra  equipment  may  be  sup¬ 
plied,  consis^ng  of  the  following:  per¬ 
forating  and  cutting  wheels,  two-up  at¬ 
tachments,  slip  sheet  table  and  also  a 
special  envelope  attachment. 

Maximum  sheet  size  is  l3/i"xl9^4"; 
maximum  type  surface  is  12%''xl7Va"; 
inside  chase  measurements  are  13J4"x 
18%";  power  required  is  I  Yi  h.p;  spieed 
is  4000  i.p.h.;  weight  is  2800  lbs. 

Although  this  press  is  not  a  new¬ 
comer  to  the  American  scene,  it  is  stated, 
the  present  postwar  model  has  been 
thoroughly  tested  in  the  United  States 
for  a  period  of  one  year;  and  now,  due 
to  the  recent  currency  devaluations  in 
effect  throughout  the  world,  is  again 
being  offered  to  the  American  printer. 

For  further  details,  contact  Parsons  & 
Whittemore,  Inc.,  in  care  of  GAM. 

Challenge  37"  Automatic  Cutter 

The  Challenge  Machinery  Company, 
Grand  Haven,  Mich.,  announces  its  new 
370  automatic  paper  cutter. 

This  new  Challenge  paper  cutter  is 
made  in  a  37-inch  size  and  is  equipped 
with  a  hydraulic  clamp  which  rises  five 
inches  above  the  table  and  is  operated 
by  a  foot  treadle. 

The  machine  is  streamlined  with  mo¬ 
tors  and  mechanisms  under  the  table, 
has  extended  table  area  and  built-in  fluo¬ 
rescent  table  light  and  tape  magnifier. 
The  table,  with  inlaid  scales  and  extra 
long  side  guides,  extends  2014"  in  front 
of  the  knife  and  38"  in  back.  The  front 


- ►  FACTORY  and  OFFICE  FORMS  < - 

All  Original  16  lb.  Bond 

BLACK  INK  ON  WHITE— PINK— BLUE  OR  CANARY  STOCK. 

Special  Prices  on  Quantity  Huns— Write  for  Price  List. 

THE  BROWN-READ  PRESS,  P.  O.  BOX  266,  VALLEY  STREAM,  N.Y. 
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IF  YOU  make,  store  or  use  shipping  containers  or  folding 
cartons,  you  know  the  headaches  when  humidities  are  low: 
warping;  shrinkage;  off-register  printing;  scoring  difficulties; 
cracking  at  the  creases.  Armstrong  Steam  Humidifiers  will 
keep  any  board  or  paper  stock  in  good  workable  usable 
condition  simply  by  adding  moisture  to  dry  indoor  air. 
Fully  automatic  and  accurate  these  units  will  operate  for  a 
few  pennies  per  day.  Original  cost  is  as  low  as  $120  list 
complete  for  a  unit  to  handle  as  much  as  40,000  cu.  ft. 
Write  today  for  full  facts.  k 


How  to  end  wintertime 
DRY  AIR  problems 

12  pages  of  data  including  simple  hookup  to  '  / 

your  steam  and  electrical  system.  Also  prices,  ,**“ 

other  useful  information.  Send  for  your  copy  today. 

ARMSTRONG  MACHINE  WORKS 

•77  Mapio  Street  •  Three  Rivers,  Michigan 
Armstrong  Humidiflers  ore  Ouoronteed  to  Satisfy 
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ARMSTRONG  STEAM  HUMIDIFIERS 


tabic  area,  combined  with  extensions — 
right  and  left — provides  abundant  space 
for  jogging  and  handling  stock.  Non¬ 
repeat  and  two-hand  safety  devices  are 
standard  equipment. 

The  back -gauge  is  operated  by  a  large 
diameter  hand  wheel  which  provides 
complete  travel  in  only  3  'A  revolutions. 
It  is  “easily  squared,”  chain-driven  and 
locks  directly  down  on  the  table.  Split 
in  three  sections,  the  back-gauge  permits 
three  separate  trims  at  one  time.  When 
required  to  compensate  for  the  stock 
draw,  the  face  of  the  back-gauge  can  be 
tilted.  The  tape  magnifier  is  the  right 
height  for  easy  reading  of  the  duplex 
steel  tape — graduated  in  both  1/12  and 
1/ 16-inches. 

The  knife  bar  and  knife  are  guarded 
at  both  ends.  The  knife  is  pulled  through 
to  cut  with  a  double  shearing  motion. 
The  extra  heavy  and  well-ribbed  knife 
bar  has  a  center  bearing  which  elimi¬ 
nates  the  possibility  of  springing. 

Standard  equipment  for  the  new  Chal¬ 
lenge  Automatic  Cutter  consists  of  false 
clamp  plate,  two  knives,  with  double 
row  of  holes,  two  knife  guards,  four 
cutting  sticks,  table  light  and  tape  mag¬ 
nifier,  3-section  chain  driven  back-gauge, 
duplex  steel  measuring  tape,  non-repeat 
device,  built-in  two-hand  starting  de¬ 
vice,  safety  paper  guard,  one  pair  of  ex¬ 
tension  tables,  motor  bracket,  two  V- 
belts,  2  h.p.  constant  speed  drive  motor 


(1750  r.p.m.)  with  pulley  and  switch, 
14  h.p.  constant  speed  hydraulic  unit 
motor  and  switch,  set  of  tools,  and  in 
struction  and  parts  book. 

Distributes  Magic  Padding  Press 

Turner  Pripting  Machinery,  Inc.,  with 
offices  in  Cleveland,  Chicago,  and  Detroit, 
announces  its  appointment  as  exclusive 


distributors  of  the  Magic  Padding  Press 
which  is  manufactured  by  the  Hoffman 
Manufacturing  Company. 

Magic  Pad  is  uniquely  designed  to 
quickly  lock  a  stack  of  paper  in  place 
with  the  touch  of  the  hand.  Pressure 
up  to  200  pounds  can  be  applied.  It  is 
further  stated  that  there  are  no  screws 


THE  UNITED 
MANUFACTURING  CO. 


SPRINCFIELO  7.  MASS. 
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TAUBER-TWIST 


Tauber  Plastic  Binding  &  Equipment 


FIVE  MODERN 
PLASTIC 
BINDINGS 

in  Red,  White, 
Blue  or  Crystal 
3/16"  thru  1". 


Samplet 

• 

WRITE  FOR 
COMPLETE 
DETAILS 


S-RIng 


Round  Ring 


TABLE  MODEL  #02 

A  Tauber-designed  machine  to  insert  coil 
wire  or  Tauber-Twist  (plastic)  bindings. 
Well-constructed,  it  cuts  insertion  costs 
considerably.  ONLY  $97.50  NET,  F.O.6. 
NEW  YORK. 


TAUBER  PLASTICS,  INC. 


Z06  HUDSON  STREET 


NEW  YORK  13,  N.  Y. 


^^ntericu  ^^oremodt 

LITHOGRIPHGUS  und 

PRIMERS  Look  to 


KLEEN  -  STIK 


THE  MOISTURELESS,  SELF-STICKING  ADHESIVE 

WR/7E  FOR  SUCCESSFUL  IDEAS 


KLEEN-STIK  PRODUCTS,  Inc. 


223  N.  MKhitan^ 
Chicato  1,  III." 


CAN  BE  APPLIED 
TO  MOST 
PRINTED 
PRODUCTS 
FROM 
LABELS 
TO  THE 
LARGEST 
WALL  POSTER 


SOLD  ONLY 
THROUGH 
PRINTERS  & 
LITHOGRAPHERS 
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JOHN  McADAMS  &  SONS,  Inc. 


■  22  CNiCKT  STHEET 


NORWALK.  CONN..  U.S. 


ESTABLISHED  I  M2 


to  turn,  no  nuts  to  tighten  and  no  ex-  trols  the  entire  movement  and  the  ma- 
perience  is  necessary  to  use  this  padding  chine  completes  its  cycle  by  automati- 

press.  After  the  Magic  Pad  is  locked,  it  cally  discharging  the  finished  case.  Pres¬ 

can  be  moved  anywhere  without  loss  of 
pressure.  Pressure  is  released  by  lifting 
up  on  extended  side  levers. 

Base  and  pressure  plate  is  of  alumi¬ 
num  construction.  Extended  levers  are 
of  hardened  steel,  while  guide  rods  arc 
of  cold  rolled  steel.  Two  sizes  are  avail¬ 
able:  12"  width — which  takes  a  lift  of 
paper  up  to  16"  and  on  the  18"  width, 
up  to  24"  lift  of  paper  can  be  handled. 

To  simplify  shipment  of  the  12" 

Magic  Pad,  it  is  packaged  in  a  carton 
I9!4”x6”x3"  and  weighs  6  lbs.  4  ozs. 

On  the  larger  18"  size,  box  measures 
24!4"x6''x3"  and  weighs  13  lbs.  4  ozs. 

Further  information  may  be  obtained 
by  writing  Turner  Printing  Machinery, 

Inc.,  2630  Payne  Ave.,  Cleveland,  Ohio. 


sure  can  be  preset,  is  adjustable  and  fully 
hydraulic.  This  machine  is  powered  by 
a  Vz  h.p.,  1750  r.p.m.  motor,  and  weighs 
1200  lbs. 


Hambro  Sells  Reece  Machine 

David  Higgins,  sales  manager,  Hambro 
Machinery  Division,  27-33  W.  20th  St., 
New  York  11,  announces  another  addi¬ 
tion  to  its  machines  for  the  graphic  arts 
industry.  This  is  the  Reece  Hydraulic 
Edge  and  Round  Corner  Turning-In  Ma¬ 
chine.  This  compact  machine,  with  a 
floor  space  of  4'x4',  turns  in  four  edges 
and  rounds  four  corners  in  one  opera¬ 
tion.  It  is  stated  that  the  machine  can 
easily  be  operated  by  a  girl  who  simply 
feeds  the  case  into  a  jig.  A  clutch  con- 


A.  E.  Heinsohn  Printing  Machinery 
and  Supplies  of  Denver,  has  been  named 
as  distributor  for  the  Printing  Machinery 
Division  of  the  Electric  Boat  Company  in 
the  sale  of  its  22x34  single  color  offset 
press,  it  was  announced  by  Harold  Gegen- 
heimer,  division  manager  at  E.  B.  Co. 
Heinsohn  will  represent  it  in  the  Rocky 
Mountain  area,  which  includes  Colorado, 
Wyoming,  Montana,  New  Mexico,  South 
Dakota,  western  Kansas  and  Nebraska, 
and  the  El  Paso  and  Panhandle  regions 
of  Texas. 


ELECTRONICS  SAVE  LABOR  IN 
RERFORATINO  AND  INSERTINO  OF 
CHECK  BOOKS  AND  DURLICATINO 
FORMS— IT’S  THE  NEW  SREED  WAT 

Amazingly  fast  and  smooth  run¬ 
ning  Is  the  McAdams  new  As¬ 
sembly.  Here  Is  the  speed  way 
to  perforating  In  perfect  register 
and  Inserting  done  by  pneumatics 
and  electronics. 

Write  for  Bulletin  #551-G 


SIX 

SEPARATE 
UNITS  IN 
ONE 


1 —  McAdams  Pneumatic  Feeder 

2 —  Rotary  Perforator 

3 —  McAdams  Pneumatic  Inserter 

4 —  McAdams  Electronic  Control 

5—  McAdams  Automatic  Delivery 

6 —  McAdams  Paper  Slitter 


‘Save  Labor — Save  Time— Save  Profits’ 
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MULTIPRESS 


ENVELOPES 
IMPRINTING 
TAGS 
CARTONS 
JOB  PRINTING 
PAPER  NAPKINS 
PERSONAL 
STATIONERY 
GREETING  CARDS 
BANK  CHECKS 
LABELS 


B.  VERNER  &  CO.,  INC. 

52  DITaNE  street,  NEW  YORK  7,  N.Y. 


STOP  OFFSET  WITH 


3-IN-l  "NO-OFFSET" 
PROCESS  UNITS 


Should  you  use  Liquid  Units?  Powder 
Units?  Low  Pressure  Guns?  High  Pres¬ 
sure  Guns? 


Paasche  has  them  all  or  any  combina¬ 
tion. 


There  is  not  just  one  answer  for  all 
types  of  printing.  Paasche — with  over 
18  years  experience  in  this  field — is  able 
ProBresiive  Community  Prinfor  is  100%  exactlv  fit  voiir  nrintinff  needs 

•quippod  with  Pooich.  Units.  Prosses  now  exactly  ni  your  printing  neeas. 

daiiver  clean  white  sheets  at  fuli  press  Over  16000  Presses  Equipped 

Send  for  Bulletin  NP850  and  learn 

G)  /  ^ 

•WjCUiChS  -fWlb^UlAh  tSO.  '913  DIVERSEY  PARKWAY,  CHICAGO  M,  ILLINOIS 
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Practical — indispensable 

Q  SYMBOLS, 
SIGNS  AND  ^ 
S^SIGNETS 

by  Ernst  Lehner.  Drawinfss  of  demons 
and  devils;  impressive  heraldic  de* 
vices;  crests  and  monoprams;  modern 
cattle  brands^^hcre  are  over  1350  of 
the  leadinp  sipns«  seals,  and  symbols 
of  mankind,  arranged  and  reproduced 
in  historical  sequence  with  explanatory 
notes. 

A  mine  of  information,  an  indispensa¬ 
ble  aid  and  **idea-file**  for  everyone  in 
the  graphic  arts.  224  pages.  9"xl2". 
$8^0  tcherever  hooks  are  sold,  or 

\  THE  WORLD  PUBLISHIH6  COHPAMY 

Cleveland  and  New  York 


If 

THRU  US  ] 

1  This 

SEMI-AUTOMATIC  Collating  1 

1  and 

Tipping  Machine  definitefjr  I 

11  makes  one-time  carbon  forms  a  1 

1  pro6table  item.  See  Page  39.  1 

Very 

versatile  and  fast. 

Send  for  Folder 

N. 

C.  BENSON  CO. 

Phones — HArrison  7-2873-2874 

550  So.  Clark  St.,  Chieaco  5,  III. 


ROGERSOL  N.  F. 


TYPE  &  ROLLER  CLEANER 

Effective  on  Dried  Inks.  Low  Price 
—High  Quality.  Safe  .  .  .  con¬ 
trols  fire  hazards  and  toxic  fumes 
.  .  .  no  carbon  tetrachloride. 
Underwriter  Laboratories  Tested. 
Write  todoy 

HARRY  H.  ROGERS  CO.,  INC. 
7431  S  Western  ..venue 
Chicago  36.  Illinois 


IVew  Literatore 

Electrotype  Requirements 

The  International  Association  of  Elec¬ 
trotypers  &  Stereotypers,  Inc.,  701  Leader 
Bldg.,  Cleveland  14,  O.,  announces  pub¬ 
lication  of  the  booklet  “Basic  Require¬ 
ments  for  Elettrotypes.” 

This  booklet  clearly  describes  the  basic 
engraving,  composition  and  lockup  re¬ 
quirements  for  better  electrotypes. 

It  will  be  very  helpful  to  the  crafts 
man,  apprentice,  salesman,  customer  and 
advertising  agency.  The  price  is:  25c  pei 
cony  (postpaid)  for  an  order  of  10  copies 
(a  minimum  order  of  four  copies  is  re¬ 
quired);  20c  per  copy  (postpaid)  for  11 
or  more,  to  members  of  the  Interna¬ 
tional;  25c  per  copy  (postpaid)  for  11  or 
more  to  nonmembers.  Nonmembers  are 
required  to  send  remittance  with  order. 


Folder  on  Seybold  Trimmer  . 
and  Feeder 

Complete  information  on  the  Seybold 
Continuous  Trimmer  with  Conveyor 
Feeder  is  contained  in  an  illustrated 
folder  recently  released  by  the  Harris- 
Seybold  Company,  Cleveland  5,  Ohio. 

Separate  pages  in  an  inside  pocket  of 
the  file-sized  folder  describe  the  Seybold 
book  and  magazine  trimming  machine. 
The  pages  carry  detailed  photographs, 
diagrammatic  drawings,  production  com¬ 
parisons,  floor  plans  and  specifications. 

Said  to  be  an  outstanding  feature  of 
Seybold’s  continuous  trimmer  is  the 
clamping  action,  designed  for  extreme 
accuracy  with  higher  speed.  Each  pile 
is  clamped  just  once,  and  stays  clamped 
under  constant  pressure  until  all  three 
cuts  have  been  made.  The  conveyor 
feeder  of  the  trimmer  is  said  to  save 
50%  in  feeder  setup  time. 

Copies  of  the  folder  may  be  obtained 
by  writing  to  Harris-Seybold;  through 
the  company’s  representatives;  or  direaly 
from  any  of  its  district  and  branch  sales 
offices. 
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BULLDOG 

TYPE  HIGH 

Typographic  fHochine 

1  TOP  quality  I 
1  TOP  PERFORMANCE  I 

1 


r 


THE  NEW  IMPROVED 
^atMuK  &  ^OtcC 


Ask  about  the  new 
R&B  Automatic  Paper  Lift 


PROVEN  PROFIT  PROOOCER 

SAVES  Time  and  Latx>r  —  earns  EX¬ 
TRA  PROFITS.  Smooth  of^ration  fur¬ 
ther  assured  by  new  exclusive  features. 
Hundreds  of  plants  throughout  the 
country  are  enthusiastic  users 
of  &  ^i>uC 

EXTENSION  DELIVERIES. 
Write  today  for  full  particulars. 


THE  RATHBUN  &  BIRD  COMPANY;;iNC. 

DESIGNERS  AND  MANUFACTURERS  •  FOUNDED  1898 

dept.  G  379  WEST  BROADWAY  NEW  YORK  12,  N.  Y. 
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LONGFELLOW 

COVER 

6  beautiful,  live  colors 
will  surprise  you! 

•  Here  b  a  50>Ib.  cover 
with  a  bulk  of  .010 
An  eggshell  finish  for 
effective  printing. 
And  it  will  mimeograph,  too. 
Has  body,  workability 
and  economy. 
Call  your  Fine  Paper 
Merchant,  or  write: 


Arthur  Schroeder 


Paper  Co.,  Inc. 

420  Lexington  Avenue 
New  York  17,  New  York 


.Kodak  Booklet  Deals  With  Stains 
On  Negatives  and  Prints 

Although  stains  arc  by  no  means  too 
common  in  general  photographic  process¬ 
ing,  they  can  be  annoying  where  and 
when  they  do  occur.  Therefore,  “Stains 
on  Negatives  and  Prints,”  the  latest  tech¬ 
nical  booklet^  to  be  issued  by  the  Eastman 
Kodak  Company,  will  undoubtedly  be  of 
interest  to  people  who  encounter  stains 
and  want  to  know  how  to  identify  them, 
prevent  them,  and  whenever  possible, 
how  to  remove  them. 

Breaking  stains  down  into  two  general 
classifications^ — one  for  white  stains,  and 
another  for  yellow  and  brown  stains — 
the  booklet  describes  methods  of  identify¬ 
ing  stains  by  appearance,  solubility,  and 
by  stage  of  appearance  in  processing.  It 
then  discusses  what  can  be  done  about  the 
situation  in  each  case. 

Punched  for  insertion  in  the  Kodak 
Photographic  Notebook,  the  booklet, 
“Stains  on  Negatives  and  Prints,”  will 
be  available  through  all  Kodak  dealers. 


Folder  on  Seybeld  Dynaclamp 
Paper  Cutter 

A  new  folder  containing  illustrations, 
descriptions  and  specifications  of  the  34” 
Seybold  Dynaclamp  paper  cutter  has  been 
issued  by  the  Harris-Seybold  Company, 
Cleveland  5,  O.  Standard  8/4x11"  size, 
the  new  folder  has  an  inside  pocket  hold¬ 
ing  enclosures  devoted  to  operating  fea¬ 
tures  of  the  34"  cutter. 

The  Seybold  Dynaclamp  cutter  was  in¬ 
troduced  last  autumn.  The  folder  states 
that  the  machine’s  automatic  clamp  en¬ 
ables  users  to  boost  cutting  output  65% 
above  the  best  production  of  a  hand- 
clamp  cutter.  The  Dynaclamp  is  de¬ 
scribed  as  a  34"  cutter  with  a  full  35” 
table  and  many  “big  cutter”  features. 
These  features  include  shear  boxes  to 
guide  the  knife,  foolproof  safety  devices, 
the  same  correct  cutting  angle  and 
double-shearing  motion  of  a  regular  Sey¬ 
bold  Z-Action  cutter,  and  many  other 
Z-Action  features. 

Copies  of  the  folder  may  be  obtained 
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LIKE  TO  SAVE  MONEY? 

One  of  the  surest  ways  is  to  install 
a  time-tested  method  for  valuing 
your  printing  orders  quickly,  accu¬ 
rately  and  profitably.  The  Franklin 
Printing  Catalog  has  been  pro¬ 
viding  this  Service  to  printers  for 
over  33  years. 

WRITE  TODAY  FOR  60-DAY  FREE  TRIAL 


Porte  Publishing  Co. 


P.  O.  Box  143 

Salt  Lake  City  5,  Utah 


-isiu^PRinTyouROWN 

"S-Sisis 


We  have  worked 
FOR  you  (or  many  years  to  develop 
acceptance  and  demand  for  EZE-STIK  products.  Now  we 
work  WITH  you  to  enable  you  to  cosh  in  on  our  efforts. 

Write  for  suggestions,  samples  and  prices  of  EZE-STIK 
base  stocks. 


SIMON  ADHESIVE  PRODUCTS  CORP. 

424  Wes!  33r<i  Street  New  York  I,  N.  Y. 


FOR 

Dealer  Shelves 
Windows 

Refrigerator  Fronts 
Show  Cases 
Walls 

Display  Stands 
Counters 
Mirrors 
Back  Bars 
Cash  Registers 
Food  & 

Beverage  Dispensers 
Etc. 
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by  writing  to  Harris-Seybold;  through  the 
company’s  representatives;  or  direct  from 
any  of  its  district  and  branch  sales  of* 
fices. 


the  new  H&H 

DRYSPRAY 

WAY 


Composing  Room  Layout  Booklet 

For  those  who  are  planning  rearrange¬ 
ment  of  composing  room  equipment  for 
greater  efficiency,  or  planning  to  set  up 
a  new  plant,  a  helpful  booklet  has  been 
prepared  by  Hamilton  Manufacturing  Co., 
Two  Rivers,  Wis.  In  addition  to  drawings 
showing  before-and -after  layouts,  featur¬ 
ing  simplification  of  work  flow  in  vari¬ 
ous  types  of  plants — commercial  printing 
plants,  combination  weekly  newspaper 
and  job  printing  plants,  typographic 
plants,  etc. — the  booklet  contains  also 
original  layouts  of  outstanding  plants  so 
arranged  as  to  eliminate  waste  motion 
and  waste  effort  all  along  the  line.  There 
are  16  8^x11  pages  including  half-page, 
full-page  and  2-page  layout  tlrawings. 

The  booklet,  titled,  “Composing  Room 
Floor  Plan  Layouts,’’  is  available  without 
obligation  from  Hamilton  Manufacturing 
Co.,  Two  Rivers,  Wis. 


-  ’T  'WR  always 

’  ll  Jl  VISIBLE  IM 

IHSTALLATION  ON  MIEHLE  CONTAIHER 
VERTICAL 

•  Can  be  installed  on  all  Letterpress 
and  Offset  presses. 

•  Specially  designed  H&H  air  cleaner 
separator  and  condensor  standard  equip¬ 
ment  on  H  &  H  Drysprays. 

•  The  only  drysprayer  that  can  be  op¬ 
erated  continuously  or  at  intervals  from 
2  to  12  lbs.  air  pressure. 

Write  for  full  information 

H&H  PRODUCTS 

1930  South  State  St.  Chicago  16,  III. 


Hambro  Issues  Folder 

Hambro  Machinery  Division,  27-33  W. 
20th  St.,  New  York  11,  N.  Y.,  announces 
that  it  has  issued  a  folder  showing  a  com¬ 
plete  line  of  dependable  equipment  for 
the  graphic  arts  industry. 

Included  in  the  folder  is  information 
on  the  B.M.C.  Unsewn  Binder,  the  British 
Brehmer  Book  Sewing  Machines  and 
Wire  Stitchers,  Sulby  Tipping  and  End- 
papering  Machine,  Thompson  British  Au¬ 
tomatic  Platen  Press,  Reece  Hydraulic 
Edge  and  Round  Corner  Turning-In  Ma¬ 
chine,  Balema  Flat-Bed  Gluing  Machine, 
Printing  Industries  Equipment,  Inc.  Hy¬ 
draulic  Stampomatic  “30”  Stamping  & 
Embossing  Press,  Bukbak  Gluer,  Hy¬ 
draulic  Nip-A-Book  Compressor.  The 
folder  contains  complete  information  in¬ 
cluding  sizes,  speeds  of  production, 
weights,  floor  spaces  and  power  on  each 
machine. 
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on  PRESSWORK 


by  G.  C.  CCX)PER 


Over  100  pages  of  tips  on  platen 
and  cylinder  presses  are  contained 
in  this  handy  pocket  sized  edition. 
“The  suggestions  contained  in  this 
book  are  vouched  for  from  more 
than  25  years  in  the  school  of  ex¬ 
perience.” 

$1 .00  plus  2Sc  for  posfago  A  handling 
5»nd  romittanco  to 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5 


Tie  It  Faster — Better — for  Less 

Will  fie  over  30  packages  per  minute — More  than  3  of  your 
fastest  hand  operators  •  A  few  letters  or  the  largest  bundle 
tied  without  machine  change  or  adjustment  •  Saving — twine 
cut  close  to  the  knot — saves  over  8”  per  package  •  Easy  to 
operate — just  step  on  the  foot  pedal  •  Security — a  multiple  wrap  or  cross  tie — con¬ 
forms  to  oil  postal  regulations  •  Dependable — many  machines  in  daily  use  for  more 
than  20  years. 

For  a  list  of  users  in  your  community  please  write; 


For  accurate  numbering  on 
rotary  presses  of  high  speeds. 

Also,  typographic  models  for  flat  bed  presses. 


B.  H.  BUNN  CO.  •  7607  VINCENNES  AVE 

CHICAGO  20,  ILLINOIS 


Meetings  and 
Conventions 

Calendar  of  Coming  Conventions 

Screen  Process  Printing  Association  Inter¬ 
national  convention,  Hotel  Gibson,  Cin¬ 
cinnati:  October  22-25 

National  Assn,  of  Photo-Lithographers 
convention,  Shoreham  Hotel,  Washing¬ 
ton:  October  25-28 

International  Assn,  of  Electrotypers  & 
Stereotypers,  Inc.,  53rcl  annual  meeting. 
Princess  Hotel,  Bermuda:  October  28- 
November  3 


Craftsmen’s  Convention 

Fred  C.  Baillie,  Ottawa,  Canada,  was 
elected  president  of  the  International  As¬ 
sociation  of  Printing  House  Craftsmen  at 
the  31st  annual  convention  held  in  Chi¬ 
cago,  September  10  to  13.  He  succeeds 
Russell  ).  Hogan.  Other  officers  elected 
are  J.  Homer  Winkler  (Battelle  Memorial 
Institute,  Columbus,  Ohio),  first  vice- 
president;  Gordon  ).  Holmquist  (Los 
Angeles),  second  vice-president;  Howard 
N.  King  (York,  Pa.),  third  vice-presi¬ 
dent;  and  Albert  L.  Kobe  (Buffalo),  sec¬ 
retary-treasurer. 

The  convention  o(x:ned  on  Sunday 
evening,  September  10,  with  the  largest 
registration — more  than  1200 — recorded 
at  a  Craftsmen  convention.  Delegates  and 
guests  assembled  on  the  opening  evening 
were  greeted  by  Martin  J.  Kennelly, 
mayor  of  Chicago,  and  Roy  J.  Kirby, 
immediate  past-president  of  the  Chicago 
Club  of  Printing  House  Craftsmen. 
Gradie  Oakes,  general  chairman  of  the 


convention,  introduced  Russell  J.  Hogan, 
who  presided.  A.  E.  Giegengack,  presi¬ 
dent  of  the  Graphic  Arts  Exposition,  wel¬ 
comed  the  Craftsmen  to  the  Exposition. 

The  Monday  session  was  held  near  the 
Exposition  Amphitheatre,  so  as  to  permit 
the  Craftsmen  to  participate  in  the  offi¬ 
cial  openirfg  of  the  Exposition  and  to 
view  the  great  array  of  printing  equip¬ 
ment.  During  the  session,  Lester  S.  Crowl 
(Toledo,  Cdiio),  spoke  on  “A  Challenge 
to  Craftsmen”;  and  Public  Printer  John 
J.  Deviny  told  of  the  possible  effect  a 
national  emergency  situation  would  have 
on  printing. 

Three  technical  clinics,  covering  off¬ 
set,  letterpress,  and  photogelatin  print¬ 
ing,  were  conducted  simultaneously  at 
the  convention  hotel  on  Tuesday  morn¬ 
ing,  September  12.  Thomas  P.  Mahoney 
was  chairman  of  the  offset  clinic;  Russell 
J.  Hogan  of  the  letterpress;  and  Fred  C. 
Baillie  of  the  photogelatin.  Participating 
in  the  offset  clinic  were  William  H. 
Webber,  Theodore  A.  Dadisman,  Charles 
G.  Barkley,  Charles  F.  Geese,  and  Vin¬ 
cent  C.  Hall. 

Joseph  Chanko  (Conde  Nast  Press) 
addressed  the  letterpress  clinic  on  “The 
Future  Possibilities  of  Letterpress.”  The 
clinic  also  spent  time  in  discussing  the 
new  electronic  color  scanner  which  is 
used  in  producing  process  color  conver¬ 
sion  from  original  copy  with  detailed 
accuracy. 

Thomas  D.  Hook  discussed  the  collo¬ 
type  process  at  the  photogelatin  clinic. 
He  pointed  out  that  it  is  used  chiefly  to 
obtain  faithful  reproduction  of  art  work 
and  photographs.  Collotype  is  practical, 
he  stated,  in  the  production  of  art  calen- 


FOR 
EXPOSURES 


Automoticolly  shortons  or  longHsons  tli«  period  of 
posuro  to  compensoto  for  flwctuotinp  light  intonsitios. 
Usod  univorsolly  on  Comoros^  Photo  •Composing  Mo- 
chines,  ond  Printing  Frames. 


KLEITKIIMC  MM'IMMrtl.  I'KIIIIIITS  HI. 
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the  SeM! 


Mo  WAN  BALL  BEARING  PERFORATORS 
AND  SCORERS 

COWAN  SLITTERS 

For  Cylinder  Presses 


COWAN  PRESSROOM  PRODUCTS 

INCORPORATED 


P.  O.  BOX  216,  HOLLYWOOD  28,  CALIFORNIA 


FOR  RAISED  PRINTING  PROFITS 


*7Ae  NeUA  CYCLONE 

EMBOSSOGRAPHER 

AUTOMATIC  SUCTION  TYPE 
Perfectly  clean,  fully  aufomatic. 
Raised  Printing  in  Dull,  Glass,  Gold 
or  Silver  as  fast  as  your  press  can 
printi  — for  large  or  small  shop. 

BUY  ON  EASY  TERMSI 


J(€UuL  P>UtCeii,  EMBOSSOORAPHER 


All  electric,  plenty  of  heating  and  cooling. 
Finest  hand-process  machine  builfi 
BUY  ON  EASY  TERMSI 

WRITE  TODAY  FOR  COMPLETE  LITERATURE 
and  Descriptive  List  of  POWDERS  &  INKS. 


EMBOSSOGRAPH  PROCESS  CO.,  INC. 

251  WILLIAM  ST,  N.  Y-.  7  WO  2-2379 
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Proper 
Formation 

As  in  football,  so 
with  molecules  in 
Stripfounders*  rules 
— proper  formotion. 
Made  from  pure 
Linotype  metal,  laboratory  tested  and 
controlled.  The  faces  must  be  perfect, 
free  from  *‘type  measles.**  Quality 
throughout. 

Prompt  Delivery  On 
Rules,  Leads,  Slugs 

Quick  attention  to  all  orders, 
small  or  large.  Phone  (Atlantic 
5-3424),  requisition  or  write  todayl 

_  Send  for  free  wall  chart 

of  faces  in  stock  .  .  . 
and  low  prices. 


A  Good  Rule  to  Follow:  Use 


STRIPFOUNDERS 

4550  S.  Federal  Street  •  Chicago, Illinois 


MIHIMIZE  LOST  TIME 

caused  by  "Wrap-ups" 
on  your  web  presses. 

INSTALI THE  COOKSEY 
SYSTEM  OF  WEB  CONTROL 

Write  for  folder  101G 

COLLMAR  CORPORATION 

35  E.  WACKER  DRIVE  •  CHICAGO  1 


Coupon  for  SPEEP  atX  Informoz/p^ 


Orville  Dutro  A  Sen,  Inc. 

1306  Maple  Avenue,  Los  Angeles  15,  Colif. 

Please  send  me  immediately  full  information 
on  the  SPEED-FLEX,  fastest  and  most  modern 
iob  press  for  all  types  of  form  priming. 

_ _  _ 


SPE£D-FLEX  presses  are  manufactured 
by  Western  Gear  Works. 


f 


dars,  point-of-sale  displays  and  greeting 
cards. 

At  the  Tuesday  Club  Management 
luncheon,  J.  Homer  Winkler  pointed  out 
the  relationship  between  local  Crafts¬ 
men’s  clubs  and  the  International.  A. 
Tommasini  spoke  on  the  annual  ob¬ 
servance  9f  printing  week  and  urged 
fuller  participation  in  the  observance. 
Thomas  P.  Mahoney  gave  suggestions  on 
the  planning  of  educational  j.^rograms  by 
local  clubs;  and  Frank  Bartojay,  presi¬ 
dent  of  the  Chicago  Club,  dwelt  on  the 
qualifications  necessary  for  one  to  be  an 
editor  of  a  club  bulletin. 

Two  clinics,  running  simultaneously, 
began  the  closing  day  of  the  convention, 
Wednesday,  September  13.  The  clinic  on 
type  was  under  the  chairmanship  of 
Mr.  Tommasini.  Talks  were  then  made 
on  the  subject  by  Glenn  N.  Pagett  and 
Howard  N.  King.  Participating  in  the 
discussions  were  R.  Hunter  Middleton, 
Hec  Mann,  and  T.  G.  Bixler. 

Speakers  at  the  copy-preparation  clinic 
were  J.  Homer  Winkler  and  Clint  Con¬ 
rad. 

The  final  business  session  of  the  con¬ 
vention  was  held  on  Wednesday  after¬ 
noon;  and  was  followed  in  the  evening 
with  the  annual  banquet.  Retiring  presi¬ 
dent  Hogan  received  an  ovation  for  his 
work  during  the  year  and  was  presented 
with  the  past-president’s  jewel.  Other 
Craftsmen  were  honored  for  their  work 
during  the  year. 

STA  Elects  Officers 

The  following  officers  and  directors 
were  elected  for  1950-51  at  the  annual 
meeting  of  the  Society  of  Typographic 
Arts,  Chicago:  President,  William  Flem¬ 
ing,  designer;  Vice-president,  William  L. 
Langdon,  president,  Art,  Inc.;  Vice- 
president,  Joseph  L.  Strauss,  Jr.,  treasurer, 
Hillison  &  Etten;  Secretary-treasurer, 
Natalie  Cherry. 

New  Directors  are:  Morton  Goldsholl, 
designer;  Herbert  Pinzke,  Container  Cor¬ 
poration  of  America;  and  Greer  Allen, 
University  of  Chicago  Press. 
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^ 200  FACES 

ARE  AVAILABLE  FOR  IMMEDIATE  DELIVERY 

Write  for  Our  New  Revised  Price  Book  No,  8 

This  is  the  number  of  type  faces  carried  in  stock,  many 
of  them  exclusive  designs  available  only  at  L.  A.  Type. 
We  can  also  furnish  Spanish  accents  for  most  of  the 
fonts.  All  display  type  is  cast  from  hard  foundry  metal 
to  rigid  specifications  and  correct  alignment. 

L  A.  TYPE  FOUNDERS,  INC. 

225  EAST  PICO  BOULEVARD  •  LOS  ANGELES  15 


WHITE 

RED 

BLUE 

GREEN 


MERIT 

PAD 


•  FLEXIBLE  •ECONOMICAL 

•  TOUGH  •PERMANENT 

Merit  Pod  — the  ready  mix,  cold-process 
padding  compound  is  unconditionally 
guaranteed.  No  freezing... no  spoil... no 
deterioration.  Binds  all  types  of  paper 
without  cloth  or  super.  Ideal  for  snapout 
forms  and  interleaved  carbons.  Paper  tears 
off  cleanly.  Applies  easily.. .cuts  in  30  min¬ 
utes.  Brushes  quickly  cleaned  in  water. 
Distributed  by  leading  paper  houses. 
Write  for  Free  Color  Samples  and  name 


of  dealer  nearest  you. 


The  Graphic  Arts  Monthly — October,  1950 


179 


Coffee  President  of  PIA 

Robert  H.  CafTee  (president '  of  the 
Wm.  G.  Johnston  Co.,  Pittsburgh)  was 
elected  president  of  Printing  Industry  of 
America  September  21  at  the  64th  an¬ 
nual  convention  in  Chicago  of  the  na¬ 
tional  trade  association  of  the  commer¬ 
cial  printing  industry. 

The  PIA  convention,  attended  by 
1,500  of  the  nation’s  commercial  print¬ 
ers,  was  held  this  year  in  conjunction 
with  the  Graphic  Arts  Exposition  at  the 
International  /  mphitheatre.  PIA  is  one 
of  the  sponsors  of  the  Exposition. 

Mr.  Caffee  was  a  member  of  the  orig¬ 
inal  “task  committee”  of  eight  which  or¬ 
ganized  PIA  five  years  ago  by  merging 
the  United  Typothetae  of  America, 
founded  in  1887,  and  several  other  na- 


Arthur  A.  Wttztl 


Robert  H.  Caffee  and  Alltrton  H.  Jeffriet 


tional  ass(K;iations  in  the  printing  indus¬ 
try.  He  has  held  numerous  offices  in  the 
organization  since,  including  vice-presi¬ 
dent,  chairman  of  the  committee  on 
budgetary  control,  and  treasurer  of  the 
Union  Employers  Section  of  PIA.  He  is 
one  of  the  founders  of  Printing  Industry 
of  Pittsburgh,  an  affiliate  of  PIA.  He  is 
a  native  of  Cincinnati  and  a  graduate  of 
the  Printing  Management  Department  of 
the  Carnegie  Institute  of  Technology, 
Pittsburgh. 

Other  officers  elected  are  Arthur  A. 
Wetzel  (Wetzel  Brothers,  Milwaukee), 
vice-president;  Kenneth  P.  Morse  (Stand¬ 
ard  Register  Co.,  Dayton),  secretary;  and 
Morris  W.  Davidson  (Courier-Journal 
Litho  Co.,  Louisville),  treasurer. 

New  officers  of  the  Union  Employers 
Section  are  Cully  A.  Cobb  (Ruralist 
Press,  Atlanta),  president;  Walter  F. 
McArdle  (McArdle  Printing  Co.,  Wash- 


for  PRINTERS  '-  DEALERS  •  STATIONERS 


ROTARY 


PRODUCED 


Guaranteed 
Deliveryl 
Low  Prices! 

■"  Big  Profits! 
Write  today! 


Designers  &  Manufacturers  of  Business  Forms  Exclusively  For  The  Trade 
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YOUR  TOP  SOURCE  FOR  FINE  QUALITY 

HOT  SPOT  CARBON  INK 


•  Guaranteed  not  to  dry  out. 

•  Minimum  penetration. 

•  Makes  clean,  legible  copies 
— up  to  1  2  at  a  time. 

•  Available  in  black,  blue,  red. 

Write  for  Full  Details  and  Prices 

AMERICAN  CARBON  PAPER  MFC.  CO. 

ENNIS,  TEXAS  •  CHATHAM,  VA. 


^  PAPER  YOU  WANT 

AT  A  JOB-LOT  LOW  PRICE 

Call  FORT  DEARBORN  FIRST  I  Nine  Umes  out  of  ten.  you’ll  find 
exactly  the  sheet  you  want  In  our  tremendous  inventory  of  mill 
closeouts  and  discontinued  lines  ...  at  definite  savings  I 

Make  Fort  Dearborn  a  habit.  Whether  your  order  Is  from  Job  lot 
stock  or  regular  lines,  you  can  rely  upon  us  for  a  dependable 
printing  sheet  every  time! 

Consult  us  on  your  mill  orders.  No  obligation. 

Samples  and  prices  on  request. 


1-7992  1020  WEST  ADAMS  STREET  •  CHICAGO  7 

Mileaikn,  26t  E.  Erls  SI.  •  Missstrtlit,  TOI  St.  SrS  SI.  •  Lot  Aatolot,  SSSS  Elotnor  An 

The  Graphic  Arts  Monthly — October,  1950  18 


ington,  D.  C.)>  first  vice-president;  James 
H.  Dunham,  Jr.  (Eureka  Specialty  Print¬ 
ing  Co.,  Scranton),  second  vice-presi¬ 
dent;  Clifford  M.  Dean  (Schwabacher- 
Frey  Co.,  San  Francisco),  third  vice- 
president;  and  R.  Mort  Frayn  (Frayn 
Printing  Co.,  Seattle),  treasurer. 

New  officers  of  the  Master  Printers 
Section  are  A.  H.  Kingsley  (George  H. 
Buchanan  Co.,  Philadelphia),  president; 
W.  H.  Egan  (Egan  Printing  Press,  Dal- 
as),  first  vice-president;  Lyman  Jones 
(Laurance  Press,  Cedar  Rapids),  second 
vice-president;  Harold  S.  Hutchison 
(Mack  Printing  Co.,  Easton),  third  vice- 
otcsident;  and  Penn  Watson,  Sr.  (W.  J. 
Keller  Printing  Co.,  Buffalo),  treasurer. 

The  PIA  convention,  which  opened  at 
the  Palmer  House,  Chicago,  on  Monday, 
September  18,  was  well  attended. 

Speakers  on  the  opening  day  were  A. 
E.  Giegengack,  president  and  general 
manager  of  the  Graphic  Arts  Exposition; 
Leo  Cherne,  well-known  economist  and 
statistician;  John  J.  Deviny,  Public  Printer 
of  the  United  States;  Allerton  H.  Jeffries, 
immediate  past-president  of  PIA;  Robert 
H.  Caffee,  newly  elected  president;  and 
John  M.  Wolff,  Jr.,  of  St.  Louis.  Mr. 
Wolff  reported  as  chairman  of  the  newly 
formed  PIA  Defense  Emergency  Plan¬ 
ning  and  Advisory  Committee. 

At  the  meeting  of  the  Union  Em¬ 
ployers  Section  on  Tuesday  morning, 
president  Reuel  D.  Harmon  reported  on 
three  major  developments:  (1)  Action  to 
improve  composing  room  productivity 
with  the  possible  cooperation  of  the  ITU; 
(2)  the  Foreman’s  Training  Program; 
and  (3)  plan  for  exchange  of  informa¬ 
tion  in  industrial  relations  matters  with 
newspaper  publishers. 

On  Tuesday  afternoon,  Frank  F.  Pfeif¬ 
fer  addressed  the  Research  and  Engineer¬ 
ing  Council  of  the  Graphic  Arts  Indus¬ 
try,  of  which  he  is  president.  He  re¬ 
ported  on  research  developments.  Homer 
J.  Winkler  (Battelle  Memorial  Institute) 

I  also  addressed  the  group. 

I  At  the  general  session  of  the  conven- 
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tion  on  Wednesday  morning,  Mr.  Pfeiffer 
talked  on  “Printing  Technology,  Today 
and  Tomorrow.”  Bernard  Snyder  of  Chi¬ 
cago  talked  on  the  subject  of  “Typ)c 
Composition,  Hot  and  Cold.”  He  dis¬ 
cussed  typewriter  methods  of  composi¬ 
tion  and  phototypesetting.  H.  M.  Fritz 
(Wm.  G.  Johnston  Co.,  Pittsburgh)  read 
a  paper  on  pressroom  developments  by 
Russell  J.  Hogan.  Clinics  on  the  compos¬ 
ing  room,  platemaking,  the  pressroom 
and  the  bindery  were  held  on  Wednes¬ 
day  afternoon. 

Resolutions  adopted  at  the  convention 
"offer  to  the  Federal  government  print¬ 
ing  procurement  departments  the  print¬ 
ing  industries’  complete  production  facili¬ 
ties  for  the  production  of  Federal  gov¬ 
ernment  printing”;  call  upon  the  Joint 
Committee  on  Printing  of  the  Congress 
of  the  United  States  to  “re-adopt  and 
re-affirm  its  policy  against  the  expansion 
of  Federal  government  printing  facili¬ 
ties”;  and  that  PIA  and  its  affiliated 
groups  sponsor  and  cooperate  in  observ¬ 
ing  Printing  Week,  January  14-20,  1951. 

At  the  banquet  closing  the  convention, 
A.  E.  Giegengack  received  the  first  an¬ 
nual  A.  F.  Lewis  Memorial  “Man-of-the- 
Year”  award,  given  by  G.AM  in  recogni¬ 
tion  of  Mr.  Giegengack’s  work  in  plan¬ 
ning  and  managing  the  Graphic  Arts 
Exposition.  Public  Printer  John  J.  Deviny 
made  the  presentation. 


•  In  response  to  requests  for  a  gummed  paper 
suitoble  for  printing  drug  labels,  a  Detroit  paper 
merchant  analyzed  the  job  requirements  and  rec* 
ommended  Trojan  #420,  an  English  Finish 
gummed  paper  receptive  to  the  fine  printing  en¬ 
countered  in  this  type  of  work.  Suitable  for 
writing  upon  with  ink,  Trojan  #420,  like  all 
Trojan  Gummed  Printing  Papers,  is  easy  and 
profitable  to  work  with. 

Trojan  #420  is  the  answer  to  iust  one  gummed 
printing  paper  problem.  In  the  complete  line  of 
Trojan  Gummed  Printing  Papers  you’ll  find  the 
answers  for  every  problem.  Your  Trojan  paper 
merchant  is  ready  to  help  you  select  the  right 
gummed  printing  paper  (Trojan,  of  course)  for 
fast,  profitable  press  runs  on 
every  seal,  label  and  sticker 
printing  job. 


luhfi  hlmjanlodaif ! 


GRAPHIC  NON-MELT  ROLLERS 

For  serviceable,  lovr-cost  operation 
of  job  and  small  high-speed  presses. 
Trouble  free  operation  during  hot 
and  humid  v/eather. 


IDEAL  ROLLER  &  MANUFACTURING  COMPANY  L0114  Sjand  City  1,  N.' 


Conference  on  Printing  Education 

George  J.  Bilsey  (printing  instructor, 
East  High  School,  Cleveland)  was  elected 
president  of  the  International  Graphic 
Arts  Education  Association,  formerly  Na¬ 
tional  Graphic  Arts  Education  Associa¬ 
tion,  at  the  Silver  Anniversary  Conference 
on  Printing  Education  in  Chicago,  Sep¬ 
tember  21-23.  He  succeeds  John  G. 
Henderson  (of  the  Washburne  Trade 
School,  Chicago)  who  served  two  terms 
as  president  and  was  the  general  chair¬ 
man  of  the  Chicago  Conference. 

The  Conference  was  one  of  the  most 
successful  and  constructive  of  the  entire 
series  of  annual  educational  conferences. 
It  was  well  attended  with  school  adminis¬ 
trators,  teachers  of  printing  and  members 
of  the  boards  of  education  present  from 
all  parts  of  the  United  States  and  from 
Canada,  Hawaii,  Norway  and  Sweden. 

The  program  of  the  Conference  was 
built  around  the  general  theme — “Graphic 
Arts  Education  for  Tomorrow,”  thus 
dovetailing  with  the  purpose  and  scope 
of  the  great  Sixth  Educational  Graphic 
Arts  Exposition,  being  held  at  the  Inter¬ 
national  Amphitheater,  Chicago,  at  the 
time.  A  specially  conducted  tour  to  the 
Exposition  was  arranged  for  delegates  to 
the  Conference.  The  program  of  the  Con¬ 
ference  brought  together  an  outstanding 
group  of  high  grade  speakers  including 
Dr.  Herrold  C.  Hunt  (general  superin¬ 
tendent  of  the  Chicago  Public  Schools); 
Bror  Zachrisson  (Stockholm,  Sweden, 
visiting  professor.  Printing  Management, 
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Carnegie  Institute  of  Technology,  for  the 
school  year  1950-51);  Paul  C.  Clovis 
(president  of  Graphic  Arts  Association 
of  Illinois);  Loren  Carter  (of  the  Lake¬ 
side  Press,  Chicago);  Dr.  Lester  Schloerb 
(director  of  public  welfare,  Chicago  Pub¬ 
lic  Schools) ;  and  Dr.  Mark  Ellingson 
(president,  Rochester  Institute  of  Tech¬ 
nology,  Rochester,  N.  Y.).  Stanley  Nalecz 
(president  of  the  Printing  Teachers  Sec¬ 
tion,  Chicago  Public  Schools)  presided  at 
the  opening  meeting  on  Thursday  eve¬ 
ning,  September  21,  and  Ferdy  J.  Tagle 
(principal  of  The  New  York  School  of 
Printing)  presided  at  the  general  session 
on  Friday  morning,  September  22. 

Between  375  and  400  were  present  for 
the  annual  conference  banquet  on  Fri¬ 
day  evening,  September  22,  with  a  score 
of  outstanding  leaders  in  education  and 
industry  as  the  guests  of  honor.  The  pro¬ 
gram,  in  charge  of  Dr.  Hobart  H.  Som¬ 
mers  (assistant  superintendent,  Chicago 
Public  Schools),  consisted  largely  of  in¬ 
troduction  of  guests  by  the  toastmaster, 
and  the  presentation  of  awards  to  the 
top  winners  of  the  1949-50  Essay  and 
Certificate  Honor  Conte.sts  by  George 
Welp  of  the  International  Printing  Ink. 
The  feature  event  of  the  program  was  the 
presentation  of  “A  Bouquet  of  Orchids,” 
made  up  of  letters  of  congratulation  to 
Fred  J.  Hartman  (director  of  education 
of  N.G.A.E.A.)  upon  his  completing  25 
years  of  service  as  the  educational  direc¬ 
tor  of  the  Association.  The  presentation 
address  was  made  by  J.  Henry  Holloway 
(Framingham  Centre,  Mass.,  honorary 
president  of  N.G.A.E.A.,  and  formerly 
principal  of  The  New  York  School  of 
Printing,  New  York  City).  In  addition, 
an  excellent  program  of  entertainment 
was  provided,  arranged  by  Wesley  K. 
Lunt  (director  of  public  relations,  W.  F. 
Hall  Printing  Company,  Chicago).  Presi¬ 
dent  Henderson  was  the  presiding  officer. 

One  of  the  leading  items  of  business 
at  the  annual  business  meeting  on  Satur¬ 
day  morning,  September  23,  was  the 
changing  of  the  name  of  the  organiza¬ 
tion  from  the  National  Graphic  Arts  Edu- 
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cation  Association  to  the  International 
Graphic  Arts  Education  Association.  This 
change  became  necessary  because  of  the 
increasing  number  of  members  joining 
the  organization  from  other  countries, 
particularly  Canada.  The  Conference  voted 
to  approve  in  principle  the  affiliation  with 
the  new  Council  on  Printing  Education 
of  which  t'l.G.A.E.A.  was  one  of  the 
organizing  groups.  It  was  decided  to  hold 
the  next  annual  conference  in  June,  1951, 
in  Cleveland,  and  the  1952  Conference 
at  the  Ryerson  Institute  of  Technology, 
Toronto,  Canada. 

Officers  elected  at  the  25th  Annual 
Conference  on  Printing  Education,  for 
the  school  year  1950-1951  arc  honorary 
president:  I.  Henry  Holloway  (Framing¬ 
ham  Centre,  Mass.);  president:  George 
J.  Bilsey  (East  High  School,  Cleveland); 
vice-president:  Edward  Parker  (Ryerson 
Institute  of  Technology,  Toronto,  Ontario, 
Canada);  secretary:  Patrick  F.  Boughal 
(The  New  York  School  of  Printing,  New 
York,  N.  Y.);  treasurer:  Vincent  C. 
Coyne,  (Middlesex  County  Vocational 
School,  New  Brunswick,  N.  J.) ;  and  edu¬ 
cational  director:  Fred  J.  Hartman 
(Washington,  D.  C.). 


Chicago  Craftsmen  Install  Officers 

At  the  September  meeting  of  the  Chi¬ 
cago  Club  of  Printing  House  Craftsmen 
the  following  officers  were  officially  in¬ 
stalled  by  Gradie  Oakes,  past  interna¬ 
tional  president:  Frank  Bartojay,  presi¬ 
dent;  Arthur  S.  Colton,  first  vice-presi¬ 
dent;  James  Anderson,  second  vice-presi¬ 
dent;  Lowell  Dummer,  treasurer;  Frank 
Pugliesc,  recording  secretary  and  Michael 
Ivers,  financial  secretary. 

Floyd  C.  Larson,  educational  chair¬ 
man,  introduced  Dr.  George  Cramer 
(chief  chemist,  Sinclair  &  Valentine 
Company)  who  gave  a  talk  on  inks 
along  with  the  showing  of  the  film 
“The  Graphic  Arts  Marches  On.”  A 
question  and  answer  period  followed 
which  was  conducted  by  Dr.  Cramer 
and  his  panel  of  experts  consisting  of 
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G.  L.  Erickson  (executive  vice-president,  I 
Braden-Sutphin  Ink  Co.);  Frank  Dick 
(chemist  with  International  Printing  Ink  j 
Division)  and  Walter  Surgeon  (chief  | 
chemist,  Sigmund  Ullman  Ink  Co.).  | 
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Plant  Maintenance  Conference 

An  18-point  program  of  plant  mainte¬ 
nance  techniques  has  been  set  for  dis¬ 
cussion  at  the  Plant  Maintenance  Confer¬ 
ence  to  be  held  in  Cleveland  in  January, 
it  was  announced  by  Clapp  and  Poliak, 
Inc.,  exposition  management.  The  con¬ 
ference  will  take  place  during  the  first 
three  days  of  the  Plant  Maintenance 
Show,  Jan.  15-18,  inclusive,  at  the  Public 
.\uditorium  in  Cleveland. 

Four  general  sessions  will  be  held  for 
all  visitors  and  eight  sectional  conferences 
for  executives  and  engineers  with  spe¬ 
cialized  problems.  L.  C.  Morrow  (consult¬ 
ing  editor.  Factory  Management  and 
Maintenance)  will  serve  as  general  chair¬ 
man  of  the  conference. 

General  conferences  will  start  with  a 
discussion  of  preventive  maintenance.  At 
this  session,  speakers  will  discuss  inspec¬ 
tion  procedures  and  frequencies,  records 
and  reports,  and  training  personnel  for 
maintenance  work.  The  group  will  then 
divide  for  four  sectional  meetings  on 
maintenance  of  electrical  equipment, 
maintenance  of  power  plant  and  heating 
equipment,  maintenance  problems  of  the 
small  plant,  and  selection  and  mainte¬ 
nance  of  lighting  equipment. 

On  the  second  day,  the  general  session 
will  be  devoted  to  organization  and 
management  for  maintenance.  This  dis- 
.cussion  will  include  maintenance  costs 
and  their  control  and  budgeting,  incen¬ 
tive  payment  of  maintenance  workers, 
and  p’anning  and  scheduling  maintenance 
operations.  Four  sectional  conferences 
then  will  consider  specialized  maintenance 
for  chemical  plants,  paper  and  paper 
product  plants,  food  processing  plants, 
and  metal  working  plants. 

On  the  third  day,  the  American  So¬ 
ciety  of  Lubrication  Engineers  will  con¬ 
duct  a  panel  on  lubrication.  Another 
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general  session,  devoted  to  plant  house¬ 
keeping,  will  take  up  painting  and  dec¬ 
orating,  selection  and  upkeep  of  floors, 
and  proper  standards  of  sanitation. 

The  banquet  program  includes  a  speak¬ 
er  on  the  general  economic  significance 
of  proper  maintenance. 

Advance  registration  cards  and  hotel 
information  may  be  obtained  from  Clapp 
and  Poliak,  Inc.,  341  Madison  Avc.,  New 
York  17,  N.  Y. 

Oklahoma  Printers  Elect  Officers 

The  new  officers  elected  at  a  recent 
meeting  of  the  Printing  Industry  of  Okla¬ 
homa  City  are:  Frank  LePage,  president; 
B.  L.  Semter,  Jr.,  vice-president;  Ed  Sibel, 
secretary-manager;  Fritz  Eisenlohr,  treas¬ 
urer;  Fred  Bowman,  educational  director; 
Jim  Norick,  social  director;  George  Tighe, 
national  director;  Wade  Emery,  past 
president. 

During  the  past  year  an  organizational 
structure  was  worked  out  whereby  each 
activity  of  the  Association  was  placed  un¬ 
der  the  supervision  of  a  member  of  the 
Board  of  Directors. 

The  Association  sponsors  the  Central 
Printing  School,  and  recently  helped  ob¬ 
tain  $33,000  of  new  equipment  for  the 
already  well  equipped  school.  Two  more 
instructors  were  added,  and  the  Associa¬ 
tion  helped  obtain  capacity  enrollment  for 
the  enlarged  school. 

The  new  Board  of  Directors  will  con¬ 
tinue  the  projects  of  the  past  administra¬ 
tion,  and  plans  to  add  several  more  dur¬ 
ing  the  year. 
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Companies 


On  September  1,  the  Hankel  Printing 
Company,  314  W.  Superior  St.,  60-year 
old  Chicago  printing  house,  became  the 
Hankel-Pfister  Printing  Company,  accord¬ 
ing  to  a  statement  made  by  Richard  T. 
(Dick)  Hankel,  president  of  the  newly 
named  corporation. 

C.  Eugene  Pfister,  well-known  Chicago 
printing  executive,  was  elected  executive 
vice-president  by  the  board  of  directors 
on  September  1. 

Other  officers  of  the  Hankel-Pfister 
Printing  Company  are  Otto  G.  Hankel, 
vice-president,  and  Samuel  Le  Vine,  sec¬ 
retary  and  treasurer. 

International  Printing  Ink,  known  to 
printers  everywhere  as  IPI,  has  purchased 
from  Ohio  Boxboard  Company  a  large, 
modern  industrial  building  in  Rittman, 
Ohio,  to  house  new  branch  office  and  ink 
service  facilities.  Conversion  to  ink  mak¬ 
ing  is  scheduled  for  completion  before 
the  first  of  January,  1951.  The  new,  ex¬ 
panded  facilities  will  replace  IPI’s  nearby 
Wadsworth  branch  which  has  served 
printers  in  this  area  for  many  years. 

IPI’s  expanded  and  improved  ink  serv¬ 
ice  in  Rittman  will  be  complete,  for  all 
types  of  printers  and  lithographers  from 
package  specialists  to  commercial  shops. 
James  Hocevar,  now  in  charge  of  IPl’s 
Wadsworth  Branch,  will  take  over  the 
new  facilities  with  his  veteran  staff  of 
ink  experts. 

Ground  has  now  been  broken,  and  the 
preliminary  construction  begun  on  Acme 
Steel  Company’s  new  $125,000  building 
at  Perry  Ave.  and  Acme  Rd.,  Riverdale, 
111. 

Carl  J.  Sharp,  president,  announced 
that  the  building  will  serve  a  welcoming 
function  for  the  plant.  All  visitor-centered 
activities — reception,  purchasing,  and  em¬ 
ployment — will  now  be  combined  under 
one  roof.  This  move  will  eliminate  the 
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need  for  salesmen,  customers,  new  em¬ 
ployees  and  the  public  to  travel  across 
Acme  Steel  Company’s  219-acre  grounds 
to  the  proper  building. 

Expected  to  be  completed  before  Jan¬ 
uary  1,  1951,  the  new  office  building  will 
contain  over  12,000  square  feet  of  floor 
space.  , 

Cline  Electric  Combines  Its  Chicago 
Office  and  Operating  Units 

On  November  1st  the  Cline  Electric 
Manufacturing  Company  will  combine 
its  various  Chicago  operating  units  and 
its  general  office  under  one  roof  at  3405 
W.  47th  St.,  Chicago. 

This  new  plant  with  a  ground  floor 
space  of  120,000  square  feet;  and  space 
or  the  general  offices  on  the  second 
floor;  with  additional  area  for  expansion; 
knits  even  more  closely  the  complete 
activities  of  the  company  and  provides 
for  continuous  coordination  between  ex¬ 
ecutive,  engineering  and  manufacturing 
units. 

Adds  Advertising-Gift  Division 

The  W.  Wachter  Engraving  Co.,  Inc., 
artistic  designers  and  manufacturers  of 
printing  plates  since  1927  had  recently 
developed,  and  are  operating,  a  “Pre¬ 
mium  and  Advertising  Gift  Department’’ 
in  conjunction  with  its  engraving  plant 
facilities. 

The  firm  had  completed  negotiations 
to  represent  various  importers,  local  and 
foreign,  studios  and  manufacturers,  pro- 


FOR  FRFE 
SAMPLE  S>4EErS  STATE 
SIZE  WANTED.  STOCKED 
IN  ROLL  WIDTHS  FOR 
EVERY  PRESS. 


190 


The  Graphic  Arts  Monthly — October,  1950 


curing  rare  species  of  art,  Oriental  gems 

and  oddities.  HOT 

Some  of  the  imported  paintings  are  III  11 
on  rice  paper  and  Japan  silk.  ^ 

W.  Wachtcr  and  Harold  E.  Stroot  are 
the  principal  operators  of  the  newly  de¬ 
veloped  division. 

Hllls-McCanna  Purchases 
Mlller-Lauffer 

Hills-McCanna  Company,  Chicago,  an¬ 
nounces  its  purchase  of  the  Miller-Lauffer 
Printing  Equipment  Corp.  The  name 
Miller-Lauffer  has  made  a  major  contri¬ 
bution  to  the  printing  industry  through 
its  hand  counting  eliminator,  named 
“Tally-Tab,”  also  a  revolutionary  en¬ 
velope  press  capable  of  impression  speeds 
heretofore  unheard  of.  <*i>ac 

The  “Tally-Tab”  is  a  device  which  CROS 

automatically  counts  press  impressions 
and  inserts  a  tab  into  the  press  delivery  at  spec 
at  a  pre-determined  count  of  50,  100,  or  (depen 

500,  or  any  special  amount.  The  unit  is  200,001 

adaptable  to  any  press,  giving  an  accu-  numbei 
rate  and  reliable  count. 

The  Hills-McCanna  Company  will  Handle 

continue  to  manufacture  base  materials  graphe* 

for  proof  presses,  rubber  and  plastic  plate  p 
mounting,  newspaper  base,  furniture, 
foundry  chases,  and  engravers  tongs.  All  ,  * 

these  items  are  manufactured  from  mag-  f* 
nesium  alloy,  industry’s  lightest  struc- 
tural  metal.  Maxim 

The  Miller-Lauffer  Division  will  ex-  into  15 
pand  its  facilities  under  the  new  owner-  . 

ship,  incorporating  the  development  of  a 
small  size  envelope  press  embodying  the  sfandai 

features  of  the  large  unit  which  is  cap-  special 
able  of  running  80,000  to  104,000  im¬ 
pressions  per  hour.  Other  new  items  are  •  ' 

planned  and  will  be  announced  to  the  •  J 

industry  in  the  near  future. 

Inquiries  pertaining  to  the  above  prod-  *  ^ 
ucts  should  be  addressed  to  Hills-Mc¬ 
Canna  Company,  3025  N.  Western  Ave.,  ^ 

Chicago  18,  or  the  Miller-Lauffer  Divi-  ' 

sion,  Hills-McCanna  Company,  280  La¬ 
fayette  St.,  New  York  12,  N.  Y.  Local 
dealers  arc  established  throughout  the 
country. 
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PRECISION 
CROSS  CUniNG 

at  speeds  up  to  20,000  strips  per  hour 
(depending  on  width  of  strip);  up  to 
200,000  cards  per  hour  (depending  on 
number  of  cards  per  strip). 

Handles  plain,  embossed  or  thermo- 
graphed  stock  without  damage. 

Especially  suitable  for  cards  requiring  ex¬ 
treme  accuracy  and  clean  smooth  edges 
free  from  lint;  also  for  any  small  cards 
where  saving  of  labor  is  vital. 

Maximum  sheet  size:  24"xl5"  (cutting 
into  15"  long  strips). 

Minimum  cut  card  size:  2"xl-5/16", 
standard  machine;  2''xlVs"  or  less,  on 
special  order. 

•  ACCURATE  CUTTING 

•  HIGH  PRODUCTION  RATE 

•  LOW  OPERATING  COSTS 

Tell  us  your  cutting  problems. 

Write  for  descriptive  circular. 


GIBSON  MACHINE  MFG.  CO. 

DEPT.  G.  165  CITMER  ST.,  BROOKLYN  11,  N.  T. 


News  Aboat  People 


PRECISION 

MAKE-READY 

Supplies  are  now  available. 
Use  Cantine’s  American 
Overlay  Board  to  get  pre* 
cision  make-readies  in  less 
time,  at  lower  cost.  Sold 
direct  only.  For  free  book¬ 
let,  write 

THE  MARTIN  CANTINE  COMPANY 
SAUGERTIES,  N.  Y. 


AMERICAN 
OVERLAY  BOARD 


I  GATHERING  CABINET  | 

I  THE  LOW  GATHERING  CABI-  I 
I  NET  is  a  thoroughly  practical  inezpen-  i 
I  sive  device  that  greatly  facilitates  gath-  | 
g  ering  (collating  or  assembling)  sheets  § 
I  of  paper  into  sets.  | 

I  Quickly  adjusted  for  every  size  sheet  up  | 
I  to  12"xl8".  Users  are  gathering  6000  i 
I  sheets  per  hour.  Folder  on  request.  | 

I  ANGU  STEEL  EQUIPMENT  CO.  I 
I  917  N.  Milwaukee  Ave.,  Chicago  VI,  III.  I 
=  FACTORY  a  OFFICE  EQUIPMENT  | 
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Dr.  R.  M.  Schaffert,  who  initiated  and 
organized  the  Graphic  Arts  Research  Di¬ 
vision  at  Battelle  Institute,  and  who  has 
supervised  the  activities  of  this  Division 
for  the  past  five  years,  has  been  named 
research  consultant  on  the  Institute  staff. 
In  this  capacity  he  will  devote  the  major 
portion  of  his  time  to  the  technical  phases 
of  research  projects  relating  to  the  graphic 
arts  fields,  and  to  consultation  on  graphic 
arts  processes  and  technical  problems.  Dr. 
Schaffert  is  one  of  the  country’s  leading 
authorities  on  the  science  and  technology 
of  graphic  arts  processes. 

William  T.  Reid  has  assumed  Dr. 
Schaffert’s  former  responsibilities  for  the 
supervision  and  management  of  the 
G.A.R.  Division.  Mr.  Reid  has  been  a 
member  of  the  supervisory  staff  at  Battelle 
since  1946. 

Leon  Strain,  Detroit  advertising  man, 
has  joined  the  staff  of  Orville  E.  Reed, 
direct  mail  advertising  specialist  with 
offices  at  Howell,  Mich.,  Mr.  Reed  has 
announced. 

Mr.  Reed  specializes  in  all  forms  of 
advertising  by  direct  mail,  including  sales 
letters,  external  and  internal  company 
publications,  booklets,  folders,  and  broad¬ 
sides.  He  serves  a  nation-wide  clientele. 

Walker  Engraving  Corporation  an¬ 
nounced,  through  general  manager  John 
Baugh,  the  appointment  of  Arthur  Stacey 
to  the  fxist  of  sales  manager  of  the  San 
Francisco  organization.  Mr.  Stacey  will 
assume  his  duties  in  charge  of  the  sales 
staff  at  once. 

Professor  Homer  E.  Sterling  has  been 
appointed  chairman  of  the  Printing  Man¬ 
agement  Department  faculty  at  Carnegie 
Institute  of  Technology,  Dr.  J.  C.  Warner, 
Carnegie  president,  has  announced. 

Professor  Sterling  has  been  a  member 
of  the  Carnegie  faculty  since  his  gradua¬ 
tion  from  C.I.T.  in  1926.  He  is  the 
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author  of  a  book,  “Advertising  Criteria,’’  - 

several  monographs  and  numerous  maga-  0 
zine  articles. 

Dr.  Warner  announced  also  that  the 
remodeling  of  the  Printing  Management  H 

Department,  begun  more  than  a  year  V 
ago,  is  nearing  completion,  and  that  a  H 

new  design  studio  and  classroom  are  ■ 

ready.  ■ 

In  addition,  printing  laboratories  have  H 

been  remodeled  with  improved  plant  lay-  H 
out,  new  floors  and  better  lighting.  The  ^ 

remotleling  provides  increased  floor  space  ^ 

and  new  facilities  for  both  hand  and  ma¬ 
chine  composition,  and  new  offices  for  the 
printing  management  faculty. 

Director  of  Atlanta  Group 

Richard  A.  Stout,  Atlanta  attorney  and 
well-known  civic  leader,  has  been  ap¬ 
pointed  executive  director  of  the  Atlanta 
(  Graphic  Arts  Inc., 

according  to  H. 

Grady  Wilson,  pres-  ^ 

ident  of  the  asso¬ 
ciation.  The  Atlanta  1 

Graphic  Arts  is  the 
trade  association  of 
the  printing  and  al-  ^ 

lied  industries  of  ^ 

Atlanta  with  offices 

at  881  Piedmont  v 

Richard  A.  Stout  g  X 

The  former  Texan  is  well  equipped 
for  public  relations  and  trade  association 
work.  He  is  a  member  of  both  the  Texas 
and  Georgia  Par  Associations.  A  gradu¬ 
ate  of  Harvard  Gillege  and  Harvard 
Law  SchtHtl,  he  entered  the  legal  depart¬ 
ment  of  Shell  Oil  Company  at  Houston, 

Texas,  after  graduation.  A  resident  of 
Houston  for  three  and  a  half  years,  he 
played  a  prominent  part  in  activities  of 

the  local  Bar  Association,  the  Community  _ 

Chest,  anil  Chamber  of  Commerce. 

From  Houston  he  went  to  Austin,  Awl 
Texas,  where  he  was  assistant  attorney- 
general  of  the  state  under  two  attorneys- 
gcneral. 

From  his-  state  legal  |x>sition  he  went  - 
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I  [CAVRIN  PRESS 
Jft'j  ah  9l4-^a.6khHe^l 

Sut  futri  U  a  MODERN 
Xine 


One-Time  Carbon  Interleaved 

BUSINESS  FORMS 


7arU- 

To  meet  your 
special  requirements! 

...Exclusive  but  not  expensive! 

...  for  both  Large  and  Small  Users 

SOLD  THROUGH  DEALERS 

Write  Today! - - 

Arthur  J.  Gavrin  Press,  Inc. 

CAVBIN  PRESS  BUILDI.NG 

NEW  ROCHELLE,  NEW  YORK 


to  Dallas,  Texas,  as  public  relations 
counsel  for  Interstate  Theatres,  largest 
motion  picture  exhibitor  in  the  South¬ 
west.  He  helped  organize  anti  was  at¬ 
torney  for  the  Texas  Theatres  Owners 
Association. 

After  the  war,  Mr.  Stout  moved  to  At¬ 
lanta  where  he  has  handled  legal  and 
public  relations  affairs  for  several  cli¬ 
ents.  He  will  now  devote  full  time  to 
the  association  activities  of  Atlanta 
Graphic  Arts. 

Theodore  A.  Dadisman  has  been  ap¬ 
pointed  a  vice-president  of  Printing  De¬ 
velopments,  Inc.,  subsidiary  of  Time  Inc. 
recently  formed  to  market  graphic  arts 
developments  from  Time  Inc.’s  Spring- 
dale,  Conn.,  research  laboratories.  Mr. 
Dadisman  will  be  in  charge  of  marketing 
of  lithographic  techniques  and  equipment. 

,  The  appointment  of  C.  S.  Allen  as 
general  manager  of  the  Star-Kimble  Mo¬ 
tor  Division  of  Miehle  Printing  Press 
and  Manufacturing  Company,  Bloomfield, 
N.  J.,  has  been  announced  by  J.  E.  Eddy, 
president  of  Miehle. 

Vulcan  Rubber  Products,  Inc.,  Brook¬ 
lyn,  N.  Y.,  announces  the  appointment 
of  Thomas  H.  McConnell,  Jr.,  as  sales 
promotion  and  advertising  manager  of 
the  company,  in  charge  of  all  new  busi¬ 
ness. 


Paul  E.  Twyman,  assistant  sales  man¬ 
ager  of  the  Miehle  Printing  Press  and 
Manufacturing  Company,  observed  his 
25th  anniversary  with  the  company  on 


August  17.  Mr.  Twyman,  who  came  to 
the  Miehle  Company  after  eight  years  in 
Government  service  first  in  the  Engineer 
Corps,  War  Department,  Map  Reproduc¬ 
tion  Plant  and  later  as  assistant  and  act¬ 
ing  director  of  the  Bureau  of  Engraving 
and  Printing,  is  well-known  to  the  print¬ 
ing  fraternity  throughout  the  United 
States,  not  only  as  a  result  of  his  connec¬ 
tion  with  the  Miehle  Company,  but  also 
through  his  active  participation  in  the 
activities  of  the  International  Clubs  of 
Printing  House  Craftsmen.  He  has  also 
developed  a  wide  acquaintance  in  over¬ 
seas  printing  circles  as  manager  of 
Miehle’s  Export  Department  and  through 
personal  contact  with  visiting  European 
printers. 


This  time  saving — material  saving  attachment 
can  be  used  on  all  types  of  upright  stamping 
and  embossing  presses.  All  sizes  of  C&P 
hand  feed  or  automatic  presses,  all  sizes  of 
John  Thompson  or  similar  presses.  Brackets 
furnished  for  ail  standard  machines. 

Multiple  3-Draw  Available 
Maximum  width,  15  Inches  HEATER  BLOCKS — Can  be  furnished  for  any  voltage 

Mnvimiim  npAiBf.  19  Inr.hM  ' 


Automatic  ROLL  LEAF  FEED 


I  PRINTING  INDUSTRIES  EQUIPMENT,  INC.  135  W.  20lh  St.,  New  York  1 1,  N.  Y.  , 
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No  More  Strings 


] 


ADJUSTABLE  *  HAKE-UP 

TIE-UP  D  FRAME 


Priets  sabjiet  to 
ehango  withoot  ootieoi 
AM  provieut  price  lists  veidtd. 


Carl  C.  Sweet,  general  plant  manager, 
of  the  Milwaukee  plant,  and  Albert  J. 
Graf,  general  plant  manager,  of  the 
Westerly  plant  were  elected  vice-presi¬ 
dents  at  the  meeting  of  the  Board  of 
Directors  of  C.  B.  Cottrell  &  Sons  Com¬ 
pany  as  announced  by  Donald  C.  Cot¬ 
trell,  president. 

Carl  C.  Sweet,  has  been  at  the  Mil¬ 
waukee  plant  for  more  than  25  years, 
and  has  been  chief  engineer,  plant  man- 
."ger,  and  now  vice-president  and  general 
plant  manager  of  the  division. 

Albert  J.  Graf,  who  has  been  with  the 
firm  since  January  1,  this  year,  left  as 
vice-president  in  charge  of  manufactur¬ 
ing  at  the  Lakeshore  Engineering  Co.  in 
Marquette,  Mich.  He  has  had  more  than 
25  years’  experience  in  the  manufacture 
of  printing  equipment. 

Joseph  Van  Cata,  general  manager  of 
R.  R.  Robertson  Company,  Chicago, 
manufacturers  of  photomechanical  equip¬ 
ment,  has  announced  the  appointment  of 
William  Clackworthy  as  resident  repre¬ 
sentative  in  the  New  York  area.  Present 
plans  are  to  open  an  office  for  the  benefit 
of  both  Robertson  users  as  well  as  Robert¬ 
son  dealers. 

Edward  Pollack,  who  has  been  repre¬ 
senting  Robertson  in  New  York  for  the 
past  year  is  being  transferred  to  the  Chi¬ 
cago  office  where  he  will  continue  to 
contact  Robertson  accounts  in  both  a 
sales  and  service  capacity. 

A.  E.  Giegengack,  executive  vice- 
president  of  the  I.anston  Monotype  Ma¬ 
chine  Company,  Philadelphia,  Pa.,  an¬ 
nounces  that  in  accordance  with  its 
newly  developed  expansion  policy  the 
following  young  men  have  been  appoint¬ 
ed  to  the  staff:  John  Stiingis,  Jr.,  Fred¬ 
erick  T.  Douglas,  Jr.,  E.  Wayne  Singer 
and  Fred  W.  Hoch,  Jr. 

These  men  will  be  given  a  course  of 
inside  training  concerning  the  products 
and  sales  policies  of  the  firm,  after  which 
they  will  be  assigned  to  field  work. 


•  CHECK  THESE 
MONEY  SAVING  FEATURES 

V  Pica  and  nonpareil  graduations  for 
accurate  make-up. 

V'  Ease  of  operation — it  takes  but  a  14 
turn  on  thumb  screws  to  lock  or  un¬ 
lock 

V  Tie-up  remains  around  type  for 
make-up  —  proofing  —  corrections — 
press  lock-up — storage — or  shipping 

Square  sides  inside  and  out  allow 
for  perfect  press  lock-up 

V  Tie-up  expands  over  150% — Adjust¬ 
able  from  closed  position  5x8  inches, 
to  8'/2x14'/2  inches  when  open  and 
covers  all  type  forms  within  that 
scope 

V  Rugged  construction  insures  many 
years  of  successful  operation — Made 
of  durable  aluminum — Won’t  rust  or 
corrode 

V  A  real  time  and  money  saver — Pays 
for  itself  in  a  few  uses 

WRITE  FOR  FUlt  OETAIIS 


RIEHL  GALLEY  LOCK  CO.,  Inc. 
1312  Ontario  St.,  Cleveland  13,  O. 
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A  more  complete  listing  of 
the  graphic  arts  books  sold  by 
The  Graphic  Arts  Monthly  is 
available  upon  request. 


Price 

□  Modern  Photoengraving — by  Louis  Flader  And  J.  S.  Mertle....$  15.00 

□  Ninth  Graphic  Arts  Production  Yearbook _ 15.50 

□  Best  National  Advertising  of  the  Year _  15.00 

□  A  Guide  to  Estimating  Printing — by  Ruthven  K.  Smith . .  12.50 

□  1950  Paper  Sales  Year  Book— _ _ (in  U.  S.  only)  10.00 

□  Borders  Unlimited _ 10.00 

□  Engraved  Stationery  Handbook — by  Steffens .  10.00 

□  1950  Penrose  Annual  . . — _ 8.50 

□  International  Poster  Annual  ’49  ’50 . 8.50 

□  28  Annual  of  Advertising  and  Editorial  Art _  _ —  8.00 

□  Proofreading  and  0>py-Preparation — by  Joseph  Lasky _  7.50 

□  Type  for  Books  and  Advertising — by  Eugene  M.  Ettenberg _  7.50 

□  Layout — by  Charles  J.  Fellen _  6.00 

□  Printing  and  Promotion  Handbook — by  Melcher  and  Larrick  6.00 

□  Advertising  and  Editorial  Layout — by  Matlack  Price _  6.00 

□  Lettering — by  Alexander  Nesbitt . . .  6.00 

□  Modern  Illustration  Processes — by  Gamble  . . — _ _  6.00 

□  Offset  Scrapbook  Nos.  6  and  8 — by  Volk. . . . .  (ea.)  6.00 

□  National  Brands  Clip  Book — by  Volk .  5.95 

□  How  to  Prepare  Art  and  Copy  for  Offset — by  J.  Stevens .  5.25 

□  The  Lithographers’  Manual — by  Walter  E.  Soderstrom  _  5.00 

□  The  Clip  Book  of  Christmas  Art  (Also  new  7.50  edition)  5.00 

□  Manual  of  Stereotyping — by  Joe  Goggin _  5.00 

□  Moods  of  Type — by  Clayton  WhitehilL. . . . .  5.00 

□  Selling  Printing  and  Direct  Advertising — by  Richard  Messner  5.00 

□  Perfect  Order  and  Record  Book — by  Fred  H.  Nichols  ...  _  5.00 

□  Mechanism  of  The  Linotype  &  Intertype — by  Abel  and  Straw  5.00 

□  How  to  Sell  Lithography^-fty  Arthur  Wood . . . . . .  5.00 

□  Foto-Fonts — by  A.  A.  Archbold  . . . .  5.00 

□  Advertising  Production — by  Dalgin  _ _  _ _  ...  5.00 

□  Clip  Book  of  Advertising  Art — by  Volk . . (set)  5.00 

□  Clip  Book  of  Easter  Art — by  Volk . . .  5.00 

□  Van’s  Key  Plate  Sales  Manual — by  Vanden  Brink . .  5.00 

□  Letters  and  Lettering — 6v  Carlyle  and  Oring . . . . .  5.00 

□  Phillips’  Old-Fashioned  Type  Book  _  5.00 

□  Production  in  Advertising — by  Hymes  .....  . .  5.00 

□  Bone  Production  Standards  Book  . . . . .  4.75 

□  Photo-Engraving  in  Relief — by  Smith,  Turner,  Hallam -  4.75 

□  A  Manual  of  Style . . . . .  4.00 
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O  A  Practical  Touch  System — by  Edwin  B.  Harding .  4.00 

□  101  Roughs — by  Don  May _  4.00 

□  Silk  Screen  Printing  Process — by  Biegeleisen  and  Buaenbark  4.00 

□  Earhart  Color  Plan _ _ _  4.00 

□  Modern  Methods  &  Materials  of  Etching — by  Sternberg .  4.00 

□  Poster  Design — by  J.  /.  Biegeleisen . . .  4.00 

□  Design  for  Printing — by  Brinkley .  . . .  3.'95 

□  Graphic  Arts  Procedures — by  R.  Randolph  Karch _  3.75 

□  Standard  Book  on  Estimating  for  Printers — by  Fred  W.  Hoch  3.75 

□  Elements  of  Lettering — by  Benson  and  Carey _ _ - .  3.75 

□  Layout  in  Advertising — by  W,  A.  Dwiggins - - - - -  3.50 

□  Offset  Duplicator  Techniques — by  Richard  F.  Caruzzi _  3.50 

□  Cost  and  Production  Tables  for  Lithographers — by  Hoch  .-  3.50 

□  Estimating  Graphs  for  Printers — by  Fred  W,  Hoch - -  3.50 

□  Simplied  Cost  and  Accounting  System — by  Hoch .  3.50 

□  Production  Standards  and  Economic  Cost  Values — by  Hoch  3.50 

□  Handbook  for  Pressmen — by  Fred  W.  Hoch _ _ 3.50 

□  Silk  Screen  Stenciling  as  a  Fine  Art — Biegeleisen  and  Cohn  3.50 

□  Pressroom  Problems  and  Answers — by  Fred  W,  Hoch _  3.50 

□  Type  Visualizer  and  Omnibus  of  Type  Faces . . .  3.00 

□  Offset  Scrapbook — by  A.  A.  Archbold — Nos.  1,  2,  3,  4,  5,  7  ea.  3.00 

□  Silk  Screen  Color  Printing — by  Harry  Sternberg . . . 3.00 

□  General  Printing — by  Cleeton  and  Pitkin  .  . .  3.00 

□  The  Practice  of  Printing — by  R.  W.  Polk  . 2.75 

□  Applied  Lettering  &  Design — by  Holub .  2.75 

□  Bone  Paper  Calculator _ 2.75 

□  The  Foreman’s  Production  Job — by  Kress  and  Armstrong....  2.50 

□  Calligraphic  Lettering  with  Wide  Pen  and  Brush — by  Douglas  2.50 

□  Printing  for  the  Beginning  Pupil — by  James  W.  Loop -  2.50 

□  Foreman’s  Place  in  Management — by  ISetcton  &  von  Bleicken  2.50 

□  Foreman’s  Manpower  Job — by  Gagnon  &  Verney.... .  2.50 

□  Applied  Course  for  Student  Printers — by  Clark  . . 2.40 

□  Elementary  Platen  Presswork — by  Ralph  W.  Polk .  2.24 

□  Arithmetic  for  Printers — by  J.  W'oodard  Auble . 2.20 

□  Tricks  of  the  Trade _ _ 2.00 

□  The  Art  and  Technique  of  Photo-Engraving — by  Soubiran....  1.50 

□  Pressman’s  Pocket  Manual — by  J.  N.  Harrison  ... . 1.50 

□  Tips  on  Presswork — by  G.  C.  Cooper . 1.50 


Please  send  check  or  money  order  with  order. 

Please  add  25c  per  book  for  postage  and  handling  charge. 
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RATES  *  $2.00  per  agate  line,  $28.00  per  inch  per^  issue 

$1.50  per  agate  line,  $21.00  per  inch  on  a  12  time  insertion  contract 

•  Approximately  36  characters  of  body  type  to  the  line. 

•  If  credit  has  not  been  established  with  us,  kindly  send  remittance  with  order. 

CLOSING  DATE  ....  25lh  of  month  preceding  issue 


ANNOUNCEMENTS 


WEDDINGS 

AiitiietBtnts — lotiiMi  C*nlt 
Pantlid  Cards 

Birtk  Anneaneaaiants — Infaraialt 
Saaplas  on  raqaast 

SPENCER  PAPER  CO.,  Inc. 

T  Spraea  St.  Haw  Tark  T,  N.  T. 


NEW  STYLES  in  weddings  now  ready; 
free  samples.  Williams  Paper  Co.,  19  Hud- 
son  St.,  N.  Y.  13. _ 

Now  more  than  ever — be  sure  &  Save. 

Buy  direct  from  a  reliable  converter.  Qual¬ 
ity  Weddings  of  latest  designs.  Birth, 
Sympathy,  Panel,  Rotary  Cut  Business 
Cards,  etc.  Also  Christmas  Cards  without 
sentiments  for  business  &  professional  use. 
Ginn  Paper  Co.,  74  Beckman  St.,  New  York  7. 
Weddings  —  all  styles  at  lowest  prices. 
Will  match  any  sample  sent  us. 
CHASE  PAPER  COMPANY 
104  Chandler  St.  Worcester  2,  Mass. 


ANNOUNCEMENTS 


WEDDINGS 

Fiasst  Quality  freai  SOe  eiblast.  Least 
saaiplcs  25o,  large  eatalag  SI.OO, 
refunded  first  order. 

A.  CAMPENSA  &  CO. 

EOT  E.  Washington,  Syracuse  I,  N.  T. 


ORDER  YOUR  PANELED  CARDS 
AND  ENVELOPES  NOW.  Get  our  low 
prices  on  our  line  of  Halfmoon  Vellum 
Paneled  Cards  and  Envelopes.  See  our  new 
numbers  in  Crystallon  and  Rose- Petal 
Wedding  Announcements.  We  carry  a 
complete  line  of  Paneled  Cards,  Vellum 
Envelopes,  Informals,  Visiting  Cards  and 
Birth  Announcements.  For  complete  sam¬ 
ples  and  prices  of  Announcements  and 
Paper  Products  .  .  .  write  to  us  and  re¬ 
quest  free  samples.  ROSNER  CARD  & 
PAPER  CO..  2348  FIRST  AVENUE, 
.NEW  YORK  35,  N.  Y. 


in  luxury 


elicst 


y\  cffe  n  cy  cy/ie  r  m  og  ra p  h  e  rs 

100  West  End  Avenue,  N.Y.  23 


Minit-notes  in  this  handy  3  drawer  luxury  chest  IB 
sell  all  year  'round!  100  deckled  informals  and  ■ 
deckled  wallet  flap  envelopes.  The  new  Regency  B[ 
Script  thermographed  (raised  lettering)  in  lacy  Blue  ink  on 
Golden  Glow,  Summer  Blue  or  Misty  Gray  paper.  Retails 
for  $3.98.  Your  cost  $2.39.  Shipped  postage  prepaid. 

counter  cards 

Ad  mats  on  requestmmmm^ 
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